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PERFORMANCE RUNNING

SKILLRUN™ shatters all expectations of what a treadmill can be. The first
piece of running equipment that trains both sprinting power and cardio
endurance thanks to its MULTIDRIVE TECHNOLOGY™ (patent pending), it
will make you truly unbeatable. Discover more: technogym.com/skillrun

SHIFT TO REAL RIDING

REAL GEAR SHIFT
PATENT

SKILLBIKE
The first stationary cycle with a REAL GEAR SHIFT (Patent), SKILLBIKE™
challenges your riding skills in real hill climbs and famous races thanks to its
MULTIDRIVE TECHNOLOGY™ (Patent). Improve your riding speed, power, stamina
and agility with SKILLATHLETIC TRAINING: technogym.com/hcm-skillbike
Integrated with Garmin, Strava and Zwift

TM

“We ﬁnd it’s a great way
to get new customers
into our club, many of
which go on to become
members with us
directly.”

FIND OUT MORE
payasugym.com/managers

EDITOR’S LETTER

Welcome to the HCM Handbook 2O19
The gym member penetration rate across the UK
is sitting tight at 14.9 per cent, so let’s take on the
challenge of broadening consumer adoption to hit
WKHSHUFHQWPDUN2QHTXLFNʛ[ȲPDNLQJWKH
most of the grey pound.
This growing baby boomer cohort really value
their health, now that they’re getting older. Armed
ZLWKWKHWLPHDQGʛQDQFHVWRMRLQWKHJ\P
FRPELQHGZLWKFXVWRPHUOR\DOW\WRʛWQHVVEUDQGV
prioritising their distinct needs, the potential rewards here
could be substantial.
A whopping 70 per cent of the nation’s wealth is held by
WKHRYHUV\HWWKH\DFFRXQWIRUMXVWSHUFHQWRISXEOLF
OHLVXUHIDFLOLW\PHPEHUVKLSVȲDQGXVDJHUDWHVIRUWKHRYHUV
account for only 9 per cent of visits. So there’s clear avenues of
opportunity for operators to tap more into this growing sector.
Owing to real-time information on millions of older
consumer lifestyles and activity habits, the industry is also
already prepped to appreciate participation outcomes and
social impacts, enabling operators to attract and retain the
potential rewards of this ageing population.

Targeted customisation like short 5, 10 and
20-minute workouts, live classes featuring similarlyDJHGLQVWUXFWRUVPRGHOOLQJH[HUFLVHVIRUWKHROGHU
market, meditation pods and breathing chairs being
LQVWDOOHGIRUUHOD[DWLRQIULHQGVKLSWDEOHVEHLQJ
set up in dementia-friendly cafés, and education
SURJUDPPHVEHLQJRʞHUHGRQKHDOWKQXWULWLRQDQG
self would provide a one-stop shop, encouraging
WKHRYHUVWRVWD\DFWLYHʛQGQHZIULHQGVKLS
groups and really maintain their health and wellbeing.
Although many providers are on the bandwagon, rolling out
accessible and inclusive facilities, activities and pricing strategies,
a cumulative nationwide roll out would have a dramatic impact.
ukactive and Sport England are on the ball, calling on leisure
facilities to be replaced with community-focused wellness hubs.
By combining strategies and working as a team, we’ll have real
LPSDFWPDNHDUHDOGLʞHUHQFHDQGUHDSWKHUHQXPHUDWLRQ
Helen Patenall, editor
HCM Handbook
helenpatenall@leisuremedia.com
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FITNESS FORESIGHT

HCM Fitness Trends 2019
We know things like wearables, HIIT training and functional fitness are hot, but what’s coming

1

TRAIN LIKE AN ATHLETE

2

FRANCHISING

3

LIVE STREAMING

4

BOXING

5

ASSISTED STRETCHING

6

BONE LOADING

7

ALTITUDE TRAINING

8

MENTAL HEALTH SUPPORT

9

REVERSE AGEING

10 HOME FITNESS
11 BALANCE TRAINING
12 VEGAN GYMS
13 BOUTIQUES
14 LAST IMPRESSIONS
15 AMPLIFIED WORKOUTS
16 RUNNING AND PARACHUTE
17 DIAGNOSTICS
18 CLIMBING
19 AGGREGATORS
20 CIRCUIT WARS
Numbers do not indicate a ranking
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down the track? Liz Terry looks further ahead for the 2019 edition of HCM Fitness Trends

Having motivated members raises levels of intensity within the gym for everyone

RAISING THE GAME

1. TRAIN LIKE AN ATHLETE
The explosion of social media, specialist
TV and the growing professionalism of
sport has given star athletes huge reach,
enabling us to understand their training and
nutrition programmes and driving a trend
we’re calling ‘Train like an Athlete’.
Ambitious gym members will demand
support in ramping up their in-club training
regimes to emulate their sporting icons.
The trend will be boosted by the growing
expertise of PTs, exercise professionals and

sports scientists who are building careers
in the industry, giving members access to
support with technique and motivation.
The trend will impact the industry in
DUHDVVXFKDVJ\PʜRRUOD\RXWSURJUDPPLQJJURXSFODVVHVWKHVSHFLʛFDWLRQRI
equipment, marketing and endorsements.
It will enable operators to attract more
sportspeople into membership and will
bring some of the determination, stoicism,
discipline and energy of sport into the gym.

www.HCMhandbook.com

PHOTO: XPONENTIAL-CYCLEBAR

Franchising is suited to the
current stage of the economic
lifecycle for ﬁtness

NEXT PHASE OF GROWTH

2. FRANCHISING
7KHFXUUHQWVWDJHRIWKHʛWQHVVPDUNHW
lifecycle is perfect for franchises, who
FDQLGHQWLI\ORFDOPDUNHWVDQGQHZ
FXVWRPHUJURXSVDQGEXLOGEXVLQHVV
around these opportunities.
These types of operations suit entrepreQHXUVZKRLQYHVWWKHLURZQPRQH\DQG
SDVVLRQDQGDUHFRPPLWWHGWRGHOLYHULQJD
personalised service and really driving the
JURZWKRIWKHLUEXVLQHVVHVDVLWȷVFKDOOHQJLQJIRUFRUSRUDWHVWRZRUNDWWKLVVFDOH
,WȷVDOVRDJUHDWRSSRUWXQLW\IRU

ZZZ+&0KDQGERRNFRP

DPELWLRXV37VZKRZDQWWRGHYHORS
WKHLUFDUHHUV0DQ\ZKRVWDUWHGZRUN
in the sector during the rapid growth
of the industry in the 2000s are now
experienced and at a life stage where
WKH\QHHGWRVXSSRUWDIDPLO\
)RUWKHPWKHRSSRUWXQLW\WRRZQ
WKHLURZQJ\PLVYHU\DWWUDFWLYHDQG
WKHPRUHDPELWLRXVDQGHQWUHSUHQHXULDOZLOOEHGUDZQWRWKHPDQ\
IUDQFKLVHSDFNDJHVZKLFKDUHFRPLQJ
RQVWUHDPFUHDWLQJDVWURQJVRXUFHRI

FXVWRPHUVIRUIUDQFKLVHSDFNDJHV
This trend is coinciding with changes
RQWKHKLJKVWUHHWZKHUHUHWDLOHUVȷSURʛWV
DUHEHLQJXQGHUPLQHGE\RQOLQHVDOHV
7KLVLVIRUFLQJWKHPWRUHGXFHWKHVL]HRI
WKHLUHVWDWHVDQGVKHGSULPHORFDWLRQV
and is opening up a source of vacant real
HVWDWHWREHUHSXUSRVHGIRUʛWQHVV
This in turn is creating a good
supply of sites which suit the needs
RIʛWQHVVIUDQFKLVHEXVLQHVVHVDQG
HQDEOHWKLVPDUNHWWRJURZ

+&0+DQGERRN

15

FITNESS FORESIGHT

GYM AS TV STUDIO

3. LIVE STREAMING

PHOTO: COURTESY OF STRETCHLAB

&RQWHQWLVNLQJDQGWKHʛWQHVVPDUNHW
LVVHHLQJDEDWWOHIRUGRPLQDWLRQLQWKH
SURYLVLRQRIFRQWHQWWREHVWUHDPHGIRU
KRPHDQGYLUWXDOZRUNRXWV
7KLVWUHQGLVRSHQLQJXSRSSRUWXQLWLHV
IRURSHUDWRUVWRSDUWQHUZLWKWHFK
FRPSDQLHVDQGVXSSOLHUVWRHQDEOHOLYH
VWUHDPLQJDQGʛOPLQJLQFOXEV
:HH[SHFWWRVHHPRUHJ\PV
EHLQJGHVLJQHGOLNHʛOPVWXGLRVZLWK
SHUPDQHQWFDPHUDPRXQWLQJSRLQWV
DQGSURIHVVLRQDOOLJKWLQJV\VWHPVWR
HQDEOHUHJXODUʛOPLQJWRWDNHSODFH
:HȷOODOVRVHHWKHGHYHORSPHQWRI
PRUHLQFOXEWHOHYLVXDOFOHDUO\LQVWUXFWHG
ZRUNRXWVZKLFKZRUNRQYLUWXDODQGOLYH
VWUHDPLQJWRHQDEOHRSHUDWRUVWRWDS
LQWRWKLVUHYHQXHVRXUFHDQGEUDQG
EXLOGLQJPDUNHWLQJRSSRUWXQLW\
Being professionally stretched takes ﬂexibility to a new level

4. BOXING
,WȷVEHHQDVORZEXUQWRJHWWRWKLVSRLQW
EXWZHH[SHFWER[LQJUHODWHGJ\P
FRQFHSWVWRH[SHULHQFHDVWURQJSKDVH
RIJURZWKRYHUWKHQH[WWKUHH\HDUVDV
PRUHUHWLULQJER[LQJLFRQVPDNHWKHLU
ZD\LQWRWKHʛWQHVVLQGXVWU\
7KHFRPELQDWLRQRIER[HUVȷVWDUSXOOLQJ
SRZHUWKH79SURʛOHRIWKHVSRUWDQG
WKHSRSXODULW\RIER[LQJEDVHGZRUNRXWV
IRUH[HUFLVHDQGVWUHVVUHOLHIIRUDOOVH[HV
SRLQWWRWKLVDVDSRWHQWLDODUHDRIJURZWK
ȲHVSHFLDOO\DWWKHKLJKHQG
16
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STAY MOBILE

5. ASSISTED STRETCHING
$VVLVWHGVWUHWFKLQJȲDQHʞHFWLYHZD\WR
LPSURYHSHUIRUPDQFHDQGPRELOLW\DQG
DYRLGLQMXU\ȲLVDQHPHUJLQJFRQFHSW
7KHVHUYLFHLVʛQGLQJDPDUNHWDPRQJ
ERWKJ\PJRHUVDQGDWKOHWHV
%HLQJSURIHVVLRQDOO\VWUHWFKHGLQYROYHV
RQHWRRQHVHVVLRQVDQGJLYHVPRUHSRZHUIXO
UHVXOWVWKDQVWUHWFKLQJDORQHDVPXVFOHVFDQ
EHHDVHGSDVWWKHSRLQWRIQDWXUDOUHVLVWDQFH
7KHDLPLVIRUSHRSOHWROHDYHIHHOLQJLQYLJR
UDWHGWDOOHUDQGZLWKEHWWHUSRVWXUH

7LJKWPXVFOHVFRPSUHVVMRLQWVDQGFDQ
ZHDUWKHPRXWWRRVRRQZKLOHPXVFOH
LPEDODQFHVFDQFUHDWHSUREOHPVDQGSDLQ
6WUHWFKLQJHYHU\GD\LVRQHRIWKHNH\
HOHPHQWVRIDQ\ʛWQHVVUHJLPHDORQJVLGH
VWUHQJWKDQGFDUGLRYDVFXODUWUDLQLQJEXWLWȷV
RIWHQWKHPRVWRYHUORRNHG
7KHHPHUJHQFHRIDVVLVWHGVWUHWFKLQJDVD
EXVLQHVVPRGHOLVFKDQJLQJWKLVDWWLWXGHDQG
RSHQLQJXSXVHIXOVHUYLFHVIRUFXVWRPHUVDQG
JRRGEXVLQHVVIRURSHUDWRUV

www.HCMhandbook.com
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Adding bone loading exercises to members’ workout programmes will beneﬁt their long-term health

AVOIDING OSTEOPOROSIS

6. BONE LOADING
Doing weight bearing activity is vital to
good bone health. The stress placed on
bones by exercises such as weight lifting
stimulates the body to build bone mass.
Impact compresses the bone matrix,
triggering it to take in calcium and other
minerals and increasing bone density.
The weight bearing needed to get this
response is called osteogenic loading – or
bone loading – and when it comes to the
impact of exercise, scientists measure

www.HCMhandbook.com

activities according to how many multiples
of body weight they load onto the skeleton.
A study at the University of Bristol in the
UK looked at the loading needed to stimulate
mineralisation in teenagers and found it was
4.2 times body weight: if someone weighs
130 pounds, they need to load 546 pounds.
It’s important to note that at rest, gravity
applies a load that equals our bodyweight.
Activities such as running add a load, but
exercises such as weight training, jumping or

plyometrics are needed to achieve four times
bodyweight and trigger the process.
Adding bone loading to your repertoire
as an operator or PT will enable you to
better serve members and customers,
as well as enabling them to take steps to
improve their long-term health.
While cycling and swimming have
H[FHOOHQWKHDOWKEHQHʛWVWKH\ȶXQORDGȷWKH
bones, so exercisers who focus on these are
advised to also do weight bearing activity.
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17

FITNESS FORESIGHT

AMPLIFY EXERCISE

7. ALTITUDE TRAINING
Altitude training has long been used
by elite and professional athletes, but
QRZWKLVSRZHUIXODPSOLʛHULVEHFRPLQJ
more available to wider populations
DQGZHH[SHFWWKHKHDOWKDQGʛWQHVV
industry to embrace it going forward –
for both exercise and active recovery.
Training or recovering in an oxygen
depleted environment prompts the body
to increase red blood cell count and
improve performance. Loughborough
University has even opened an on-site
hotel with altitude rooms for athletes.

BUILD RESILIENCE

Exercise is proven to support good
mental health and help overcome
PHQWDOKHDOWKLVVXHVȲLWȷVDVHʞHFWLYH
as drugs for treating mild to moderate
depression, for example.
:HH[SHFWPRUHKHDOWKDQGʛWQHVV
operators to launch mental-healthrelated services and specialist mental
health memberships, to support
members who need ongoing access to
this type of support
Mental health services will be
delivered in partnership with specialist
organisations who are experienced in
this area, to ensure people who need
support are looked after by experts.
18
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HCM expects health and ﬁtness operators to offer reverse ageing programmes

LIVE IN A YOUNGER BODY

9. REVERSE AGEING
Although nothing can be done to stop the
clock on our chronological age, we now
know how to reverse biological ageing, so
we literally live in a younger body.
Work by Nobel Prize winner Dr Elizabeth
Blackburn and health psychologist Dr Elissa
Epel found telomeres – caps at the end
of chromosomes, which protect them
from deterioration – can be lengthened to
reverse physical ageing with good lifestyle –
a plant-based diet, sleep and exercise.

We expect Reverse Ageing programmes to
LQFUHDVLQJO\EHRʞHUHGE\ʛWQHVVEXVLQHVVHV
This trend ties in with the industry’s
move to wellness which is seeing health
club operators collaborating with the
wellness industry to deliver testing and
personalised programmes around nutrition,
lifestyle, mind/body and recovery.
The bad guys are obesity, sugar
consumption, smoking and too much stress
– these speed decline and hasten death.

www.HCMhandbook.com
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8. MENTAL HEALTH

PHOTO: COURTESY OF LES MILLS

Fitness in the home is a
fast-growing sector for both
facilities and equipment

FITNESS LIFESTYLE

10. HOME FITNESS
Home workout brand, Peloton, has built
a business with a US$4bn valuation in
just six years.
Now a raft of other suppliers and
operators are moving into this market,
with the launch of home streaming and
equipment concepts.
We expect a blurring of boundaries
between in-home and gym-based
exercise, as consumers continue to

www.HCMhandbook.com

adopt a more portfolio-based approach
to their exercise regimes.
This trend is being driven by
apps and wearables, which enable
consumers to both aggregate workout
data and access cross-platform
opportunities: Technogym has worked
with major wearables to enable users
of its Mywellness Cloud platform
to replicate outdoor runs on a

treadmill in terms of times elapsed,
gradient and speed, for example.
We expect this trend to lead to more
people building home gyms.
Far from being a threat to the
LQGXVWU\WKLVWUHQGWRZDUGVKRPHʛWQHVV
adds another layer to the engagement
between consumers and operators, and
RSHQVRSSRUWXQLWLHVIRUʛWQHVVEUDQGVWR
extend into the home market.

HCM Handbook 2019

19

FITNESS FORESIGHT

FUNDAMENTAL SKILLS

11. BALANCE TRAINING
Having an excellent sense of balance is
a fundamental element of good physical
literacy – especially as people get older.
We expect balance training to grow
in popularity as people increasingly
DSSUHFLDWHWKHEHQHʛWVRIKDYLQJD
strong core and good balance for
ʛWQHVVVSRUWDQGWKHHYHU\GD\
The trend will drive growth in yoga
and Pilates-related disciplines and also
increase the use of balance-based
exercise equipment which improves
this skill in people of all ages.

ETHICAL CHOICES

FIND YOUR TRIBE

12. VEGAN GYMS

13. BOUTIQUES

As the trend towards veganism
FRQWLQXHVWRGHYHORSPRPHQWXPWKH
cohort of vegan consumers is reaching
a scale which will soon support the
creation of vegan gyms.
We expect to see a gym concept
HPHUJLQJZKLFKRʞHUVIDFLOLWLHV
that have been developed without
WKHH[SORLWDWLRQRIDQLPDOVIRU
H[DPSOHZLWKQROHDWKHUZRRORU
other animal products present.
They will also have strong vegan F&B
DQGUHWDLORʞHULQJV7KHYHJDQIRFXV
could even be extended to include
exercises designed for a vegan lifestyle.

)URPVN\GLYLQJWRPDUDWKRQUXQQLQJZH
ʛQGRXUWULEHWKURXJKRXUOHLVXUHWLPH
choices. This fact has never been better
demonstrated than in the growth and
VXFFHVVRIERXWLTXHʛWQHVVVWXGLRV
%RXWLTXHVKDYHGLVUXSWHGWKHʛWQHVV
LQGXVWU\E\FRPSOHWHO\UHGHʛQLQJWKHYDOXH
of the market in terms of the amount
consumers are prepared to pay to exercise.
7KH\ȷYHGRQHWKLVE\RʞHULQJDFFHVVWR
specialist training and equipment and a
strong sense of belonging and community.
7KHEXVLQHVVPRGHOȲLQQRYDWLRQD
WDUJHWHGRʞHUDPDMRUIRFXVRQPLOOHQQLDOV
or those with a millennial mindset and a
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high price point for high-end service can be
DSSOLHGWRDUDQJHRIPRGDOLWLHVIURPEDUUH
WRF\FOHPDNLQJWKHPRGHOYHU\QLPEOH
$OWKRXJKWKHUHDUHDOUHDG\DVLJQLʛFDQW
QXPEHURIERXWLTXHW\SHVDQGK\EULGVZH
H[SHFWWRVHHFRQWLQXHGLQQRYDWLRQZLWK
growth areas including Versaclimber and
*\URWRQLFVWXGLRVFRPSHWLWLYHUXQQLQJ
boutiques and EMS studios.
We also expect boutiques to continue to
GHYHORSE\PHUJLQJPRGDOLWLHVIURPKHDOWK
ʛWQHVVZHOOEHLQJSK\VLRWKHUDS\ERG\ZRUN
FROODERUDWLQJZLWKKRWHOVODXQFKLQJLQWR
home food delivery and tracking the next
WZRJHQHUDWLRQVWRNHHSWKHRʞHUUHOHYDQW

www.HCMhandbook.com
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Boutiques will continue to thrive by staying relevant to successive generational types
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Giving a great last
impression is a powerful
prompt to drive customer
satisfaction and to
improve retention

BOOSTING RETENTION

14. LAST IMPRESSIONS
What can be done to improve retention
DFURVVWKHKHDOWKDQGʛWQHVVVHFWRU",WȷVD
real Achilles heel and it would transform
our fortunes if we could make even
incremental improvements.
Research being applied in the wellness
industry by Jeremy McCarthy at Mandarin
Oriental Hotel Group, may hold a key to
unlocking ways to improve this important
area, by changing the customer journey and
focusing more on last impressions.

www.HCMhandbook.com

Looking at data from colonoscopies,
doctors have found that the point
in the procedure where discomfort
is experienced has a bearing on the
likelihood of the patient returning
for a follow-up appointment.
,IWKHGLVFRPIRUWLVIHOWHDUO\RQWKH\ZLOO
UHWXUQEXWLILWȷVIHOWQHDUWKHHQGWKH\DUH
less likely to – this last impression has an
impact on future behaviour.
Apply this to the gym experience and

LWȷVFOHDUWKDWPDQ\RSHUDWRUVȶIURQWORDGȷ
the customer journey, with a greeting,
but fail to engage at the end, leaving
PHPEHUVZLWKDZHDNȶODVWLPSUHVVLRQȷ
Balancing this out and working
harder to send someone away having
experienced a great last impression,
by engaging with them at the end of
their time in the club or gym, could
KDYHYDOXDEOHEHQHʛWVZKHQLWFRPHV
to improving levels of retention.
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EMS training is well
established in Germany and
now poised for global growth

INCREASING INTENSITY

15. AMPLIFIED WORKOUTS
A number of workout options are
being driven by time-poor consumers
ORRNLQJIRUIDVWʛWQHVVVROXWLRQV7KHVH
LQFOXGHWKLQJVVXFKDV(067UDLQLQJ
(OHFWULFDO0XVFOH6WLPXODWLRQ WKH
cooling- and compression-based Vasper
6\VWHPRI+,,7ZRUNRXWVDQG%)5
%ORRGʜRZ5HVWULFWLRQ7UDLQLQJ 
$OODUHZD\VRIDPSOLI\LQJWKHHʞHFWV
RIH[HUFLVHPHDQLQJVHVVLRQVDUHVKRUWHU
DQGUHVXOWVIDVWHU6RPHDOVRQHHGJUHDWHU
OHYHOVRIVXSHUYLVLRQDVWKHVWUHVVHVWKH\
SXWRQWKHERG\PHDQWKH\KDYHWREH
carefully monitored and are not suitable for
HYHU\RQHȷVVWDWHRIKHDOWKDQGERG\W\SH
,QVRPHFDVHVȲ(06IRUH[DPSOH
ȲWKHIUHTXHQF\RIVHVVLRQVQHHGVWR
22
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EHPDQDJHGWRJLYHWKHERG\WLPH
WRUHFRYHUDVWKHZRUNRXWUDLVHV
OHYHOVRIFUHDWLQLQHLQWKHEORRG
(06VHVVLRQVWDNHPLQXWHVDQGDUH
VDLGWREHWKHHTXLYDOHQWRIDWUDGLWLRQDO
PLQXWHZRUNRXWZKLOH9DVSHU
VHVVLRQVWDNHPLQXWHVDQGDUHFODLPHG
WRLQFUHDVHOHYHOVRIJURZWKKRUPRQHV
ZKLOHUHGXFLQJFRUWLVRO%)5LVFODLPHGWR
DFKLHYHZHHNUHVXOWVLQIRXUZHHNV
7KHFOLQLFDOEHQHʛWVRI(06DUH
SURYHQGXHWRLWVH[WHQVLYHXVHLQWKH
German market and a solid body of
UHVHDUFKLQWRWKHLPSDFWV7KHUHȷVDOVR
DQHZ',1VWDQGDUGIRUWKHWUDLQLQJ
RI(06WUDLQHUVWRHQVXUHVDIHW\
'XULQJDQ(06VHVVLRQHOHFWULFDO

stimulation improves deep muscle tone and
EDODQFHVRXWWKHV\PPHWU\RIWKHERG\
,WDOVRLPSURYHVO\PSKDWLFGUDLQDJHDQG
FLUFXODWLRQLQWKHSHULSKHU\PDNLQJLWLGHDO
IRUXVHE\WLPHSRRUFXVWRPHUVDWKOHWHV
DQGSHRSOHZKRQHHGUHKDELOLWDWLRQ
9DVSHUZDVLQYHQWHGLQWKH86DQG
FRPELQHVKLJKLQWHQVLW\H[HUFLVHZLWKFRROLQJ
FRPSUHVVLRQFXʞVWRDPSOLI\WKHHʞHFWV
:HH[SHFWWKHWUHQGWRZDUGVDPSOLʛHG
ZRUNRXWVWRJURZLQWHUPVRIWKHQXPEHU
RIIDFLOLWLHVRʞHULQJWKHVHRSWLRQVDQGWKH
UHVHDUFKEDVHWRSURYHWKHLUHʡFDF\DQG
RSWLPDOXVHIRUGLʞHUHQWSRSXODWLRQV
7KHLVDOOSDUWRIWKHPRYHWRZDUGV
KDUQHVVLQJVFLHQFHWRFUHDWHRʞHUVWKDW
FDQEHLPSOHPHQWHGLQWKHZLGHUPDUNHW

www.HCMhandbook.com
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FITNESS FORESIGHT
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Parachute training is
a fun way to beneﬁt
from a runningbased workout

PHOTO: COURTESY OF ASPRIA

Conﬁdential tests stay off-grid

ULTIMATE UPSELL

17. DIAGNOSTICS

ACCELERATING TREND

16. RUNNING AND PARACHUTE TRAINING
Running is growing in popularity as a sport,
FUHDWLQJRSSRUWXQLWLHVIRUJ\PVWRRʞHU
UXQQLQJVSHFLʛFZRUNRXWVWRHQJDJHPRUH
with the growing running population.
We expect this trend to accelerate
as interest grows. We also expect it to
develop in new areas such as parachute
training, where people run against

www.HCMhandbook.com

resistance by trailing a parachute to
increase intensity and load.
Parachute training can be done both
indoors and outdoors and is already
starting to make an appearance at high end
FOXEVZLWKDWULFNOHGRZQHʞHFWOLNHO\
We also expect to see more runningbased boutiques and franchises launching.

We expect the diagnostics market to
grow rapidly over the next ten years,
with more new tests coming to market
that can be delivered in health clubs.
,QDGGLWLRQWREHLQJEHQHʛFLDO
for tracking health and determining
optimum workout and nutrition
programmes, people are increasingly
looking to do private health tests to
DYRLGUHVXOWVDSSHDULQJRQWKHLURʡFLDO
medical records and increasing their
insurance or life assurance premiums
or invalidating their policies.
This will create business
opportunities for the industry.

HCM Handbook 2019
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Climbing workouts are low
impact and high intensity

LOW IMPACT

18. CLIMBING
One of the latest workouts making waves
in the US is climbing, with 90s staple
the Versaclimber making a comeback
and we expect this trend to be picked
up internationally over the next year.
Climbing ticks many important boxes as
a form of exercise. It’s high intensity and
24
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low impact – delivering a HIIT workout
without the strain on joints – making it
suitable for people of almost any age.
A climbing class delivers a whole body
ZRUNRXWPDNLQJLWDQHʡFLHQWZD\WR
H[HUFLVHIRUERWKVWUHQJWKDQG&9ʛWQHVV
,WȷVDOVRRʞHUVDSRZHUIXOZRUNRXWIRUWKH

core, making it suitable for people who want
to improve posture and back strength.
The growing interest in HIIT climbing
workouts is mirrored in the growth of
indoor sports climbing, which becomes
DQ2O\PSLFHYHQWIRUWKHʛUVWWLPHDWWKH
2020 Tokyo Olympic games.

www.HCMhandbook.com

BUSINESS OPPORTUNITY
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19. AGGREGATORS
All markets – from travel to real estate –
now have a layer of aggregation when it
comes to the interface with the consumer.
7KHKHDOWKDQGʛWQHVVPDUNHWLVQR
GLʞHUHQWZLWKDQXPEHURIEXVLQHVV
models being deployed to enable operators
to optimise their yield management.
$JJUHJDWRUVȷVHUYLFHVDUHKHUHWRVWD\
with some operators embracing them and
others approaching them more cautiously.
The future success of the relationship
between operators and aggregators will
depend on them developing services which
are genuinely to their mutual advantage and
which empower operators to still enjoy a
direct relationship with the consumer.
,IWKLVKDSSHQVZHSUHGLFWWKLVVHFWRU
will continue to grow and thrive.

Aggregators are targeting the ﬁtness market

TOTAL WORKOUT

20. CIRCUIT WARS

Technogym has launched the Bio Circuit

www.HCMhandbook.com

We think workout circuits – pre-programmed
WLPHGZRUNRXWVȲZLOOJDLQVLJQLʛFDQWJOREDO
PRPHQWXPLQWKHQH[WWKUHH\HDUVZLWK
competition growing between suppliers.
Circuits tick a lot of boxes for certain
SRSXODWLRQJURXSVLQFOXGLQJWLPHSRRUDQG
ROGHUSRSXODWLRQVGXHWRWKHLUHDVHRIXVH
VDIHW\DQGHʞHFWLYHQHVVLQWHUPVRIUHVXOWV
%XLOWLQIXQFWLRQDOLW\VXFKDVSHUVRQDOLVHG
automatic settings and workout loads
DSSHDOIRUWKHLUHDVHRIXVHDOORZLQJXVHUV

WRIRFXVRQWKHH[HUFLVHUDWKHUWKDQ
grappling with settings and loads.
Where exercisers have a free choice of
URXWLQHVRPHWHQGWRRSWIRUWKHHDVLHU
RSWLRQVDQGWKLVFDQXQGHUPLQHUHVXOWVDQG
lead to muscle imbalances. Circuits remove
WKLVLVVXHGHOLYHULQJFRPSOHWHZRUNRXWV
We expect circuit-based studios to
proliferate as part of the boutique boom and
to appeal to people who value this exercise
option enough to pay a premium rate. O
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“2018 was a busy year at Ridgeway; we moved out of two factories and into our
new premises, which are just north of London. We’re absolutely delighted that
industry veteran John Gibbs has joined Ridgeway and we’re looking forward to
completing projects in both the UK and Europe in the ﬁrst quarter of 2019”
Mark Cutler, Managing Director, Ridgeway

Above: the luxurious changing room
at BXR, Marylebone, London. Left:
Virgin Active Salford Quays – part of
a £4.5 million redevelopment. Below:
Smart and functional; locker details
from Virgin Active’s 200 Aldersgate
club near the Barbican, London.

Changing Rooms

O

Washrooms

O

Receptions

O

Spa Treatment Rooms

O

Display Areas

Main image: the changing
rooms at Third Space City
Club. Below: images of
Fitness First Looker Room.

Ridgeway are specialists in the design
and manufacture of bespoke lockers
and changing room furniture.
To enhance a changing experience
contact the Ridgeway team today.

+44 (0)870 420 7818
sales@ridgewayfm.com
Changing Rooms

O

Washrooms

O

Receptions

O

Spa Treatment Rooms

O

Display Areas

EVENTS CALENDAR

Events CALENDAR
We look ahead to the key shows, conferences, exhibitions
and trade events for the health and fitness sector
MARCH 2019
4 | SMMEX International
Wembley Stadium, London, UK
A platform to network and strike up
partnerships with some of the biggest
sports clubs, associations and universities.
www.smmexevent.com

7–10 | IDEA Personal Trainer
Institute – South
Westin Dallas Park Central, Dallas,
TX, USA
A must-attend event for personal trainers,
ʛWQHVVSURIHVVLRQDOVRZQHUVDQGPDQDJHUV
aiming to ramp up their successful business.
www.ideafit.com/fitness-conferences

13–16 | IHRSA International
Convention
San Diego Convention Center, San
Diego, CA, USA
IHRSA will deliver a complete line-up of
leading industry presenters and education
on the topics that matter most to health
club operators, as well as products.
www.ihrsa.org/events/convention

21–24 | ACSM International
Health & Fitness Summit
Hilton Chicago, Chicago, IL, USA
$&60ȷVVLJQDWXUHʛWQHVVFRQIHUHQFHJLYHV
VWXGHQWVʛWQHVVHQWKXVLDVWVSHUVRQDO
28
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IHRSA looks at what matters most to health club operators
WUDLQHUVFHUWLʛHGSURIHVVLRQDOVDQGRWKHUV
the full spectrum of programming from
VFLHQWLʛFWRSUDFWLFDODSSOLFDWLRQ
www.acsmsummit.org

22–24 | International Fitness
Showcase
Winter Gardens, Blackpool, UK
7KHXOWLPDWHʛWQHVVH[SHULHQFHIRUʛWQHVV
LQVWUXFWRUVDQGHQWKXVLDVWVRʞHULQJWKUHH
days of dance, aerobics, step, combat,
conditioning, lectures, workshops and mind

body sessions designed to motivate.
www.chrysalispromotions.com

27–28 | Active-net
Eastwood Hall, Nottingham, UK
A networking event aimed at suppliers
and operators with a focus on the public
leisure sector. Educational seminars and
a networking event take place alongside
keynote presentations, development
seminars and buyer/supplier meetings.
www.active-net.org
www.HCMhandbook.com

FIBO is the world’s leading trade
show for health and fitness

APRIL 2019
3 | European Health & Fitness
Forum (EHFF)
Congress Center Nord, Exhibition
Centre Cologne, Cologne, Germany
Following on from the success of last year’s
sell-out event, EuropeActive and FIBO
invite visitors to join them in Cologne for
the 6th EHFF, which will be held as the
opening event of FIBO 2019.
www.europeactive.eu/events/ehff19

4–7 FIBO
Cologne Messe, Cologne, Germany
FIBO is the world’s leading trade show
IRUKHDOWKʛWQHVVDQGZHOOQHVVRʞHULQJ
an international business platform for
managers, distributors, suppliers, investors
and decision makers across the industry.
www.fibo.de
www.HCMhandbook.com

4–7 | IDEA Personal Trainer
Institute – East

17–18 | BASES Student
Conference

Hilton Alexandria Mark Center,
Alexandria, VA, USA
IDEA is a must-attend event for personal
WUDLQHUVʛWQHVVSURIHVVLRQDOVRZQHUVDQG
managers aiming to ramp up the success of
WKHLUʛWQHVVEXVLQHVV
www.ideafit.com/fitness-conferences

University of Dundee & Abertay
University, Dundee, UK
A trend in sport and exercise science is the
clinical application of exercise science.
www.bases.org.uk

12–14 | Fitness Show Sydney
ICC, Sydney, NSW, Australia
The Fitness Show in Sydney features three
zones – Active, Strength and Industry.
Two further expos are held at the
Brisbane Convention & Exhibition Centre
in Brisbane, Queensland (13-14 July),
and at the Melbourne Convention &
Exhibition Centre in Melbourne,
Victoria (26-27 October), Australia.
http://fitness-show.com.au

24–25 | FUTR Europe Summit
Business Design Centre, London, UK
Formerly Millennial 20/20, the new FUTR
event will gather over 2,000 brands,
companies, founders and start-ups to
examine the Millennial consumer.
www.futr.today

MAY 2019
2–3 | SIBEC UK
Belfry, Wishaw, Sutton Coldfield, UK
%XVLQHVVHVLQOHLVXUHKHDOWKDQGʛWQHVV
HCM Handbook 2019

29

PHOTO: SHUTTERSTOCK.COM/LUNA VANDOORNE

EVENTS CALENDAR

OM Yoga Show offers free
classes, workshops and
exhibition stands
from the local authority, trust and
education markets in one-to-one meetings.
www.sibecuk.com

8–9 | Elevate
ExCeL, London, UK
The UK’s largest physical activity trade
show. Elevate features 350+ exhibitors,
300+ speakers and 1,000s of visitors.
www.elevatearena.com

10–11 | BodyPower Expo
NEC, Birmingham, UK
The show provides a premier visitor
experience with international stars and
industry renowned experts.
www.bodypower.com/uk
30
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11–12 | OM Yoga Show
Manchester
EventCity, Manchester, UK
The total yoga experience under one roof,
including free yoga and pilates classes,
workshops, children’s yoga and exhibition
stands on yoga, pilates and ayurveda.
www.omyogashow.com

28 May–1 June | ACSM Annual
Meeting
Orange County Convention Center,
Orlando, FL, USA
This comprehensive sports medicine and
exercise science conference covers the
science, practice, public health and policy
aspects of sports medicine, exercise science

and physical activity. ACSM attracts more
than 6,000 industry professionals from
around the globe every year.
www.acsmannualmeeting.org

JUNE 2019
6 | Active Uprising Conference
Manchester Central, Manchester, UK
ukactive has launched a new multi-day
event called Active Uprising to replace the
Flame Conference & Awards. Combining
keynotes from leaders in business, politics
and media with an agenda that includes the
return of Ignite and educational leadership
workshops for ambitious GMs.
www.ukactive.com
www.HCMhandbook.com

19–22 | SPATEC Europe
Grand Hotel Dino, Baveno, Italy
SPATEC EUROPE will bring together
Europe’s most important spa operators
of leading medium-to-large hotel resort,
destination, athletic, medical and day spas
to meet with key leading domestic and
international suppliers to participate in a
series of one-on-one meetings over two
dedicated business days.
www.spateceu.com

PHOTO: SHUTTERSTOCK.COM/ND3000

FOR FULL DETAILS OF THESE EVENTS, AND MORE, VISIT www.leisurediary.com

26–30 | IDEA World Convention
Anaheim Convention Center, Anaheim,
CA, USA
Claimed to be the world’s longest-running
LQWHUQDWLRQDOʛWQHVVFRQYHQWLRQDQG
featuring a programme of educational
sessions from industry-best presenters.
www.ideafit.com

AUGUST 2019
22–24 | FIBO China
National Exhibition & Convention
Centre, Shanghai, China
An international platform that connects
&KLQDȷVʛWQHVVLQGXVWU\WRWKHLQWHUQDWLRQDO
development trend, and accelerate and
promote the healthy development of the
ʛWQHVVDQGOHLVXUHLQGXVWU\
www.fibo-china.cn

29–31 | IHRSA Fitness Brasil
Transamerica Expo Center, São Paulo,
Brazil
The programme is designed for all types
and sizes of clubs – from established
clubs to those that are just starting out
in the industry. The programme provides
educational opportunities in a variety of
www.HCMhandbook.com

SPATEC Europe brings together Europe’s most important spa operators
interactive formats: traditional seminars,
how-to sessions and best practice.
www.fitnessbrasil.com.br

SEPTEMBER 2019
11–13 | ISPA Conference & Expo
The Venetian, Las Vegas, NV, USA
Three days of speaker presentations
covering a range of topics including
business strategy, customer service and
PDQDJHPHQW7KHH[SRʜRRURʞHUVWKH
latest spa products available on the market.
www.experienceispa.com

23–26 | SIBEC North America
JW Marriott Turnberry Resort & Spa,
FL, USA
Major operators in the health, recreation,
VSRUWVDQGʛWQHVVRUJDQLVDWLRQVPHHW

with leading executives from national and
international supplier companies.
www.sibecna.com

25 | National Fitness Day
UK-wide
7KLVHYHQWVHHVʛWQHVVSURYLGHUVDFURVV
the UK open their doors for free to allow
members of the public to try out a wide
UDQJHRIʛWQHVVDFWLYLWLHV,WVDLPLVWRUDLVH
awareness of the importance of leading
healthier and active lifestyles.
www.nationalfitnessday.com

OCTOBER 2019
9–11 | Club Industry Show
Hilton Chicago, Chicago, IL, USA
A three-day conference and trade show
aimed at leading, connecting and inspiring
HCM Handbook 2019
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WKHʛWQHVVFRPPXQLW\7KHSURJUDPPH
DLPVWRLQVSLUHSHUVRQDOJURZWKDQG
SURYLGHLQVLJKWLQWRWKHIXWXUHRIWKHKHDOWK
DQGZHOOQHVVLQGXVWU\
www.clubindustryshow.com

10–12 | International Council on
Active Aging (ICAA)

Clayton Hotel Burlington Road,
Dublin, Ireland
,+56$ȷVWK(XURSHDQ&RQJUHVVLVRQH
RIWKHEHVWQHWZRUNLQJRSSRUWXQLWLHV
LQ(XURSHZLWKPRUHWKDQLQGXVWU\
SURIHVVLRQDOVLQDWWHQGDQFH6HPLQDUVKHOS
YLVLWRUVLPSURYHWKHLURSHUDWLRQDQGJURZ
WKHLUEXVLQHVVDQGWKHUHLVWKHRSSRUWXQLW\
WRPHHWRQHRQRQHZLWKOHDGLQJVXSSOLHUV
www.ihrsa.org/congress

15–17 | Global Wellness Summit
*UDQG+\DWW+RQJ.RQJb
7KH*:6LVDQLQYLWDWLRQRQO\LQWHUQDWLRQDO
JDWKHULQJWKDWEULQJVWRJHWKHUOHDGHUVDQG
3+2726+877(5672&.&201'

Gaylord Palms Resort and Convention
Center, Orlando, FL, USA
7KH,&$$FRQIHUHQFHEULQJVWRJHWKHU
SURIHVVLRQDOVIURPDFURVVWKHDFWLYH
DJLQJVSHFWUXPWROHDUQDQGFRQQHFWZLWK
FROOHDJXHVDVZHOODVLQGXVWU\OHDGHUVDQG
DFWLYHDJLQJH[SHUWVLQDQHQYLURQPHQWWKDW
VWLPXODWHVDQGVXSSRUWVJURZWK
www.icaa.cc

14–17 | Annual IHRSA European
Congress

YLVLRQDULHVWRSRVLWLYHO\VKDSHWKHIXWXUHRI
WKHJOREDOZHOOQHVVHFRQRP\
www.globalwellnesssummit.com

17–19 | FIBO USA
Miami Beach Convention Center, FL, USA
7KHZRUOGȷVODUJHVWʛWQHVVWUDGHVKRZLV
FRPLQJWRWKH8QLWHG6WDWHVIRUWKHʛUVW
WLPHHYHUIXUWKHUHQKDQFLQJ),%2ȷVSRVLWLRQ
DVDVWUDWHJLFSDUWQHUIRUWKHLQGXVWU\
www.fibo-usa.com

18–20 | OM Yoga Show London
Alexandra Palace, London, UK
7KHWRWDO\RJDH[SHULHQFHXQGHURQHURRI
LQFOXGLQJIUHH\RJDDQGSLODWHVFODVVHV
ZRUNVKRSVFKLOGUHQȷV\RJDDQGH[KLELWLRQ
VWDQGVFRYHULQJDOODVSHFWVRI\RJD
www.omyogashow.com

31 | ukactive National Summit
QEII, London, UK
7KHODUJHVWSROLWLFDOHYHQWLQWKHVHFWRUȷV
DQQXDOFDOHQGDUWKHXNDFWLYH1DWLRQDO
6XPPLWEULQJVWRJHWKHUNH\VWDNHKROGHUV
IURPSXEOLFKHDOWKSROLF\DQGEH\RQG7KH
HYHQWDWWUDFWVVHQLRULQʜXHQFHUVIURP
DFURVVSK\VLFDODFWLYLW\KHDOWKSROLF\EUDQG
PHGLDUHVHDUFKWKHFKDULW\VSDFHDQGORFDO
DXWKRULW\FRPPLVVLRQLQJ
www.ukactive.com

129(0%(5
5–8 | SIBEC Europe

ICAA aims to shape the future of wellness

32

HCM Handbook 2019

The Westin Dragonara Resort,
St Julians, Malta
7KLVHYHQWZLOOEULQJWKH8.DQG(XURSHȷV
PDMRURSHUDWRUVIURPWKHSULYDWHORFDO
DXWKRULW\DQGWUXVWPDUNHWVLQKHDOWK
ʛWQHVVDQGOHLVXUHWRJHWKHUZLWKOHDGLQJ
www.HCMhandbook.com
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suppliers to participate in a series of
one-to-one meetings over two dedicated
business days.
www.sibeceu.com

19–20 | BASES Conference
King Power Stadium, Leicester, UK
The BASES conference is a two-day sport
and exercise science programme packed
with world-leading insight and experience.
An expanded programme for 2019 will
feature 18 plenary sessions.
www.basesconference.co.uk

21–22 | EuropeActive 2019
International Standards Meeting
Copenhagen, Denmark
With an agreed global approach to
improve the education, recognition and
social impact of exercise professionals
DQGWKHʛWQHVVVHFWRUWKLVHYHQWEULQJV
together employers, training providers,
suppliers, national associations and the
representatives of national registers of
exercise professionals from across Europe
and around the globe.
www.europeactive.eu

DECEMBER 2019
12–14 | ACSM Advanced Team
Physician Course
Four Seasons Las Vegas, NV, USA
The ACSM event gives primary care,
specialist physicians and other healthcare
providers core to care for sports teams in
the community. Presentations include new
perspectives in the orthopaedic, primary
care and emergency medicine aspects of
sports medicine and athlete care.
www.acsm.org
www.HCMhandbook.com

EuropeActive is a not-for-profit
organisation representing the
European health and fitness sector

JANUARY 2020
28–30 | SPATEX
Ericsson Exhibition Hall, Ricoh Arena,
Coventry, UK
SPATEX is the UK’s number one
international wet leisure exhibition,
representing all sectors of the spa
industry from pools, spas and saunas to
hydrotherapy, wellness and steamrooms.
www.spatex.co.uk

SULYDWHSXEOLFDQGFRPPHUFLDOʛWQHVVFOXEV
pools, wellness centres and spas.
www.forumclub.it

26–27 | Quest NBS and CIMSPA
Conference
Midlands, UK
7KLVZLOOPDUNWKHʛIWKDQQXDOMRLQW4XHVW
NBS and CIMSPA Conference and the
WHQWKDQQXDO4XHVW1%6FRQIHUHQFH
www.questnbs.org

FEBRUARY 2020

MARCH 2020

19–21 | ForumClub-Forum
Piscine Gallery

29–30 | Professional Beauty
London

Fiera di Bologna, Bologna, Italy
)RUXP&OXELVGHGLFDWHGWRWKHʛWQHVV
wellness and aquatics sector. Divided into
three days, it features products and services
for those who design, build and restore

ExCeL, London, UK
Professional Beauty is one of the biggest
events of its kind in the UK. It includes the
Professional Spa & Wellness Convention.
http://professionalbeauty.co.uk
HCM Handbook 2019
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2019 Predictions
What’s in store for the fitness and physical activity sector in 2019? We ask our panel of experts

“
People will start to join
smaller boutique gyms to
make companions

P

eople will always motivate people!
What really motivates customers
joining in gym classes is the other
members taking part.
7KHʛWQHVVLQGXVWU\LVERRPLQJDQG
J\PPHPEHUVKLSVDUHQRZFRQVLGHUHGD
necessity when relocating to a new city.
3HRSOHʛQGDSODFHWROLYHVHFXUHDMRE
DQGEDJDJ\PPHPEHUVKLS7KLVLVYHU\
powerful. We call it “The UN1T DNA”.
3ULPDULO\J\PVRʞHUSHRSOHDFRPPXQLW\
WRKHOSPRWLYDWHDQGHQFRXUDJHWKHPWR
get the best out of themselves in health
DQGʛWQHVVFODVVHVEXWWKH\DOVRRʞHUWKHP
DFRPPXQLW\IRUVXSSRUWRXWVLGHRIWKH
gym. Joining a gym is a great way to meet
OLNHPLQGHGIULHQGVRUHYHQSDUWQHUV
$OWKRXJKLWȷVDOUHDG\LQPRWLRQPRUH
people will start to join smaller boutique
J\PVQRWRQO\WRJHWʛWEXWWRPDNH
36

HCM Handbook 2019

People work harder as a member of
a UN1T than when working alone
FRPSDQLRQVDQGEXLOGUHODWLRQVKLSV/LYLQJ
LQDELJFLW\FDQEHPHQWDOO\FKDOOHQJLQJDQG
LWFDQEHKDUGWRʛQGJRRGIULHQGVKLSVVR
J\PVFDQRʞHUDVWURQJFRPPXQLW\VHUYLFH
:HEHOLHYHDSHUVRQZRUNVKDUGHUDVD
member of a UN1T than when working
DORQH7KLVLVFDOOHGWKH817HʞHFWȺ:H
7UDLQ$V2QHȻLVSULQWHGDOORYHURXUVWXGLR
ZDOOV$OORXUFODVVHVDUHWHDPEDVHGDQG
we encourage members to communicate
ZLWKRQHDQRWKHUWRFRPSOHWHWKHGD\ȷV
programme. This will grow in coming years.

3HRSOHDOVRQHHGWREHPDGHDFFRXQWDEOH
LQDFODVVRUWKH\ȷOOFRDVWDORQJDQGQRW
JHWWKHUHVXOWVWKH\ZDQW,IDȺQRWVRʛWȻ
PHPEHUSDLUVXSZLWKDPXFKʛWWHUSHUVRQ
WKH\RIWHQH[HUWH[WUDHʞRUWHVSHFLDOO\DW
conjunctive tasks. Although this may put
WKHȺQRWVRʛWȻPHPEHUVXQGHUSUHVVXUH
ZHEHOLHYHWKDWLI\RXȷUHQRWFKDOOHQJHG
you’ll not change. The feeling of working for
\RXUSDUWQHUDQGRXWRI\RXUFRPIRUW]RQH
LVDPD]LQJDQGFUHDWHVDERQGEHWZHHQRXU
PHPEHUVLQVLGHDQGRXWVLGHRIWKHJ\P
www.HCMhandbook.com
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Rob Smyth, Founder/CEO, UN1T

PHOTO: SHUTTERSTOCK/ MLADEN ZIVKOVIC

Graduate PTs are spending more
time counselling their clients

Greg Slade, Head of Commercial,
The Training Room

T

he way PTs and their clients work
together has changed. There is
a strong shift towards overall
wellness and clients working with PTs on a
long-term basis rather than just a six-week
programme here and there.
Our research shows that our graduate
PTs are working longer hours and spending
more time counselling clients – 78 per cent
UHSRUWHGWKDWWKH\VSHQGXSWRʛYHKRXUV
a week responding to clients’ messages and
giving them help and advice outside of their
paid for one-to-one sessions.
However, the savvy PTs will use this as
an opportunity to build strong connections
www.HCMhandbook.com

“
We’ll see more PTs building
their brand and using digital
to connect with clients
with their clients, which leads to positive
long-term relationships.
In the future, I think we’ll see more and
more PTs working on building their brand,
which would enable them to specialise in
certain areas if they wanted to do so.

Social media and the rise of digital
platforms such as WhatsApp will certainly
help them realise this and facilitate them in
growing their client following.
Another major trend will be the increase
in digital PT training courses and PTs
making more use of digital to connect with
their clients and run their businesses.
The Training Room’s new platform
will be a major force in this, as it delivers
a cutting-edge learning environment
complete with all the facilities for social
interaction that millennials and Gen Z
have come to expect.
The future is up for grabs and it will
be the creatively, socially and emotionally
aware and digital-savvy trainers who will
capitalise the most.
HCM Handbook 2019
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“
The commercial world is ﬁnally
waking up to this important
demographic
Tony de Leede,
Wellness Entrepeneur

A

VWKHZRUOGRIʛWQHVVKHDOWKDQG
wellness is rapidly growing and
HYROYLQJWKHUHȷVRQHVLJQLʛFDQW
VHJPHQWRIWKHSRSXODWLRQWKDWȷVVWLOOEHLQJ
VXEVWDQWLDOO\LJQRUHGȲZHȷUHWDONLQJDERXW
people who are aged 70 and older.
I think we all recognise that not
only is this one of the fastest growing
GHPRJUDSKLFVLQWKHZRUOGEXWWKH\DOVR
have a disproportionately large amount of
money to hopefully enhance their health
and wellbeing in what for many of them is
the last 10 to 20 years of their lives.
Whereas young people are interested
LQʛWQHVVDQGORRNLQJJRRGWKHROGHU
generation simply wants to keep moving
and feel good. The ideal scenario for these
SHRSOHLVWRȶGLH\RXQJODWHLQOLIHȷ
As aged care/retirement communities
around the world are focusing more on the
KHDOWKDQGZHOOEHLQJRIWKHVHSHRSOHZHȷUH
seeing various businesses now focusing
more on this demographic.
One example being Silver Sneakers
LQWKH86ZKRKDYHVSHQWWKHODVWWZR
decades catering to this market. More
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Move 123 is the ﬁrst in the world to develop
virtual content aimed at the 70+ market

UHFHQWO\0RYHLVWKHʛUVWLQWKH
world to develop virtual/video content
VSHFLʛFDOO\DLPHGDWWKHPDUNHW7KLV
virtual/video content comes in small bites
ȲDQGPLQXWHVȲZKLFKLVLGHDOIRU
this demographic.
7KHUHDUHPDQ\RWKHUHYROYLQJSURGXFWV
OLNHPHGLWDWLRQSRGVDQGEUHDWKLQJFKDLUV
which are also entering the marketplace.
7KHFRPPHUFLDOZRUOGLVʛQDOO\ZDNLQJXS
to this important demographic.
www.HCMhandbook.com

Shorter workouts make it possible to
be in-and-out when you’re on-the-go

Sebastian Lagree,
Founder/CEO, Lagree Fitness

I

n 2019, we’re going to see a rise in
shorter workouts. The number one
reason why people don’t work out is a
perceived lack of time, so shorter workouts
will make it possible to be in-and-out when
they’re on-the-go.
If six out of seven Americans don’t
exercise, shorter workouts will provide the
RSSRUWXQLW\IRUPRUHSHRSOHWRʛQGWKHLU
ZD\WRDORFDOʛWQHVVVWXGLR
The trend for at-home workouts is
VHTXHQFHVWKDWRʞHUDIXOOERG\ZRUNRXW
under half-an-hour. We are going to

www.HCMhandbook.com

“
The more your mind is engaged,
the more you’ll want to exercise
VHHWKDWWUHQGLQʛOWUDWHWKHFRPPHUFLDO
application as well.
It also used to be the case that we’d have
one gym membership. We’d try to squeeze
in an hour after work to move around

some dumbbells or press a few buttons on
a treadmill. Those days are over. Today, we
box, we spin, we lift, we Lagree. We don’t
ZDQWPHPEHUVKLSVWRGLʞHUHQWJ\PVWKDW
look like training facilities for ninjas or Bond
YLOODLQV:HZDQWRXUʛWQHVV¢ODFDUWH
6KRUWHUZRUNRXWVDQGʛWQHVV¢ODFDUWH
lead to increased mental engagement.
Mixing and matching favourite workouts
keeps your body guessing and your mind
engaged. The more your mind is engaged,
the more you’ll want to exercise.
We want to work out how, when
and where we want. Shorter workouts,
boutique studios and pay-as-you-go classes
make this possible. O
HCM Handbook 2019
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Asia
Pacific
The Asia-Pacific health club market is now worth US$16.8 billion, according to an
exceptional new report. IHRSA’s Kristen Walsh shares some of the highlights

China has the most members
in Asia at 4.52 million
40
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“

Driven by the momentum of economic growth, the ﬁtness
market in the Asia-Paciﬁc region has shown steady growth,
with a positive outlook going forward
Alan MacCharles, Deloitte China

T

he second edition of the
,+56$$VLD3DFLʛF+HDOWK&OXE
5HSRUW was released recently in
collaboration with Deloitte.
It demonstrates that the health and
ʛWQHVVLQGXVWU\LQWKH$VLD3DFLʛFUHJLRQ
LVLQJRRGVKDSHȲIXHOHGE\JURZLQJ
HFRQRPLHVDQGZLWKVLJQLʛFDQWSRWHQWLDO
IRUFRQWLQXHGJURZWK
Deloitte says only two markets in the
UHJLRQDUHFRQVLGHUHGPDWXUHWKHVHEHLQJ
$XVWUDOLDDQG1HZ=HDODQGZKLFKKDYHWKH
KLJKHVWSHQHWUDWLRQUDWHVDWSHUFHQW
DQGSHUFHQWUHVSHFWLYHO\
:KLOHWKHʛWQHVVPDUNHWVKRZVVLJQV
RIUDSLGJURZWKDQGSURIHVVLRQDOLVDWLRQLQ
WHUPVRISHQHWUDWLRQUDWHVLQ+RQJ.RQJ
SHUFHQW 6LQJDSRUH SHUFHQW 
DQG-DSDQ SHUFHQW VLJQLʛFDQW
RSSRUWXQLWLHVIRUJURZWKVWLOOUHPDLQLQ
OHVVGHYHORSPHGPDUNHWVVXFKDVWKH
www.HCMhandbook.com

3KLOLSSLQHV SHUFHQW 7KDLODQG
SHUFHQW ,QGRQHVLD SHUFHQW 
DQG,QGLD SHUFHQW 
$ORQJZLWKVXFKJURZWKRSSRUWXQLWLHV
FRPHFKDOOHQJHV5HDOHVWDWHFRVWV
OLPLWHGUHQWDODYDLODELOLW\LQIUDVWUXFWXUH
XQGHUGHYHORSPHQWODFNRISURIHVVLRQDOLVHG
VHUYLFHVDQGLQFUHDVLQJFRPSHWLWLRQDUH
MXVWVRPHRIWKHUHDOLWLHVFOXERSHUDWRUV
IDFHZKHQZRUNLQJLQ$VLD3DFLʛFPDUNHWV
+RZHYHUDIDYRXUDEOHHFRQRPLFRXWORRN
DORQJZLWKLQFUHDVLQJKHDOWKDZDUHQHVVDQG
GHPDQGIRUJURXSH[HUFLVHDQGSHUVRQDOLVHG
WUDLQLQJDUHH[SHFWHGWRVSXUH[SDQVLRQ
Ⱥ'ULYHQE\WKHPRPHQWXPRIHFRQRPLF
SURVSHULW\WKHʛWQHVVPDUNHWLQWKH
$VLD3DFLʛFUHJLRQKDVVKRZQVWHDG\
JURZWKZLWKDSRVLWLYHRXWORRNJRLQJ
IRUZDUGȻVD\V$ODQ0DF&KDUOHVSDUWQHU
DW'HORLWWH&KLQDȺ2YHUDOOPDUNHW
SHQHWUDWLRQLVRQDQXSZDUGWUDMHFWRU\

UHʜHFWLQJDQLQFUHDVLQJDZDUHQHVVRIWKH
LPSRUWDQFHRIJRRGKHDOWKDQGWKHUROHD
FOXEPHPEHUVKLSFDQSOD\LQWKLVȻ
$FFRUGLQJWR0DF&KDUOHVWKHUHJLRQȷV
ʛWQHVVPDUNHWUHPDLQVVWUDWLʛHGGXHWR
YDU\LQJVWDJHVRIGHYHORSPHQWZKLFKFDQ
EHFDWHJRULVHGLQWRWKUHHWLHUV

TIER 1:
AUSTRALIA & NEW ZEALAND
Market penetration rates
Australia: 15.3 per cent
New Zealand: 13.6 per cent

7KHVHDUHUHODWLYHO\HVWDEOLVKHGPDUNHWVZLWK
KLJKHUSHQHWUDWLRQUDWHVWKDQWKHLUQHLJKERXUV
+RZHYHUWKHPDWXUHDQGSURIHVVLRQDOLVHG
PDUNHWVLQWKHVHFRXQWULHVLQGLFDWHOLPLWHG
JURZWKSRWHQWLDOODERXUDQGUHDOHVWDWH
FRVWVKDYHDOVRFRQVWUDLQHGJURZWKKHUH
HCM Handbook 2019
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ASIA-PACIFIC IN NUMBERS

TIER 2: HONG KONG, SINGAPORE,
JAPAN & TAIWAN
Market penetration rates
Hong Kong: 5.85 per cent
Singapore: 5.8 per cent
Japan: 3.3 per cent
Taiwan: 3.0 per cent

These locations belong to the fastexpanding and maturing second-tier
markets. This segment features gradually
professionalising services, expanding
consumer bases, and a high concentration
of leading players.
:LWKURRPIRUJURZWKDOUHDG\ʛHUFH
competition is expected to continue in
future in the Tier 2 region.

TIER 3: REST OF ASIA-PACIFIC
Market penetration rates
Malaysia: 1.04 per cent
China’s top 10 cities: 0.97 per cent
Philippines: 0.53 per cent
Thailand: 0.5 per cent
Vietnam: 0.5 per cent
Indonesia: 0.18 per cent
India: 0.15 per cent

7KHUHPDLQLQJVHYHQ$VLD3DFLʛF
markets assessed by Deloitte are still
in a comparatively early stage in their
lifecycle, as a result of slower economic
development and low awareness of
personal health as a priority.
7KHʛWQHVVLQGXVWU\LQWKHVHFRXQWULHV
is typically concentrated in the respective
FDSLWDOFLWLHVDQGDOVRWKHʛUVWWLHUFLWLHV
where markets are mainly led by the
ODUJHUFRPPHUFLDOʛWQHVVFOXEFKDLQV
42
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NUMBER OF MEMBERS IN MILLIONS

NUMBER OF CLUBS

China

4.52

South Korea

6,950

Japan

4.24

Japan

4,950

South Korea

3.75

India

3,813

Australia

3.73

Australia

3,715

India

2.01

China

1,767

Taiwan

0.71

Philippines

950

New Zealand

0.65

New Zealand

690

Philippines

0.53

Vietnam

640

Indonesia

0.47

Thailand

600

Vietnam

0.44

Malaysia

375

Thailand

0.35

Indonesia

370

Malaysia

0.33

Taiwan

300

0.32

Singapore

200

Hong Kong

180

Singapore

AVERAGE COMMERCIAL CLUB
MONTHLY MEMBERSHIP (GROSS) USD

MARKET SIZE IN USD

Singapore

76

China

3,944

Hong Kong

68

Japan

3,943

Japan

57

Australia

2,831

Australia

57

South Korea

2,580

South Korea

49

India

821

Thailand

49

Taiwan

407

Malaysia

42.5

New Zealand

405

China

41

Hong Kong

396

Indonesia

40

Singapore

352

Taiwan

37

Indonesia

271

New Zealand

37

Philippines

256

Philippines

33

Thailand

233

India

29

Malaysia

201

Vietnam

29

Vietnam

186

www.HCMhandbook.com

China has tremendous
capacity for growth in both
participation and proﬁtability

ACCESS THE REPORT
The full report is available at
DSULFHRI86̸̿̿IRU,+56$
PHPEHUVDQG86̻̿̿IRU
non-members from:
www.ihrsa.org/publications
Contact: research@ihrsa.org
with questions. Perfect Gym
sponsored the report.

www.HCMhandbook.com

HCM Handbook 2019

43

INDUSTRY INSIGHTS

The markets in second-tier cities are
dominated by standalone players; mostly
lower-end single site, independently
owned operators – due to infrastructure
underdevelopment, low purchasing power
and low awareness of personalised training.

Underdeveloped regions in these
countries demonstrate high growth
potential, especially as rapid infrastructure
development improves their accessibility
and connectivity. Laws relating to the
ZD\J\PFRQWUDFWVDUHFRQʛJXUHGDOVR

have an impact on the way each market
develops. For example, in New Zealand
(Tier 1) up-front payment for a long-term
membership is forbidden by law, while
in Singapore (Tier 2) some clubs collect
one- and two-year contracts up-front. O

KEY TRENDS IN ASIA
ASIA-PACIFIC
PACIFIC
AUSTRALIA
Ⱥ7KH$XVWUDOLDQʛWQHVVPDUNHWKDV
experienced rapid expansion in the past
WKUHH\HDUVOHGSULPDULO\E\WKHJURZWK
RIʛWQHVVIUDQFKLVHV)KDVRSHQHG
QHZFOXEV$Q\WLPH)LWQHVVKDV
DGGHG-HWWV)LWQHVVKDVDGGHGDQG
3OXV)LWQHVVKDVLQFUHDVHGE\FOXEVȻ

CHINA
Ⱥ,QGHSHQGHQWPDUNHWUHVHDUFK
indicates that less than 20 per cent of all
FOXEVLQ&KLQDDUHSURʛWDEOHZKLOHDWOHDVW
SHUFHQWDUHH[SHULHQFLQJORVVHVȻ

INDIA
Ⱥ5HWHQWLRQUDWHVDUHORZLQWKH
,QGLDQʛWQHVVFOXEPDUNHW)URPDFXOWXUDO
VWDQGSRLQWPHPEHUVWUHDWʛWQHVVDVD
JRDOWREHDFKLHYHGDQGKDYH\HWWRVHHLW
DVDOLIHVW\OHWREHPDLQWDLQHGRUWRDFWRQ
WKLVDVDQDVSLUDWLRQȻ

INDONESIA
Ⱥ%HFDXVHWKHSURYLVLRQRI
VLGHZDONVLVOLPLWHGLQ-DNDUWDUXQQLQJ
RXWGRRUVLVQRWDʛWQHVVRSWLRQIRU
SHRSOHLQWKHFLW\VRʛWQHVVFHQWUHV
KDYHEHFRPHOLIHVW\OHGHVWLQDWLRQVIRU
SHRSOHZKRZDQWWRH[HUFLVHLQVDIHW\Ȼ
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JAPAN
Ⱥ7KHUDWLRRISXEOLFWR
FRPPHUFLDOJ\PVLVFORVHWR
,QVSLWHRIWKLVSXEOLFJ\PVDUHQRW
VHHQDVFRPSHWLWRUVWRFRPPHUFLDO
J\PVDQGWKHWZRFRH[LVWȻ

MALAYSIA
Ⱥ)LWQHVVDFWLYLWLHVDUHW\SLFDOO\
PDOHIRFXVHGLQ0DOD\VLDODUJHO\IRU
FXOWXUDOUHDVRQV$QHVWLPDWHGSHU
FHQWRIʛWQHVVPHPEHUVDUHPDOHLQWKH
FDSLWDO.XDOD/XPSXUZKLOHWKHOHYHOLV
DWOHDVWSHUFHQWHOVHZKHUHȻ

NEW ZEALAND
Ⱥ*URZLQJDZDUHQHVVRIWKH
LPSRUWDQFHRIKHDOWK\OLYLQJKDVOHG
to an increase in the penetration
UDWHXSIURPSHUFHQWLQWR
SHUFHQWLQKRXUJ\PVDUH
WKHIDVWHVWJURZLQJVHFWRUȻ

THE PHILIPPINES
Ⱥ7KH3KLOLSSLQHVKDVDFKLHYHG
RQHRIWKHKLJKHVWLQFUHDVHVLQʛWQHVV
FOXESHQHWUDWLRQRYHUWKHSDVWWKUHH
\HDUVGXHSULPDULO\WRWKHULVHRI
DʞRUGDEOHJ\PVZKLFKKDYHRSHQHG
XSWKHPDUNHWȻ

SINGAPORE
Ⱥ%XON\HTXLSPHQWLVEHLQJ
UHSODFHGE\RSHQVSDFHDQGJURXS
H[HUFLVHLVEHFRPLQJSRSXODU$PHGLXP
WRVPDOOJ\PVL]HVXLWVWKHFRVWVDYLQJ
VWUDWHJ\IRURSHUDWRUVDQGDOVREHWWHU
ʛWVFXVWRPHUVȷQHHGVȻ

SOUTH KOREA
Ⱥ'XHWRKLJKUHQWDOFRVWVʛWQHVV
FOXEVDUHJHQHUDOO\VPDOOHULQVL]HLQ
6RXWK.RUHDFRPSDUHGWRPRVWRI
WKHFRXQWHUSDUWVLQRWKHU$VLD3DFLʛF
FRXQWULHVH[FOXGLQJ+RQJ.RQJDQG-DSDQȻ

TAIWAN
Ⱥ7KHWRSʛYHSOD\HUVFODLPSHU
FHQWRIWKHRYHUDOOPDUNHWLQWHUPVRI
QXPEHURIJ\PVȻ

THAILAND
Ⱥ0RVW7KDLVVWLOOSUHIHUWRH[HUFLVH
LQSXEOLFSDUNVDWKRPHRUQRWDWDOOȻ

VIETNAM
Ⱥ7KHʛWQHVVFOXEPDUNHWZDV
ZRUWK86PLQDQGLVH[SHFWHG
to expand rapidly in the next three
\HDUVDV9LHWQDPHVHLQYHVWRUVVWDUW
IRFXVLQJRQWKHLQGXVWU\Ȼ

www.HCMhandbook.com
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Brazil’s Bio Ritmo Group has built
its ranking on the IHRSA Global
Index to number eight in the world

The Americas
Kristen Walsh, associate publisher at IHRSA, reveals the top
performing health club operators in the US, Canada and Latin America
UNITED STATES

According to IHRSA’s latest Global Report,
revenue, membership and the total number
of clubs all increased from 2016 to 2017
in the United States, where the member
penetration rate currently stands at
20.3 per cent: the highest in the Americas.
46
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Revenue grew from $27.6bn to US$30bn,
while membership increased from 57.2m
to 60.9m, and the US club count rose from
36,540 locations to 38,477 sites.
Planet Fitness tops this year’s IHRSA
Global 25 list, in terms of number of
members and revenue, at 10.6m and

US$2.3bn respectively. Anytime Fitness
leads in terms of the number of franchises
with 3,861 worldwide as of the end of 2017;
the company’s revenues were US$1.45bn
last year, serving its 3.15m members.
Topping this year’s IHRSA Global 25 list
in terms of number of facilities owned is
www.HCMhandbook.com

Goodlife Fitness (above and below) ranks number
six in the world and number one in Canada

Anytime has the most franchises, with 3,861

INDUSTRY INSIGHTS

Planet Fitness (above)
tops IHRSA’s Global list
for members and revenue.
Goodlife Fitness (right)
operates out of 404 locations

US business Fitness International – which
trades as LA Fitness – with 675 clubs. The
second spot belongs to the Netherlands’
Basic-Fit with 521 clubs, and coming in third
is 24 Hour Fitness with 433 units.

CANADA
Some 15.5 per cent of Canadians are health
club members, giving the country the second
highest penetration rate in the Americas.
Canada’s 6,000 health clubs serve nearly
six million members, generating around
US$2.6bn in revenue each year.
48
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Among companies based in Canada,
Goodlife Fitness ranks highest on the
IHRSA Global 25 operator list (number six),
with well over 1,600,000 members.
Its 404 locations rank it fourth overall
on the IHRSA Global 25 list in terms of
number of facilities owned.

LATIN AMERICA
The Latin American health club market
is robust, with potential for growth, as
member penetration rates remain low at an
average of 2.15 per cent across 18 countries.

Argentina has the highest penetration
rate in terms of membership, at 6.75 per
cent, followed by Brazil (4.62 per cent),
Mexico (3.23 per cent) and in fourth place,
Costa Rica (2.81 per cent).
Latin American countries with the lowest
membership penetration rates include
Nicaragua, where only 0.26 per cent of the
population are gym members, El Salvador
(0.31 per cent), Honduras (0.36 per cent)
and Venezuela (0.54 per cent).
Brazil’s 34,000 health clubs – which serve
more than nine million members – rank
www.HCMhandbook.com

Canada’s Goodlife
Fitness has more than
1.6 million members

the country second only to the US among
JOREDOʛWQHVVPDUNHWVLQWHUPVRIQXPEHU
RIIDFLOLWLHVDQGUDQNLWIRXUWKLQWHUPVRI
QXPEHURIPHPEHUV
$QQXDOLQGXVWU\UHYHQXHLQ%UD]LOQRZ
WRSV86EQUDQNLQJLWWKLUGJOREDOO\
EHKLQGWKH86DQG&DQDGD
%LR5LWPR*URXSZKLFKLVEDVHGLQ
6¥R3DXOR%UD]LOJHQHUDWHG86PLQ
UHYHQXHLQIURPKHDOWKFOXEV
,WUDQNVHLJKWKRQWKH,+56$*OREDO
OLVWLQWHUPVRIQXPEHURIPHPEHUVZLWK
DWWKHHQGRI
www.HCMhandbook.com

MEXICO
:LWKPRUHWKDQFOXEV0H[LFR
UDQNVVHFRQGLQ/DWLQ$PHULFDDQGWKLUG
ZRUOGZLGHLQWHUPVRIQXPEHURIFOXEV
0H[LFRȷV86EQLQLQGXVWU\UHYHQXH
ODQGVLWLQIRXUWKSODFHDPRQJFRXQWULHV
LQWKH$PHULFDVDVGRHVLWVPHPEHUVKLS
SHQHWUDWLRQUDWHDWPLOOLRQ
0H[LFRȷV2UJDQL]DFLRQ%ULWDQLD
KHDGTXDUWHUHGLQ0H[LFR&LW\UDQNVWK
RQWKH,+56$*OREDOOLVWLQWHUPV
RIQXPEHURIPHPEHUVDPRQJJOREDO
OHDGHUVZLWK

ACCESS THE REPORT
To access the full report
please visit:
www.ihrsa.org/
research-reports
Kristen Walsh can be reached
via email to kwalsh@ihrsa.org

HCM Handbook 2019
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Columbia’s Bodytech SA, based in
Bogotá, is the other Latin American
company on the IHRSA Global 25 list,
landing at number 18 when it comes to
the number of facilities owned at the end
of 2017, with 132. An additional 34 are
franchised, making a total of 166 units.
Some 979,000 Columbians are health
club members at 1,752 facilities across the
country, generating a total of US$376m in
annual industry revenue. O

Bio Ritmo ranks eighth
on the Global 25 list

THE AMERICAS IN NUMBERS
NUMBER OF CLUBS

INDUSTRY REVENUE (USD)

NUMBER OF MEMBERS

MEMBERSHIP
PENETRATION RATES

United States
Brazil
Mexico
Argentina
Canada
Chile
Colombia
Peru
Ecuador
Bolivia
Dominican Republic
Venezuela
Paraguay
Guatemala
Costa Rica
Panama
Uruguay
Honduras
El Salvador
Nicaragua

United States
Canada
Brazil
Mexico
Argentina
Colombia
Chile
Peru
Ecuador
Paraguay
Costa Rica
Bolivia
Uruguay
Panama
Dominican Republic
Guatemala
Venezuela
Honduras
El Salvador
Nicaragua

United States
Brazil
Canada
Mexico
Argentina
Colombia
Peru
Chile
Ecuador
Bolivia
Venezuela
Paraguay
Costa Rica
Dominican Republic
Guatemala
Panama
Uruguay
Honduras
El Salvador
Nicaragua

United States
Canada
Argentina
Brazil
Mexico
Costa Rica
Chile
Paraguay
Uruguay
Panama
Colombia
Peru
Bolivia
Ecuador
Dominican Republic
Guatemala
Venezuela
Honduras
El Salvador
Nicaragua

38,476
34,509
12,376
7,910
6,156
1,969
1,752
1,681
989
957
691
668
641
440
362
338
308
115
89
68

TOTAL: 110,496
©

ihrsa.org
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$30,007,722,000
$2,561,000,000
$2,100,000,000
$1,800,000,000
$1,000,000,000
$376,000,000
$176,000,000
$169,000,000
$78,000,000
$50,000,000
$46,000,000
$40,000,000
$38,000,000
$34,000,000
$33,000,000
$27,000,000
$26,000,000
$7,000,000
$5,000,000
$4,000,000

TOTAL: $38.6bn

60,866,000
9,600,000
5,614,500
4,100,000
2,800,000
979,000
562,000
490,000
260,100
189,800
169,800
160,400
137,600
132,700
109,200
86,900
79,600
28,800
19,800
15,700

20.30%
15.50%
6.75%
4.62%
3.23%
2.81%
2.72%
2.36%
2.27%
2.23%
2.08%
1.80%
1.76%
1.61%
1.28%
0.70%
0.54%
0.36%
0.31%
0.26%

TOTAL: 86.4bn
www.HCMhandbook.com

SHARING THE WORLD OF FITNESS
HCM magazine is the industry’s favourite read,
and with so much packed into each monthly issue
it keeps our readers excited and wanting more.
Health clubs
Boutique clubs
Corporate gyms
Leisure centres
University gyms
Sports clubs
Hospitality & hotels
Spa & wellness

MAGAZINE | WEBSITE | EZINE | HANDBOOK | SOCIAL MEDIA | VIDEO
Subscribe: leisuremedia.com/subs

Free digital editions and ezines: hcmmag.com/signup

Tel: +44 (0)1462 431385

www.leisuremedia.com

INDUSTRY INSIGHTS

Boutique BUBBLE
Who are the biggest burners and when do they break a sweat?
Insights manager Lizzie Broughton sums up ukactive’s inaugural
Global Boutique Trends report
ew from ukactive, the Global
Boutique Trends Report (2018
edition) highlights demographics
and behaviours driving the
boutique boom in London, New York,
Los Angeles and Mexico City.
The report is based on data gathered
E\ERRNLQJVRIWZDUHFRPSDQ\]LQJʛWDQG
analysed by the ukactive Research Institute
in London from a sample of one million
FXVWRPHUVDQGʛYHPLOOLRQERRNLQJV
The team looked at who attends
ERXWLTXHʛWQHVVFODVVHVZKHQWKH\ERRN
and attend classes, and where they’re from.
Even though the traditional perception
of boutiques is of female-dominated
environments (think yoga and spin), the
H[WHQWRIZRPHQȷVLQʜXHQFHLVVXUSULVLQJ
ukactive researchers found that more
WKDQSHUFHQWRIERXWLTXHʛWQHVV
customers are female across three of the
four cities in the study – an overwhelming
ʛJXUHZKLFKKLJKOLJKWVWKHVWURQJGHPDQG
DPRQJVWZRPHQIRUERXWLTXHʛWQHVV
classes. In London and New York, women
make up 83 per cent of classes booked,
while in Los Angeles and Mexico City they
make up 81 per cent and 68 per cent of
bookings respectively.
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N

Boutique ﬁtness is most popular with Millennials

www.HCMhandbook.com

ACCESS THE REPORT
To get the Global Boutique
Trends ReportIURP]LQJʛW
and ukactive, in full, go to:
Global Boutique Trends

http://research.ukactive.
FRPERXWLTXHBWUHQGVB̸̶̷̾

INTERNATIONAL CLIENTELE
There’s also a clear international demand
IRUERXWLTXHʛWQHVVLQ/RQGRQDWWUDFWLQJ
FXVWRPHUVIURPDFURVVWKHJOREHDQGWKH
UHVHDUFKKLJKOLJKWVWKHJURZLQJSRSXODULW\
RIERXWLTXHH[HUFLVHFODVVHVDPRQJLQERXQG
YLVLWRUVWRWKH%ULWLVKFDSLWDO
Fifteen cities around the world had more
than 50 residents who attended classes
LQ/RQGRQRYHUWKHSHULRGRIWKHVWXG\
LQFOXGLQJYLVLWRUVIURPWKH86$+RQJ.RQJ
DQG$XVWUDOLD

7KHVWXG\DOVRLGHQWLʛHG/RQGRQDVKRPH
of the lunchtime workout – with almost
SHUFHQWRIFODVVHVLQ/RQGRQWDNLQJ
SODFHGXULQJOXQFKFRPSDUHGWROHVV
WKDQʛYHSHUFHQWLQ0H[LFR&LW\ZKHUH
ZRUNRXWVEHIRUHZRUNDUHSUHIHUUHG
%RXWLTXHʛWQHVVKDVWUDGLWLRQDOO\EHHQ
seen as a Millennial-driven subset of the
ʛWQHVVPDUNHWDQGWKHGlobal Boutique
Trends ReportVXSSRUWVWKDWDVVHUWLRQDV
OHVVWKDQHLJKWSHUFHQWRIERRNLQJVZHUH
PDGHE\WKHRYHUVDFURVVDOOWKHFLWLHV
ZLWKWKHDYHUDJHDJHRIWKRVHDWWHQGLQJ
ERXWLTXHFODVVHVLQ/RQGRQEHLQJMXVW
XQGHU\HDUVRIDJH
www.HCMhandbook.com

3+2725(%(/

LUNCHTIME WORKOUT

7KHUHSRUWDOVRH[SORUHGWKHDSSHWLWH
IRUDGYDQFHGERRNLQJVDQGIRXQGDFOHDU
GLVFUHSDQF\EHWZHHQRQHFLW\DQGWKH
RWKHUV:KLOHPRUHWKDQSHUFHQWRI
FXVWRPHUVLQ0H[LFR&LW\ERRNHGRQWKH
GD\PRUHWKDQSHUFHQWERRNLQDGYDQFH

1Rebel is one of London’s
most popular boutiques

LQ/RQGRQ1HZ<RUNDQG/RV$QJHOHV
7KLVGLʞHUHQFHLQERRNLQJWLPHVKLJKOLJKWV
DWUHQGZLWKLQWKH86DQGWKH8.IRU
FXVWRPHUVWRZDQWWRSODQWKHLUʛWQHVV
ZHHNDKHDGRIWLPHE\ERRNLQJH[HUFLVH
FODVVHVDURXQGWKHLUZHHNO\VFKHGXOH
HCM Handbook 2019
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Who’s using boutiques?
Gender split
Looking at the registered customers of each studio within each city who supplied their
gender, we can see how the breakdown between males and females compares

+
+

+
+


83%

17%

NEW YORK

19%

83%

LONDON

81%

32%

LOS ANGELES

68%

MEXICO CITY

Age distribution
Looking at the registered customers of each studio within each city who
supplied their date of birth, we can see how the age distribution compares

40%
35%
30%

New York
Mexico City

20%
Los Angeles

10%

54

O The Los Angeles gender distribution was
also similar, at 19% male
O Mexico City was the city that stood out from
the rest, with nearly one third of registered
customers being male (32%)

Average age
LONDON
31 years,
11 months

MEXICO CITY
29 years,
5 months

NEW YORK
32 years,
8 months

LOS ANGELES
34 years,
2 months

O This was most obvious in Mexico City, with
half of customers aged 25-34, and a further
28% aged 15-24
O In Los Angeles, the average age was nearly five
years older than Mexico City, and LA also had the
highest proportion of customers aged 35+

5%
0%

O New York and London had identical
customer gender splits of 17% male and 83%
female

O All four locations showed a big skew in the
age distribution of their customers towards
the younger age groups, with each city having
less than 8% of customers aged 45 and over

London

25%

15%

O Customer data from all four cities showed
a clear gender bias towards female customers

15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65+
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O New York and London showed very similar
age distributions
www.HCMhandbook.com

SOURCE: ZINGFIT

17%

Boutique bookings
There were
key differences in
the most popular class
times, with Mexico City
having a much higher
percentage of pre-work
bookings than any
other city

Sunday was the least
popular day for classes in
three out of four cities

NO SHOW RATES
(where customers pay,
but don’t show up)

New York

13%
London

40%

12%
Los Angeles

8%

The most popular
day for classes
was Tuesday in three
out of four cities

Mexico City

7%

BOOKING TYPES
1 in 4 classes in London are
booked as part of a package
of 10 classes or more

Lunchtime
classes
were popular
in London,
representing

17

%

of bookings, but
less so elsewhere
www.HCMhandbook.com

Bulk class purchases comprise
89 per cent of bookings, showing
the power of boutiques to foster a
sense of loyalty
ClassPass bookings comprise just
under 1 in 5 bookings (18 per cent),
with introductory offers for new
customers counting for 1 in 10
bookings (11 per cent)

Less than 10 per cent of
bookings take place more
than a week in advance

New York, London
and Los Angeles
all showed two peak
times for class bookings:
before work (5-8am)
after work (5-7pm)
There are two distinct quiet
periods across all cities:
afternoon (2-4pm)
late evening (8-9pm)
HCM Handbook 2019
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SERVAIS BOOSTEN
CEO & founder of Barcelona Bootcamp talks to HCM about the growth of his luxury
fitness holidays in Spain and his plans to expand the five-star experience across Europe
Tell us about the Barcelona
Bootcamp, how did you get the idea?
7KHGHPDQGIRUʛWQHVVUHWUHDWVKDVEHHQ
JURZLQJTXLWHVXEVWDQWLDOO\RYHUWKHSDVW
IHZ\HDUVGXHWRWKHGHFOLQHLQJHQHUDO
KHDOWKDPRQJLQGLYLGXDOVDQGWKHLQWHUHVWLQ
FRUSRUDWHJURXSVORRNLQJWRWDNHWKHLUWHDPV
DEURDGIRUDȺUHVHWȻ%DUFHORQDKDVEHHQ
RQHRIWKHPRVWWUHQGLQJORFDWLRQVWRYLVLWLQ
(XURSH*LYHQWKHFOLPDWHDQGRXWGRRUWUDLQLQJ
SRVVLELOLWLHVLQRXUDUHDZHVDZDQH[FHOOHQW
RSSRUWXQLW\WRFUHDWHWKHʛUVWOX[XU\ʛWQHVV
ERRWFDPSLQ%DUFHORQD
$VDʛWQHVVDQGRXWGRRUHQWKXVLDVW,ȷYH
DWWHQGHGPDQ\ȺOX[XU\ȻERRWFDPSVDQG
ʛWQHVVKROLGD\VLQVHYHUDOFRXQWULHVDURXQG
(XURSH,QRWLFHGWKDWQRQHRIWKHPUHDOO\
OLYHGXSWRPDQ\RIWKHPRUHLPSRUWDQW
HOHPHQWVWKDWOX[XU\UHWUHDWFOLHQWVDUH
ORRNLQJIRUQRZDGD\V
,QDGGLWLRQWRWKHYHU\EHVWWUDLQLQJ
LWȷVDOVRDERXWRʞHULQJDPD]LQJ
DFFRPPRGDWLRQGHOLFLRXVDQGKLJKTXDOLW\
FXLVLQHDQGSD\LQJDWWHQWLRQWRWKHKHDOWK
DQGZHOOQHVVRIHYHU\SDUWLFLSDQW7KLV
LVUHDOO\ZKDWHQVXUHVRXUSDUWLFLSDQWV
QRWRQO\DFKLHYHWKHLUJRDOVEXWKDYHD
PHPRUDEOHH[SHULHQFHDWRXUERRWFDPS
:HGHOLYHUDOORIWKHVHDVSHFWVLQD
EHDXWLIXOVHWWLQJMXVWPLQXWHVIURP
%DUFHORQDDLUSRUWDQGPLQXWHVIURP
%DUFHORQDFLW\7KHORFDWLRQRIRXU
56
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%RRVWHQLVDʛWQHVVDQG
outdoor enthusiast
ERRWFDPSDOVRSURYLGHVXVZLWKHQGOHVV
RSSRUWXQLWLHVIRURXWGRRUWUDLQLQJ)URP
PRXQWDLQKLNHVWRER[LQJRQWKHEHDFK
RXUWUDLQLQJLVQHYHUERULQJRUUHSHWLWLYH
What makes the Barcelona
%RRWFDPSGLʞHUHQWIURP
any other bootcamp?
0RVWERRWFDPSVFODLPWRZKLSWKHLU
SDUWLFLSDQWVLQWRVKDSHZLWKPLOLWDU\VW\OH
WUDLQLQJDQGLQWHQVLW\:KDWWKH\LJQRUHDUH

WKHLQFUHGLEO\LPSRUWDQWDVSHFWVWKDWVHWRXU
SDUWLFLSDQWVRQWKHSDWKWRDFKLHYLQJORQJ
WHUPUHVXOWVLQWKHLUKHDOWKDQGZHOOQHVV
:HRʞHUQXWULWLRQDOVHPLQDUVDQG
GLVFXVVGLHWUHJXODUO\WKURXJKRXWWKHZHHN
%\NQRZLQJRXUFOLHQWVȷLQGLYLGXDOJRDOVDQG
FRQVWDQWO\PRQLWRULQJWKHLUGLHWZHFDQ
EHVWKHOSWKHPWRDFKLHYHWKHUHVXOWVWKH\
DUHDIWHUERWKLQWKHVKRUWDQGORQJWHUP
7KHWUDLQLQJLWVHOILVDOVRXQLTXHDW
%DUFHORQD%RRWFDPS:HOOQHVVLVDYLWDO
SLHFHWRRXUFDPSVZKLFKLVZK\ZHKRVW
YROXQWDU\\RJDFODVVHVLQWKHHYHQLQJV
WKURXJKRXWWKHZHHNDORQJZLWKRXU
FRRNLQJDQGQXWULWLRQVHPLQDUV2XU
WUDLQLQJLVIXQFWLRQDOʛWQHVVWUDLQLQJZKLFK
LVLGHDOIRUDOOSDUWLFLSDQWVȲHQVXULQJWKDW
RXUFOLHQWVDUHLQWKHEHVWKHDOWKSRVVLEOH
IRUHYHU\GD\OLIHQRWMXVWUXQQLQJREVWDFOH
FRXUVHVLQWKHPXG
Who is booking the
Barcelona bootcamp?
:HJHQHUDOO\KDYHVHHQDVSOLW
EHWZHHQFRUSRUDWHJURXSVDQGLQGLYLGXDOV
2XUFRUSRUDWHJURXSVDUHXVXDOO\DIWHU
DZHHNRIWHDPEXLOGLQJ7KHOX[XU\DSSHDO
RIRXUERRWFDPS KLJKTXDOLW\FXLVLQHDQG
EHDXWLIXODFFRPPRGDWLRQ DORQJZLWKWKH
EHDXWLIXOFOLPDWHDQGFORVHSUR[LPLW\WR
%DUFHORQDDLUSRUWPDNHVLWDQREYLRXV
FKRLFHIRUPDQ\SURIHVVLRQDOV
www.HCMhandbook.com

The bootcamp has a holistic approach to wellness,
ZLWKWUDLQLQJDQGUHOD[DWLRQRʞHUHGDORQJVLGH
nutrition and cooking seminars

The individuals are those interested
LQDQLQWHQVHʛWQHVVZHHNRUWKRVHZKR
have decided to make a positive change in
their health and wellness. One of the most
surprising aspects since we started has
EHHQWKHSRSXODULW\DPRQJDOOGLʞHUHQWDJH
JURXSVDQGʛWQHVVOHYHOV:HȷYHKRVWHGHQWLUH
IDPLOLHVIDWKHUVDQGVRQVFRXSOHVDQGIULHQGV
who come in groups to support each other.
1RPDWWHULILWȷVDFRUSRUDWHJURXSRUD
JURXSRILQGLYLGXDOVRXUHWKRVDQGZKDWZH
DOZD\VHQFRXUDJHLVWKHFRQFHSWRIWHDP
ZRUN:HDOZD\VZRUNWRJHWKHUZKLFKZH
ʛQGPRWLYDWHVRXUFOLHQWVDQGFUHDWHVDSRVLWLYH
environment for change. The enthusiasm has
been present with every group.
How does the future look
for Barcelona Bootcamp?
The future looks very bright for Barcelona
%RRWFDPS2YHUWKHSDVWIRXUPRQWKVZHȷYH
VHHQDELJMXPSLQGHPDQGIRURXUFDPSV
www.HCMhandbook.com

“

One of the most surprising aspects since
we started has been the popularity among
all different age groups and fitness levels.

with many of our clients booking multiple
weeks at a time. Since we sold out many of
RXUERRWFDPSVLQDGYDQFHWKLVDOORZHGXV
to run the camps weekly throughout the
ZLQWHUDQGVSULQJ:HDOVRKDYHUHSHDW
clientele from the winter sessions reERRNLQJIRURXUXSFRPLQJVSULQJFDPSV
this is a huge positive indicator for us.
:HNQRZZKHQZHUHFHLYHSRVLWLYH
UHYLHZVDQGUHSHDWFOLHQWVWKDWZHȷYHPDGHD
positive impact on the health and wellbeing
RIRXUSDUWLFLSDQWVDQGLIZHFDQKHOSRXU
FOLHQWVFKDQJHWKHLUOLIHVW\OHZHNQRZZHȷYH
done our job.
$OWKRXJKZHȷUHDVWDUWXSZLWKRXU
LQFUHGLEO\H[SHULHQFHGWHDPLQWUDLQLQJ

KRVSLWDOLW\DQGPDUNHWLQJZHOLNHWRWKLQN
big. Our goal has always been to franchise
our bootcamp concept by expanding
WKURXJKRXW(XURSHDQGHYHQWXDOO\EHFRPLQJ
one of the most recognised brands in luxury
ʛWQHVVKROLGD\VZRUOGZLGH

TEL: +34 664 72 28 29
WEB: www.barcelonabootcamp.com
EMAIL: info@barcelonabootcamp.com
HCM Handbook 2019
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Active EDUCATION
Physical activity boosts wellbeing, social inclusion, attainment and employability.
Vince Mayne from the British Universities & Colleges Sport (BUCS) calls for Higher
Education to provide more opportunities for students to get active

“M

ens sana incorpore
sano” – a healthy
mind in a healthy
body is a well-worn
and hackneyed phrase but one
that couldn’t be more true given
the results of the British Active
Students Survey. According to the
2017-18 report – the biggest of its
kind to date, with 6,891 students
responding from 104 Higher
Education (HE) institutes across
the UK – students who are more
active through playing sport or
using the gym (or even better, by
doing both!) have better scores on
a host of measures, including better
mental wellbeing, perceptions of
attainment and employability, and
social isolation.
With 2.4 million students at
university across the UK, these
HE environments can play a key
role in encouraging and educating
their students to meet the
recommended levels of physical
activity. This support will shape
their activity habits for later life,
helping to reduce adulthood
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BRITISH ACTIVE STUDENTS SURVEY 2018
6,891 students

ACTIVITY TYPE
Just Gym

36% 62%

18%

2% responded with other options

Just Sport

21%

ACTIVE vs INACTIVE
CMO Guidelines:
Adults should undertake at least
150 minutes a week of moderate
intensity physical activity

Modal age: 20 years
1%

șǍКǍਭ

Higher EducationPostgraduate

15%

Both

Neither

9%

53%

Higher EducationUndergraduate

84%

Further Education

BARRIERS
TO ACTIVITY
No barriers to activity:

13%

22%

76%

Too expensive

23%

Too busy socialising

23%

40%

Inactive
<30 min

7%

ATTAINMENT

EMPLOYABILITY

Grade expectation for students
at university:

Conﬁdence of ﬁnding a job within
6 months of graduating:

High
95%

Low
5%

High
84%

Low
16%

Feeling worthwhile 7.3

6.4

Life Satisfaction

7.1

6.2

Happiness

6.8

5.8

Anxiety*

4.3

5.1

Average SWEMWBS score:

22.3

20.5

SWEMWBS is a scale used to measure
mental wellbeing by asking the level
of agreement with positively worded
statements e.g. ‘I’ve been feeling
useful’. The maximum score is 35
and a higher score represents higher
mental wellbeing.

8%

14%

53%

Active students rated
themselves higher for
teamwork, analysis,
communication and drive

Average hours studied per
week: 30+ hours

MENTAL
WELLBEING

Questions were scored from 0
(not at all) to 10 (completely):

not at all/ lack
conﬁdence

65%

High: 1st/2:1 Low: 2:2/3rd

PERSONAL
WELLBEING

*scored using an inverse scale

53%

Fairly active
31- 149 mins

very or fairy
conﬁdent

Biggest barriers:
Too busy with studies

Active
150 mins+

SOCIAL
ISOLATION
Questions were ranked from 1
(‘never’) to 5 (‘always’):
% answering usually or always
to these ‘I feel …’ questions

Left out

9%

21%

People barely know me 16%

31%

Isolated from others

11%

22%

People are around me
but not with me

14%

27%

For more information and to be notiﬁed when the full report has been released, please email the ukactive Research Institute: research@ukactive.org.uk

inactivity, alongside associated
EHQHʛWVVXFKDVUHGXFHGDFFHVV
to primary healthcare, better
mental wellbeing and improved
long-term employability. Evidence
from Sport England’s Active People
Surveys also shows that those who
attend HE have greater lifelong
participation levels than those who
don’t attend university.
Starting university is, of course,
a key transition for many people
DQGFDQDOVRFDUU\LWVRZQVSHFLʛF
challenges, such as managing one’s
RZQʛQDQFHVFRRNLQJDQGFOHDQLQJ
These are new experiences for
some young people. On top of
this, many students may also
be away from their traditional
support networks of family, friends,
teachers or team-mates for the
ʛUVWWLPHȲDQGWKLVFDQKDYH
serious impacts on their ability
to cope and consequently their
overall sense of wellbeing. This is
even more reason for students to
improve their wellbeing and feelings
of inclusion by playing sport and/or
using a gym.
www.HCMhandbook.com

Students who are more active have better scores on a host of measures

“

HE environments can play a key role in encouraging and educating their
students to meet the recommended levels of physical activity

WHAT THE SURVEYS SAY
The Scottish Active Students Survey (SASS)
and subsequent British Active Students
Survey (BASS) provide strong evidence of
WKHUHDOEHQHʛWVUHDSHGE\SK\VLFDOO\DFWLYH
students, particularly by participating in
sport and going to the gym.

IRXQGIRUWKRVHFODVVLʛHGDVEHLQJDFWLYHRU
taking part in both sport and attending a
gym. Combining sport and gym produced
higher personal wellbeing scores than either
in isolation. Providing both options increased
the opportunity of better personal wellbeing
compared with doing neither.

PERSONAL WELLBEING

MENTAL WELLBEING

Promotion of regular physical activity and
participation in sport or gym memberships
improves the personal wellbeing of students.
The highest personal wellbeing scores were

This is one of the most serious challenges
facing universities across the UK, and in
many other countries. Universities UK,
the lead body for HE, has developed a

www.HCMhandbook.com

framework for student wellbeing which
includes an audit of what universities
are doing to protect and promote good
mental wellbeing (#stepchange). Critically,
BASS has shown that there’s a key role for
sport and physical activity in supporting
good mental health among students, with
the more active students showing higher
(better) mental wellbeing scores.

SOCIAL ISOLATION
In an increasingly online society, fear or
experience of being socially isolated is a very
HCM Handbook 2019
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real problem for many young people. Being
a member of a gym or sports club has a
positive impact on feelings of being isolated,
as does higher levels of physical activity.

ATTAINMENT
Students’ views of their own ability to gain a
good degree or get a job after graduating are
HVVHQWLDODVSHFWVLQEXLOGLQJVHOIFRQʛGHQFH
and this often impacts on their drive to
perform well in their academic work. Of
those surveyed, 93.7 per cent anticipated
gaining a 2:1 or 1st class degree.
Again, higher levels of physical activity
FRUUHODWHGZLWKPRUHFRQʛGHQFHLQDWWDLQLQJ
a sound degree. Critically, those who were
more active did not study any less than those
who were less active, so it could also be
speculated that active students have great
time management skills too.

EMPLOYABILITY
In 2013, British Universities & Colleges
Sport (BUCS) produced a report which
showed through independent data that,
on average, young people who go to
university will earn more across their
careers than those who do not. Although
this is perhaps not surprising, the report
also demonstrated that those who go to
university and play sport will earn more
than those who go to university but don’t
play sport, by around 18 per cent per year!
According to BASS, students who
were physically active on a regular basis
rated themselves higher on 8 out of
the 10 employability skills measured,
with teamwork and drive scoring
highest, in addition to the personal
skills of communication, leadership and
self-promotion.
60
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Gym or sports club membership has a positive impact on feelings of isolation

BUCS IS ONE STEP AHEAD
As the lead body for sport and physical
activity in HE, BUCS aims to deliver “the
best university sports experience in the
world” and drive higher levels of active
participation at its 160-member institutions.
This year BUCS celebrates 100 years of
LQWHUXQLYHUVLW\FRPSHWLWLRQVLQFHLWVʛUVW
athletics competition at the University of
Manchester, and aims to ensure its relevance
in the ever-changing HE environment.
So, although its competition programme
remains core, focus is shifting towards
enhancing student wellbeing and promoting
the value of sport in a wider context within
DWLJKWHQLQJʛQDQFLDOHQYLURQPHQW

In terms of performance, BUCS’s Super
Rugby programme features the top 10
teams UK-wide in a weekly league format
and sends successful teams to the Summer
and Winter University Games; the Summer
Games is the second largest multi-sport
event in the world after the Olympics.
Investment across the sector via
sports scholarships and support services
of strength and conditioning, sports
science, physio and sports therapy are
also considerable, providing a pathway for
dual-careers as student-athletes, leading
to Commonwealth and Olympic success
for many (67 per cent of Team GB medals
were from current or former HE students).
www.HCMhandbook.com

Higher levels of physical activity
correlates with more conﬁdence in
attaining a good class of degree

“

The UNIversal Gym Card scheme gives full members at participating
universities complementary use of ﬁtness facilities at other members’ clubs

Within its competition programme,
BUCS delivers the largest annual multisports event in the UK at its BUCS
Nationals event. It also hosts BUCS Big
Wednesday – the culmination of the team
VSRUWVFRPSHWLWLYHVHDVRQZLWKʛQDOV
on one day at one venue; in 2019 this is
returning to the University of Nottingham.
%8&6KDVDOVRKRVWHGWKHODUJHVWVXUʛQJ
competition and student rowing regatta
in Europe, as well as para-sport events in
swimming, athletics and wheelchair tennis.
www.HCMhandbook.com

BUCS also has one of the largest chains
RILQGHSHQGHQWʛWQHVVFOXEVLQWKH8.DQG
VHUYHVDVLJQLʛFDQWQXPEHURIPHPEHUV
nationwide. Its free UNIversal Gym Card
scheme gives full members at participating
XQLYHUVLWLHVFRPSOHPHQWDU\XVHRIʛWQHVV
facilities at other members’ clubs to
promote year-round physical activity. So
students returning to their parental home
LQDGLʞHUHQWORFDWLRQGXULQJYDFDWLRQVDQG
XQLYHUVLW\VWDʞWUDYHOOLQJDURXQGWKH8.FDQ
remain active at no additional cost. O
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Best in class
University of Warwick
he University of Warwick is investing
around £50m in sport and wellness
to help deliver their ‘active campus’
strategy. Warwick has a bold vision of
becoming the most active campus in the UK
and is using both its facility infrastructure
and its campus to deliver this.
The new Sport and Wellness Facility
opens in April 2019 to members of the
university and the local community.

T

This provides a clear statement of the
importance of health, wellbeing and being
physically active on campus as well as the
university’s role in promoting these topics
in the wider community.
The Sport and Wellness Facility
showcases a 230-station gym (one of
Technogym’s premier sites), a 12-court
arena, a 12-lane, 25m swimming pool with
DPRYHDEOHʜRRUDQH[WHQVLYHFOLPELQJ

facility with two speed walls (one of only
two facilities in the UK) and more.
The university is sector leading in its
participation programmes and recently won
the BUCS Participation Programme of the
Year award. It’s one of 10 HE institutions to
UHFHLYHDQH[WHUQDOO\YHULʛHG%8&63K\VLFDO
$FWLYLW\([FHOOHQFHDZDUGIRULWVZRUNDV
well as an award for its #reshaping sport
campaign – to make sport more inclusive.

Warwick has a bold vision of becoming the most active campus in the UK
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Students can track their activity on and off campus and receive “reward points” redeemable against many products

Kings College London
t Kings College London, 8,000
people attend its health and
ʛWQHVVIDFLOLWLHV.LQJVKDVWKUHH
J\PVDFURVVLWV&DPSXVHV 7KH6WUDQG
*\P/RQGRQ%ULGJH*\P:DWHUORR
*\P DQGDIXUWKHUWZRJ\PVDWLWV+DOOV
RI5HVLGHQFHV&RQYHQLHQWO\ORFDWHGDQG
RʞHULQJVWXGHQWIULHQGO\SULFHVWKHJ\PV
FRXQWHUDFWEDUULHUVWREHLQJDFWLYHVXFKDV
FRQYHQLHQFHFRVWDQGWLPH
$W.LQJVPRUHWKDQFODVVHVDUH
RʞHUHGSHUZHHNDVZHOODVYLUWXDODFWLYLW\
WUDLQLQJDWVRPHRIWKHIDFLOLWLHV7KH
XQLYHUVLW\DOVRUXQVDQ$FWLYH:HOOQHVV

A

ZZZ+&0KDQGERRNFRP

6FKHPHWKDWVWXGHQWVFDQEHUHIHUUHGWRLQ
RUGHUWRKHOSFRPEDWORZHUOHYHOPHQWDO
KHDOWKLVVXHV7KLVKDVEHHQKHUDOGHGD
JUHDWVXFFHVV$QLQLWLDWLYHFDOOHG.LQJV
0RYHDOVRHQDEOHVSDUWLFLSDQWV DW

SUHVHQW WRWUDFNWKHLUDFWLYLW\ERWKRQDQG
RʞFDPSXVDQGUHFHLYHȺUHZDUGSRLQWVȻIRU
WKHLUDFWLYLW\UHGHHPDEOHDJDLQVWDUDQJHRI
SURGXFWV7KLVKDVVHHQDKXJHLQFUHDVHLQ
SDUWLFLSDWLRQDQGUHWHQWLRQUDWHV
+&0+DQGERRN
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More than 25,000 students now engage in the university’s sport programmes every year

University of Nottingham
ince the opening of its £40m David
Ross Sports Village, the sport and
SK\VLFDODFWLYLW\RʞHUDWWKH8QLYHUVLW\
of Nottingham has been transformed.
More than 25,000 students now
engage in university sport programmes
annually: 7,000 members belong to its
73 sports clubs; 3,000 students sign up
to its intramural competitions; and 3,000
students participate in its introduction to
sport engagement programme. The facilities
RʞHUPRUHWKDQʛWQHVVFODVVHVDZHHN
Furthermore, the university is a leading
institution for disability and inclusive sport

S
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and physical activity. In 2017/18 it received
more than 500 referrals from the disability
liaison team, with 477 of those purchasing
sports membership to support and aid
their physical or mental disabilities and
impairments. For those 477 people, 209
VXSSRUWHGʛWQHVVVHVVLRQVZHUHGHOLYHUHG
These sessions aimed to provide a safe
and supportive environment in the gym,
allowing individuals an opportunity to train
with their non-disabled peers.
Four accessibility videos have also been
SURGXFHGWRVXSSRUWVWXGHQWVDQGVWDʞ
before they even visit the facilities in order

to help reduce any feelings of anxiety and
improve their overall experience.
7KLV\HDUWKH8QLYHUVLW\RI1RWWLQJKDP
is working with an award-winning partner
Parallel, to deliver an inclusive running event
catering for all abilities and age groups on
its main campus in Nottingham.
The Department of Sport will also be
working with a range of partners to deliver
DSURJUDPPHWKDWZLOOSURPRWHWKHEHQHʛWV
that sport and physical activity can have on
the mental wellbeing of its male student
population thanks to contributive funding
IURP%8&66SRUW(QJODQG
www.HCMhandbook.com

University of Birmingham Sport
niversity of Birmingham Sport
8%6SRUW RʞHUVDQH[WHQVLYH
UDQJHRILQFOXVLYHVSRUWDQGʛWQHVV
RSSRUWXQLWLHVIRUVWXGHQWVVWDʞDQGWKH
wider community, ranging from beginner
to performance sport. Around £65m has
been invested in indoor and outdoor sports
facilities over the past three years, including
the £55m Sport & Fitness club.
Of the 11,000 Sport & Fitness club
members, over 75 per cent use the
200-station gym and almost 60 per cent

U

use the 50m swimming pool. More than
4,500 class users take part in 180 group
H[HUFLVHFODVVHVSHUZHHNDQGDOPRVW
WDNHSDUWLQWKHH[WHQVLYH&DPSXV6SRUW
programme of recreational leagues and
RQHRʞHYHQWVHQJDJLQJDEURDGVSHFWUXP
of students from across the university.
7KH6SRUW )LWQHVV&OXEKDVDOVR
HQDEOHGWKHXQLYHUVLW\WRVLJQLʛFDQWO\
H[SDQGLWVMXQLRURʞHU7KLVLQFOXGHVRYHU
1,000 children and 42 local schools on its
swim programme, and the relaunch of its

£65m has been invested in the indoor and outdoor sports facilities

ZZZ+&0KDQGERRNFRP

The Sports & Fitness club offers more
than 180 group exercise classes

-XQLRU6SRUWV&DPSVLQ(DVWHU,Q
addition to the 3,000 adult community
members, around 25 local community clubs
and groups use the university’s facilities on
a weekly basis.
New outdoor facilities include two
international-standard hockey pitches,
10 netball/tennis courts, an additional 3G
pitch, a gymnastics centre and an athletics
track. This investment has enabled UBSport
to enhance student participation and
TXDOLW\RIH[SHULHQFHDVZHOODVVLJQLʛFDQWO\
H[SDQGLWVH[LVWLQJFRPPXQLW\RʞHU
On the competitive sports side, almost
4,500 students are members of 55 student
sports clubs, and 75 students are supported
by a sports scholarship.
Although facilities at UBSport weren’t
GHVLJQHGWRKRVWPDMRUHYHQWVWKH\ȷYH
already attracted a range of big events,
including the UK Transplant Games and
British Junior Open Squash, as well as being
DYHQXHIRUWKH&RPPRQZHDOWK
Games for hockey and squash.
+&0+DQGERRN

65

INDUSTRY INSIGHTS

Body LANGUAGE
Les Mills™ Virtual group exercise classes are successfully integrating international
students into the campus community at the University of Leeds
BALANCING LIFE SURVEY
The University of Leeds has a large
international student population, many
of whom attend the Business School.
However, its location on the outskirts of
FDPSXVPDNHVLWPRUHGLʡFXOWIRUWKHPWR
engage with facility-focused activities at the
university’s on-campus gym – The Edge.
7RLGHQWLI\WKHDFWLYLW\OHYHOVRIVWDʞDQG
students, the Sport and Physical Activity
department conducts an annual Balancing
Life Survey, which looks at the areas
of campus where there could be more
opportunities for them to get involved.
Engaging international students, especially
through activities that support their
H[SHULHQFHRI%ULWLVKFXOWXUHZDVLGHQWLʛHG
as a key area of focus. Similarly, the survey
LGHQWLʛHGWKHQHHGWREXLOGQHWZRUNVDQG
increase the integration of students from
GLʞHUHQWFXOWXUDOEDFNJURXQGV7KHVXUYH\
also revealed that there are thousands of
students looking to learn new languages
and seeking opportunities to incorporate
language learning into real-life settings.
$VDUHVXOWRIWKHVHʛQGLQJVWKH6SRUW
and Physical Activity department teamed up
ZLWKWKHXQLYHUVLW\ȷV,QWHUQDWLRQDO2ʡFHWR
undertake a pilot scheme aimed at leveraging
group exercise classes at The Edge for
international students.
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Les Mills™ Virtual classes Mandarin at The Edge improve well being

www.HCMhandbook.com

VIRTUAL MANDARIN CLASSES
In partnership with Les Mills, the University
of Leeds launched a timetable of Les Mills™
Virtual classes in Mandarin over Christmas
2017 and Easter 2018. With marketing
and promotional support led by the
,QWHUQDWLRQDO2ʡFHWKHWHDPZDVKRSHIXO
that Mandarin content could become a
SHUPDQHQWʛ[WXUHRQWKHWLPHWDEOH
7KHUHVXOWVRIWKHʛUVW0DQGDULQYLUWXDO
classes over Christmas yielded impressive
results, attracting 155 participants across
the two-week holiday.
Ⱥ1DWXUDOO\ZHVHHDGLSLQJURXSH[HUFLVH
over the Christmas period, so to get
the volume of people we did was very
impressive,” said James Buckley, Physical
Activity, Health and Wellbeing Manager at
the University of Leeds.
This was replicated over Easter, and the
results were even more positive with 244
participants. In fact, the numbers for virtual
Mandarin content stood-up favourably
against other content in English.
One of the most impressive parts of the
programme was how well it highlighted
WKHSRZHURIJURXSH[HUFLVHLQUHGXFLQJ
isolation and helping students to feel more
integrated into The Edge community.
“It’s very common for international
students to remain on campus out of
term time. With this in mind, various
departments work collaboratively to
provide a programme of activity to reduce
any feelings of isolation that they might
have, and foster opportunities to integrate
www.HCMhandbook.com

Les Mills™ Virtual classes will now be rolled out in other languages

“

The programme highlights the power
of group exercise in reducing isolation during
term time and throughout holiday breaks
international students with UK students,
during term time and holiday breaks.
“Implementation of these Les Mills group
H[HUFLVHFODVVHVZDVDSHUIHFWH[DPSOHRI
WKLVZRUNLQJWRIXOOHʞHFWȻH[SODLQV-DPHV
“With more students taking part in Les
Mills™ Virtual classes in Mandarin, we’ve
VHHQWKHSRVLWLYHHʞHFWJURXSH[HUFLVHFDQ
have on integrating these classes into the
language learning process, building new
social groups and looking after well being.
“Feedback from participants clearly
showed us what a great product the Les
Mills classes are and the demand there is
to showcase more of them. The student
feedback was overwhelmingly positive.”

LANGUAGE ROLLOUT
The university is now looking to add Les
Mills™ Virtual programming in additional
ODQJXDJHVH[SDQGLQJWKHFODVVHVWRRWKHU
on-campus venues. This year will also see a
new Innovation Centre being opened at the
XQLYHUVLW\RʞHULQJDYLUWXDOH[HUFLVHVWXGLR

“With the success of the virtual Mandarin
programming, the team is looking to
H[SDQGWKHRʞHULQJWRRWKHUODQJXDJHV
Due to the nature of the product, one of
its great strengths is that we can take the
YLUWXDORʞHULQJLQWRUHVLGHQFHVRULQWRWKH
,QWHUQDWLRQDO2ʡFHLWVHOIȻDGGHG%XFNOH\
:RUNLQJDVDQH[WHQVLRQRIWKHWHDP/HV
Mills provided invaluable insight into how to
incorporate the programming on campus.
%XFNOH\H[SODLQVȺ:HZDQWHGWREH
FRQʛGHQWLQWKHTXDOLW\RIWKHSURGXFWDQG
we got that with Les Mills. We could really
lean on the team for access to information
and this was absolutely critical in helping us
make the case for the trial.
“Les Mills was hugely supportive in
helping us achieve these results. Quality
content coupled with a truly individual
approach is what sets them apart. It’s not a
pre-set package. It was bespoke.”
The University of Leeds now boasts over
85 per cent occupancy rate across 245
classes per week at The Edge. O
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Fit AS A FIDDLE
Larissa Davies and Themis Kokolakakis take a look at the winning relationship of sports

SHUTTERSTOCK/DUNCAN ANDISON

participation and mental wellbeing with individual and community development

Cycling for leisure increases the
likelihood of achieving a high level
of social trust by 25 per cent
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Volunteers in sport are more likely to feel good about their community

T

he relationship between sports
participation and wellbeing
outcomes has become one of the
most widely researched areas in
sport research over the last decade.
The Sport Industry Research Centre
6,5& KDVLQYHVWLJDWHGIRUWKHʛUVWWLPH
the relationship between engagement
in sport and physical activity and the
strategy outcomes of three key areas:
mental wellbeing, individual development,
and social and community development.
Based on Sport England’s Active Lives Adult
Survey (2018), the analysis is set out in the
government’s Sporting Future strategy.

www.HCMhandbook.com

Although we know that sport and
physical activity can have a positive impact
EH\RQGWKHSK\VLFDOKHDOWKEHQHʛWV
derived from increased participation, it’s
challenging to measure and quantify the
wider impact on society. Much current
evidence relating to outcomes is qualitative
or case-study based. In the Active Lives Adult
Survey,WKHRXWFRPHVDUHFODVVLʛHGDV
ȿ mental wellbeing: life satisfaction,
feeling worthwhile, happiness
and anxiety
ȿ LQGLYLGXDOGHYHORSPHQWVHOIHʡFDF\
ȿ social and community development:
social trust

IT’S ALL POSITIVE

According to the Active Lives Adult Survey,
participating in sport and physical activity
has a positive impact on mental wellbeing,
individual development, and social and
community development – and the more
LQWHQVHWKHDFWLYLW\WKHVWURQJHUWKHHʞHFW
The survey shows that participants in any
sport or physical activity are 57 per cent
more likely to experience higher levels of
SHUFHLYHGVHOIHʡFDF\
Volunteering in sport also has a positive
HʞHFWRQPHQWDOZHOOEHLQJLQGLYLGXDO
development, and social and community
GHYHORSPHQWȲDQGLWVHʞHFWLVPRUH
HCM Handbook 2019
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As activity levels increase from inactive to active, all outcomes of mental wellbeing satisfaction achieve better results

“

Sport club members are 35 per cent more likely to achieve very high life
satisfaction than those who are not members of a club

pronounced in the latter. The survey shows
that people who volunteer are also 29 per
cent more likely to report social trust than
those who do not volunteer.
People who both participated in sport or
physical activity and volunteered achieved
even better outcomes than those who
either took part in sport/physical activity or
volunteered (without combining).
Sports club membership on its own has
DVWDWLVWLFDOO\VLJQLʛFDQWHʞHFWRQPHQWDO
wellbeing. The research found that sport
club members are 35 per cent more likely
to achieve very high life satisfaction than
those who are not members of a club.
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GET MORE ACTIVE

VOLUNTEER YOUR TIME

As activity levels increase from inactive
to fairly active and then active, all four
outcomes of mental wellbeing (life
satisfaction, happiness, worthwhileness
and anxiety) achieve progressively
better results. The same pattern can be
shown to be true in the case of the other
WKUHHRXWFRPHVDQ[LHW\VHOIHʡFDF\DQG
social trust. In addition, these relationships
were found to be stronger in the case of
people with disabilities, illustrating the role
that sport and physical activity can play in
achieving better wellbeing outcomes for the
population as a whole.

Of those surveyed, people who volunteered
UHSRUWHGKLJKHUOHYHOVRIVHOIHʡFDF\DQG
social trust compared with those who did
not. Volunteers are more likely to feel good
about their community and, compared
with those who have never volunteered
in sport, are more likely to report that
they trust others in their community. This
PDNHVYROXQWHHULQJDSDUWLFXODUO\HʞHFWLYH
tool in community development and social
integration. Similar associations can be
found between volunteering and all four
mental wellbeing outcomes (life satisfaction,
happiness, worthwhileness and anxiety).
www.HCMhandbook.com

WINNING COMBINATION

KEY DRIVERS

LIFE SATISFACTION
Sport-related drivers of life satisfaction that
emerged from the results of Active Lives
showed that people who are moderately
active (30-149 minutes per week) are
13 per cent more likely to achieve ‘very
high’ life satisfaction. This probability
increases to 32 per cent in the case of
walking for leisure and to 35 per cent
(maximum) on joining a sports club. The
combination of sports activity and social
interaction that can be easily achieved
within a sports club environment is
particularly useful in this regard.

SELF-EFFICACY
$OORZLQJIRUGHPRJUDSKLFGLʞHUHQFHVGRLQJ
sport or other physical activity twice a
month improves the likelihood of achieving
DKLJKHUOHYHORIVHOIHʡFDF\E\SHUFHQW
(compared with those who do less than
30 minutes a week).
This likelihood increases by 32 per cent
among fairy active participants, 39 per
cent among volunteers, and by a maximum
of 57 per cent in the case of active people
(those who undertake at least 150 minutes
of exercise per week).
www.HCMhandbook.com

SHUTTERSTOCK/4 PM PRODUCTION

Furthermore, the Active Lives research
shows that all these positive outcomes are
stronger when people volunteer (at least
twice a year) and participate in sport and
physical activity (at least 150 minutes per
week). In terms of policy, it makes sense
to motivate those who already participate
in sport and physical activity to volunteer
twice a year, thereby achieving even higher
wellbeing outcomes.

Physical activity twice a month
boosts self-efﬁcacy by 10 per cent

SOCIAL TRUST
Being active for at least 150 minutes a
ZHHNDOWKRXJKYHU\HʞHFWLYHLQWHUPVRI
VHOIHʡFDF\OLQNVWRRQO\DQSHUFHQW
increase in the likelihood of achieving a
high level of social trust; its highest values
are found in cases of volunteering (29 per
cent), cycling for leisure (25 per cent) and
sporting activities (25 per cent).

CONCLUSION
While modest, the contribution of this
research should not be understated. The
survey adds credible cross-sectional data
analysis and provides a baseline against
which to measure progress in relation to
the government’s strategy outcomes.
In the context of mental wellbeing,
traditional tools like sports club

membership and sports volunteering are
particularly relevant driving outcomes in life
satisfaction and social trust correspondingly.
Being active is particularly important for
DFKLHYLQJKLJKOHYHOVRIVHOIHʡFDF\DQGDOVR
improves the results across the whole set
of wellbeing outcomes. O
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1Rebel’s spin studio
amphitheatre features an
instructor platform that ascends
and descends during spin classes

Rule
BREAKERS
Standing out from the crowd can give you the edge. Editor Helen Patenall rounds up the
H&F club players breaking new ground and stealing the spotlight from their competitors
TAKE A SOUND SPIN
$OWHUQDWLYHʛWQHVVRSHUDWRU 1Rebel has opened the
ZRUOGȷVʛUVWVSLQVWXGLRDPSKLWKHDWUHLQ9LFWRULD/RQGRQ
7KHVTIW VTP DUHQDDW9LFWRULDȷV1RYDȲD
PXOWLUHVWDXUDQWGHYHORSPHQWȲKRXVHVDQELNHVWXGLRRYHU
WKUHHVWRULHVDVZHOODVDQLQVWUXFWRUSODWIRUPWKDWDVFHQGVDQG
GHVFHQGVGXULQJVSLQFODVVHVYLDDUHPRWHFRQWUROVFLVVRUOLIW
72
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5HEHOȷVVSLQVWXGLRLVKRPHWRD'VRXQGV\VWHPȲVHFRQG
RQO\WRWKDWDWWKH6\GQH\2SHUD+RXVHȲDQGDVHQVRU\VKRZHU
V\VWHP,WȷVHQFDVHGLQLQGXVWULDOPRGHUQFRSSHUSLSLQJDQG
ZKLWHODFTXHUHGH[SRVHGEULFNZLWKDJDOYDQL]HGVWHHOVWDLUFDVH
IHDWXULQJPLON\39&GUDSHU\OHDGLQJXSWRWKHFKDQJLQJDUHDV
)RXQGHGWKUHH\HDUVDJRE\*LOHV'HDQDQG-DPHV%DOIRXU
5HEHOKDVWKUHHIXUWKHUVLWHVLQ/RQGRQORFDWHGDW%URDGJDWH
%D\VZDWHUDQGWKH6RXWKEDQN
ZZZ+&0KDQGERRNFRP

SPORT TECH HUB START-UPS
From secret music eventsIRUʛWQHVV
WRVSRUWVKHDWPDSVDQG$,FRDFKHV
LQQRYDWLYHVWDUWXSVKDYHEHHQVHOHFWHGWR
ODXQFK/RQGRQȷVQHZ6SRUW7HFK+XE
%DFNHGE\/RQGRQ6SRUWWKH0D\RU
RI/RQGRQDQG6SRUW(QJODQGWKHKXE
GHOLYHUVDZHHNEHVSRNHSURJUDPPH
RIJURZWKDFFHOHUDWLRQVXSSRUWIRU6SRUW
7HFK)LW7HFKDQG+HDOWK7HFKVWDUWXSV
Sweat & Sound takes a multi-sensory approach to promote mental wellness
WRGHOLYHULQQRYDWLYHWHFKQRORJ\VXSSRUWHG
SK\VLFDODFWLYLW\DQGVSRUWQDWLRQZLGH
EHQHʛFLDOIRUPHQWDOZHOOQHVV)RUH[DPSOHOLYHPXVLFDVRSSRVHG
7KH6SRUW7HFK)LW7HFKDQG+HDOWK7HFKVWDUWXSVUDQJHIURP
WRUHFRUGHGKDVEHHQSURYHQWRLPSURYHWKHZD\RXUEUDLQV
PDVVSDUWLFLSDWLRQDQGDFWLYHWUDYHOWRVRFLDOHQJDJHPHQWDQG
V\QFKURQLVH:HȷYHDOVRFRQGXFWHGVXUYH\VZKHUHSHUFHQW
DWKRPHʛWQHVVWRLPPHUVLYHH[SHULHQFHVVXSSRUWHGE\SDUWQHUV
RISDUWLFLSDQWVUHSRUWHGDQ[LHW\OHYHOVGHFUHDVLQJGUDPDWLFDOO\
LQFOXGLQJ)LHOGʛVKHU/RQGRQ 3DUWQHUV+XE6SRW&URZGFXEH
DIWHUDQH[SHULHQFH:HȷGOLNHWRXVHWKLVUHVHDUFKWRSURYHWKH
5/&9HQWXUHV6SRQJH0DUNHWLQJDQGWKH6SRUW,QGXVWU\*URXS
LPSRUWDQFHRIPXOWLVHQVRU\ZHOOQHVVLQVFKRROVDQGGLVDGYDQWDJHG
+HUHȷVMXVWDIHZRIWKHQHZFRPHUVWRZDWFKRXWIRU5DFHIXOO\
DUHDVDQGWRGHPRQVWUDWHLWVLPSRUWDQFHLQPDLQVWUHDPPHGLDȻ
LVWKHRQO\DSSWKDWHQDEOHV\RXWRUXQZLWK\RXUIULHQGVLQ
UHDOWLPHZKHQHYHU\RXZDQW$NWLY.LG]JHWVFKLOGUHQDFWLYH
WKURXJKFKDOOHQJHVVHWE\FHOHEULWLHVWRDWWDLQSRLQWVDQGSUL]HV
5DEEOHHQDEOHVLPPHUVLYHWHDPJDPHVLQ\RXUORFDOFRPPXQLW\
6ZHDW 6RXQGUXQVVHFUHWLPPHUVLYHʛWQHVVHYHQWVIRUPXVLF
ORYHUVDQGFUHDWLYHVSLULWVDQG5HWXUQ3OD\LVDFRQFXVVLRQ
PDQDJHPHQWDQGPXOWLLQMXU\UHSRUWLQJWRROVDLPHGDW
VFKRROVFOXEVDQGJRYHUQLQJERGLHV
5DFHIXOO\ȷVFRIRXQGHU&KULV3RLQWRQH[SODLQVWKHLQVSLUDWLRQ
EHKLQGKLVDSSȺ&RPPXQLW\LVSOD\LQJDQLQFUHDVLQJUROHLQWKH
UXQQLQJZRUOGDVGHPRQVWUDWHGE\VXFFHVVIXOLQLWLDWLYHVOLNH
3DUNUXQȷVLQIRUPDOHYHQWV:HZDQWHGWRH[WHQGWKHVXSSRUW
DQGPRWLYDWLRQWKDWFRPHVIURPUXQQLQJZLWKIULHQGVWRUXQQHUV
HYHU\ZKHUHUHJDUGOHVVRIZKHUHWKH\RUWKHLUIULHQGVJRUXQQLQJȻ
$ULDQD$OH[DQGHU6HIUHIRXQGHUDQG&(2RI6ZHDW 6RXQG
WHOOVXVȺ2XUOLYHPXVLFPXOWLVHQVRU\DSSURDFKLVSURYLQJWREH

The 16 start-ups will deliver
technology-supported physical
activity and sport nationwide

“

www.HCMhandbook.com

You can walk, run or cycle virtually in real time with
people from across the world using the Racefully app
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Customised and illuminated
game lines eliminate any
traditional sports line confusion

FUTURISTIC FLOORING
The University of OxfordLVKRPHWR%ULWDLQȷVʛUVW/('OLW
VPDUWJODVVʜRRU'HVLJQHGE\*HUPDQFRPSDQ\$6%*ODVV)ORRU
DQGLQVWDOOHGLQFROODERUDWLRQZLWK)DXONHU%URZQVDQG%HDUG
&RQVWUXFWLRQDWWKHXQLYHUVLW\ȷVQHZ$FHU1HWKHUFRWW6SRUWV
&HQWUHWKHIXWXULVWLFʜRRURʞHUVʜH[LEOHXQGHUʜRRUOLJKWLQJIRU
FXVWRPLVHGOLQHPDUNLQJV
3HUIHFWO\VXLWHGIRUVSRUWVOLNHEDGPLQWRQEDVNHWEDOOIXWVDO
KDQGEDOONRUIEDOOQHWEDOODQGYROOH\EDOOWKHDELOLW\WRSURJUDPPH
DQGFRQWUROWKHʜRRUȷVPDUNLQJVLQDQDUUD\RI/('FRORXUVDQG
SDWWHUQVYLDDUHPRWHWRXFKSDGDOORZVSOD\HUVWRDYRLGDQ\RIWKH

FRQIXVLRQWKDWFDQEHFDXVHGIURPKDYLQJPXOWLSOHSHUPDQHQWOLQHV
SDLQWHGRYHURQHDQRWKHU
'HDQ$YHULHVGLUHFWRURI%HDUGVDLGȺ$VVSHFLDOLVWVLQWKH
GHOLYHU\RIVSRUWVFHQWUHVZHEHOLHYHWKHVHVPDUWJODVVVSRUWV
ʜRRUVDUHWKHZD\RIWKHIXWXUHRʞHULQJDVXVWDLQDEOHKLWHFK
VROXWLRQWKDWRXWSHUIRUPVWUDGLWLRQDOVSRUWVʜRRULQJȻ
&KULVWRI%DELQVN\0'RI$6%DGGHGȺ$6%0XOWL6SRUWVDW$FHU
LVWKHPRVWDGYDQFHGDQGGXUDEOHVSRUWVʜRRULQJV\VWHPLQWKH
ZRUOGȲLQGLYLGXDOJDPHOLQHVLOOXPLQDWHGE\/('V VZLWFKHGRQDQG
RʞDWWKHSXVKRIDEXWWRQ HOLPLQDWHWKHFRQIXVLQJJDPHOLQHFKDRV
LQWUDGLWLRQDOVSRUWVKDOOV:LWKDOLIHWLPHH[SHFWDQF\RIPRUHWKDQ
\HDUVWKHV\VWHPLVHQJLQHHUHGWRODVWȻ

Britain’s ﬁrst LED-lit, smart glass ﬂoor offers ﬂexible underﬂoor lighting for customised line markings via a touchpad
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THINK OUTSIDE THE BOX
9LUWXDOUHDOLW\ʛWQHVV brand Black Box VR was named a
Consumer Technology Association (CES) Innovation Awards
Honouree in 2018 for its resistance-based gym technology.
The Black Box VR studio has developed a fully automated cable
resistance machine that integrates virtual reality hardware and
virtual eSport software.
The system uses an intense, time-dilated, custom workout while
LPPHUVLQJXVHUVLQFKDOOHQJLQJJDPLʛHGDQGFRPSHWLWLYHYLUWXDO
UHDOLW\ʛWQHVVH[SHULHQFHVSRZHUHGE\+7&9LYHVRIWZDUH
&KLHIFUHDWLYHRʡFHU3UHVWRQ/HZLVH[SODLQVȺ:HEHOLHYHWKDW
through innovative engagement mechanics, user personalization,
UHDOWLPHIRUPWUDFNLQJFRDFKLQJDUWLʛFLDOLQWHOOLJHQFHJDPH
PHFKDQLFVGHHSGDWDDQDO\VLVDQGDUWLʛFLDOLQWHOOLJHQFHZHZLOO
be able to reach a diverse demographic of people. Our core age
group focuses on 25-40 year olds who want to improve their
KHDOWKDQGʛWQHVVKDYHDQDʡQLW\IRUJDPHVDQGZDQWZRUNRXWV
WKDWDUHGDWDGULYHQHQJDJLQJDQGWLPHHʡFLHQWȻ
www.HCMhandbook.com

The cable resistance machine immerses users in
challenging, gamiﬁed and competitive VR work outs
5\DQ'H/XFDFKLHIH[HFXWLYHRI%ODFN%R[95DGGHG
Ⱥ)RUQHDUO\WZR\HDUVRXUWHDPRIYHWHUDQVIURPWKHʛWQHVV
industry and the gaming industry have collaborated to harness
the power of virtual reality to change the landscape of
UHVXOWVGULYHQH[HUFLVHDQGFRPSHWLWLYHH6SRUWVȻ
%ODFN%R[95ZDVIRXQGHGLQE\/HZLVDQG'H/XFDDIWHU
they had built Bodybuilding.com into a major supplement retailer.
HCM Handbook 2019
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The space is zoned by colour and simple black cords

Artiﬁcial turf ﬂooring is combined with a grass scent

SHOW YOUR TRUE COLOURS

BRING THE OUTSIDE IN

Health club brand U Energy commissioned Rabih Geha
Architects to design an underground project as “a place to provide
respite from the hectic nature of daily life” in Beirut, Lebanon.
To encourage connection and interaction, the U Energy Beirut
gym includes weightlifting areas, a stretching zone and spinning
and yoga studios in an almost completely open space, divided by
structural concrete pillars, thick black cords and industrial-style
equipment. So members can work out with a trainer next to
someone stretching, while others are boxing, creating a social
space where they can pick up new skills and make new friends.
Taking inspiration from neuropsychologist Kurt Goldstein, who
believes that light travels through our neurological pathways and
DʞHFWVWKHSLQHDOJODQGLQRXUEUDLQVȲLPSDFWLQJRXUERG\PLQG
DQGHPRWLRQVȲWKHKHDOWKFOXEIHDWXUHVWKUHHNH\FRORXUVFKHPHV
Green has been used to facilitate more enjoyable workouts
RZLQJWRLWVKHDOLQJHʞHFWUHGWRDGGDIHHOLQJRIHQHUJ\WR
NHHSʛWVHVVLRQVWKDQNVWRLWVLQYLJRUDWLQJHʞHFWDQGEOXHIHDWXUHV
LQWKHZHLJKWOLIWLQJDUHDVEHFDXVHRILWVFDOPLQJHʞHFWZKLFK
ERRVWVSURGXFWLYLW\6N\OLJKWVDOVRDOORZQDWXUDOOLJKWWRʛOWHULQWR
the underground space, with parallel neon lighting strips creating
LQYLVLEOHGLYLGHUVE\VXEWO\KLJKOLJKWLQJWKHGLʞHUHQW]RQHV
Geha says: “The result here is an edgy and dynamic, motivational
setting conducive to a healthy, energetic and comfortable workout.
It is raw and industrial in style, allowing members to focus only on
enhancing their wellbeing without the busy distractions of Beirut.”

Buzz Gym’s latest site heralds its new Track & Field Zone
ȲDQDUHDZKHUHWKHȺRXWVLGHLVEURXJKWLQVLGHȻWKDQNVWRDUWLʛFLDO
WXUIʜRRULQJDWUDLQLQJULJVOHGVW\UHV+,,7HTXLSPHQWDQGDKHDUW
rate tracking system, so members can compete against each other
and track their own progress.
A grass scent is also pumped throughout the 18,000sq ft
(1,672sq m) facility in Oxford to further emulate the feeling of an
outdoor training environment.
Launched on the back of a £1.25m funding package from HSBC,
Buzz Gym’s chief executive, Adam Stowell, told HCM Handbook:
“We’re constantly seeking ways to disrupt the standard gym
trends and our Track & Field zone has been very successful. We
VHOHFWHGWKHYHU\EHVWPDWHULDOVWRHQVXUHWKHDUWLʛFLDOJUDVVLVDV
real to touch as possible and we even pump in a grass scent to
make members feel like they’re training outside.
“The space has some key high-intensity exercise equipment like
Sleds, Wattbikes and SPARC Trainers but also boasts a functional
rig for suspension training and CrossFit style workouts.”
7KH2[IRUGJ\PLVWKHʛUVWQHZRSHQLQJVLQFH%X]]*\P
signed a deal with equipment supplier Life Fitness, which saw the
company introduce a “transformed business model” to help with
a UK-wide expansion. The chain will invest and install Life Fitness’s
SUHPLXPNLWDWLWVVLWHVDVSDUWRISODQVWRFRPELQHDʞRUGDEOH
QRFRQWUDFWJ\PPHPEHUVKLSVZLWKDSUHPLXPʛWQHVVHTXLSPHQW
RʞHUDQGKLJKVSHFLʛFDWLRQʛWRXWV
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Every aspect of a user’s lifestyle
is integrated into the personalised
new Baby2Body coaching app

ACTIVELAB’S ACCELERATOR APPS
ukactive’s start-up accelerator programme ActiveLab
aims to uncover innovations designed to tackle the UK’s obesity
DQGLQDFWLYLW\FULVHV7KHEHVSRNHZHHNDJHQGDRʞHUVIDVWWUDFN
support to develop, connect and scale the best physical activity
businesses delivered through workshops, collaboration sessions,
1:1 mentorships, sector expert sessions and events to connect
EXVLQHVVHVZLWKNH\VWDNHKROGHUVIURPWKURXJKRXWWKHVHFWRU
,Q$FWLYH/DEȷVFRKRUWIHDWXUHGVWDUWXSVVHOHFWHGIURP
DSSOLFDWLRQVIURPDFURVVWKHJOREHDQGLQFOXGHGFRPSDQLHV
IURPWKH8.86$XVWUDOLDDQG%HOJLXP
The 2018 innovations included Walk With Path, which aims to
help individuals with Parkinson’s to walk more easily and become
more active; an app called TopYa that challenges children to
FRPSHWHZLWKIULHQGVLQDELGWRERRVWDFWLYLW\OHYHOVDQGDGLJLWDO
ZHOOEHLQJFRDFKVXSSRUWLQJSUHJQDQWPRWKHUVFDOOHG%DE\%RG\
0HOLQGD1LFFLFKLHIH[HFXWLYHDQGIRXQGHURI%DE\%RG\WROG
HCM HandbookȺ%DE\%RG\LVWKHRQO\GDWDGULYHQDQGIXOO\
www.HCMhandbook.com

DXWRPDWHGSODWIRUPGHGLFDWHGWR
optimising women’s health and
ZHOOEHLQJEHIRUHGXULQJDQGDIWHU
pregnancy. What sets us apart is
WKDWHYHU\DVSHFWRIDXVHUȷVOLIHVW\OH
is integrated into how we deliver the
FRDFKLQJH[SHULHQFHWKHJURZWKRI
KHUEDE\KHUʛWQHVVJRDOVQXWULWLRQDO
needs, wellbeing support, and other
personal metrics that we capture to
GHOLYHULQIRUPDWLRQWRROVDQGLQVSLUDWLRQ
that is uniquely relevant to each user.
“No matter where she is in the world, as long as she
KDVKHU%DE\%RG\DSSVKHȷVJRWKHUʛWQHVVDQGZHOOQHVV
coach by her side.”
XNDFWLYH&(26WHYH:DUGVDLGȺ7KHVHFRPSDQLHVSURYHWKDW
WHFKQRORJ\DQGLQQRYDWLRQFDQEHDIRUFHIRUVRFLHWDOJRRGȲ
helping guide people towards exercise and breaking down
EDUULHUVWRSK\VLFDODFWLYLW\IRUYXOQHUDEOHSRSXODWLRQVȻO
HCM Handbook 2019
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RESEARCH ROUND-UP
John Reed Fitness combines a classic
McFIT gym with an unconventional
interior design and a strong music focus

ON TRACK
Deloitte’s Karsten Hollasch rounds up the European Health & Fitness Market Report
on strong growth in membership and market value
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6,000%

65% of total European market

FIGURE 1: Top 10 European fitness markets by revenue
in million EUR and share of the European market (2017)
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H

HDOWKDQGʛWQHVVRʞHULQJV
FRQWLQXHWRDWWUDFWPRUHDQG
PRUH(XURSHDQVDFFRUGLQJ
to the European Health &
Fitness Market Report 2018 by
(XURSH$FWLYHDQG'HORLWWH
,Q(XURSH$FWLYHDGRSWHGDJRDORI
DFKLHYLQJPLOOLRQPHPEHUVRI(XURSHDQ
FOXEVE\ȲZLWKDERXWPLOOLRQ
PHPEHUVUHSRUWHGDWWKHWLPH7KH
LQGXVWU\UHPDLQVRQWUDFNWRKLWWKLVWDUJHW
'HORLWWHIRXQGWRWDOPHPEHUVKLSLQWKH
(81RUZD\5XVVLD6ZLW]HUODQG7XUNH\
DQG8NUDLQHURVHE\SHUFHQWLQWR
DERXWPLOOLRQDWWKHHQGRIWKH\HDU
$WFRQVWDQWIRUHLJQFXUUHQF\H[FKDQJH
UDWHVWKH(XURSHDQPDUNHWVL]HLQFUHDVHG
E\SHUFHQWLQFRPSDUHGWR
ODUJHO\GULYHQE\VWURQJJURZWKLQWKH8.
PDUNHWRISHUFHQW

www.HCMhandbook.com

“
The consistently high number
of M&As underlines the
notion that health and ﬁtness
remains a highly attractive
sector for strategic and
ﬁnancial investors alike
Karsten Hollasch

$WDFWXDOIRUHLJQFXUUHQF\H[FKDQJH
UDWHV\HDURQ\HDUJURZWKLQ(XURV
DPRXQWHGWRSHUFHQWGXHWRQHJDWLYH
H[FKDQJHUDWHHʞHFWV
:KLOHWKHORZFRVWVHJPHQWFRQWLQXHV
WRJURZLQPRVWPDUNHWVWKHUHDUHDOVR
DQLQFUHDVLQJQXPEHURISUHPLXPSULFHG
ERXWLTXHʛWQHVVFOXEVDQGJURZWKLQ
RʞHULQJVVXFKDVIXQFWLRQDOʛWQHVVSHUVRQDO
WUDLQLQJDQGVPDOOJURXSWUDLQLQJ
7KHVHDUHVRPHRIWKHPDLQʛQGLQJVRI
WKH'HORLWWHUHSRUWZKLFKZDVSUHVHQWHG
DWWKH(XURSHDQ+HDOWKDQG)LWQHVV)RUXP
LQ&RORJQHLQ$SULO

MCFIT AND BASIC-FIT
Ⱥ7KHLPSRUWDQFHDQGSRSXODULW\RIKHDOWK
DQGʛWQHVVFRQWLQXHVWRJURZWKURXJKRXW
(XURSHDQGWKHVWDWLRQDU\ʛWQHVVPDUNHW
PHHWVWKLVGHPDQGZLWKLQQRYDWLYHFRQFHSWV
HCM Handbook 2019
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FIGURE 2: Total membership, membership growth and
penetration rate of top 10 European fitness markets (2017)
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and an increasingly dense network of clubs,”
explains Karsten Hollasch, partner and head
of consumer business at Deloitte. “The
leading players continue to drive market
growth, as evidenced by the fact that the
30 largest operators managed to increase
their membership by 9.5 per cent to
14.1 million. However, many smaller chains
DQGLQGHSHQGHQWʛWQHVVFOXERSHUDWRUV
can distinguish themselves with excellent
service and individual customer support.”
Among the leading operators, German
discount chain McFIT Group retained its
top position in terms of membership, with
an estimated 1.73 million members, an
increase of 110,000 over the previous year.
The total number of McFIT-branded
clubs increased by six from 241 to 247, the
82
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group also operates 15 clubs under the
High5 brand and 18 under the John Reed
brand, following 12 openings in 2017.
John Reed, which was launched in 2016,
has a slogan ‘Not your average gym’, and
combines elements of a classic McFIT
gym with unconventional interior design
and a strong focus on music at monthly
membership fees of €25 to €40.
After expanding the John Reed concept
to Budapest in Hungary and Prague in the
Czech Republic in 2017, the company plans
to enter the Swiss market, opening a John
Reed in Zurich this May.
In addition, the group’s North American
subsidiary 1UP, is expected to open two
clubs in Los Angeles and San Francisco by
the middle of 2019.

Ranking second in size is Netherlandsbased Basic-Fit with 1.52 million members.
This low-cost chain generated by far the
highest organic membership growth of
all operators, with 310,000 additional
members. This was largely due to the
opening of 87 clubs in France.
British low-cost operator Pure Gym
ranks third after increasing its membership
by 103,000 to 923,000 in 2017. In February
2018, the Leeds-based company – which
was acquired by North American private
HTXLW\ʛUP/HRQDUG*UHHQ 3DUWQHUV
in November 2017 – became the third
(XURSHDQʛWQHVVRSHUDWRUWRUHDFK
one million members.
Seven of the top 10 operators by
membership can be considered low-cost
www.HCMhandbook.com

Basic-Fit generated the highest
organic membership growth, largely
owing to opening 87 clubs in France

operators. Following the three market
leaders are German franchise operator
Clever Fit (fourth), UK-based The Gym
*URXS ʛIWK *HUPDQXSDQGFRPHU)LW;
(eighth) and the Danish market leader,
Fitness World (ninth).
Two other top 10 operators – Health &
Fitness Nordic and Migros Group – have a
low-cost brand in their portfolios.

DLL IS STREAMS AHEAD
:KLOHʛYHORZFRVWRSHUDWRUV 0F),7
Group, Basic-Fit, Pure Gym, Fitness World
and Clever Fit) also rank among the top 10
in terms of revenue, the UK-based premium
operator David Lloyd Leisure (DLL) tops
the ranking with revenues of €483m.
DLL took the lead from fellow premium
www.HCMhandbook.com

operator Virgin Active, from whom it
acquired 14 clubs in the UK in June 2017.
,QDGGLWLRQ'//H[SDQGHGLWV
international presence in 2017 with the
opening of a second Spanish club in Madrid
in February 2018, as well as the acquisition
of the Malaspina Sporting Club in Milan.

At the end of 2017, DLL operated 112
FOXEVLQVL[FRXQWULHVȲLQFOXGLQJFOXEVLQ
the UK – with a total of 580,000 members.
Ranking second in Europe with revenues
RIɳPLVWKH6ZLVVʛWQHVVFRQJORPHUDWH
and social enterprise, Migros Group. At
the end of 2017, the Migros cooperatives
HCM Handbook 2019
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No.2 UK

9.7 million
members

No.1 Germany
10.6 million
members

The top
ﬁve European
ﬁtness nations
by membership
No.3 France

5.7 million members

No.5 Spain

No.4 Italy

5.2 million
members

RSHUDWHGKHDOWKDQGʛWQHVVIDFLOLWLHV
ZLWKDWRWDORIPHPEHUVLQ
ʛYHGLʞHUHQWFRXQWULHV
,Q6ZLW]HUODQG0LJURV*URXSH[SDQGHG
LWVPDUNHWOHDGLQJSRVLWLRQLQ0D\
ZLWKWKHDFTXLVLWLRQRI6LOKRXHWWH:HOOQHVV
J\PVXQGHUWZREUDQGV 
$W\HDUHQG0LJURV*URXSKDG
DSSUR[LPDWHO\PHPEHUVDFURVV
FOXEVXQGHUGLʞHUHQWEUDQGVLQ
84
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5.3 million
members

6ZLW]HUODQGRIZKLFKZHUHSDUWRIWKH
0LJURV)LWQHVV&DUGQHWZRUN
7KH6LOKRXHWWHFOXEVZHUHDOVRUHEUDQGHG
DQGMRLQHGWKHQHWZRUNLQ1RWDEO\
0LJURV*URXSHQWHUHGWKHORZFRVWPDUNHW
LQZLWKWKHODXQFKRILWVȺ2QO\)LWQHVVȻ
EUDQGLQWKH6ZLVVFDSLWDORI%HUQ
0HDQZKLOH9LUJLQ$FWLYHGURSSHGWR
WKLUGSODFHLQWKHUHYHQXHUDQNLQJZLWK
HVWLPDWHGUHYHQXHVRIɳPIROORZLQJWKH

WUDQVDFWLRQZLWK'//LQWKH8.DVZHOODV
WKHVDOHRILWVHQWLUH,EHULDQEXVLQHVV HLJKW
FOXEVLQ6SDLQDQGIRXUFOXEVLQ3RUWXJDO WR
+ROPHV3ODFHLQ2FWREHU
$WWKHHQGRI9LUJLQ$FWLYHVWLOO
RSHUDWHGFOXEVLQ(XURSHLQWKH8.
DQGLQ,WDO\+RZHYHULWUHPDLQVRQH
RIWKHODUJHVWFKDLQVLQWKHJOREDOʛWQHVV
LQGXVWU\ZLWKDERXWPLOOLRQPHPEHUV
DQGRYHUFOXEVDFURVVHLJKWFRXQWULHV
www.HCMhandbook.com

Pure Gym was third in Europe to
reach one million members in 2018

in Europe, Southeast Asia, Southern Africa
and Australia, according to public records.
The major acquisitions undertaken by
Pure Gym, David Lloyd Leisure, Migros and
Virgin Active are just some examples of
recent mergers and acquisitions (M&A) in
WKH(XURSHDQKHDOWKDQGʛWQHVVPDUNHW
In fact, 20 major M&A deals were
recorded in 2017, the highest number since
the European Health and Fitness Market
www.HCMhandbook.com

Report has been published – and an increase
of three transactions when compared with
the previous year.
“The consistently high number of
mergers and acquisitions underlines the
QRWLRQWKDWKHDOWKDQGʛWQHVVUHPDLQVD
highly attractive sector for strategic and
ʛQDQFLDOLQYHVWRUVDOLNHȻVD\V.DUVWHQ
Hollasch. “By supporting the expansion
RIʛWQHVVRSHUDWRUVWKHVHLQYHVWRUVDOVR

KHOSWKHKHDOWKDQGʛWQHVVLQGXVWU\WR
DFKLHYHIXUWKHUJURZWKȻ
With regards to investor types, 12 of the
20 transactions involved a sale to a strategic
investor, i.e. another market participant.
In addition, six businesses were sold to
ʛQDQFLDOLQYHVWRUVLQGLFDWLQJWKHLQWHUHVW
RIʛQDQFLDOLQYHVWRUVLQWKHʛWQHVVLQGXVWU\
while one company was listed on the stock
market (Actic Group at Nasdaq Stockholm)
HCM Handbook 2019
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McFIT Group retained its top
position in terms of membership

and another changed hands between
private investors. The large number of
transactions involving the movement of
assets from founders to strategic investors
indicates an increasing market consolidation.
However, consolidation in the operator
market remains low compared to the
FRPPHUFLDOʛWQHVVHTXLSPHQWPDUNHW
where the four leading companies – Life
Fitness, Technogym, Johnson Health Tech
and Precor – account for an estimated
72 per cent of global and 85 per cent of
(XURSHDQFRPPHUFLDOHTXLSPHQWVDOHV
86

HCM Handbook 2019

GERMANY STRIKES HIGH
With a membership growth of 5.3 per cent
to 10.6 million members, Germany
strengthened its position as the country
with the highest membership, ahead of the
UK (9.7 million), France (5.7 million), Italy
(5.3 million) and Spain (5.2 million).
At the same time, Germany took over
ʛUVWSODFHLQWHUPVRIUHYHQXHIRUWKHʛUVW
time in 2017, with total revenues of €5.2bn
according to research conducted by DSSV,
DHfPG and Deloitte. However, this was
GXHWRQHJDWLYHH[FKDQJHUDWHHʞHFWVLQWKH

UK as that market grew by 6.8 per cent at
constant currency compared to a 3.0 per
FHQWJURZWKLQWKH*HUPDQʛWQHVVLQGXVWU\
7RJHWKHUWKHWRSʛYHFRXQWULHVUHSUHVHQW
nearly two thirds of the entire European
market in terms of both membership and
revenues. With penetration rates (ratio of
WKHQXPEHURIʛWQHVVFOXEPHPEHUVWRWKH
total population) of about 8-15 per cent,
WKHVHFRXQWULHVJHQHUDOO\RʞHUIXUWKHU
market growth potential and are expected
to be major drivers towards 80 million total
members in Europe by 2025.
www.HCMhandbook.com

While Sweden (21.4 per cent), Norway
(20.9 per cent), Denmark (18.3 per cent)
and the Netherlands (17.0 per cent) have
WKHKLJKHVWUDWLRRIʛWQHVVFOXEPHPEHUV
UHODWLYHWRWKHWRWDOSRSXODWLRQ8NUDLQH
SHUFHQW 7XUNH\ SHUFHQW 
DQG5XVVLD SHUFHQW KDYHUHODWLYHO\
ORZSHQHWUDWLRQUDWHVZKLFKFRXOGȲLQ
FRPELQDWLRQZLWKWKHLUODUJHSRSXODWLRQVȲ
LQGLFDWHSRWHQWLDOIRUIXWXUHJURZWK

DIGITAL IS THE WAY AHEAD
Ⱥ)XUWKHUJURZWKLQWKHʛWQHVVPDUNHW
ZLOOEHGULYHQE\IDYRXUDEOHPDFURWUHQGV
VXFKDVLQFUHDVLQJKHDOWKDZDUHQHVVEXW
even more importantly by innovative
ʛWQHVVFRQFHSWVDQGEXVLQHVVPRGHOVWKDW
PHHWFXVWRPHUQHHGVȻH[SODLQV.DUVWHQ
+ROODVFKȺ7KHGHʛQLWLRQRIWKHʛWQHVV
LQGXVWU\DVDSXUHO\VWDWLRQDU\ʛWQHVV
PDUNHWLVRYHUH[LVWLQJʛWQHVVFRQFHSWVDUH
EHLQJDXJPHQWHGE\GLJLWDORʞHULQJVDQG
new market participants are developing
HQWLUHO\QHZSXUHO\GLJLWDOFRQFHSWVȻ
7KXVWHFKQRORJLFDOLQQRYDWLRQVVXFK
DVPRELOHʛWQHVVDSSOLFDWLRQVZHDUDEOH
tracking devices and online gyms, as well
DVRʢLQHDFWLYLWLHVOLNHRXWGRRUJURXS
ZRUNRXWVSURYLGHRSSRUWXQLWLHVWREH
SK\VLFDOO\DFWLYHRXWVLGHDEULFNDQGPRUWDU
J\PDQGFRQWLQXHWRJDLQSRSXODULW\LQ
PDQ\(XURSHDQPDUNHWV
:KLOHWKHVHRʞHULQJVPLJKWEH
FRQVLGHUHGDWKUHDWE\VRPHʛWQHVV
FOXERSHUDWRUVPDQ\WUDGLWLRQDOʛWQHVV
SURYLGHUVDOVRVHHRSSRUWXQLWLHVLQ
these trends and have already started to
LQFRUSRUDWHQRQVWDWLRQDU\FRQFHSWVLQWR
WKHLURZQEXVLQHVVPRGHOV
:LWKUHJDUGWR(XURSH$FWLYHȷVDPELWLRXV
goal of 80 million members by 2025,
www.HCMhandbook.com

McFIT also operates under the
High5 and John Reed brands
+HUPDQ5XWJHUVERDUGPHPEHUDW
(XURSH$FWLYHDQGFRDXWKRURIWKHUHSRUW
remains highly optimistic, saying: “2017
was another year of strong growth in both
PHPEHUVKLSDQGPDUNHWYDOXH7KLVVKRZV

WKHSURGXFWVDQGVHUYLFHVRIRXUVHFWRU
UHPDLQKLJKO\DWWUDFWLYHWRFRQVXPHUV
DFURVV(XURSHDQGPDNHVXVFRQʛGHQWRI
UHDFKLQJWKHLQGXVWU\JRDORIPLOOLRQ
PHPEHUVE\ȻO

Q GET THE REPORT
O The 2019 European Health & Fitness Market Report – the eighth
joint publication by EuropeActive and Deloitte – will be presented
at the European Health & Fitness Forum on 3 April 2019. From this
date forth, the 2019 Report can be ordered online via EuropeActive’s
Knowledge Centre:

www.europeactive.blackboxpublishers.com/en
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Exercising more
could help reduce
risk of glaucoma

Science snapshots
SHEDDING LIGHT
ON EXERCISE
Glaucoma is a common eye condition
WKDWDULVHVIURPDEXLOGXSRIʜXLGLQWKH
eye, damaging the optic nerve – a structure
that’s vital for vision. It most commonly
DʞHFWVWKRVHDJHGRYHUEXWFDQVWULNH
at any age. As it typically presents without
symptoms in its early stages, it’s the second
leading cause of blindness in the world.
Despite its high incidence, little is known
about how to best prevent glaucoma, which
KDVQRFXUHKRZHYHUQHZʛQGLQJVVXJJHVW
that regular exercise may play a key role.
A team of US researchers, led by Victoria
Tseng, analysed data from the National
88
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Health and Nutrition Examination Survey
– a large study that has been assessing the
health of US adults since the 1960s – to
see if the data sheds any light on the link
between exercise and eye health.
7KH\EHJDQE\GHʛQLQJPRGHUDWHWR
vigorous activity in real-life terms: taking
7,000 steps a day for seven consecutive
days was considered to be the same as
doing 30 minutes of moderate-to-vigorous
SK\VLFDODFWLYLW\RQDWOHDVWʛYHGD\VDZHHN
Tseng and colleagues found that
participants’ risk of glaucoma fell by six per
cent for each 10-unit increase in walking
speed and number of steps taken per
minute. And glaucoma risk decreased by
25 per cent for every 10-minute increase in
moderate-to-vigorous activity per week.

“Our research suggests that it’s not only
the act of exercising that may be associated
with decreased glaucoma risk, but that
people who exercise with higher speed
and more steps of walking or running
may even further decrease their glaucoma
risk compared to people who exercise at
lower speeds with less steps,” Tseng told
Health Club Management.
Ⱥ:HNQRZWKDWEORRGʜRZWRWKHRSWLF
nerve and the front of the eye plays a role
in glaucoma development and progression,
DQGZHDOVRNQRZWKDWEORRGʜRZLQWKH
body changes with exercise. Therefore, it is
not surprising that the two are associated.
Tseng V et al. Another reason to exercise: protecting
your sight. American Academy of Ophthalmology
(AAO), Nov 2017

www.HCMhandbook.com
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We round up some of the latest research in the area of health, fitness and wellbeing

Extroverts prefer to
exercise with others

3+2726+877(5672&.&20/8&.<%86,1(66

IT’S A PERSONAL FIT

,QWKHVWXG\LQGLYLGXDOVFRPSOHWHG
DQRQOLQHVXUYH\GHVLJQHGWRLQYHVWLJDWH
WKHUHODWLRQVKLSEHWZHHQSHUVRQDOLW\W\SH
H[HUFLVHIUHTXHQF\DQGFKRLFHRIDFWLYLW\
7KHʛWQHVVLQGXVWU\ has long been
3HUVRQDOLW\ZDVGHʛQHGDFFRUGLQJWR
IRFXVHGRQʛQGLQJQHZZD\VWRDWWUDFW
PRUHSHRSOHWRXQGHUWDNHUHJXODUH[HUFLVH WKH0\HUV%ULJJV7\SH,QGLFDWRU 0%7, 
ZKLFKFRYHUVIRXUDUHDVRISHUVRQDOLW\
<HWGHVSLWHQHZDQGH[FLWLQJLQLWLDWLYHV
LQWURYHUVLRQYHUVXVH[WURYHUVLRQVHQVLQJ
FODVVHVDQGHTXLSPHQWPDQ\RSHUDWRUV
YHUVXVLQWXLWLRQWKLQNLQJYHUVXVIHHOLQJDQG
VWUXJJOHWRUHWDLQWKHLUJ\PPHPEHUV
1HZUHVHDUFKSUHVHQWHGLQ-DQXDU\ MXGJLQJYHUVXVSHUFHLYLQJ
7KHUHVXOWVVKRZHGWKDWWZRDVSHFWV
DWWKH%ULWLVK3V\FKRORJLFDO6RFLHW\ȷVDQQXDO
FRQIHUHQFHRIWKH'LYLVLRQRI2FFXSDWLRQDO RISHUVRQDOLW\ȲVHQVLQJYHUVXVLQWXLWLRQ
DQGWKLQNLQJYHUVXVIHHOLQJȲVLJQLʛFDQWO\
3V\FKRORJ\LQ6WUDWIRUGXSRQ$YRQQRZ
LQʜXHQFHGKRZIUHTXHQWO\DSHUVRQ
VXJJHVWVWKDWSHUVRQDOLW\PD\SOD\DELJ
H[HUFLVHV6SHFLʛFDOO\LQWXLWLYHSHUVRQDOLWLHV
UROHLQWKHZD\SHRSOHOLNHWRH[HUFLVHȲ
ZHUHPRUHIUHTXHQWH[HUFLVHUVWKDQSHRSOH
LQGLFDWLQJWKDWWKLVPD\EHDUHDVRQZK\
VRPHSHRSOHGRQRWHQMR\JRLQJWRWKHJ\P ZLWKVHQVLQJSHUVRQDOLWLHVDQGWKLQNHUV
H[HUFLVHGPRUHIUHTXHQWO\WKDQIHHOHUV
UHJDUGOHVVRIWKHNLWRUFODVVHVRQRʞHU
www.HCMhandbook.com

([HUFLVHSUHIHUHQFHVZHUHDOVRIRXQG
WREHLQOLQHZLWKWKHH[SHFWDWLRQVRIWKH
UHVHDUFKHUV5LFKDUG7KRPSVRQDQG-RKQ
+DFNVWRQ)RUH[DPSOHWKHUHVHDUFK
VKRZHGWKDWH[WURYHUWVGLVSOD\HGDJUHDWHU
SUHIHUHQFHIRUH[HUFLVLQJDWWKHJ\PDQG
ZLWKRWKHUSHRSOHZKHUHDVLQWURYHUWVKDG
DJUHDWHUSUHIHUHQFHIRUH[HUFLVLQJDWKRPH
ZKHQFRPSDUHGZLWKH[WURYHUWV
+DFNVWRQVDLGȺ7KHUHFDQEHSUHVVXUH
WRIROORZWKHFURZGWRWKHJ\PRUVLJQXS
WRWKHODWHVWH[HUFLVHIDGEXWRXUUHVHDUFK
VXJJHVWVLWZRXOGEHPRUHHʞHFWLYHWR
PDWFKWKHLUSHUVRQDOLW\W\SHWRDQH[HUFLVH
SODQOLNHO\WRODVWWKHWHVWRIWLPHȻ
Thompson C and Hackston J. Personality, exercise,
job satisfaction and turnover intention: Are they
related. British Psychological Society (BPS), Jan 2018
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BREAK THE CYCLE
High-intensity indoor cycling classes
FDUU\DȺVLJQLʛFDQWULVNRINLGQH\GDPDJHȻ
ȲHVSHFLDOO\IRUʛUVWWLPHSDUWLFLSDQWVȲ
DFFRUGLQJWRDUHFHQWUHSRUW
7KHVWXG\FODLPVWKDWLQGRRUF\FOLQJ
FODVVHVZKLFKVLPXODWHFOLPELQJKLOOVF\FOLQJ
RQʜDWURDGVDQGLQFOXGHVSULQWF\FOHV
PD\UHVXOWLQUKDEGRP\RO\VLV7KLVLVD
FRQGLWLRQZKHUHVHYHUHPXVFOHWUDXPD
GXHWRDODFNRIR[\JHQ FDXVHVPXVFOHVWR
EUHDNGRZQDQGUHOHDVHWKHLUFRQWHQWVLQWR
WKHEORRGVWUHDP
7KHV\QGURPHW\SLFDOO\IRXQGLQYLFWLPV
RIDFUXVKLQMXU\ȲVXFKDVDUHVXOWRIDFDU
FUDVKȲFDQOHDGWRVHULRXVFRPSOLFDWLRQV
LQFOXGLQJNLGQH\IDLOXUH
90
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$FFRUGLQJWRWKHUHSRUWȺ5LVNIDFWRUV
IRUWKHGHYHORSPHQWRIUKDEGRP\RO\VLVDUH
UHODWHGWRWKHLQWHQVLW\RIWKHH[HUFLVHWKH
FRQGLWLRQLQJRIWKHSDUWLFLSDQWK\GUDWLRQ
DQGERG\WHPSHUDWXUH3K\VLRORJ\VWXGLHV
KDYHGHPRQVWUDWHGWKDWVLJQLʛFDQWQXPEHUV
RIFDORULHVDUHEXUQHGʜXLGORVVHVDUH
VLJQLʛFDQWDQGERG\WHPSHUDWXUHVLQFUHDVH
GXULQJLQGRRUF\FOLQJFODVVHVȻ
7KHVWXG\SUHVHQWHGGHWDLOVRI
WKUHHȺXQXVXDOFDVHVRIH[HUWLRQDO
UKDEGRP\RO\VLVȻHDFKRFFXUULQJLQDSDWLHQW
ZKRKDGWDNHQSDUWLQVXFKDFODVV
,QWKHʛUVWFDVHUKDEGRP\RO\VLV
GHYHORSHGIROORZLQJPLQXWHVRID
FODVV,QWKHVHFRQGFDVHLWRFFXUUHGLQD
\RXQJLQGLYLGXDOZKRH[HUFLVHVUHJXODUO\
,QWKHWKLUGFDVHWKHSDWLHQWGHYHORSHG
ȺELRSV\SURYHGDFXWHNLGQH\LQMXU\Ȼ

VHFRQGDU\WRH[HUWLRQDOUKDEGRP\RO\VLV
DQGFRQVHTXHQWO\UHTXLUHGKDHPRGLDO\VLV
$VDUHVXOWRIWKHVWXG\WKHDXWKRUVȲD
WHDPIURPWKH:HVWFKHVWHU0HGLFDO&HQWHU
LQ1HZ<RUN86ȲUHFRPPHQGHGDVHWRI
JXLGHOLQHVIRULQGRRUF\FOLQJWREHVHWXS
Ⱥ7KHRQO\ZD\WRSUHYHQWUKDEGRP\RO\VLV
IURPLQGRRUF\FOLQJLVWRKDYHVDIHW\
JXLGHOLQHVVHWXSȻWKHDXWKRUVDGYLVHG
Ⱥ%HJLQQHUVQHHGWRNQRZKRZWR
JUDGXDOO\LQFUHDVHWKHWLPHDQGFDGHQFH
RQWKHLQGRRUF\FOHWKHLPSRUWDQFHRI
VWD\LQJK\GUDWHGDQGWKHQHHGWRDYRLG
QRQVWHURLGDODQWLLQʜDPPDWRU\GUXJV7KH\
QHHGWREHLQIRUPHGRIWKHULVNVȻ
Maureen Brogan et al. Freebie Rhabdomyolysis:
A Public Health Concern. Spin Class-Induced
Rhabdomyolysis. American Journal of Medicine. April
2017. Volume 130, Issue 4

www.HCMhandbook.com
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The authors of the study recommend a set of guidelines be set up for indoor cycling

3+2726+877(5672&.&20021.(<%86,1(66

YOUNG AT HEART
People who want to stop the main
DUWHULHVWRWKHKHDUWIURPVWLʞHQLQJXS
QHHGWRH[HUFLVHDWOHDVWIRXUWRʛYHWLPHV
HDFKZHHNDFFRUGLQJWRDQHZUHSRUW
5HVHDUFKHUVDWWKH,QVWLWXWHIRU([HUFLVH
DQG(QYLURQPHQWDO0HGLFLQH ,((0 LQ
7H[DV86H[DPLQHGWKHHʞHFWRIGLʞHUHQW
GRVHVRIOLIHORQJH[HUFLVH WKRVHZKRKDG
H[HUFLVHGUHJXODUO\IRUPRUHWKDQ\HDUV 
RQDUWHULDOVWLʞHQLQJȲDKDOOPDUNRIYDVFXODU
DJHLQJLQROGHUDGXOWV
7KHVWXG\ȲFDOOHG7KH(ʞHFWRI/LIHORQJ
([HUFLVH)UHTXHQF\RQ$UWHULDO6WLʞQHVV
ȲIRXQGWKDWWKRVHZKRH[HUFLVHGIRXUWR
ʛYHGD\VDZHHNKDGSUHVHUYHGȺ\RXWKIXO
YDVFXODUFRPSOLDQFHȻHVSHFLDOO\LQWKH
ODUJHFHQWUDODUWHULHV
Two or three exercise sessions a week
ZHUHDOVREHQHʛFLDOȲEXWRQO\NHSWVRPH
DUWHULHVKHDOWK\WKHVWXG\RISHRSOH
LQWKHLUVIRXQG
7KHUHVHDUFKHUVVDLGDQ\IRUPRIH[HUFLVH
UHGXFHGWKHULVNRIKHDUWSUREOHPVEXW
WKDWWKHULJKWDPRXQWRIH[HUFLVHDWWKH
ULJKWWLPHLQOLIHFRXOGUHYHUVHDJHLQJRIWKH
KHDUWDQGEORRGYHVVHOV
Ⱥ*LYHQWKHLPSRUWDQFHRIYDVFXODU
VWLʞHQLQJWRKHDOWKDQGFOLQLFDORXWFRPHV
ZLWKKXPDQDJLQJLWLVLPSRUWDQWWR
GHYHORSVWUDWHJLHVWRIRUHVWDOODJHUHODWHG
&9GLVHDVHVȻVDLG'U%HQMDPLQ/HYLQHOHDG
DXWKRUIURPWKH,((0
Ⱥ([HUFLVHWUDLQLQJLVRQHDSSURDFK
+RZHYHUWKHPLQLPDODQGRURSWLPDOGRVH
RIH[HUFLVHWUDLQLQJWRSUHVHUYHRULPSURYH
YDVFXODUVWUXFWXUHDQGIXQFWLRQZLWKKXPDQ
DJLQJKDV\HWWREHFOHDUO\HVWDEOLVKHG7KH
SUHVHQWʛQGLQJVFRQVWLWXWHDQLPSRUWDQW
www.HCMhandbook.com

Exercising at least four days a week preserves “youthful vascular compliance”

VWHSLQWKLVSURFHVVE\GHPRQVWUDWLQJWKH
PLQLPDOIUHTXHQF\RIOLIHORQJH[HUFLVH
UHTXLUHGWRSUHVHUYHFRPSOLDQWFHQWUDO
DUWHULHVLQROGHUDJH
Ⱥ,PSRUWDQWO\WKLVPLQLPXPH[HUFLVH
IUHTXHQF\LVFRQVLVWHQWZLWKDQG

VWUHQJWKHQVFXUUHQWUHFRPPHQGDWLRQV
IRUZHHNO\SK\VLFDODFWLYLW\ȲPLQXWHV
HDFKZHHNȻ
6KLJHNL6KLEDWDHWDO7KHHʞHFWRIOLIHORQJH[HUFLVH
IUHTXHQF\RQDUWHULDOVWLʞQHVV-RXUQDORI3K\VLRORJ\
0D\
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Strenuous exercise could
be beneﬁcial to immune
surveillance and regulation
Ⱥ7KHDFXWHDQGWUDQVLHQWO\PSKRSHQLD
RQHWRWZRKRXUVDIWHUH[HUFLVHLV
EHQHʛFLDOWRLPPXQHVXUYHLOODQFHDQG
UHJXODWLRQȻWKHUHSRUWVWDWHV
Ⱥ,QZKDWDSSHDUVWREHDKLJKO\
VSHFLDOLVHGDQGV\VWHPDWLFUHVSRQVH
H[HUFLVHUHGHSOR\VLPPXQHFHOOVWR
SHULSKHUDOWLVVXHVȲVXFKDVPXFRVDO
VXUIDFHVȲWRFRQGXFWLPPXQHVXUYHLOODQFH
Ⱥ7KLVPHDQVWKDWWKHUHLVVWURQJHYLGHQFH
WKDWDUHGXFWLRQLQWKHIUHTXHQF\DQG
IXQFWLRQRIO\PSKRF\WHV DQGRWKHULPPXQH
FHOOV LQSHULSKHUDOEORRGLQWKHKRXUV
IROORZLQJYLJRURXVDQGSURORQJHGH[HUFLVH
GRHVQRWUHʜHFWLPPXQHVXSSUHVVLRQ

Ⱥ,QVWHDGWKHREVHUYHGO\PSKRSHQLD
UHSUHVHQWVDKHLJKWHQHGVWDWHRILPPXQH
VXUYHLOODQFHDQGLPPXQHUHJXODWLRQGULYHQ
E\DSUHIHUHQWLDOPRELOLVDWLRQRIFHOOVWR
SHULSKHUDOWLVVXHV$VVXFKQXWULWLRQDO
LQWHUYHQWLRQVZKLFKKDYHEHHQHPSOR\HG
WRGDPSHQWKHPDJQLWXGHRIH[HUFLVH
O\PSKRSHQLDDUHXQOLNHO\WRUHGXFHWKH
LQFLGHQFHRILQIHFWLRQVEXWLQWHUYHQWLRQV
WKDWDXJPHQWH[HUFLVHLQGXFHGO\PSKRF\WH
WUDʡFNLQJPD\SURYLGHEHQHʛWVȻ
Campbell J and Turner J. Debunking the myth of
H[HUFLVHLQGXFHGLPPXQHVXSSUHVVLRQUHGHʛQLQJWKH
impact of exercise on immunological health across
the lifespan. Frontiers in Immunology, April 2018

www.HCMhandbook.com
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Research by the University of Bath
FRXOGʛQDOO\RYHUWXUQWKHSHUVLVWHQWP\WK
WKDWVWUHQXRXVH[HUFLVHVXSSUHVVHVWKH
ERG\ȷVLPPXQHV\VWHPDQGPDNHVSHRSOH
ȺPRUHVXVFHSWLEOHWRLQIHFWLRQVȻ
3XEOLVKHGLQWKHMRXUQDOFrontiers in
ImmunologyWKHUHVHDUFKUHLQWHUSUHWV
VFLHQWLʛFʛQGLQJVIURPWKHODVWIHZGHFDGHV
DQGDUJXHVWKDWH[HUFLVHȲLQVWHDGRI
KDPSHULQJLPPXQLW\ȲFRXOGEHEHQHʛFLDO
IRULPPXQHKHDOWK
5HVHDUFKRQPDUDWKRQUXQQHUVLQWKH
VVXJJHVWHGWKDWPDQ\FRPSHWLWRUVKDG
V\PSWRPVRILQIHFWLRQVLQWKHSHULRGDIWHU
UDFHV7KLVOHDGWRDQXQGHUVWDQGLQJWKDW
VWUHQXRXVH[HUFLVHLQFUHDVHVLQIHFWLRQULVN
E\VXSSUHVVLQJWKHLPPXQHV\VWHP
7KH8QLYHUVLW\RI%DWKUHSRUWHQWLWOHG
'HEXQNLQJWKH0\WKRI([HUFLVH,QGXFHG
,PPXQH6XSSUHVVLRQ5HGHʛQLQJWKH,PSDFW
RI([HUFLVHRQ,PPXQRORJLFDO+HDOWK
$FURVVWKH/LIHVSDQKRZHYHUWXUQVWKH
WDEOHVRQWKRVHORQJKHOGEHOLHIV
7KHVWXG\ORRNHGDWWKHZD\LQZKLFK
LPPXQHFHOOVUHDFWWRH[HUFLVH
'XULQJH[HUFLVHWKHQXPEHURILPPXQH
FHOOVLQWKHEORRGVWUHDPFDQLQFUHDVHE\
XSWRWLPHV,QWKHKRXUVIROORZLQJ
H[HUFLVHWKHQXPEHURISHULSKHUDOEORRG
O\PSKRF\WHVȲDQGWKHIXQFWLRQDOFDSDFLW\
RIWKHO\PSKRF\WHSRROȲLVWKHQGHFUHDVHG
EHORZSUHH[HUFLVHOHYHOV7KLVKDVOHGWR
VRPHWRSURSRVHWKDWH[HUFLVHLQGXFHVD
VKRUWWHUPZLQGRZRILPPXQHVXSSUHVVLRQ
7KHVWXG\VXJJHVWVWKDWUDWKHUWKDQEHHQ
ȺORVWȻWKHFHOOVPRYHWRRWKHUSDUWVRI
WKHERG\ZKLFKDUHPRUHOLNHO\WREHFRPH
LQIHFWHGȲVXFKDVWKHOXQJV

A single 10-minute period
of exertion, like yoga, can
yield considerable beneﬁts

PHOTO: SHUTTERSTOCK.COM/ULZA

JOG YOUR MEMORY
Taking part in light or moderate
H[HUFLVHKDVDQLPPHGLDWHSRVLWLYHHʞHFW
on memory function.
In a study of 36 healthy young adults,
University California Irvine researchers
discovered that a single 10-minute period of
mild exertion (such as yoga or walking) can
\LHOGFRQVLGHUDEOHFRJQLWLYHEHQHʛWV
Using high-resolution functional magnetic
resonance imaging, the team examined
subjects’ brains shortly after exercise
sessions and saw better connectivity
between the hippocampal dentate gyrus
www.HCMhandbook.com

and cortical areas linked to detailed
memory processing.
“The hippocampus is critical for the
creation of new memories; it’s one of the
ʛUVWUHJLRQVRIWKHEUDLQWRGHWHULRUDWH
as we get older, and much more severely
in Alzheimer’s disease. Improving the
function of the hippocampus holds much
promise for improving memory in everyday
settings,” said Professor Michael Yassa.
Previous research has centred on how
exercise promotes the generation of new
brain cells in memory regions, while this
study demonstrates a more immediate
impact: strengthened communication
between memory-focused parts of the brain.

“What we observed is that these
10-minute periods of exercise showed
results immediately afterwards,” Yassa said.
He stressed that even a “little bit” of
physical activity can go a long way.
Yassa and his team are now testing older
adults who are at greater risk of age-related
mental impairment and by conducting
long-term interventions to see if regular,
brief, light exercise done daily for several
weeks or months can have a positive impact
on the brain’s structure and function in
these subjects.
Kazuya Suwabe et al. Rapid stimulation of human
dentate gyrus function with acute mild exercise.
PNAS. October 2018 O
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BREAKING barriers
Fitness is not just a growing business, it’s a movement. David Minton summarises
the key findings from the latest State of the Fitness Industry Report
’m sticking to my prediction that from
QRZXQWLOWKHKHDOWKDQGʛWQHVV
sector will continue to break all barriers.
It is, and will continue to be, a golden
SHULRGIRUʛWQHVV
The consistent methodology used in the
data audit and the robust database that
lie behind the State of the Fitness Industry
Reports focus on key metrics that continue
to be very positive for the industry.
The audit and report for the past six
years has highlighted that all key indicators
– the number of sites, the number of
members and the value of the market –
have all been growing.
Now add to that the industry’s improved
consumer-focused technology – including
personalisation, localisation, seamless
booking and payment options – and the
barriers to participation have been even
further eradicated.
For example, just one element of this
new consumer-focused technology – online
class bookings – jumped from almost zilch
ʛYH\HDUVDJRWRSHUFHQWDFURVVWKH
SULYDWHKHDOWKDQGʛWQHVVVHFWRUWRGD\
/LNHZLVHLQWKHSXEOLFKHDOWKDQGʛWQHVV
sector, where many operators were quicker
to adopt new technology, online bookings
now stand at an even more impressive
SHUFHQW

I
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London is over-achieving with
one in every ﬁve people being
a member of a gym in the city

PHOTO: SHUTTERSTOCK/MLADEN ZIVKOVIC

The sector must accept that
age is no longer a barrier, so
ageism must be stamped out

LONDON LEADS THE WAY

The 2018 State of the Fitness Industry Report
highlights how London is leading the way
and setting the pace that other parts of the
country should be emulating. The capital is
RYHUDFKLHYLQJZLWKRQHLQHYHU\ʛYHSHRSOH
being a member of a gym, compared with
the UK average of just one in seven.
The key penetration rate across the
whole population remains at 14.9 per cent
for the second year in a row simply due to
an increase in total population numbers. To
achieve greater penetration, the challenge
www.HCMhandbook.com

“

Baby boomers can exhibit loyalty to those
brands that appreciate them

now is to strive for broader consumer
adoption, enabling the industry to push the
14.9 per cent to a more naturally achievable
20 per cent, while London can grow to an
easy 25 per cent.

AGEISM IS THE BARRIER
The industry also needs to accept that age
is no longer a barrier, so ageism needs to

be stamped out. At my age it’s something I
feel strongly about and, all too often, come
across. Gen Z and millennials are merely
part of the consumer mix.
The so-called baby boomers are the new
demographic cohort that value their health
now they’re getting older. Often equipped
with the time and money, they can exhibit
loyalty to the brands that appreciate them.
HCM Handbook 2019
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The top ten low cost brands
operate more than 90 per cent
of all low cost sites

JOINING IN
I predicted last year that membership
numbers would exceed the 10 million
mark, and at 9.9 million they were getting
very close. The two per cent gain in 2018
was a decrease from the previous year’s
whopping 5.1 per cent, but there’s nothing
WRVWRSJURZWKDWWKHKLJKHUʛJXUH
The 2018 report highlights how smaller
sites are giving way to newer, bigger and
better-equipped sites. The private sector
gained 240,000 members from these new
sites. The sites that closed had 26 per cent
fewer members and 17 per cent fewer
stations than the UK average.
96
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LOW COST HIKE

According to the State of the Fitness
Industry Reports since 2011, low cost
brands have grown from securing
less than five per cent of private
memberships to 38 per cent in 2018,
despite accounting for just 14 per cent
of the private sector market.
The top ten low cost brands operate
more than 90 per cent of all low cost sites.
Many of these operators are discovering
that the strength of the market allows them
to add value and obtain a higher yield by
charging over the original £20 threshold. In
fact, more than half of the top ten brands

now have an average rack-rate price above
eDQGWKLVGRHVQRWUHʜHFWWKHEUDQGV
value-added extras.

GO PUBLIC
The public sector had a penetration rate
of 5.2 per cent in 2014, 2015 and 2016 but
dropped to 5.1 per cent in 2017 and to
5.0 per cent in 2018. So one in every 20
people is a member of a public gym and
84 per cent of the population live within
two miles of a site.
The top ten public sector operators
are bucking the trend, opening collectively
44 more sites and thereby gaining 83,000
www.HCMhandbook.com

SHUTTERSTOCK/MATTEOZINCREATIVESTUDIO

Rapid changes are afoot with
the trend for live-streaming and
on-demand content to our devices

“

We’re ushering in a revolution in the way the
consumer feels, relates and participates in ﬁtness

members, and they are now responsible
for 36 per cent (1.2 million) of all public
members. These top ten public operators
are responsible for 743 sites, which leaves
just less than 2,000 public sites showing
signs of some decline – but this is no way
terminal or a given.

POSTIVE OUTLOOK
6RPHRSHUDWRUVVHHʛWQHVVDVDEXVLQHVV
but those that treat it as a movement
www.HCMhandbook.com

will realise it is ushering in a revolution in
the way the consumer feels, relates and
SDUWLFLSDWHVLQʛWQHVV
Rapid changes are afoot with the
ERXWLTXHKHDOWKDQGʛWQHVVPDUNHWDQG
its new business models, as well as from
the growing trend for live-streaming and
on-demand content coming from existing
and new brands to all our devices, all of the
time. Right here, right now really is a golden
period for the industry. O

ABOUT THE AUTHOR
DAVID MINTON is
director of LeisureDB
David@leisuredb.com
@davidmintonTLDC

The reports cited here are available at:
www.leisuredb.com/publications
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Fashionably FIT
Analyst Leonor Stanton reviews Allegra’s Project Fitness UK report on the thriving
domestic fitness market and its future prospects
Active membership numbers
only represent 17 per cent
of the active UK population
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Membership in the South is around
£41 versus around £23 in the North

T

he latest in-depth survey of the
8.ʛWQHVVFOXEPDUNHWProject
Fitness UK 2018 by Allegra
6WUDWHJLHVHVWLPDWHVWKHYDOXH
RIWKHWRWDO8.ʛWQHVVFOXEPDUNHWDW
£5.1bn. It projects a compound annual
growth rate of 8.5 per cent in value and
FLUFDʛYHSHUFHQWLQWKHQXPEHURIJ\PV
DQGKHDOWKFOXEVRYHUWKHQH[WʛYH\HDUV
*LYHQWKDWWKHʛWQHVVFOXEPDUNHWVKRXOG
QRZEHLQDPDWXUHVWDWHRIGHYHORSPHQW
and taking into account economic forecasts
IRUWKH8.WKHVHDUHLPSUHVVLYHHVWLPDWHV

wwwHCMhandbook.com

GROWTH TRENDS TO DATE
$OOHJUDȷVHVWLPDWHVDUHEDVHGRQVLJQLʛFDQW
JURZWKWRGDWHSHUFHQWLQYDOXHWHUPV
RYHUWKHODVWʛYH\HDUV+DYLQJLQFUHDVHG
its retail footprint by 15.1 per cent since
WKHKHDOWKDQGOHLVXUHFHQWUHVHFWRU
is deemed to have been the UK’s fastest
JURZLQJEXVLQHVVRYHUWKHODVWʛYH\HDUV
%HWZHHQDQGSULYDWH
VHFWRUFOXEVLQFUHDVHGIURPWR
IDFLOLWLHVDOWKRXJKWKHSXEOLFVHFWRU
FRQWUDFWHGIURPWR'XULQJWKH
VDPHSHULRGPHPEHUVKLSVRISULYDWHKHDOWK

DQGʛWQHVVFOXEVLQFUHDVHGIURPWRP
and of public sector clubs from 3.2 to 3.3m.
7RJHWKHUWKHUHDUHQRZPKHDOWKDQG
ʛWQHVVFOXEPHPEHUVLQWKHSULYDWHDQG
SXEOLFVHFWRUVLQWKH8.+RZHYHUWKHVH
active membership numbers only represent
SHUFHQWRIWKHDFWLYH8.SRSXODWLRQ
The growth has been fuelled by
LQFUHDVLQJDZDUHQHVVDQGDFWXDO
H[SHULHQFHRIWKHEHQHʛWVRIH[HUFLVHRQ
both physical and mental health.
7KHULVHLQREHVLW\KHDUWGLVHDVHDQG
diabetes has further highlighted the need to
HCM Handbook 2019
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Gym members are more likely to
achieve their ﬁtness objectives than
those exercising outside a gym setting

alter sedentary lifestyles, and government
initiatives and sporting events have given
the industry a further boost, as have
technological developments. Importantly,
93 per cent of respondents to Allegra’s
VXUYH\WKLQNLWȷVIDVKLRQDEOHWREHʛW
All these macro trends will continue to
provide a positive boost to the industry
LQWKHQH[WʛYH\HDUV0RVWRSHUDWRUV
contacted by Allegra researchers think
future prospects for trading are excellent.
The market has experienced bifurcation
between the low-cost and premium
operators, resulting in an increasingly
squeezed middle market. It’s forecast that
100
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the low-cost segment will continue to drive
growth, as UK consumers are increasingly
motivated by value and convenience.
The low-cost sector is opening an
average of 75 new locations each year and
attracting some 300,000 new members
as a result. At the top end, the boutique
ʛWQHVVVHFWRULVH[SHFWHGWREXLOGRQ
VWURQJJURZWKRYHUWKHQH[WʛYH\HDUV
with further expansion concentrated in
metropolitan areas.
However, whilst the boutique sector is
shaping top-end market activity, it is only
expected to remain a small niche market
outside of London.

$FFRUGLQJWR-HʞUH\<RXQJFKLHI
executive and founder of the Allegra
*URXSWKHUHȷVVLJQLʛFDQWSUHPLXPLVDWLRQLQ
the market, with ever-more specialised and
XSPDUNHWERXWLTXHRʞHULQJVȲDQGVRPHRI
the value growth is likely to come from this
top sector of the market.
Currently, 40 per cent of all UK health
DQGʛWQHVVFOXEVDUHORFDWHGLQ/RQGRQDQG
the South East. Not surprisingly, there’s a
VLJQLʛFDQWGLʞHUHQFHLQDYHUDJHPRQWKO\
PHPEHUVKLSVȲPHPEHUVLQWKH6RXWKSD\
an average of £41.07 per month, whereas
those in the North pay £22.75 for their
gym subscription; almost half.
www.HCMhandbook.com

Virgin Active sits in the
premium category and now
has 33 clubs in the UK

“

Those who have allowed their membership to lapse cite it being too
expensive and not having enough time to go to the gym as key reasons

CAPITALISING ON GROWTH
Consumers cite location as the most
important factor when choosing a gym:
56 per cent of respondents chose their
health club due to its location. In the South,
this rises to 59 per cent.
Around 22 per cent of respondents use
more than one gym or multiple locations
of the same brand. Some are prepared to
buy multiple memberships or pay more to
have the option of working out at varying
wwwHCMhandbook.com

locations. This is partly due to convenience
(midweek closer to work and weekends
closer to home). Other reasons may be
to do with the range of equipment and
the classes. Convenience is rated as more
LPSRUWDQWWKDQDʞRUGDELOLW\ SHUFHQW
of respondents cited this as a reason for
joining their club), while variety of classes
came third (19 per cent). Also important
are provision of all-weather training, access
to equipment and community atmosphere.

THE POTENTIAL
While only 23 per cent of UK consumers
regard gym membership as a prerequisite
WRVWD\LQJʛWWKHUHVHDUFKHUVDW$OOHJUD
believe gyms can still attract the other
67 per cent of respondents by providing
access to equipment not available at home
or outside the gym and by providing a
variety of classes with expert guidance.
Gym members are more likely to achieve
WKHLUʛWQHVVREMHFWLYHVE\H[HUFLVLQJ
HCM Handbook 2019
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regularly than those who choose to
exercise outside a gym setting.
Those who have allowed their
membership to lapse cite membership
being too expensive (39 per cent) and
not having enough time to go to the gym
(26 per cent) as the two most important
reasons for their decision. Those who have
never had a membership also believe that
expense is the biggest barrier (57 per cent)
followed by the joining fee (27 per cent).

KEY SECTORS TO PURSUE
Demand for support for both physical
wellbeing and mental health issues will be

continuing trends, and related to this will
be varying opportunities. The researchers
identify corporate wellness as an interesting
VHFWRUIRUWKHKHDOWKDQGʛWQHVVLQGXVWU\WR
H[SORUHRYHUWKHQH[WWZRWRʛYH\HDUV
In addition, with an ageing population,
they believe older baby boomers are
a relatively untapped market and that
integrating primary healthcare service into
clubs and vice versa provides a convenient
and valuable service to consumers with
DJHVSHFLʛFKHDOWKDQGʛWQHVVQHHGV
Weight loss is likely to continue to be
WKHPDLQʛWQHVVJRDOIRUDOODJHUDQJHV
bar those in their 60s and over. Achieving

better health and feeling better are the
joint top motivating factors to exercise,
according to 41 per cent of consumers.
The study points to further opportunities
LQWKHIHPDOHPDUNHW7KHLUʛQGLQJVVXJJHVW
that millennials are the most likely to
experience barriers to exercise, due to
VHOIFRQVFLRXVQHVV7KLVRʞHUVDPDMRU
opportunity for smaller boutique gyms,
which are able to give more reassurance.
It could also be broadened to incorporate
other groups such as members from
GLʞHUHQWUDFLDODQGVRFLDOEDFNJURXQGV
– chains like OMNoire are already
capitalising on this in the US.

ALLEGRA HEALTH AND FITNESS CLUB FRAMEWORK STRUCTURE
AVERAGE
MONTHLY
CHARGE

TYPICAL
SIZE
(SQ FT)

FACILITIES
AND
SERVICES

Low cost

£10 – £35

10,000 - 60,000

Limited, but broad range
of equipment

Leisure (public)

£20 – £70

–

Extensive, family focus

Mid-market

£35 – £65

10,000 - 60,000

Varies, broad range of equipment

Premium

£65 – £120

10,000 - 80,000

Full range and high quality

Boutique

£65 – £250

800 - 3,500

Limited, specialised

Super-premium

£120 – £700

10,000 - 30,000

Exclusive range

OPERATORS IN THIS SECTOR
AND NUMBER OF LOCATIONS
Pure Gym 200, The Gym 130, Energie Fitness 70, Xercise4less
52, Lifestyle Fitness 41, Sports Direct Fitness 29, Easygym 16,
24/7 12, Fitness4Less 12, Simply Gym 8

Anytime Fitness 146, DW Fitness First 121, Curves 60, Snap
Fitness 51, Livingwell Premier 39, Village Gym 29,
Hot Pod Yoga 28, Total Fitness 17, Soho Gyms 10,
Pace Health Clubs 8
Nuffield Health 113, David Lloyd 97, Bannatyne 71,
Virgin Active 33, Fitness Space 19, F45 Training 12,
Gymbox 9, Fierce Grace 6, Frame 6, Digme Fitness 4

Barrecore Boutique 12, Virgin Collection 10,
Heartcore 9, Ten Health & Fitness 8, Bootcamp Pilates 7,
Third Space 5, Barry’s Bootcamp 4, Boom Cycle 4,
1Rebel 4, The Library 3

Source: Allegra Strategies
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Competition for sites has and will continue
WREHDFKDOOHQJHIRUWKHKHDOWKDQGʛWQHVV
industry. Project Fitness UK 2018LGHQWLʛHV
an opportunity for development where
there are high street closures.
It also concludes that market saturation
is possible in built up urban areas, unless
EUDQGVPDQDJHWRDFKLHYHVXʡFLHQW
GLʞHUHQWLDWLRQLQWKHLURʞHULQJ
-HʞUH\<RXQJEHOLHYHVWKHGHYHORSPHQW
of the industry is likely to follow population
growth along with the trend towards
greater urbanisation. Growth at the top of
the market is expected primarily in London,
slowly percolating to the other big cities
throughout the UK.
The researchers suggest that an
integrated health and wellbeing model with
DFRUHʛWQHVVSURSRVLWLRQLVUHTXLUHGWR
maximise growth opportunities.
Existing and future improvements
in technology need to be continuously
incorporated into the management of
the businesses, in sales and marketing,
in understanding each member (data
platforms) and thus motivating them to
exercise so as to reduce attrition.
Rising use of online and digital technology
will continue to drive growth across all
market segments by impacting consumer
trends and revolutionising the way
FRQVXPHUVHQJDJHZLWKʛWQHVVFOXEV

OPPORTUNITIES
Looking at the bigger picture, a number
RI$OOHJUDȷVʛQGLQJVSRLQWWRVWURQJ
growth opportunities – 81 per cent of all
respondents feel that it is important to be
ʛWEXWRQO\SHUFHQWRIUHVSRQGHQWV
DUHKDSS\ZLWKWKHLUFXUUHQWʛWQHVVOHYHOV
wwwHCMhandbook.com
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LOCATION

Allegra found growth in
the high-end sector
and only 17 per cent of the active UK
population has club membership. The
opportunities for the industry are clear.
The industry will continue to face
challenges, such as the state of the
economy, which will always be a major
IDFWRULQʜXHQFLQJFRQVXPHUGHPDQG
Other key challenges, such as price
sensitivity and increased competition, will
continue to be factors, while the need to
LQYHVWLQQHZIDFLOLWLHVDQGHTXLSPHQWDQG
rising expectations as a result of better
informed, more demanding, value-seeking
consumers will continue to challenge
operators when it comes to funding.

CHALLENGES
Allegra says that development and
operational challenges will also shape the
future direction of the sector, highlighting

WKHWDVNRIʛQGLQJRSWLPXPVLWHVIRUQHZ
club development, as well as recruiting
DQGUHWDLQLQJTXDOLʛHGDQGTXDOLW\ʛWQHVV
professionals to deliver increasingly higher
levels of service: these two challenges are
expected to continue to challenge the health
DQGʛWQHVVLQGXVWU\O

ABOUT THE AUTHOR
Leonor Stanton
is an HCM analyst
and independent
consultant. She
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at Deloitte.
More: www.allegrastrategies.com
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ADOPTING
Aggregators
Is the health and fitness industry wise to err on caution in
adopting aggregators or should they simply embrace
the opportunity? We ask the experts …

,0$*(&2857(6<2)&/$663$66

I

f you’ve ever used an aggregator service, such as Expedia or lastminute.com, to book a
ʜLJKWRUʛQGDKROLGD\\RXȷOONQRZIURPDFRQVXPHUȷVSRLQWRIYLHZKRZXVHIXOWKH\FDQ
EHWRERWKʛQGZKDW\RXZDQWDQGJHWDJRRGGHDOWKH\PDNHWKHLQIRUPDWLRQWUDQVSDUHQW
DQGJLYHWKHEHQHʛWRIFXVWRPHUUHYLHZVVSHFLDORʞHUVDQGFRQVROLGDWHGVHUYLFHV
+RZHYHUWKHKHDOWKDQGʛWQHVVLQGXVWU\LVYHU\GLʞHUHQWIURPWUDYHO2QHȷVJOREDOZKLOH
the other is local. People are motivated to go on holiday, but can be resistant to exercise.
Health clubs want to build day-to-day loyalty and relationships, while the travel industry is
less concerned with this.
There are a number of other reasons to be cautious, including the
fear of losing control of data and the customer base, and concerns
about paying a commission to get the same customers or being
forced into discounting.
However, if you always do what you always did, you always get what
you’ve always had, so if the industry wants to increase penetration rates,
LWQHHGVWRVWDUWORRNLQJIRUGLʞHUHQWZD\VWRPRELOLVHQHZDXGLHQFHV
Aggregators bring extra marketing budgets and new technology to the table,
ZKLFKFDQWUDQVODWHLQWRGLʞHUHQWFXVWRPHUVEHLQJEURXJKWLQWRWKHLQGXVWU\VR
WKH\ȷUHGHʛQLWHO\ZRUWKFRQVLGHUDWLRQ
,I\RXȷUHWKLQNLQJDERXWJLYLQJDJJUHJDWRUVDJRVKRSDURXQGʛUVW
7KHUHDUHDQXPEHURIGLʞHUHQWFKRLFHVLQWHUPVRIEXVLQHVVPRGHO
and you need to know whether they focus on B2C or B2B.
Choose one that cares about growing the market and as
1LVKDO'HVDLFRIRXQGHURILPLQVD\VȺ*RIRUZDUGZLWK
your eyes open and hands on the steering wheel. Choose
to work with those companies in a way that puts you
ʛUPO\LQFRQWURODQGNHHSV\RXWKHUHȻ

www.HCMhandbook.com

Aggregators can bring new
audiences into the ﬁtness industry
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“It’s too early to say what impact aggregators will have
on the health and ﬁtness industry... they need to show
more innovation to really get operators interested.”
Peter Fitzboydon MD Parkwood Leisure

I

have experience on both sides: being
involved with the set up of OpenActive
while I was chief executive of London
Sport, as well as now running one of the
UK’s largest leisure operators.
I’m a massive fan of open data, but that
doesn’t mean to say that all of its uses
are going to be positive immediately. At
the moment I think it’s too early to say
what impact aggregators will have on the
KHDOWKDQGʛWQHVVLQGXVWU\DVWKH\VWLOO
need to show more innovation to really get
operators interested.

+HDOWKDQGʛWQHVVLVDORZPDUJLQ
business, so it isn’t viable for aggregators to
follow the model of the travel industry by
VLPSO\RʞHULQJSULFHFRPSDULVRQZHEVLWHV
Neither will it work if they just appeal to
the people who are already active.
For aggregators to gain a foothold
they will either need to add value to the
customer experience, or start mobilising
the inactive population and grow the
market for health clubs. If they successfully
do this it will be a win-win, but they need
to be more creative to make this happen.

“It’s difﬁcult to ﬁnd the sweet spot, so consumer,
operator and aggregator are all happy. Some will ﬁnd
the magic formula ... they’ll survive and thrive”

W

e all accept and use aggregators
WRERRNUHVWDXUDQWVʜLJKWV
and hotels so why not also use
WKHPIRUʛWQHVVDQGVSRUWVDFWLYLWLHV"
6SRUWVSDUWLFXODUO\DQGʛWQHVVȲXQWLOWKH
ORZFRVWEUDQGVDUULYHGȲZHUHQRWYHU\
transparent to the consumer, so it was only
natural that entrepreneurs looked at what
was being achieved in other leisure sectors
and tried to emulate it.
Most came up with business plans
that put them between the consumer
DQGRSHUDWRUVEXWLWȷVGLʡFXOWIRUWKH
UHODWLRQVKLSWRʜRXULVKLQDQLQGXVWU\ZKHUH
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operators don’t often have live inventory
feeds or the ability to connect the
aggregator into their booking system.
At Leisuredb we’re currently tracking
around 20 aggregators and most will either
fail or need to change their business plan.
,WȷVGLʡFXOWWRʛQGWKHVZHHWVSRWVR
consumer, operator and aggregator are all
KDSS\6RPHZLOOʛQGWKHPDJLFIRUPXOD
and will help drive new business and in
return they’ll survive and thrive.
There needs to be a win-win-win for the
FRQVXPHURSHUDWRUVDQGDJJUHJDWRUVȲDQG
you don’t get that by deep discounting.

IMAGE COURTESY OF CLASSPASS

David Minton director Leisuredb
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Aggregators can create value
for the industry, if operators
can ﬁnd ways to retain control
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“Aggregators can provide a hugely valuable service in omni-channel marketing thanks to
their investment and expertise in digital marketing”
Neil Harmsworth PayAsUGym

T

he debate around ‘aggregators’ in the
ʛWQHVVVHFWRUZLOOFRQWLQXHWREHRQH
RIWKHKRWWHVWWRSLFVRIZLWK
DGYRFDWHVDQGGHWUDFWRUVRQERWKVLGHV
RIWKHFRQYHUVDWLRQ
$GYRFDWHVKDYHLGHQWLʛHGWKDWFRQVXPHU
EHKDYLRXUKDVFKDQJHGDQGWKH\ZRUNWR
HQVXUHWKHLUEUDQGLVVHHQLQHYHU\VDOHV
FKDQQHOWKHFXVWRPHUZLVKHVWRVKRS
WKURXJK2IWHQGHVFULEHGDVȶRPQLFKDQQHOȷ
PDUNHWLQJLWUHFRJQLVHVWKHIDFWWKDWLQ
RUGHUWREHSDLGE\WKHFXVWRPHU\RXPXVW
ʛUVWEHVHHQE\WKHFXVWRPHU$JJUHJDWRUV
FDQSURYLGHDKXJHO\YDOXDEOHVHUYLFHLQ
WKLVUHVSHFWWKDQNVWRWKHLULQYHVWPHQWDQG
H[SHUWLVHLQGLJLWDOPDUNHWLQJ

,WȷVLPSRUWDQWWRQRWHKRZHYHUWKDW
DJJUHJDWLRQH[LVWVLQPDQ\IRUPVDQGLWȷV
WKHUHIRUHYLWDOWRWDNHWKHWLPHWRIXOO\
XQGHUVWDQGWKHYDULRXVEXVLQHVVPRGHOVLQ
WKHPDUNHWDQGVWUDWHJLFDOO\VHOHFWWKRVH
WKDWʛWEHVWZLWK\RXUEXVLQHVVREMHFWLYHV
:LWKUHJDUGWRGHWUDFWRUVLWȷVRIWHQVDLG
WKDWWKRVHWKDWIHDUFKDQJHDUHWKRVHWKDW
EHQHʛWPRVWIURPWKHVWDWXVTXR7KLV
VHQWLPHQWQHDWO\H[SODLQVZK\WKHOHDGLQJ
EXGJHWJ\PVFKDLQVFRQWLQXHWREHWKH
PRVWYRFDOGHWUDFWRUVRIDJJUHJDWRUV
%XGJHWJ\PFKDLQVKDYHHVWDEOLVKHG
PDUNHWOHDGLQJSRVLWLRQVRYHUWKHODVW
\HDUVE\FDQQLEDOLVLQJWKHPLGPDUNHW
ZLWKDJJUHVVLYHSULFHGLVUXSWLRQLQWKH

DJHJURXSDQGE\GRPLQDWLQJVHDUFK
HQJLQHVRQOLQH7KHLUSOD\LQJʛHOGLVDERXW
WREHOHYHOOHGWKDQNVWRWKHLQYHVWPHQW
LQQRYDWLRQDQGGLJLWDOH[SHUWLVHWKDW
aggregators are providing to the rest
RIWKHPDUNHW
,QGRLQJVRDJUHDWHUUDQJHRIJ\P
RSHUDWRUVZLOOEHH[SRVHGWRDZLGHURQOLQH
DXGLHQFHWKURXJKDJJUHJDWRUVHUYLFHV
7KHUHVXOWZLOOEHWKDWFRQVXPHUQDUUDWLYH
ZLOOVRRQVKLIWDZD\IURPWKHEXGJHWJ\P
PDUNHWLQJPDQWUDRIȶORZHVWFRVWȷWRIRFXV
PRUHRQVHUYLFHIDFLOLWLHVDQGFRQYHQLHQFH
ZKLFKFDQRQO\EHDSRVLWLYHGHYHORSPHQW
IRUDQ\RSHUDWRUWKDWGRHVQRWZLVKWR
FRPSHWHRQSULFHDORQH

“One advantage of aggregators is that they’re thinking creatively about the end user”
Nishal Desai co-founder imin

W

KHQFRPSDUHG
ZLWKRWKHU
LQGXVWULHVWKH
KHDOWKDQGʛWQHVVVHFWRU
LVEHLQJFDXWLRXVZLWKLWV
DGRSWLRQRIDJJUHJDWRUVHVSHFLDOO\RQWKH
SXEOLFVLGH7KLVFDXWLRQLVXQGHUVWDQGDEOH
RSHUDWRUVZDQWWRDYRLGEHFRPLQJ
SRZHUOHVVDQGEHLQJUHGXFHGWRRQO\EHLQJ
WKHVXSSO\VLGHRIDPDUNHWLQJSDUWQHUVKLS
7KH\ȷUHFRQFHUQHGDERXWWKH
FDQQLEDOLVDWLRQRIWKHLUXVHUEDVHDQGEHLQJ
PRYHGIXUWKHUDZD\IURPGLUHFWGLJLWDO
LQWHUDFWLRQZLWKWKHFRQVXPHU
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:HXQGHUVWDQGZK\WKH\IHHOWKLVZD\
EHFDXVHWKHKRVSLWDOLW\LQGXVWU\KDVQȷW
QHFHVVDULO\KDGDJRRGWLPHDWWKHKDQGV
RIDJJUHJDWRUV$PRQJRWKHUWKLQJVWKH
SULFHWUDQVSDUHQF\KDVKXUWXQGLʞHUHQWLDWHG
KRWHOV:KLOHXQGLʞHUHQWLDWHGKHDOWKFOXEV
FRXOGSRWHQWLDOO\EHKXUWLQWKHVDPHZD\
WKHIDFWWKDWʛWQHVVVHDUFKHVDUHJHQHUDOO\
K\SHUORFDODVRSSRVHGWRJOREDOPHDQV
WKHUHLVSRVVLEO\OHVVRIDWKUHDW
2QHDGYDQWDJHRIDJJUHJDWRUVLVWKDWWKH\
WKLQNFUHDWLYHO\DERXWWKHHQGXVHUDQG
KRZWRFUHDWHHQJDJHPHQWWRROVDQGDFWLYH
RQOLQHFRPPXQLWLHV7KH\VKRXOGEHVHHQDV

DQRWKHUPDUNHWLQJFKDQQHOWREHFRQWUROOHG
DQGPHDVXUHGLQWKHVDPHZD\7KH\FDQ
KHOSRSHUDWRUVWRʛQGWKRVHSHRSOHZKR
QHYHUJRWRJ\PV
7RWKLVHQG3XEOLF+HDOWK(QJODQGLV
GRLQJVRPHLQQRYDWLYHZRUNDURXQGWKH
&KDQJH/LIHFDPSDLJQKDYLQJODXQFKHGDQ
DFWLYLW\ʛQGHUSRZHUHGE\RSHQGDWDDQG
GLWFKLQJVWDWLFGDWDEDVHV
:HȷUHDWWKHHDUO\VWDJHVRIʛQGLQJ
RXWZKDWDJJUHJDWRUVFRXOGGRIRUWKH
LQGXVWU\EXWZKHQXVHGFRUUHFWO\WKH\ȷYH
PXFKSRWHQWLDOWRFUHDWHYDOXHDVORQJDV
RSHUDWRUVʛQGZD\VRIVWD\LQJLQFRQWURO
www.HCMhandbook.com
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To increase penetration rates, the
sector must ﬁnd different ways to
mobilise new audiences

“Aggregators are trying to build scale and market share by discounting... distorting the market”
Colin Waggett CEO The Third Space

T

he advantage of
aggregators is that
they can bring new
people to your front door.
The disadvantage is that
they weaken the relationship between
club and customer and, through aggressive
discounting to acquire customers, dilute
WKH\LHOGZKLFKOHDGVWRORZHUSURʛWDELOLW\
service and re-investment levels.
$JJUHJDWRUVʛWPRUHFRPIRUWDEO\ZLWK
PAYG type models, where customers are
more likely to shop around. Here they can
DGGYDOXHE\RʞHULQJFRQYHQLHQFHDQGYDOXH
by providing a single booking platform.
www.HCMhandbook.com

There’s much talk in our industry about
improving retention. At the heart of this
lies giving people great value for money
and building a relationship with them, not
PDNLQJRQHRʞVDOHVDVZLWKDQDLUOLQH
As long as the plane goes from A to B,
I’m happy to choose the option that best
suits me from a price, quality or timing
point of view. Here, aggregators add
genuine value, by making a complex choice
simpler. This isn’t the case with health
clubs, so the long-term added value of
aggregators to the customers is less clear.
The jury is also out on whether
DJJUHJDWRUVZLOOEHSURʛWDEOHLQWKHORQJ

term. As a generalisation, aggregators are
trying to build scale and market share by
discounting. In doing so, they’re actually
distorting the market in what’s essentially
Dʛ[HGFRVWEXVLQHVV
I doubt many will invest in the fabric of
clubs, or the people and talent needed to
sustain great experiences for members.
My view on this might change if and
when market leaders emerge that charge
DFRQVLVWHQWOHYHORISULFLQJWKDWUHʜHFWV
the cost of delivery of good service,
but net-net, I don’t think aggregators
are a positive thing for the health and
ʛWQHVVLQGXVWU\O
HCM Handbook 2019

109

RESEARCH ROUND-UP

Outlining the options
We navigate the complex world of aggregators, looking at
some of the options available if you want to take the plunge

GymPass works with
employees to build
wellness programmes for
staff using local facilities
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Currently partnering with more than 1,500
ʛWQHVVIDFLOLWLHVLQWKH8.*\PSDVVLVDFRUSRUDWH
wellness company that targets inactive people, by
engaging with companies that are willing to subsidise
ʛWQHVVDFWLYLWLHVIRUWKHLUHPSOR\HHVWRLPSURYH
their health.
$VSHUFHQWRI*\PSDVVXVHUVZHUHQRW
enrolled at a gym or a sports centre up to
12 months before joining, and their visit is subsidised
by their employers, this is a good way of attracting
new members.
*\PSDVVZRUNVZLWKRUJDQVLDWLRQVWREXLOG
wellness programmes that are widely communicated
to employees and have been successful in mobilising
30 to 40 per cent of employees.

www.HCMhandbook.com
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GYMPASS

PHOTO: SHUTTERSTOCK/FIZKES

MoveGB offers 35,000 different
activities across 5,500 venues

MOVEGB
2ʞHULQJDFWLYLWLHV across 5,500
YHQXHV0RYH*%RʞHUVDZLGHFKRLFH
including activities like climbing, dance,
aerial yoga and African drumming.
Founded by Alister Rollins, the mission
was to create new audiences and generate
leads. MoveGB has a 99 per cent partner
retention rate.
Clubs set their own commercial terms
when they list on the MoveGB platform,
and retain complete control over how they
engage with the service. Listing services on
MoveGB is free for operators and the price
for customers varies according to location.
By using technology to nudge users
to join clubs they’ve tried, MoveGB also
encourages its customers to become health
club members.
www.HCMhandbook.com

FIBODO
(Find it. Book it. Do it)LVDERRNLQJPDQDJHPHQWSODWIRUPXVHGE\ʛWQHVV
professionals (Hosts) such as PTs and sports coaches, as well as club owners who
manage multiple Hosts at locations within their portfolios.
Hosts and clubs can take bookings, get paid and grow their business – all in one
place. They get fully-customisable apps and web pages that clients can use to book
DFWLYLWLHVDQGSURFHVVSD\PHQWVDQGFRQʛUPDWLRQHPDLOVDUHDXWRPDWLFDOO\VHQWȲ
no delays and no admin, even if the booking is later cancelled. Over 50 per cent of
ERRNLQJVDUHPDGHRXWVLGHRIRʡFHKRXUVVRʛERGRKRVWVDQGFOXEVQHYHUPLVVRXW
Health clubs can also create branded ‘Booking Hubs’ to aggregate and promote
remaining class availability to their audiences; gaining additional revenue streams
and engagement.
ʛERGRLVFUHDWLQJSDUWQHUVKLSVZLWKLQWKHHPSOR\HHEHQHʛWVVHFWRULQSDUWLFXODU
with the WRKIT platform. Remaining class availability is automatically promoted
WRPRUHWKDQSRWHQWLDOQHZFOLHQWVZKLOHHPSOR\HHVFDQʛQGERRNDQG
GRQHDUE\DFWLYLWLHVʛERGRLVDOVRIXOO\LQWHJUDWHGZLWK7UXVWSLORWRʞHULQJʛWQHVV
professionals a way to easily build trust in their business.

HCM Handbook 2019

111

Aggregators can
bring new people to
your front door

INCORPORE

CLASSPASS

Incorpore runs a programme called
GymFlex, working with operators willing to
SURYLGHORZFRUSRUDWHDQQXDOPHPEHUVKLS
UDWHV(PSOR\HHVFDQEX\DPHPEHUVKLSYLD
DVDODU\VDFULʛFHVFKHPHDQGPDNHVDYLQJV
RQWKHLU1DWLRQDO,QVXUDQFHSD\PHQWV
Incorpore serves more than two million
HPSOR\HHVIURPFRPSDQLHV&OXEV
EHQHʛWIURPDGLʞHUHQWW\SHRIFOLHQWHOH
employers get a healthier workforce and
employees a cheap gym membership.

ClassPass has more than 10,000 partners in 50 cities worldwide and a 96 per
cent retention rate among partners. It leverages proprietary technology to enable the
ERRNLQJRIʛWQHVVFODVVHVVRFOXEVFDQPRQHWLVHXQVROGWLPHDWDGLVFRXQWRQWKHXVXDO
UDWH&XVWRPHUVSD\DPRQWKO\VXEVFULSWLRQIHHVRWKHUHȷVQRFKDUJHWRFOXEV
&ODVV3DVVVD\VLWVFXVWRPHUVOLNHYDULHW\DQGDUHZLOOLQJWRWDNHWKHLUFKDQFHVZLWK
QRWEHLQJDEOHWRJHWLQWRDFODVVLQUHWXUQIRUWKHRSWLRQRIWU\LQJPDQ\ZRUNRXWVDWD
ORZHUUDWH7KHFRPSDQ\VD\VLWXQORFNVQHZPDUNHWVDVPRUHWKDQKDOILWVPHPEHUV
DUHHLWKHUQHZRUQRWUHJXODUXVHUVRIFOXEV
&ODVV3DVVZDVERUQLQDIWHU3D\DO.DGDNLDVWUXJJOHGWRʛQGDGDQFHFODVVWR
WDNHDIWHUZRUNLQ1HZ<RUN7KHUHVXOWDQDSSWKDWPDNHVERRNLQJHʞRUWOHVV
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Aggregators won’t work if
they only appeal to those
people who are already active

IMIN

PAYASUGYM

URBAN SPORTS CLUB

The imin service sits between operators
DQGDJJUHJDWRUVHQDEOLQJRSHUDWRUVWRʛQG
the right aggregator partner.
A real time database, imin plugs into
booking systems and extracts a live view,
which is shared with aggregators.
Operators can see the impact of the
aggregators they’re working with and have
the control to manage and monitor them.
imin is working with around 250
RSHUDWRUVZKLFKDUHRʞHULQJPLOOLRQ
activities a year. Operators include leisure
centres, smaller private clubs, The Good
Gym and Our Parks. The service is free to
clubs, as aggregators are charged.

PayAsUGym works with more than
J\PVLQWKH8.,WRʞHUVFXVWRPHUV
WKHYDULHW\RIJRLQJWRORWVRIGLʞHUHQWJ\PV
– ideal if they move around with work or
like to have a choice.
The advantage for gyms is access to high
volumes of incremental customers who
would not otherwise visit.
There’s no fee for clubs to be listed; it
works on a success basis via a 20 per cent
commission. Prices paid by customers are
controlled by the clubs, with membership
rates set at a premium. PayAsUGym says
FOXEVW\SLFDOO\VHHDWRSHUFHQW
EBITDA growth through using its service.

Working with 2,000 venues in 24 cities
DFURVV*HUPDQ\DQGPRUHWKDQLQ
3DULV8UEDQ6SRUWV&OXERʞHUVFRQVXPHUV
a wide range of activities without a longterm commitment. The company works
with its operator partners to set an
appropriate pricing structure in order to
create a win-win-win situation for all parties
– the aggregator, the club and the member.
,WRʞHUVYLVLELOLW\DQGUHDFKHVQHZ
customers through its sales and marketing
initiatives, which are targeted at smaller
clubs with limited marketing budgets. It
also promotes clubs to companies via a
FRUSRUDWHRʞHU

www.HCMhandbook.com
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The grey POUND
Adopting physically active lives in the run up to our twilight years will help us to side step
a social care crisis. DataHub’s Chris Phillips summarises the Reimagining Ageing report

T

he UK’s population is ageing,
fast. And with ageing comes a
growing proliferation of health
problems including disease,
disability and dementia.
We assume growing older goes hand in
hand with a loss of function and resilience
but a major new report – Reimagining
AgeingȲSURGXFHGE\QRWIRUSURʛWKHDOWK
body ukactive with the DataHub and
6KHʡHOG+DOODP8QLYHUVLW\DUJXHVWKDWRXU
twilight years can be healthy, independent
and happy, providing one key constituent is
in place: physical activity.
When you consider that by 2040 nearly
one in four people will be 65 or older,
and a quarter of those will be living with a
life-limiting long-term condition, ageing is an
LVVXHZHFDQQRWDʞRUGWRLJQRUH

of decline often associated with growing old
but we can actually reverse it.
Ⱥ,QFUHDVHGʛWQHVVFDQDFKLHYHWKLVDW
any age, no matter how many long-term
conditions the person has,” says Professor
Sir Muir Gray, former Chief Knowledge
2ʡFHUIRUWKH1+6ZKRʛUPO\EHOLHYHV
living independently and productively into
our later years is achievable. “To grasp

this opportunity and improve the national
experience of growing old, we need to get
older people more active, more often.”
7KHUHDUHVLJQLʛFDQWHFRQRPLF
advantages too. Seventy per cent of
the nation’s wealth is currently held by
over-50s; as a cohort they spent £320bn
in 2017, yet data shows that older adults
RYHUV DFFRXQWIRUMXVWRQHLQʛYH

ACTIVE YEARS
Using data collected by the DataHub from
more than 500 million individual visits
to over 2,000 leisure facilities, ukactive’s
Reimagining Ageing report provides a
clear picture of our ageing nation. It
GHPRQVWUDWHVKRZE\FORVLQJWKHʛWQHVV
gap, we have the opportunity to add
healthy, independent and active years to
lives across the UK. In fact, the experts
believe that not only can we slow the rate
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Serco’s Active Lives programme offers half price access to over-60s
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Not only can we slow the rate
of decline often associated with
growing old but we can reverse it

public leisure facility memberships. The
usage rates of those aged over 65 falls even
further, accounting for only nine per cent
RIYLVLWV6RKRZFDQKHDOWKDQGʛWQHVV
providers use this insight to harness the
opportunities and meet these challenges?

STRENGTH IN NUMBERS
7KHʛUVWVWHSLVWRPDNHEHWWHUXVHRIGDWD
to attract and retain the ageing population.
“Historically, our sector has been forced
to base business decisions on straw polls,
surveys or guesswork,” explains Utku
Toprakseven, director of sports intelligence
at 4global, which manages the DataHub.
www.HCMhandbook.com

“Now we have real-time information
on millions of older consumers’ lifestyles
and activity habits, and can put it at the
ʛQJHUWLSVRIGHFLVLRQPDNHUV7KHUHLV
strength in numbers. Operators are already
proving how focusing on what their data
tells them can deliver commercial returns,
participation outcomes and social impacts.”

WELCOME TO WELLNESS
The second step is to embrace accessible
DFWLYLW\IDFLOLWLHVZKLFKRʞHUDQLQFOXVLYH
welcoming and holistic physical activity
experience for everyone, including older
adults. ukactive and Sport England are

developing a programme that would see
the UK’s ageing leisure stock replaced by
community-focused wellness hubs. Bringing
together swimming pools, gyms and multisport facilities with GP drop-in centres,
rehab services, libraries and police stations
could have a powerful impact on our local
communities’ health and wellbeing.
Existing wellness hubs have already seen
LQFUHDVHGXVDJHDQGKDYHRʞHUHGVLJQLʛFDQW
cost-savings to local authorities. The
challenge now lies in facilitating a national
roll out as, currently, the initiatives broadly
H[LVWLQLVRODWLRQDQGDUHQȷWIXOʛOOLQJWKH
potential impact of a cumulative approach.
HCM Handbook 2019
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Serco works with Bolton Council and Bolton
Hospital to support people in their transition
from Phase 3 to 4 Cardiac Rehabilitation

A number of operators and providers have embraced schemes to
help attract and retain older adults. Here’s what they’re doing and how…
SERCO LEISURE

S

erco manages more than 60 facilities
on behalf of community leisure
trusts, local authorities, universities and
DVVRFLDWLRQVDQGKDVRYHUʛWQHVV
members. It runs a number of programmes
to support older adults.
Two examples in Bolton are the Active
Lives and Phase 4 Cardiac Rehabilitation
programmes. Through Active Lives, older
DGXOWVDUHJLYHQDOHLVXUHFDUGRʞHULQJ
116
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half-price access to those aged 60 and older
and free access to those aged 65 and over,
enabling them to access programmes such
as swim and gym, low-impact circuits, tea
dances and indoor bowling.
At its Horwich, Farnworth and
Leverhulme sites, Serco has worked with
Bolton Council and Bolton Hospital for the
SDVWʛYH\HDUVWRVXSSRUWSHRSOHLQWKHLU
transition from Phase 3 to Phase 4 Cardiac
Rehabilitation. Patients are referred by

doctors to a 10-week exercise programme
at Serco Leisure facilities and issued a free
leisure card. Once Phase 4 is complete,
participants are provided with a discounted
leisure programme to continue on their
journey of rehabilitation.
In 2017, 194 customers completed the
Phase 4 Cardiac Rehabilitation programme
in the Horwich, Farnworth and Leverhulme
sites and there were 1,450 follow-up visits
by those customers.
www.HCMhandbook.com

“

SHUTTERSTOCK/LIDERINA

Seventy per cent of the nation’s wealth
is held by over-50s, yet they account
for just 20 per cent of public leisure
facility memberships

GRAVES HEALTH & SPORTS CENTRE

A

t Graves Health & Sports Centre in
6KHʡHOGKHDOWKSURIHVVLRQDOVZRUN
with sport and exercise providers to
improve health outcomes by supporting
patients like the elderly to be more active.
The centre has swimming and training
SRROVDJ\PDQGVWUHQJWKJ\PD6SLQ
VWXGLRWHQQLVFRXUWVDJ\PQDVWLFVDQG
WUDPSROLQLQJKDOODQGDGHPHQWLDIULHQGO\
FDIH,WȷVDOVRRQHRIWKH1DWLRQDO&HQWUHV
www.HCMhandbook.com

IRU6SRUWDQG([HUFLVH0HGLFLQHKRPHV
with 19 consultation rooms.
Graves supports local council and
1+6SURYLGHUVWRGHOLYHUWKHLUVHUYLFHV
including weight management and diabetesprevention programmes. This helps tackle
EDUULHUVWRSHRSOHEHLQJSK\VLFDOO\DFWLYH
LQFOXGLQJIHDURIDWWHQGLQJOHLVXUHFHQWUHV
DQGDODFNRIIDPLOLDULW\FUHDWLQJLQFOXVLYLW\
$IWHUSURJUDPPHVʛQLVKDWWHQGHHVDUH
RʞHUHGVWUXFWXUHGRSSRUWXQLWLHVWRUHWXUQ

DQGPDLQWDLQORQJWHUPSDUWLFLSDWLRQHLWKHU
on a pay-as-you-go basis or as members.
7KHFRORFDWLRQRIFOLQLFDOVHUYLFHVKDV
KDGDVLJQLʛFDQWLPSDFWRQFRPPXQLW\
EHKDYLRXUV6LQFH-DQXDU\
FOLQLFDOYLVLWVKDYHWDNHQSODFHZLWKWDLORUHG
exercise interventions prescribed to
SDWLHQWVZLWKFRQGLWLRQVLQFOXGLQJFDQFHU
3DUNLQVRQȷVGLVHDVHDQGKHDUWGLVHDVHZLWK
SHRSOHDWWHQGLQJFDUGLDFUHKDELOLWDWLRQ
sessions between January and March 2018.
HCM Handbook 2019
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NUFFIELD HEALTH

N

Nufﬁeld develops PTs’ knowledge of post-surgical rehabilitative programming

DANCE TO HEALTH

A

esop’s Dance to Health (D2H) programme aims to help older people who have
IDOOHQRUDUHDWULVNRIIDOOLQJWRLPSURYHVWUHQJWKDQGEDODQFH,WRʞHUVGDQFHFODVVHV
tailored to the needs of older people which incorporate the proven exercise programmes
PSI/FaME (Falls Management Exercise) and Otago to help rebuild strength and balance.
Evidence from the pilot indicated the initiative can be associated with lower overall cost
of managing falls. An expanded Phase 1 is currently running, with an associated study to
PHDVXUHHʞHFWLYHQHVVFRVWHʞHFWLYHQHVVGHPDQGDQGVXLWDELOLW\IRU1+6FRPPLVVLRQLQJ
The programme is being delivered in six community venues such as church and sports
halls. Sessions are delivered weekly over six months. In each location, partnership funding
and involvement of health partners such as Clinical Commissioning Groups and local
authority public health or adult social services is required. For programme delivery, Aesop
works with regional dance partners and dance organisations.
Aesop is planning a second phase roll out from October 2019. The aim is to increase
participants from 600 to 3,000, and to run a randomised controlled trial with the
University of Oxford to better understand its impact on health and wellbeing outcomes.
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Dancing boosts strength and balance

PHOTO: HELEN MURRAY

XʡHOG+HDOWKȷV&,063$UHFRJQLVHG
ʛWQHVVWUDLQLQJIRFXVHVRQKHOSLQJLWV
ʛWQHVVSURIHVVLRQDOVHQJDJHZLWKDUDQJH
of clients, including older members. Topics
include motivation and coaching, as well as
HPSKDVLVLQJȺPHPEHUʛUVWȻSURJUDPPLQJ
to ensure individual needs are met.
:LWKLQLWVKHDOWK027WUDLQLQJ1XʡHOG
Health develops PTs’ understanding
of health topics they may encounter
when working with older adults, such
as cardiovascular disease, obesity and
diabetes, and when to seek further input
from a medical practitioner. Recovery Plus
training increases their applied knowledge
RQSRVWVXUJLFDOUHKDELOLWDWLYHSURJUDPPLQJ
enabling them to support people who have
undergone procedures like knee surgery.
Since the beginning of 2018, the most
frequent gym users, by age band, are those
aged 70 to 79; last August they visited, on
average, eight times. In comparison, those
aged 30 to 39 averaged just six visits.

www.HCMhandbook.com
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Swim England aims to boost the participation of people living with dementia

SWIM ENGLAND DEMENTIAFRIENDLY SWIMMING PROJECT

S

wim England developed a project
supported by the Department of
Health and Social Care in collaboration with
national agencies, including the Alzheimer’s
Society, to achieve a sustainable,
comprehensive change in practice to boost
year-on-year swimming participation
numbers for people living with dementia, as
well as their carers.
7RVXSSRUWWKLV6ZLP(QJODQGPRGLʛHG
IDFLOLWLHVHGXFDWLRQDQGVWDʞWUDLQLQJDQG
developed service delivery models and
resources, to help pools to become truly
GHPHQWLDIULHQGO\DQGHʞHFWLYHLQDWWUDFWLQJ
and retaining new customers.
www.HCMhandbook.com

During the project’s three years, 102
dementia-friendly pools were created by
OHLVXUHRSHUDWRUVOHLVXUHVWDʞZHUH
trained, 531 dementia participants and 745
people with a mix of conditions took part
in sessions, alongside 335 carers. In total
1,181 people became Dementia Friends.
Participants said they felt improvements
in their psychological and social wellbeing,
ZDWHUFRQʛGHQFHVZLPPLQJDELOLW\
and balance, and a reduction in pain. A
study using the Model for Estimating the
Outcomes and Values in the Economics of
Sport estimated the return on investment
to the NHS was £1.42 per £1 invested,
rising to £2.19 assuming carers participated
at the same intensity and duration. O

ABOUT THE AUTHOR
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chris.phillips
@4global.com
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www.datahubclub.com
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WHO’S WHO
UK operators

We profile the UK’s leading health club operations,
from number of locations to plans for 2019
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UK OPERATORS

1Life

3d Leisure

LDH House, St Ives Business Park, Parsons Green,
St Ives, Cambridgeshire, PE27 4AA
Tel
+44 (0)1480 484 250
Email
businessdevelopmentgroup@1Life.co.uk
Web
www.1life.co.uk
Twitter
/1LifeUK
Facebook
/1LifeUK

Peel House, Upper South View, Farnham, Surrey, GU9 7JN
Tel
+44 (0)1252 732 220
Email
info@3dleisure.com
Web
www.3dleisure.com

Company proﬁle
0MJIMWEJSV[EVHXLMROMRKPMJIWX]PIERHPIMWYVI
QEREKIQIRXWSPYXMSRWGSQTER]%GVSWWXLI9/0MJI
IRKEKIW[MXLGSQQYRMXMIWERHMRWTMVIWTISTPIXSIRLERGI
XLIMVPMZIWXLVSYKLLIEPXLERH[IPPFIMRKWTSVXWERH
TL]WMGEPEGXMZMX]3YVETTVSEGLMWGSPPEFSVEXMZIMRRSZEXMZI
ERHJSGYWIHSRGVIEXMRKXEMPSVIHWSPYXMSRWXSLIPTPSGEP
EYXLSVMX]GPMIRXWEGLMIZIVIWYPXWEXEPSGEPPIZIP
Number of sites

Plans for 2019
-RZIWXQIRXMRI\MWXMRKGSRXVEGXWXSGSRXMRYIRI[MRXIVREP
MRJVEWXVYGXYVIERHW]WXIQYTKVEHIWXSFIMQTPIQIRXIH

Company proﬁle
3[RIHF]1EVO&VIQRIV%RHVI[(IIVI4EYP6EQWE]
ERH4EYP(MGOMRWSRH0IMWYVIMWEJEGMPMX]QEREKIQIRX
GSQTER]STIVEXMRKMRXLILSXIPGSVTSVEXIIHYGEXMSRERH
TVMZEXIWIGXSVW-XSJJIVWEGSQTPIXIQEREKIQIRXWSPYXMSR
JSVS[RIVWERHSTIVEXSVWEW[IPPEWWYTTSVXMROI]EVIEW
WYGLEWQEVOIXMRKERHWEPIW8LIWIVZMGIWTVSZMHIHEVI
XEMPSVQEHIXSQIIXGPMIRXW´WTIGM½GSFNIGXMZIW
Number of sites
WMXIWEGVSWWXLI9/ERH-VIPERHMR+VIIGI
Plans for 2019
1SFMPMWEXMSRSJERYQFIVSJRI[WMXIWTPYWXSGSRXMRYI
SYVKVS[XLMRXLIGSVTSVEXIERHLSWTMXEPMX]WIGXSVW

MD: Mark Braithwaite

Operations director: Paul Ramsay

Professional background
1EVOFIKERLMWGEVIIV[MXL'ERRSRW
TVSKVIWWMRKXS2YJ½IPH,IEPXLERH*YWMSR
0MJIWX]PIFIJSVINSMRMRK0MJIMR
4VIZMSYWP]VIKMSREPHMVIGXSVLI[SVOIH[MXL0MJI´WGSYRGMP
TEVXRIVWWYTTSVXMRKXLIFYWMRIWWHIZIPSTQIRXXIEQMRXLI
7SYXLFIJSVIXEOMRKSZIVEW1(MR.ERYEV]
Best piece of advice you’ve ever been given
-J]SYHSR´XLEZIXLIVMKLXTISTPIMRXLIVMKLXTPEGI]SY´PP
RIZIVFIEFPIXSJYP½P]SYVTPERW
People might be surprised to know that...
-TPE]IHXEFPIXIRRMWEKEMRWX&SVMW.SLRWSRERHFIEXLMQ

Professional background
-WXEVXIHEWE½XRIWWMRWXVYGXSV[MXL
H0IMWYVI]IEVWEKSERHLEZIFIIR
STIVEXMSRWHMVIGXSVJSVXLITEWX]IEVW
-PIEHEXIEQSJWM\VIKMSREPQEREKIVWERHEQVIWTSRWMFPI
JSVXLIWYTTSVXXIEQ[LS[SVO[MXLSYVGPYFWSRE
HE]XSHE]FEWMW
Best piece of advice you’ve ever been given
7YVVSYRH]SYVWIPJ[MXLTISTPI[LSEVIFIXXIVXLER]SY
People might be surprised to know that...
%WERMRWXVYGXSV-SRGIPIJXETSSPSRFEGO[EWLSZIVRMKLX
ERHGSQTPIXIP]IQTXMIHMX
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Active Nation

Anytime Fitness UK

Unit 1B, Hatton Rock Business Centre, Stratford-upon-Avon
Warwickshire, CV37 0NQ
Tel
+44 (0)845 658 8360
Email
stuart.martin@activenation.org.uk
Web
www.activenation.org.uk

Unit 7B, Building 6, Croxley Business Park,
Hatters Lane, Watford, WD18 8YF
Tel
+44 (0)330 3322 361
Web
www.anytimefitness.co.uk
Facebook /AnytimeFitnessUK
Twitter
/AnytimeFitUK
Instagram /AnytimeFitnessUK

Company proﬁle
Active Nation is a registered charity campaigning
to persuade the nation to be active. It works in
partnership with local authorities, managing facilities
and promoting sport and exercise to communities as
the principal means of increasing activity participation
and reducing the incidence of obesity and other
major chronic diseases.
Number of sites
15 venues.
Plans for 2019
8SWMKRM½GERXP]IRLERGISYVWYTTSVXIVW´HMKMXEPI\TIVMIRGI
with a new online booking system and app.

Company proﬁle
A franchise health club operation originating in the US
and rapidly expanding globally, which offers 24/7 access to
affordable, conveniently located facilities. Members have
universal access to Anytime Fitness clubs worldwide.
Number of sites
160+ sites currently open in the UK. In total, 4,000+ sites
globally in over 30 countries including the US, Canada,
Japan, Australia, New Zealand, Mexico, UK and Ireland.
Plans for 2019
To become the biggest health club provider in the UK,
switching our focus from offering convenience to coaching
our members.

MD: Stuart Martin

CEO: Stuart Broster

Professional background
-WXEVXIHSYXEWE½XRIWWMRWXVYGXSVMRXLI
early 1990s. My adventure through the
industry has been via the experience of
different roles within varied organisations and
in the settings of different countries around
the world.
Best piece of advice you’ve ever been given
Change nothing, nothing changes.
People might be surprised to know that...
I once held a Guinness World Record!
I bet you can’t guess what for?!

Professional background
With more than 40 years’ experience
MRXLILSWTMXEPMX]ERHLIEPXLERH½XRIWW
industries, I came to Anytime Fitness
having set up and managed my own hotel mangement
business. Prior to this, I was CE at LA Fitness and have
also worked at the Hilton as president and vice president
of operations, sales and marketing, across 42 hotels.
Best piece of advice you’ve ever been given
If you want to eat an elephant, cut it into slices.
People might be surprised to know that...
I have three dogs and two cats; and no mice.
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The Bannatyne Group

BH Live

Power House, Haughton Road, Darlington, DL1 1ST
Tel
+44 (0)1325 356 677
Email
kimcrowther@bannatyne.co.uk
Web
www.bannatyne.co.uk

Bournemouth International Centre, Exeter Road,
Bournemouth, BH2 5BH
Tel
+44 (0)1202 055555
Email
enquiries@bhlive.org.uk
Web
www.bhlive.org.uk
Facebook
/SocialEnterpriseBHLive
Twitter
/BHLIVE_UK

Company proﬁle
Bannatyne’s Health Clubs targets a broad demographic
and has a holistic approach to exercise and wellbeing. The
brand is designed for people with a passion for living a
healthy lifestyle, be they beginners or experienced health
club users. It offers state-of-the-art equipment, an extensive
range of group exercise classes, swimming pools, saunas,
steamrooms and spa pools. Owned by chair Duncan
Bannatyne, the group also operates spas and hotels.
Number of sites
LIEPXLGPYFWWTEWERH½ZILSXIPW
Plans for 2019
Continued investment in health clubs, spas and hotels.

Company proﬁle
Social enterprise BH Live is the south coast’s leading
operator of leisure and event venues, specialising in
delivering engaging visitor experiences in health and
wellbeing, sports, entertainment, hospitality, arts and
culture, business events and ticketing.
Number of sites
17 active and event venues including a Grade II listed
theatre, high ropes course, 30 cafés and bars, plus
hospitality in London’s Queen Elizabeth Olympic Park.
Plans for 2019
Develop a group exercise programme focusing on indoor
cycling, aquatics and specialist outdoor sports.

Executive chair: Duncan Bannatyne

CEO: Peter Gunn

Professional background
Business career began with an ice cream
van bought for £450; expanded by buying
more vans and eventually sold the business
for £28,000, founding a care home business. After selling
Quality Care Homes and kids’ nursery chain Just Learning, I
branched out into health clubs, bars, hotels and property.
Best piece of advice you’ve ever been given
If you want to start a business, just borrow, borrow,
borrow. Invest the bank’s money and get a better return.
People might be surprised to know that...
-TEMHMREGLEVMX]EYGXMSRXSFIMRE+Y]6MXGLMI½PQ

Professional background
More than 30 years’ executive
experience, developing and
implementing core strategies in local
authority, private and trust sectors. Was
GM at Guildford Spectrum and MD of
Bournemouth International Centre and
Bournemouth Pavilion.
Best piece of advice you’ve ever been given
Surround yourself with positive and supportive people.
People might be surprised to know that...
I am a Viking descendent.
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Be Military Fit

Central YMCA

Unit 15, Vision Industrial Park, Kendal Avenue
London, W3 0AF
Tel
+44 (0)20 8996 2220
Email
fitness@bemilitaryfit.com
Web
www.bemilitaryfit.com
Facebook
/bemilitaryfit
Twitter
/bemilitaryfit

112 Great Russell Street, London, WC1B 3NQ
Tel
+44 (0)20 7343 1700
Web
www.ymca.co.uk / www.ymcafit.org.uk
www.ymcaawards.co.uk / www.ymcaclub.co.uk
www.ymcatraining.org.uk
Twitter
/CentralYMCAUK /ymcafit /YMCAawards
/Centralymcaclub /YMCATraining

Company proﬁle
Be Military Fit is the UK’s undisputed leader in outdoor
½XRIWWGPEWWIWHIPMZIVMRK½XRIWWGPEWWIWMRSZIV
TEVOWEGVSWWXLI9/8LIMHIE[EWERHWXMPPMWXSKIX
TISTPISJEPP½XRIWWEFMPMXMIWSYXHSSVWXVEMRMRKMRTEVOW
with motivation provided by military-trained instructors.
Number of sites
140.
Plans for 2019
-RSYVTPERW[IVIXSVIHYGIMREGXMZMX]MRXLI9/
by motivating people to try our classes. Our 2017 focus
was primarily on inspiring positive changes to the lives of
TISTPIRI[XS½XRIWW

Company proﬁle
Central YMCA: the YMCA movement was formed in
1844 and is the UK’s leading wellbeing and education
charity. Central YMCA offers a complete set of awarding
and training services covering the broad leisure industry’s
RIIHWMRGPYHMRK½XRIWWLSVXMGYPXYVIGLMPHGEVIVIXEMPERH
management training.
Number of sites
Central YMCA operates out of 28 locations offering
nationwide coverage for employers and partner
organisations.
Plans for 2019
'EQTEMKRMRKSRLIEPXL]SYXLERHFSH]MQEKIMWWYIW

CEO/MD: Harry Sowerby

CEO: Rosi Prescott

Professional background
The original owner and founder of BMF
MR-VIXYVRIHXSXLIGSQTER]EW
chair in 2014 after serving as a section
GSQQERHIVMR-VEUMR%JKLERMWXERWMRGI-´QWXMPPE
WIVZMRKQIQFIVSJ6M¾IW[MXLXLIVEROSJ7IVKIERXMR
XLI1SVXEV4PEXSSR&1*RS[XVEMRWYTXSTISTPI
every week in 140 parks around the UK.
Best piece of advice you’ve ever been given
You only get out of life what you put in.
People might be surprised to know that...
-´QXLIS[RIVERHJSYRHIVSJ&VMXMWL1MPMXEV]*MXRIWW

Professional background
Both a private and a social entrepreneur
with almost 30 years’ experience in
the business. Prior to my appointment at
'IRXVEP=1'%-[EWXLIJSYRHIV
and owner of clubs in the USA and the UK.
Best piece of advice you’ve ever been given
You only hit what you aim at.
People might be surprised to know that...
The English artist Beryl Cook was my aunt. Known
for her original and instantly recognisable paintings...
YRJSVXYREXIP]WLIHMHR´XTEWWER]SJLIVXEPIRXSRXSQI
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Circadian Trust

The Club Company

Bradley Stoke Leisure Centre,
Fiddlers Wood Lane, Bradley Stoke, BS32 9BS
Web
www.activecentres.org

Bath Road, Knowl Hill, Reading, Berks, RG10 9AL
Tel
+44 (0)844 561 1790
Web
www.theclubcompany.com

Company proﬁle
Circadian Trust operates sport and leisure centres in
South Gloucestershire and has continued to improve
MXWJEGMPMX]WXSGOERHWIVZMGIW3YVQMWWMSRMW
³-RWTMVMRK%GXMZI0MJIWX]PIW´
Number of sites
Responsible for six leisure centres and sports
JEGMPMXMIW TSSPWLEPPWLIEPXLERH½XRIWWERHTMXGLIW 
Plans for 2019
Consolidating recent investments whilst building new
partnerships with local public health, NHS deliverers
and voluntary sector partners to further develop our
[IPPFIMRKSJJIVMRKERHRI[GSQQMWWMSRIHWIVZMGIW

Company proﬁle
The Club Company’s golf and country clubs combine
a traditional golf environment with modern health and
½XRIWWJEGMPMXMIW8LIGSQTER]´WXEVKIXQEVOIXGSQTVMWIW
individuals and families who value quality facilities and a high
PIZIPSJGYWXSQIVWIVZMGI8LI'PYF'SQTER][EWJSVQIH
EWEVIWYPXSJEQEREKIQIRXFY]SYXSJ'PYFLEYWMR
Number of sites
KSPJERHGSYRXV]GPYFWMRXLI9/
Plans for 2019
-RZIWXMKEXMRKWYMXEFPIEGUYMWMXMSRWSTTSVXYRMXMIWEW[IPP
as progressing with internal developments at some of
SYVI\MWXMRKWMXIW

CEO: Mark Crutchley

CEO: Thierry Delsol

Professional background
A graduate with 30 years’ leisure
I\TIVMIRGIJVSQXLIKVSYRH¾SSVYT
Previously worked in local government
and for other trusts in roles such as operations
ERHFYWMRIWWHIZIPSTQIRXHMVIGXSV-´ZIEPWS
managed community leisure facilities, events and
EXXVEGXMSRWSZIVXLI]IEVW
Best piece of advice you’ve ever been given
'LERKILETTIRW¯QEOIMXLETTIRHSR´XPIXMXLETTIR
People might be surprised to know that...
-TPE]IHXLIPIEHVSPIMROliver!EXTVMQEV]WGLSSP

Professional background
-[EWEREYHMXSVFIJSVIQEREKMRKE
subsidiary of a Japanese property
GSQTER]MR*VERGI-NSMRIH8LI'PYF
'SQTER] 'PYFLEYWEXXLIXMQI MR
Various roles led to my present position
SJGLMIJI\IGYXMZISJ½GIVXS[LMGL-[EW
TVSQSXIHMR
Best piece of advice you’ve ever been given
7YVVSYRH]SYVWIPJ[MXLXLIFIWXTISTPI
People might be surprised to know that...
-IRNS]XVEMRMRKERHGSQTIXMRKMRXVMEXLPSRW
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Dacorum Sports Trust
XC, Jarman
Tel
Email
Web

Park, Hemel Hempstead, Hertfordshire, HP2 4JS
+44 (0)1442 952 259
rebecca.hemmant@sportspace.co.uk
www.sportspace.co.uk

David Lloyd Leisure
Mosquito Way, Hatfield Business Park, Hatfield,
Hertfordshire, AL10 9AX
Tel
+44 (0)300 303 9531
Web
www.davidlloyd.co.uk

Company proﬁle
(EGSVYQ7TSVXW8VYWX (78 MWEPSGEPGLEVMX]XLEX
VYRW3YV+]Q<'ERH0MXXPI,E]+SPJ'SQTPI\(78
[EWIWXEFPMWLIHMR%TVMP;ITPE]EQENSVTEVXMR
MQTVSZMRKXLILIEPXLSJSYVGSQQYRMX]ERHMRVIHYGMRK
WSGMEPI\GPYWMSRXLVSYKLWTSVX%R]WYVTPYWXLEXMWQEHIMW
VIMRZIWXIHMRXSSYVJEGMPMXMIW
Number of sites
8LVII
Plans for 2019
8SJYVXLIVHIZIPSTSYVRI[P]STIRIHK]QERH
SXLIVWMXIW[LMPWXPSSOMRKJSVRI[ERH
I\GMXMRKSTTSVXYRMXMIW

Company proﬁle
)YVSTI´WPIEHMRKTVIQMYQLIEPXL½XRIWWERHVEGUYIXW
KVSYT(EZMH0PS]H0IMWYVIGSQTVMWIWX[SFVERHW(EZMH
0PS]H'PYFWERH,EVFSYV'PYFWSJ[LMGLXLIVIEVI
XLVIIEX'LIPWIE/IRWMRKXSRERH2SXXMRK,MPPMR0SRHSR
3[RIHF]8(6'ETMXEP, David Lloyd Leisure has over
QIQFIVWERHIQTPS]IIWMRGPYHMRKER
I\TIVXLIEPXLERH½XRIWWXIEQSJSZIVERH
XIRRMWTVSJIWWMSREPW
Number of sites
WMXIWMRXLI9/ERHGPYFWMRQEMRPERH)YVSTI
Plans for 2019
'SRXMRYIHI\TERWMSREGVSWWXLI9/ERHVIWXSJ)YVSTI

MD: Rebecca Hemmant

CEO: Glenn Earlam

Professional background
Over 30+ years in the leisure industry in
FSXLTYFPMGERHGLEVMX]WIGXSVWNSMRMRK
(78MR[SVOMRKMRZEVMSYWVSPIW
MRGPYHMRK3TIVEXMSRW(MVIGXSVERHRS[1(1]HVMZIMW
XSIRGSYVEKIEWQER]TISTPIEWTSWWMFPIJVSQEPP[EPOWSJ
PMJIXSFIQSVIEGXMZI
Best piece of advice you’ve ever been given
-X´WEP[E]W½RIXSWTIEO]SYVQMRH WSQIXMQIW 
People might be surprised to know that...
-LEZIRS[GSQTPIXIH½ZIQEVEXLSRW[SVPH[MHIERH-´Q
EREZMH4EVOVYRRIVVEVIP]QMWWMRKEVYR[LIVIZIV-EQ

Professional background
-TVIZMSYWP][SVOIHMRZEVMSYWVSPIWEX
1IVPMR)RXIVXEMRQIRXWJSVRIEVP]
]IEVWQSWXVIGIRXP]EWXLIQEREKMRK
HMVIGXSVJSV1MH[E]%XXVEGXMSRW1IVPMR´WPEVKIWXHMZMWMSR
IRGSQTEWWMRK1EHEQI8YWWEYHW8LI(YRKISRW8LI)]I
7IEPMJIERH0IKSPERH
Best piece of advice you’ve ever been given
4ISTPIPMOIXSHIZIPSTXLIMVS[RFYWMRIWWIWVEXLIVXLER
FIXSPHLS[XSHIZIPSTXLIQ
People might be surprised to know that...
-YWIHXSFIE½KLXIVTMPSXMRXLI7VM0EROER%MV*SVGI
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DW Fitness First

easyGym

Whelco Place, Enfield Industrial Estate, Enfield St,
Wigan, WN5 8DB
Tel
+44 (0)1942 219700
Web
www.dwfitnessfirst.com
Twitter
/dwfitnessfirst
Instagram /dwfitnessfirst
Facebook
/dwfitnessfirst

The Plaza, 120 Oxford Street, London, W1D 1LT
Web
www.easygym.co.uk

Company proﬁle
DW Fitness First is part of the DW Fitness First Group,
operating both gyms and retail stores across the UK.
We aim to reinvent our sector through the delivery of
our positioning as the UK’s No. 1 end-to-end sports
participation brand: providing the products, environment
and encouragement people need to participate in sport.
Number of sites
121 DW Fitness First sites.
Plans for 2019
To continue to bring the-best-class proposition for our
members, provide a great place to work for our teams,
and continue our major investment programme.

Company proﬁle
easyGym is a high-value, low-cost model with a
KPSFEPJVERGLMWMRKEQFMXMSR&IRI½XMRKJVSQEFVERH
that is widely recognised across Europe and beyond,
easyGym is targeting multi-site entrepreneurs to
join its growing network. easyGym is backed
by private equity.
Number of sites
Six sites in the UK.
Six sites in France.
Plans for 2019
To progress our plans for development and expansion,
easyGym has 30 new sites in the pipeline.

MD: Scott Best

CEO: Paul Lorimer-Wing

Professional background
Scott Best is a long-time member of
the DW team and has helped take the
company from strength to strength,
growing the business, organically and through acquisition,
from some 53 clubs in 2009 to its current 121 clubs.
Best piece of advice you’ve ever been given
Working at the business is just as important as working
in the business.
People might be surprised to know that...
Other than supporting Liverpool Football Club, skiing is
my favourite pastime.

Professional background
A Deloitte-trained accountant who set
up Fore Capital Partners, a venture
capital platform from which easyGym
was co-founded in 2009. Prior to that I managed a
real estate portfolio for a London-based private
equity house.
Best piece of advice you’ve ever been given
Seek the best in everything and everyone.
People might be surprised to know that...
I have broken par for 18 holes of golf, playing both
right and left-handed.
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Edinburgh Leisure

énergie Fitness

Vantage Point, 3 Cultins Road, Edinburgh, EH11 4DF
Tel
+44 (0)131 458 2100
Email
mail@edinburghleisure.co.uk
Web
www.edinburghleisure.co.uk
Facebook /EdinburghLeisure

énergie Central, 1 Pitfield, Kiln Farm,
Milton Keynes, MK11 3LW
Tel
+44 (0)1908 396212
Email
info@energiehq.com
Web
www.energiefranchise.com
Facebook /effranchiseuk

Company proﬁle
)WXEFPMWLIHMR)HMRFYVKL0IMWYVIMWGIPIFVEXMRKMXW
WXERRMZIVWEV]XLMW]IEV%RMRHITIRHIRXRSXJSVTVS½X
GLEVMXEFPIXVYWX[MXLERMRGSQISJQMXEMQWXSQEOI
EHMJJIVIRGIXSGSQQYRMXMIWF]GVIEXMRKSTTSVXYRMXMIWJSV
IZIV]SRIXSKIXEGXMZIERHWXE]EGXMZI
Number of sites
MRGPYHMRK½ZI:MGXSVMERW[MQQMRKTSSPWWM\KSPJGPYFW
TPYWGSQQYRMX]EGGIWWXSWGLSSPWTSVXWJEGMPMXMIW
Plans for 2019
8SQIIXXLIORS[R½RERGMEPGLEPPIRKIWEGXSRXLI
STTSVXYRMXMIW[ILEZIXSFIFIXXIVERHGSRXMRYIXS
MRWTMVI)HMRFYVKLXSFIEREGXMZIERHLIEPXL]GMX]

Company proﬁle
Established in 2003, énergie Fitness is a fast-growing
½XRIWWJVERGLMWIKVSYTSTIVEXMRKSZIVGPYFWEGVSWW
the UK and international territories. énergie Fitness has
EREQFMXMSYWKVS[XLTPERXSIWXEFPMWLE[SVPHGPEWWERH
KPSFEPP]VIGSKRMWIHFVERH[LMGLIQTS[IVWTISTPIXS
XVERWJSVQXLIMVPMZIW
Number of sites
3ZIVEGVSWWHSQIWXMGERHMRXIVREXMSREPXIVVMXSVMIW
Plans for 2019
qRIVKMI*MXRIWWTPERWXSSTIRRI[WMXIWMRXLI9/ERH
another 30 internationally; landing the new brand and
HMJJIVIRXMEXMRKSYVTVSHYGXMRXLIQEVOIXTPEGI

CEO: June Peebles

CEO: Neil King

Professional background
%&)HMR,YQER1SZIQIRX7XYHMIW
TVSTIPPIHQIMRXSXLIWTSVXERHPIMWYVI
MRHYWXV][LIVI-´ZI[SVOIHIZIVWMRGI
-´ZILEHZEVMSYWNSFW[MXLMRXLMWMRHYWXV]
MRMXMEPP][SVOMRKMRXLITVMZEXIWIGXSVXLIRPSGEP
EYXLSVMX]ERHPEXXIVP]MRXLIXVYWXIRZMVSRQIRX
Best piece of advice you’ve ever been given
8LIQSVI]SYTYXMRXSPMJIXLIQSVI]SYKIXSYX
People might be surprised to know that...
-[SYPHLEZIPSZIHXSLEZIFIIREHERGIVERH-´QE
UYEPM½IHTVEGXMWMRK4MPEXIWMRWXVYGXSV

Professional background
-´ZIWTIRX]IEVWMRXLI9/ERH
)YVSTIERTYFPMGERHTVMZEXIWIGXSVW
FIGSQMRK1(EX0MJIMRFIJSVI
NSMRMRK701-[EWTVIZMSYWP]EFSEVHQIQFIVSJYOEGXMZI
ERH7OMPPW%GXMZINSMRMRKqRIVKMIMR.ERYEV]EW'33
FIJSVIFIMRKETTSMRXIH')3MR2SZIQFIVXLIWEQI]IEV
Best piece of advice you’ve ever been given
-J]SYHSR´XORS[EWOWSQISRI[LSHSIW
People might be surprised to know that...
-J-LEHR´XLEHKPERHYPEVJIZIVEKIH-[EWKSMRKXSWXYH]
XLISPSK]ERHLSTIJYPP]FIGSQIEZMGEV
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Everybody Sport and Recreation

Feelgood Fitness

Brooklands, Holmes Chapel Community Centre, Station
Road, Holmes Chapel, CW4 8AA
Tel
+44 (0)1270 685945
Web
www.everybody.org.uk

First & Second Floor, The George Shopping Centre,
Grantham, Lincolnshire NG31 6LN
Email
dave@myzone.org
Web
www.feelgoodfitness.net &
www.voyagefitness.com.au

Company proﬁle
Everybody Sport and Recreation is an independent
GLEVMXEFPIXVYWXSTIVEXMRKTVIHSQMRERXP]MR'LIWLMVI
Key services include the management of 15 leisure
facilities, the Everybody Academy training provider
and our own in-house catering and hospitality arm,
Taste for Life.
Number of sites
15
Plans for 2019
In 2018, we started work on a brand new site with a new
partner, and commenced a full redevelopment of one of
our existing facilities.

Company proﬁle
*IIPKSSH*MXRIWWERH:S]EKI*MXRIWWEVIXLI½VWXGPYFW
in the world to have the technology system Myzone.
They are a mid-market full service offering across two
continents designed to cater for everyone. Many sites
offer basic 24-hour access, provide ladies-only suites, and
group training with a total membership base of 15,000+
members.
Number of sites
Nine sites.
Plans for 2019
The Feelgood Grantham site will be used as the global
training centre for Myzone.

CEO: Peter Hartwell

CEO/MD: Dave Wright

Professional background
Over 30 years’ experience in private,
public and now the charitable sector.
I started work as an accountancy
XVEMRIIFIJSVITVSKVIWWMRKXLVSYKL½RERGMEPGSRWYPXERG]
to general management, culminating in the creation of
Everybody Sport and Recreation in 2014.
Best piece of advice you’ve ever been given
Find a way of working that shows you care; your people
will respond and do their best too.
People might be surprised to know that...
-EQEUYEPM½IH)'&GVMGOIXGSEGL

Professional background
A degree in recreation leadership and
marketing with 30+ years focusing on
people’s behaviours around motivation
and physical activity.
Best piece of advice you’ve ever been given
Take responsibility for your actions and subsequent
results. Never say, ‘I should of, could of, would of done
anything’. You either did or you didn’t!
People might be surprised to know that...
I have personally funded Myzone: it’s now in 6,000 gyms
in 64 countries with over one million users.
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Fitness4Less
East Court,
Email
Web
Twitter
Facebook

Jubilee Road, Finchampsted, RG40 3SD
info@fitness4less.co.uk
www.fitness4less.co.uk
/Fitness4LessUK
fitness4lessuk

Fusion Lifestyle
Unit 4, Bickels Yard, 151/153 Bermondsey Street,
London, SE1 3HA
Tel
+44 (0)20 7740 7500
Email
peter.kay@fusion-lifestyle.com
Web
www.fusion-lifestyle.com

Company proﬁle
;I[IVISRISJXLI½VWXK]QWSJJIVMRKXLIFYHKIXK]Q
I\TIVMIRGIERH[IWXMPPQEMRXEMRSYVZEPYIWSJJIVMRKE RS
GEXGLIWRSFVEMRIV QIQFIVWLMTXSSYVGYWXSQIVW;I
EMQXSFIEGGIWWMFPIXSEPPJYRERHJVMIRHP]ERHIRWYVI[I
TVSZMHIEKVIEXVERKISJJVIIKVSYT½XRIWWGPEWWIW-X WSYV
objective to encourage social interaction and a positive
EXQSWTLIVIEXSYVJEGMPMXMIW
Number of sites
*MXRIWW0IWWGYVVIRXP]LEWWMXIW
Plans for 2019
7GSYXMRKJSVRI[WMXIWEW[IPPEWPSSOMRKEXQEREKIQIRX
GSRXVEGXW[MXLMRXLI8VYWXWIGXSV

Company proﬁle
*YWMSR0MJIWX]PIMWERMRHITIRHIRXVIKMWXIVIHGLEVMX][LSWI
TVMQEV]SFNIGXMZIMWXSTVSZMHILMKLUYEPMX]GSQQYRMX]
LIEPXL½XRIWWWTSVXERHEGXMZIPIMWYVIWIVZMGIWJSV
WSGMEPERHTL]WMGEP[IPPFIMRK(IPMZIVIHXLVSYKLPIMWYVI
GIRXVIWK]QWERHWTSVXWJEGMPMXMIWMRTEVXRIVWLMT[MXLPSGEP
EYXLSVMXMIWERHZSPYRXEV]TYFPMGWIGXSVSVKERMWEXMSRW
Number of sites
WTSVXWPIMWYVIERHGSQQYRMX]GIRXVIWMRXLI9/
Plans for 2019
'SRXMRYIXLII\TERWMSRSJSYVTSVXJSPMSMRXSEHHMXMSREP
9/PSGEXMSRWERHHIPMZIVGSVIGSQQYRMX]PIMWYVIWIVZMGIW
EPSRKWMHIGYXXMRKIHKIMRRSZEXMSR

Director: Steve Bradley

CEO: Peter Kay

Professional background
8LIQEREKIQIRXXIEQLEWEPPFIIRMR
XLIPIMWYVIMRHYWXV]WMRGIPIEZMRKWGLSSP
SVYRMZIVWMX];ILEZIEKSSHQM\SJ
STIVEXMSREPTVSTIVX]ERHQEVOIXMRKWOMPPWFIX[IIRYW
4IVWSREPP]-LEZIFIIRMRZSPZIHMRVYRRMRKEPPEWTIGXW
SJXLIFYWMRIWWERHLEZINYWXGIPIFVEXIH]IEVW
[MXLXLIGSQTER]
Best piece of advice you’ve ever been given
.YWXHSMXSVIPWI
People might be surprised to know that...
-YWIHXSFIERMRXIVREXMSREPQLYVHPIV

Professional background
Over 25 years in private, public and notJSVTVS½XWIGXSVW1SVIXLER]IEVW´
business management experience at a
senior level, plus experience as a commercial
TVSNIGXWQEREKIVERHGSRWYPXERX
Best piece of advice you’ve ever been given
2IZIVWE]³RIZIV´¯RIZIVHMWQMWWERSTTSVXYRMX]SYXSJ
LERH[MXLSYX½VWXXEOMRKEKSSHPSSOEXMX
People might be surprised to know that...
-RQ]WTEVIXMQI-PMOIXSHVMZIQ]:;GEQTIVZERXSXLI
FIEGLERHGVEGOSTIREGSPHSRI
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Glasgow Life

GLL

220 High Street, Glasgow, G4 0QW
Tel
+44 (0)141 287 4350
Email
info@glasgowlife.org.uk
Web
www.glasgowlife.org.uk

Middlegate House, The Royal Arsenal, London, SE18 6SX
Tel
+44 (0)20 8317 5000
Web
www.gll.org / www.better.org.uk

Company proﬁle
A cultural trust that operates museums, libraries, cultural
venues and leisure facilities across Glasgow. It’s the biggest
trust in Scotland, with an annual turnover of around £120m.
Number of sites
151 in total, of which 33 are sporting facilities including
the Emirates Arena, the largest dedicated sports centre in
Europe, Tollcross International Swimming Centre and the
iconic Kelvin Hall.
Plans for 2019
Continuing to grow the Glasgow Club, our health and
½XRIWWSJJIVMRK[LMPWXEPWSMRGVIEWMRKSYVIRKEKIQIRX
with the disconnected and disengaged.

Company proﬁle
Leisure’s leading charitable social enterprise operates
facilities and services in partnership with local councils,
public, third sector bodies and standalone. 2018 saw the
launch of GLL’s new 5 Year Corporate Plan, focusing on
digital expansion and improving the customer experience.
Some £350m returned to communities in social addedvalue was recognised by GLL winning Social Enterprise of
the Year at the UK Business Awards.
Number of sites
258 leisure and gyms, 113 libraries, 10 children’s centres.
Plans for 2019
Investing: digital tools, staff development, apprenticeships.

Director of Sport and Events:
Billy Garrett

CEO/MD: Mark Sesnan

Professional background
I moved into sports at the Council
10 years ago, just before it adopted
charitable status under the Glasgow Life brand,
becoming Director of Sport and Events in 2017.
Best piece of advice you’ve ever been given
Never take things too personally.
People might be surprised to know that...
6IPEYRGLMRKSYVLIEPXLERH½XRIWWQIQFIVWLMTWMR
saw a high of a 200 per cent increase in year-on-year
monthly membership sales.

www.HCMhandbook.com

Professional background
With a career spanning some 40 years
in public sector leisure and culture
management, local government and
senior leadership at GLL, I have worked at every
level from poolside to Managing Director with
all stops in between.
Best piece of advice you’ve ever been given
Make your job easier, surround yourself with
good people.
People might be surprised to know that...
-VERQ]½VWXQEVEXLSR[LIR-[EW
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The Gym

Gymbox

5th Floor, One Croydon, 12-16 Addiscombe Road,
Croydon, CR0 0XT6
Tel
+44 (0)20 3319 4823
Web
www.thegymgroup.com
Facebook
thegymgroup
Twitter
@thegymgroup

50-51 High
Tel
Web
Facebook

Company proﬁle
*SYRHIHMRF]*SYRHIV(MVIGXSV.SLR8VILEVRI
8LI+]Q+VSYTMWXLITMSRIIVERHREXMSREPSTIVEXSV
SJLSYVLMKLUYEPMX]PS[GSWXK]QWSJJIVMRKLMKLP]
EJJSVHEFPIK]QQIQFIVWLMTW8LMWXIGLRSPSK]PIH
FYWMRIWWVIGIRXP]MRZIWXIHMRERI[QIQFIVQEREKIQIRX
W]WXIQERHMQTPIQIRXIHERI[)RXIVTVMWI6IWSYVGI
4PERRMRKTPEXJSVQIREFPMRKIJ½GMIRXHIPMZIV]SJFEGOSJ½GI
TVSGIWWIWWYTTSVXMRKGSRXMRYIHKVS[XLSJXLIGSQTER]
Number of sites
K]QW
Plans for 2019
8SVSPPSYXRI[WMXIWMR

Company proﬁle
+]QFS\MWEYRMUYIK]QGLEMRGSQFMRMRK½XRIWW[MXL
IRXIVXEMRQIRX;IHSR´XXEOISYVWIPZIWXSSWIVMSYWP]FYX
[IHSXEOISYV[SVOSYXWWIVMSYWP]8LEX´W[L]IZIV]XLMRK
[IHSJVSQSYVMRXIVMSVWXSXLITISTPI[ILMVIERHXLI
GPEWWIW[IMRZIRXLEWXSMRWTMVIERHI\GMXIIRIVKMWI
ERHMKRMXI8LIK]QGLEMR[EWVI½RERGIHMR[MXL
WMKRM½GERXMRZIWXQIRXJVSQ&+*ERH,7&'
Number of sites
+]QFS\LEWWMXIWMR0SRHSR
Plans for 2019
8SSTIRX[SRI[WMXIWERHGSRXMRYIXSVIZMI[VIKMSREP
ERHMRXIVREXMSREPQEVOIXW

CEO: Richard Darwin

CEO/MD: Marc Diaper

Professional background
6MGLEVHNSMRIHEW'*3MRERH
[EWTVSQSXIHXS')3MR,ILEW
I\XIRWMZII\TIVMIRGIMRPIMWYVIERH
*1'+GSQTERMIWERH[EWTVIZMSYWP]'*3SJ)WWIRHIR
TPGERH4EVEQSYRX6IWXEYVERXW%JXIVUYEPMJ]MRKEWE
'LEVXIVIH%GGSYRXERXLI[SVOIH[MXL8LI6ERO+VSYT
,EVH6SGO'EJI-RXIVREXMSREPERH(MEKIS
Best piece of advice you’ve ever been given
&IXVYIXS]SYVWIPJ
People might be surprised to know that...
-LEZIRSMHIE[LIXLIV-EQVIPEXIHXS'LEVPIW(EV[MR

Professional background
-WXEVXIHSYXEWETIVWSREPXVEMRIVERH
WTSVXWXLIVETMWXMRERH[SVOIH
[MXL0%*MXRIWWJSVWIZIR]IEVWPSSOMRK
EJXIVXLIWSYXLGSEWXFIJSVINSMRMRK+]QFS\MREW
WEPIWHMVIGXSV-QSZIHMRXSXLIQEREKMRKHMVIGXSVVSPIMR
XLIRXLI')3VSPIMR
Best piece of advice you’ve ever been given
-J]SYEP[E]WHS[LEX]SY´ZIEP[E]WHSRI]SY´PPEP[E]W
KIX[LEX]SY´ZIEP[E]WKSX
People might be surprised to know that...
-TPE]IHERH[SREX;IQFPI]
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Holborn, London, WC1V 6ER
+44 (0)20 7240 2959
www.gymbox.com
/gymbox

www.HCMhandbook.com

UK OPERATORS

gymophobics (Licence) Ltd

Halo Leisure

The Training Academy, Rickerscote Road,
Stafford, ST17 4EX
Tel
+44 (0)1785 227273
Email
admin@gymophobics.co.uk
Web
www.gymophobics.co.uk

Lion Yard, Broad Street, Leominster, Herefordshire, HR6 8BT
Tel
+44 (0)845 241 0340
Web
www.haloleisure.org.uk
Twitter
@haloleisure

Company proﬁle
Gymophobics is a ladies’ 30-minute gym concept with
franchised centres throughout the UK. Our unique
workout – Resisted Tension – integrates isotonic and
isometric exercise, making it easy and fun for ladies who
½RHGSRZIRXMSREPK]QWMRXMQMHEXMRK3YVJYPPXMQIREXMSREP
XVEMRMRKEGEHIQ]MR7XEJJSVHTVSZMHIWXVEMRMRKJSVFSXL
franchisees and their staff in programme prescription, diet
and exercise physiology.
Number of sites
48 franchises.
Plans for 2019
A brand new Academy and six new franchises.

Company proﬁle
Halo Leisure is a social enterprise with charitable
status managing leisure centres in Herefordshire,
Bridgend, Wiltshire and Shropshire. A wholly-owned
XVEHMRKWYFWMHMEV]SZIVWIIWGSRWYPXERG][SVO-X´WSRISJ
SRP]½ZIWSGMEPIRXIVTVMWIWMRXLI;IWX1MHPERHWXSFI
awarded Flagship status.
Number of sites
24 leisure centres.
Plans for 2019
(IZIPSTJYVXLIVKVS[XLMRXSGYVVIRXVIKMSRWERH
GSRXMRYISYVMRZIWXQIRXXSHIZIPSTSYVFIWTSOIEWWIX
management software for the hospitality market.

Founder/Director: Donna Hubbard

CEO and director of operations:
Scott Rolfe

Professional background
%JXIVEGSQTIXMXMZIW[MQQMRKGEVIIV
I studied in the USA to become a gym
instructor and then a personal trainer.
In 2003 I set up the Gymophobics franchise and
in 2012 won the Fitness Industry Association’s
LMKLIWXMRHMZMHYEPE[EVHJSVGSRXVMFYXMRKQSWXXS
XLIJYXYVISJ½XRIWWMRXLI9/
Best piece of advice you’ve ever been given
Practice what you preach.
People might be surprised to know that...
-[SVOSYXIZIV]QSVRMRKEXEQ
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Professional background
A leisure management professional with
25 years’ experience working across local
authority and charitable and social enterprise sectors.
Best piece of advice you’ve ever been given
Always be open to new ideas.
People might be surprised to know that...
In addition to managing leisure facilities, Halo is also
the sector’s leading supplier of asset management
WSJX[EVI[MXLEVSYRHJEGMPMXMIWMRXLI9/
FIRI½XMRKJVSQSYVWSPYXMSRW
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Hand Picked Hotels
The Old Library, The Drive, Sevenoaks, TN13 3AB
Tel
+44 (0)1732 471 000
Email
lbacon@handpicked.co.uk
Web
www.handpicked.co.uk
Facebook
handpicked hotels
Twitter
/hp_hotels

High Five Health Promotion
Level 17, Dashwood House, 69 Old Broad Street,
London, EC2M 1QS
Tel
+44 (0)20 7562 8943

Company proﬁle
8LI,ERH4MGOIH,SXIPWGSPPIGXMSRGVIEXIHF]JSVQIV
City lawyer Julia Hands, comprises luxury country house
hotels. All of its health clubs provide private membership
and facilities for hotel and day spa guests, with gyms and
studio classes, pools, hydro spas, experience showers,
saunas, steamrooms, treatment and relaxation rooms.
Number of sites
19 hotels across the UK, including 11 health clubs
and spas.
Plans for 2019
8LIWMXIWTIGM½GYTKVEHMRKSJI\MWXMRKTSVXJSPMSK]QWLIEX
experiences and spa areas.

Company proﬁle
High Five is a professional and reliable partner in
GSVTSVEXI½XRIWWZMXEPMX]ERHWYWXEMREFPIIQTPS]EFMPMX]
;ILEZIWTIGM½GORS[PIHKISJGSVTSVEXI[IPPRIWW
services, behavioural change and tailor-made health and
½XRIWWTVSKVEQQIW
Number of sites
11 sites in the UK; total of 50 across the Netherlands,
UK, Germany and Belgium. Also a contracted and
GIVXM½IHRIX[SVOSJGPYFWMRXLI2IXLIVPERHW
Plans for 2019
Focus on strengthening our foothold in the UK. Achieve
KVS[XLSJWMXIWMR)YVSTITPYWRIX[SVOGSPPEFSVEXMSR

Group health club & spa manager:
Lesley Bacon

CEO: Eric Boer

Professional background
-[SVOIHJSV)WTSVXEEWEGPYFQEREKIV
European director and south-east
regional manager, before joining Holmes Place Health
'PYFWEWEVIKMSREPQEREKIV-´ZI[SVOIHEX,ERH4MGOIH
Hotels for 12 years and recently received the Spa
Professional of the Year award at the 2018 Hotel Cateys.
Best piece of advice you’ve ever been given
(SR´XFIEJVEMHXSXEOIEVMWO
People might be surprised to know that...
-SRGIGSSOIHJSV4EZEVSXXM
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Professional Background
Started career as a male nurse, before
FIGSQMRKER,6(MVIGXSVMRXLI½RERGI
industry and a management consultant.
Have been COO at High Five since February 2017 before
becoming CEO in January 2018. I have an MBA from
Erasmus University.
Best piece of advice you’ve ever been given
You are in the driver’s seat of your own career.
People might be surprised to know that...
I’m a marathon runner; it’s important to be an active
volunteer as well.
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Hilton Worldwide

Impulse Leisure

(LivingWell Health Clubs)
Hilton Worldwide, Maple Court, Reeds Crescent,
Watford, Herts, WD24 4QQ
Tel
+44 (0)20 7856 8000
Email
matt.tailby@hilton.com
Web
www.livingwell.com

Head office – Blackshots Leisure Centre,
Blackshots Lane, Grays, Essex, RM16 2JU
Tel
+44 (0)1375 385363
Email
mbaden@impulseleisure.co.uk
Web
www.impulseleisure.co.uk
Facebook
/impulseleisure
Twitter
/impulseleisure

Company proﬁle
,MPXSRMWSRISJXLIPEVKIWXERHJEWXIWXKVS[MRK
LSWTMXEPMX]GSQTERMIWMRXLI[SVPH8LIGSQTER]´W
TSVXJSPMSGSQTVMWIWQSVIXLERTVSTIVXMIW
MRGPYHMRKLSXIPWVIWSVXWERHXMQIWLEVITVSTIVXMIW
GSRWMWXMRKSJQSVIXLERVSSQWMR
GSYRXVMIWERHXIVVMXSVMIW
Number of sites
0MZMRK;IPP,IEPXL'PYFW0MZMRK;IPP*MXRIWWWMXIW
Plans for 2019
3TIRMRKWEGVSWW)YVSTIYRHIVZEVMSYWFVERHWXSKIXLIV
[MXLXLISRKSMRKMRZIWXQIRXTPERRIHSRSYV9/WMXIW
XLVSYKLSYXXLI]IEV

Company proﬁle
-QTYPWI0IMWYVIMWERSRTVS½XHMWXVMFYXMRKSVKERMWEXMSR
TVSZMHMRKWYTTSVXWIVZMGIWXSPSGEPPIMWYVIGLEVMXMIW
MRZIWXMRKMRJEGMPMXMIWERHWIVZMGIWJSVXLIFIRI½XSJPSGEP
GSQQYRMXMIW;IIRGSYVEKITISTPIXSFITL]WMGEPP]EGXMZI
ZMEXLITVSZMWMSRSJKVIEXJEGMPMXMIWQEMRXEMRIHXSXLI
LMKLIWXWXERHEVHWGVIEXMRKEGXMZIERHLIEPXL]GSQQYRMXMIW
[MXLWTSVXWEGGIWWMFMPMX]JSVEPP
Number of sites
;ISTIVEXIRMRIPIMWYVIGIRXVIWERLSPIKSPJGSYVWI
ERHIRXIVXEMRQIRXZIRYIWMR)WWI\ERH;IWX7YWWI\
Plans for 2019
3TIRMRKX[SRI[+]Q,YFW

Director of Fitness Development &
Operations, Europe: Matt Tailby

CEO: Mike Baden

Professional background
-LEZI]IEVW´I\TIVMIRGIMRXLI
½XRIWWMRHYWXV]MRZEVMSYWVSPIW
MRGPYHMRK½XRIWWMRWXVYGXSVGPYFQEREKIV
ERHVIKMSREPQEREKIV
Best piece of advice you’ve ever been given
0MJI´WXSSWLSVX1EOIXLIQSWXSJIZIV]QMRYXIERH
IZIV]STTSVXYRMX]
People might be surprised to know that...
-WTIRHQSWXSJQ]WTEVIXMQIEXXLIWMHISJEJSSXFEPP
TMXGL[EXGLMRKQ]IMKLX]IEVSPH
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Professional background
-LEZI]IEVW´I\TIVMIRGI[SVOMRK
MRXLIPIMWYVIWIGXSVWXEVXMRKEWE[EMXIV
IZIV]XLMRKMRFIX[IIRERHXLIRXLIPEWX
]IEVWEWGLMIJI\IGYXMZISJXLI-QTYPWI0IMWYVIKVSYT
SJGSQTERMIW
Best piece of advice you’ve ever been given
(SR´XIEXXLIGLMGOIRMJ]SYWXMPP[ERXIKKW
People might be surprised to know that...
1]QYQXLMROW-´QTSWL
4EWWMSREXIP]FYXTVEKQEXMGEPP]-WYTTSVX)ZIVXSR
*SSXFEPP'PYF
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JD Gyms

Jubilee Hall Trust

Hollinsbrook Way, Bury, BL9 8RR
Tel
+44 (0)151 556 0842
Web
www.jdgyms.co.uk
Facebook JD Gyms
Twitter
@jdgyms

30 The Piazza, Covent Garden, London, WC2E 8BE
Tel
+44 (0)20 7395 4094
Email
philrumbelow@jubileehalltrust.org
Web
www.jubileehalltrust.org

Company proﬁle
.(7TSVXW40'´WZIRXYVIMRXLI½XRIWWMRHYWXV]GSRXMRYIW
XSVEMWIXLIFEVMRXLITVIQMYQPS[GSWXK]QQEVOIX
JD Gyms has 25 clubs currently, with a further 10+ to
JSPPS[XLVSYKLSVKERMGI\TERWMSRMR.(+]QW´
‘seriously stylish, seriously affordable’ offering combines
premium equipment, high-quality group exercise provision,
MQTIGGEFPIWXERHEVHWERHGYXXMRKIHKIMRXIVMSVHIWMKR
Number of sites
TPYWGSQQMXXIHJSV
Plans for 2019
Continue to grow the JD Gyms estate through our
E[EVH[MRRMRKJSVQYPE

Company proﬁle
Jubilee Hall Trust is a charity founded in 1978 to build
LIEPXLMIVGSQQYRMXMIWF]TVSQSXMRKXLI½XRIWWERH
[IPPFIMRKSJXLIMRHMZMHYEPW[MXLMRXLIQ;ILEZI
remained true to our original aim and have expanded
our outreach programmes to activate the most
HMWEHZERXEKIHKVSYTW
Number of sites
*SYV
Plans for 2019
8SMRZIWXWMKRM½GERXP]MRSYV.YFMPII,EPP'SZIRX+EVHIR
site to create a unique, iconic workout space; and to
VIWXSVIMXEWEREGGIWWMFPIEWWIXJSVXLIPSGEPGSQQYRMX]

MD: Alun Peacock

CEO: Phil Rumbelow

Professional Background
My career in the industry has spanned
SZIV]IEVW[MXL..&,IEPXL'PYFW(;
Sports Fitness, progressing from general
QEREKIVXSREXMSREPSTIVEXMSRWHMVIGXSV-JSYRHIH
my own gym chain, in a private collaboration,
before being head-hunted by JD Sports in 2013 to
JSVQ.(+]QW
Best piece of advice you’ve ever been given
7YVVSYRH]SYVWIPJ[MXLKVIEXTISTPI
People might be surprised to know that...
-EQEJSVQIV[SVPHVIGSVHLSPHIV

Professional background
I have more than 30 years’ experience
in the leisure industry, including 20 years
MRXLIRSXJSVTVS½XWIGXSV-EQE
Fellow of both the Institute of Directors and
of CIMSPA; Chair of the ukactive Membership
Council and a Director of ukactive; and Vice-Chair
SJ7TSVXE
Best piece of advice you’ve ever been given
0MZIPSZIPIEVRERHPIEZIEPIKEG]
People might be surprised to know that...
I was a Gamesmaker at the London 2012 Olympics!
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Life Leisure

Lifestyle Fitness

Life Leisure Head Office, Life Leisure Houldsworth Village,
Broadstone Road, Reddish, Stockport, Cheshire, SK5 7AT
Tel
+44 (0)161 482 0900
Web
www.lifeleisure.net

Competition Line (UK) Ltd, 91 East Mount Road,
Darlington, Co. Durham, DL1 1LA
Tel
+44 (0)1325 529800
Web
www.lifestylefitness.co.uk
Facebook
/lifestylefitness.co.uk

Company proﬁle
0MJI0IMWYVIMWERSXJSVTVS½XWSGMEPIRXIVTVMWIERH
VIKMWXIVIHGLEVMX]JSVQIVP]ORS[REW7XSGOTSVX7TSVXW
8VYWX;IWIIOXSTVSZMHIEFIWXZEPYIWIVZMGIMREPPEVIEW
SJXLIFSVSYKLSTIVEXMRKEQM\SJWTSVXWERHPIMWYVI
JEGMPMXMIW;II\TVIWWSYVZMWMSREWJSPPS[W³;IPMZIJSV
½XRIWW;IPMZIJSVWTSVX;IPMZIJSVMQTVSZMRKXLIPMZIWSJ
XLITISTPIEVSYRHYW´
Number of sites
MR7XSGOTSVXMR&EVVS[MR*YVRIWW'YQFVME
Plans for 2019
'SRWSPMHEXISYVTSWMXMSREWEPIEHMRKPIMWYVITVSZMHIVMR
XLI2SVXL;IWXHIZIPSTMRKSYVRI[IWXJEGMPMX]MR&EVVS[

Company proﬁle
3[RIHF]XLI7[IHMWL+VMTIRWXIHXJEQMP]ERH[MXL
SZIV]IEVWMRXLI9/½XRIWWFYWMRIWW'09/S[R
ERHSTIVEXIYRHIVXLI0MJIWX]PI*MXRIWWFVERH8LI
GSQTER]MWXLIPIEHMRKTVSZMHIVSJ½XRIWWJEGMPMXMIWXS
XLITYFPMGWIGXSVERHEPIMWYVIQEREKIQIRXSTIVEXSV
JSVGSPPIKIWERHWGLSSPW
Number of sites
EGVSWWXLI9/
Plans for 2019
*MRHMRKRI[TEVXRIVWTVMQEVMP]WGLSSPWEGEHIQMIWERH
GSPPIKIW[LIVI[IGERHIZIPSTGSQQIVGMEP½XRIWWGPYFW
XSFIRI½XXLIMVWXYHIRXWWXEJJERHPSGEPGSQQYRMXMIW

Group CEO: Malcolm MCPhail

Chair: Tim Curtis

Professional background
Elected CIMSPA Board Member and
UK Active Board Member 2012-2015. I
[EWXLI½VWX+IRIVEP1EREKIVEX2I\X
+IRIVEXMSR´W¾EKWLMTGPYFMR)HMRFYVKL8LIGSQTER]
[IRXSRXSFYMPHGPYFWMRXLI9/ERH%YWXVEPMEERH
XLIRQIVKIH[MXL(EZMH0PS]H0IMWYVIKVIEX]IEVW
Best piece of advice you’ve ever been given
=SYV[SYRHWEVIEPIKEG]SJXLITEWX
People might be surprised to know that...
-´QXLI2SVXLSJ)RKPERHERH7GSXXMWLQ'LEQTMSR
1 ERHEPWSVEROIH2SJSVXLIPSRKNYQTMRXLI9/

Professional background
%JXIVSZIV]IEVWEWEQYPXMGLERRIP
retailer, with Boots, Mothercare and
0ERHW)RH-NSMRIH0MJIWX]PI*MXRIWWEX
XLIIRHSJERHLEZILIPTIHXLIXIEQVIJSGYWSRSYV
GSVIFYWMRIWWSJSTIVEXMRKLMKLUYEPMX]½XRIWWGPYFWMR
GSRNYRGXMSR[MXLPSGEPTEVXRIVWERHGSQQYRMXMIW
Best piece of advice you’ve ever been given
8LMRKWEVIVEVIP]EWKSSHSVEWFEHEWXLI]½VWXWIIQ
People might be surprised to know that...
%WE4EVE)RKMRIIV-WIXYTXLI½VWX&SQF(MWTSWEPXVSST
[MXL%MVFSVRIJSVGIW
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Link4Life

Matt Roberts Ltd

Floor 3, Number One Riverside, Smith Street
Rochdale, OL16 1XU
Tel
+44 (0)1706 926 232
Web
www.link4life.org
Facebook
/yourLink4Life

16 Berkeley Street, London, W1J 8DZ
Tel
+44 (0)20 7491 9989
Web
www.mattroberts.co.uk
Twitter
/mattrobertspt
Instagram @mattrobertspt / @mattroberts_lifestyle
Facebook
/mattrobertspersonaltraining

Company proﬁle
Link4Life is a charity that works in the heart of the
Rochdale Borough community. Our vision is for
‘communities that are active, creative and healthy’ and
we aim to deliver high quality, enjoyable, affordable and
accessible culture and leisure provision in the region.
Number of sites
12 sites in Rochdale borough.
Plans for 2019
In 2019, at Link4Life we aim to progress how we integrate
health into our core offer; play a leading role in the
emerging Greater Manchester agenda; and launch a new
investment strategy.

Company proﬁle
Matt Roberts Personal Training caters for more than
1,200 private clients in London, who are managed
by a team of personal trainers. Matt Roberts has
written 14 best-selling books.
Number of sites
Three purpose-built PT centres in central London, plus
studios at The Langley Hotel, Buckinghamshire.
Plans for 2019
Renovate and upgrade current London sites; opening at
The Langley Hotel, Buckinghamshire; developing new
retreats, gym spaces and operations. In addition, Matt will
be releasing his new book, ‘Younger, Fitter, Stronger’.

CEO: Andy King

CEO: Matt Roberts

Professional background
A Chartered Fellow of CIMSPA and
former director with Serco and GLL.
Previously CEO of Carlisle Leisure
0MQMXIHMR'YQFVME3TIRIHXLI½VWX:MVKMR%GXMZI
club in 1999 and has held posts with Fitness First, Next
Generation and Horsham District Council.
Best piece of advice you’ve ever been given
7IIO½VWXXSYRHIVWXERHFIJSVIFIMRKYRHIVWXSSH
People might be surprised to know that...
I was a drummer in a punk band called The Crack, winning
XLI½VWXIZIVXIPIZMWIH&EXXPISJXLI&ERHW

Professional background
Started the company 20 years ago and
remained a pioneer in the industry
since that time. Having worked with a
large number of companies, media and with the
public sector, I’ve experienced and solved problems
in a wide range of arenas.
Best piece of advice you’ve ever been given
If you can’t explain your concept in 20 seconds, it’ll
never get traction.
People might be surprised to know that...
I train clients on a daily basis – it’s in the blood!
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Mosaic Spa & Health Clubs

Mytime Active

Fitness Express, Park Farm, Hethersett, Norwich, NR9 3DL
Tel
+44 (0)1603 812 727
Web
www.mosaicgroup.co.uk &
www.imaginespa.co.uk &
www.fitnessexpress.co.uk

4th Floor, Linden House, 153-155 Masons Hill,
Bromley, BR2 9HY
Tel
+44 (0)20 8323 1777
Web
www.mytimeactive.co.uk

Company proﬁle
Mosaic owns The Shrewsbury Club and Holmer Park
Health Club & Spa in Hereford. We also have a contract
management division that operates health clubs and day
spas for hotels under our Imagine and Fitness Express
brands, or the hotel’s own brand. We offer a licence
service for BOOST CRM software and digital services.
Number of sites
35.
Plans for 2019
Further investment in our freehold sites at Shrewsbury
and Hereford, plus we have three new contract
management sites scheduled to open this year.

Company proﬁle
At Mytime Active we are on a mission to improve the
wellbeing of the community we work in. Everyone is
welcome to join our award-winning programmes and
services. We understand people and make it easy for
them to access a range of activities, from gyms, golf and
swimming to weight management and soft play, in our
vibrant, inclusive and social spaces.
Number of sites
22 leisure centres and golf courses.
Plans for 2019
Continue improving our facilities and the customer
journey so we can provide an even better service.

MD: Dave Courteen

CEO: Marg Mayne

Professional background
Set up Mosaic on leaving university and
have been involved in the industry my
whole working life. As former chair of
the FIA and a board member, I’ve been actively
involved in the development of the industry’s
Code of Practice and REPS.
Best piece of advice you’ve ever been given
Treat everyone in the way you would hope to be
treated yourself.
People might be surprised to know that...
I published a book called The Last Chocolate Brownie.

Professional Background
With 20 years’ experience at board
level, I’ve spent my working life bringing
business and commercial disciplines
to organisations that have a broader social purpose.
My career has spanned housing associations, charities,
cultural organisations and international NGOs.
Best piece of advice you’ve ever been given
There’s no such thing as luck – good things happen when
opportunity meets preparedness.
People might be surprised to know that...
My parents met over a gooseberry bush – honestly!
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Nuffield Health

Parkwood Leisure

Nuffield Health, Epsom Gateway Building,
Ashley Avenue, Epsom, Surrey, KT18 5AL
Tel
+44 (0)20 8329 6200
Web
www.nuffieldhealth.com

Attwood House, Perdiswell Park, John Comyn Drive,
Worcester, WR3 7NS
Tel
+44 (0)1905 388500
Web
www.leisurecentre.com
www.parkwoodleisure.co.uk

Company proﬁle
2YJ½IPH,IEPXLMWXLIPIEHMRKRSXJSVTVS½XLIEPXLERH
[IPPFIMRKTVSZMHIVPSSOMRKEJXIVTISTPIJSVQSVIXLER
]IEVW8SHE][IVYRERIX[SVOSJLSWTMXEPWQIHMGEP
GPMRMGW½XRIWWERH[IPPFIMRKGPYFWERHHMEKRSWXMGYRMXW
EGVSWWXLI9/;IEPWSWYTTSVXFYWMRIWWIWMRPSSOMRK
EJXIVXLIMVIQTPS]IIWF]STIVEXMRKXLIMV½XRIWW
ERH[IPPFIMRKWIVZMGIW
Number of sites
LSWTMXEPW*MXRIWWERH;IPPFIMRK+]QW
GSVTSVEXIJEGMPMXMIWERH½ZIWXERHEPSRIQIHMGEPGIRXVIW
Plans for 2019
,IPTQSVITISTPIVIEGLXLIMVLIEPXLERH[IPPFIMRKKSEPW

Company proﬁle
4EVO[SSH0IMWYVIMWEJEQMP]S[RIHPIMWYVIQEREKIQIRX
GSQTER][SVOMRK[MXLPSGEPEYXLSVMX]TEVXRIVWEGVSWW
)RKPERHERH;EPIW)WXEFPMWLIH]IEVWEKS4EVO[SSH
SJJIVWFIWTSOIQEREKIQIRXI\TIVMIRGIMRPIMWYVIGIRXVIW
XLIEXVIWERHZMWMXSVEXXVEGXMSRJEGMPMXMIWMRGPYHMRKGSYRXV]
TEVOW
Number of sites
JEGMPMXMIW[SVOMRKMRTEVXRIVWLMT[MXL0SGEP
%YXLSVMXMIW
Plans for 2019
+VS[MRKXLIRYQFIVSJTEVXRIVW[I[SVO[MXLERH
IRLERGMRKXLIWIVZMGIW[ISJJIV

CEO: Steve Gray

MD: Glen Hall

Professional background
3ZIV]IEVW´I\TIVMIRGI[SVOMRK
TVMQEVMP]MRXLILIEPXLGEVIWIGXSV
TVSZMHMRKWXVEXIKMGMRWMKLXWMRXSXLI9/
LIEPXLGEVIQEVOIX7TIEVLIEHMRKXLIEGUYMWMXMSRSJER
IQSXMSREPGSYRWIPPMRKFYWMRIWWMRQEOMRK2YJ½IPH
,IEPXLXLISRP]MRHITIRHIRXLIEPXLGEVITVSZMHIVXSSJJIVE
GSQTVILIRWMZIPMWXSJLIEPXLERH[IPPFIMRKWIVZMGIW
Best piece of advice you’ve ever been given
1SWXXLMRKWGERFIVIWSPZIHSZIVEGLEXERHEGYTSJXIE
People might be surprised to know that...
-SRGITPE]IHTVSJIWWMSREPJSSXFEPPMR7TEMR

Professional background
-LEZIHIHMGEXIHQ]IRXMVI[SVOMRK
GEVIIVXSPIMWYVIQEREKIQIRXERHJSV
XLIPEWX]IEVWLIPTMRKKVS[4EVO[SSH
0IMWYVIJVSQ½ZIWMXIW[LIR-½VWXNSMRIHXSRIEVP]
-LEZIFIIRE&SEVH(MVIGXSVWMRGIERHRS[PIEHE
HIHMGEXIHXIEQSJPMOIQMRHIHPIMWYVITVSJIWWMSREPW
Best piece of advice you’ve ever been given
4E]EXXIRXMSRXSHIXEMPERHHSR´XFIFIEJVEMHXS
QEOIHIGMWMSRW
People might be surprised to know that...
1][MJIW[EQJSV)RKPERH
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Places Leisure

Pure Gym

Waters Edge, Riverside Way, Watchmoor Park,
Camberley, Surrey, GU15 3YL
Tel
+44 (0)1276 418 200
Email
enquiries@pfpleisure.org
Web
www.placesleisure.org

Town Centre House, The Merrion Centre, Leeds, LS2 8LY
Tel
+44 (0)113 831 3333
Email
info@puregym.com
Web
www.puregym.com
Facebook
/puregym

Company proﬁle
Places Leisure is a social enterprise owned by the
Places for People Group, an award-winning property
management company that creates aspirational homes
and inspirational places. It specialises in developing and
managing leisure facilities on behalf of its local authority
partners and has been named Quest’s Top Performing
Organisation for the last three consecutive years.
Number of sites
More than 100.
Plans for 2019
Exploring opportunities to build new leisure venues that
create vibrant, active places for our local communities.

Company proﬁle
Pure Gym is the largest gym operator in the UK,
TVSZMHMRKEJJSVHEFPI¾I\MFPILMKLUYEPMX]½XRIWWJEGMPMXMIW
to one million+ members nationwide. Members can buy
the access they want: 1, 3, 7 and 30-day passes paid by
credit card or rolling monthly direct debit, no contract
or tie-in; plus membership upgrades providing access to
TVIQMYQWIVZMGIWEHHMXMSREPK]QWERHQIQFIVFIRI½XW
Number of sites
220.
Plans for 2019
Innovating with new formats, design ideas and processes
while maintaining momentum of UK roll-out of brand.

CEO: Sandra Dodd

CEO/MD: Humphrey Cobbold

Professional background
I’m a chartered management accountant
who has worked in the business for
over 20 years. I was appointed CEO
in 2014 having served 12 years as Finance Director. I
enjoy working closely with our industry partners and am
currently Treasurer of the ukactive board and sit on the
CIMSPA and Badminton England Board.
Best piece of advice you’ve ever been given
It’s nice to be important, but it’s important to be nice.
People might be surprised to know that...
I’m a keen scuba diver.

Professional background
Previously CEO of online cycle and
triathlon goods retailer Wiggle. Grew
Wiggle's international business in Europe,
plus Japan, Australia, USA and China. Extensive business
experience via management consultancy with Mckinsey &
Co, private equity with Candover, Director of Strategic
Development at Trinity Mirror.
Best piece of advice you’ve ever been given
Try new things – regret is more painful than failure.
People might be surprised to know that...
I’m a season ticket-holding Arsenal fan: a labour of love...
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RBH
The Mille, 1000 Great West Road, Brentford, TW8 9DW
Web
www.rbhmanagement.com

Rize
18-20 Scrutton Street, London, EC2A 4RX
Email
info@wearerize.co.uk
Web
www.wearerize.co.uk

Company proﬁle
RBH, the UK’s leading hotel management company with
a diverse collection of over 70 branded and private label
hotel properties across the UK. Working in partnership
[MXL½ZISJXLIQSWXTVIWXMKMSYWMRXIVREXMSREPLSXIP
FVERHWMRGPYHMRK,MPXSR,SXIPW 6IWSVXW-,+%GGSV
;]RHLEQ;SVPH[MHIERH1EVVMSXX-RXIVREXMSREP6&,MW
EHVMZMRKJSVGIMRXLILSWTMXEPMX]MRHYWXV]MR)YVSTIEPWS
STIVEXMRKETSVXJSPMSSJLSXIPFEWIHLIEPXLGPYFW
Number of sites
LIEPXLGPYFW
Plans for 2019
,SXIPQEREKIQIRXEGUYMWMXMSREGVSWWXLI9/ERH)YVSTI

Company proﬁle
&SYXMUYI½XRIWWTMSRIIVWTVIZMSYWP]ORS[REW
1SZIVW 7LETIVW[ILEZIVIGIRXP]IZSPZIHSYV
FVERHGVIEXIHJEFYPSYWRI[WXYHMSWTEGIWERH
VIHIWMKRIHSYVYRMUYIGPEWWGSRXIRXERHXMQIXEFPI
FEWIHSRJIIHFEGOJVSQSYVQIQFIVW;IOIIT
SYVGPEWWIWXSEWM^IXLEXMWWSGMEFPIERHEPPS[WSYV
I\TIVXXVEMRIVWXSGSEGL]SYEW]SYRIIHMX=SY´PP
EZSMHXLIKYIWW[SVOSJ½KYVMRKSYXLS[XSQSZI
ERHKIXSR[MXLMQTVSZMRK]SYVXIGLRMUYIERH
½XRIWW
Number of sites
0SSOMRKJSVRI[WMXIWJSPPS[MRKWYGGIWWJYPVIFVERH

Director of Leisure and Spa:
Dave Heap

Founder: Ben Margolis

Professional background
8[IRX]½ZI]IEVWMRXLIPIMWYVI
MRHYWXV]JVSQPIMWYVIEXXIRHERXXSGPYF
QEREKIQIRXMR7[EPPS[,SXIPW1SEXLSYWI,SXIPW*MXRIWW
)\TFIJSVINSMRMRK5,SXIPWMREW(MVIGXSVSJ0IMWYVI
and Spa. Now employed by RBH.
Best piece of advice you’ve ever been given
%P[E]WJSGYWSRXLIFMKTMGXYVI
People might be surprised to know that...
-´QEZSPYRXIIVEXEPSGEPGLMPHVIR´WGLEVMX][LMGLWYTTSVXW
children with life-limiting conditions.
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Professional background
5YEPM½IHEWE'LEVXIVIH%GGSYRXERX
XLIRQSZIHXSQYPXMWMXIPIMWYVIERH
LSXIPSTIVEXMSRW[MXL;LMXFVIEH 
1EVVMSXX-RG&SEVHQIQFIVEXPIMWYVIXIGLRSPSK]ERH
½XRIWW[IEVEFPIWTPGTVMSVXSWXEVXMRK1SZIVW 7LETIVW
Best piece of advice you’ve ever been given
0MWXIRPMWXIRPMWXIR=SYGEREP[E]W½RHXLIERW[IVW
XSMWWYIWERHKIRIVEXIXLIFIWXMHIEWMJ]SYXYRIMRXS
]SYVGYWXSQIVWERHIRGSYVEKITEVXMGMTEXMSRJVSQWXEJJ
People might be surprised to know that...
-RIZIVUYMXIQEHIMXEWETVSJIWWMSREPJSSXFEPPIV
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Roko Health Clubs

SIV

Wilford Lane, West Bridgford, Nottingham, NG2 7RN
Web
www.roko.co.uk

23 Carbrook Hall Road, Sheffield, S9 2EH
Tel
+44 (0)114 223 3800
Email
andrew.snelling@siv.org.uk
Web
www.siv.org.uk

Company proﬁle
6SOS,IEPXL'PYFWMWTEVXSJ8LI7TSVXW 0IMWYVI+VSYT
-X´WETVIQMYQLIEPXLGPYFERHWTEFYWMRIWWEZIVEKMRK
WUJXEXIEGLWMXITVSZMHMRKTVIQMYQJEGMPMXMIWERH
WIVZMGIWEXEJJSVHEFPITVMGIW;IWTIGMEPMWIMRQIQFIV
IRKEKIQIRXXLVSYKLSYV³KIX½XWXE]½X´TVSQMWIERHE
OIIRJSGYWSRXLIQIQFIVNSYVRI][LMGLMWLIPTMRKXS
HIPMZIVI\GITXMSREPVIXIRXMSRPIZIPW
Number of sites
*MZI6SOS,IEPXL'PYFW
Plans for 2019
%P[E]WPSSOMRKEXRI[WMXIHIZIPSTQIRXERHGSRXMRYIH
MRZIWXQIRXMRXSSYVEWWIXW¯SYVTISTPIERHSYVGPYFW

Company proﬁle
7-:MWXLISTIVEXMRKGSQTER]JSVEVIKMWXIVIHGLEVMX]
7LIJ½IPH'MX]8VYWXERHSTIVEXIWEVERKISJWTSVX
PIMWYVIERHIRXIVXEMRQIRXZIRYIW-XMWHIHMGEXIHXS
IRGSYVEKMRKGSQQYRMX]ERHIPMXITEVXMGMTEXMSR
TVSQSXMRKXLIVIKMSR´WMQEKIERHFSSWXMRKMXWLIEPXL
ERHIGSRSQ]
Number of sites
WTSVXWPIMWYVIERHIRXIVXEMRQIRXZIRYIWSTIVEXIHMR
7LIJ½IPH(IVF]WLMVIERH2SVXL=SVOWLMVI
Plans for 2019
'SRXMRYMRKSYVQMWWMSRXSXEOILIEPXLERH[IPPFIMRKXSEPP
XLITISTPISJ7LIJ½IPH

MD: Neil Stanton

CEO: Andrew Snelling

Professional background
Graduated in business studies and have
spent the last 20 years in the hospitality
ERH½XRIWWMRHYWXV]MRZEVMIHWEPIW
QEVOIXMRKERHSTIVEXMSREPVSPIWEX1EVWXSR,SXIPW
)WTSVXEERHJSVXLITEWX]IEVWEX6SOSKVS[MRKXLI
FYWMRIWWJVSQSRIXS½ZIWMXIW
Best piece of advice you’ve ever been given
4IVWTIGXMZIEP[E]WHITIRHWSR[LIVI]SY´VIWXERHMRK
People might be surprised to know that...
I helped project manage the renovation of a derelict
XLGIRXYV]*VIRGLGLEXIEYMRXSEJSYVWXEVLSXIP

Professional background
Having trained as a chartered
EGGSYRXERX-QSZIHMRXSXLIRSXJSV
TVS½XWIGXSV]IEVWEKS*SVQIVP]
7-:´W(ITYX]'LMIJ)\IGYXMZI-FIGEQIXLI
GSQTER]´W')3MR%YKYWX-´QJYPP]
committed to improving the health and
½XRIWWSJXLI[LSPISJ7LIJ½IPH
Best piece of advice you’ve ever been given
%P[E]WFISTIRERHLSRIWX[MXLTISTPI
People might be surprised to know that...
*MXRIWW9RPMQMXIHMW]IEVWSPHXLMW]IEV
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Sodexo (Healthworks)
1 Southampton Row, London, WC1B 5HA
Tel
+44 (0)207 4040110
Email
healthworks.group@sodexo.com
Web
www.sodexo.com

Sports & Leisure Management
(SLM – Everyone Active)
2 Watling Drive, Sketchley Meadows, Hinckley, LE10 3EY
Tel
+44 (0)1455 890 508
Web
www.everyoneactive.com
Facebook
/everyoneactive
Twitter
/everyoneactive

Company proﬁle
Sodexo is a world leader in the provision of integrated
facilities management services and has become a global
strategic partner for companies that place a premium on
performance and the wellbeing of employees. Healthworks
specialises in providing wellbeing services, including full
management and daily operations of a gym facility.
Number of sites
40 clubs in the UK and Ireland.
Plans for 2019
To increase the number of sites we operate through the
Sodexo IFM Model and continue to develop integrated
wellbeing solutions for all our clients and customers.

Company proﬁle
Having formed in 1987, SLM Ltd is the longest-established
leisure contractor in the UK. We offer award-winning
facilities and services to local communities across the
country on behalf of our Trust and local author partners,
IRWYVMRKQSVITISTPIEVIEFPIXSFIRI½XJVSQIRNS]EFPI
and affordable ways of getting active.
Number of sites
170+ sites in partnership with 50+ local authorities.
Plans for 2019
Further innovation and development of our digital offering
to enhance our member experience and increase our
portfolio both in London and nationwide.

Development manager (Sodexo):
Alan West

MD: David Bibby

Professional background
7XEVXIHSYXEWE½XRIWWMRWXVYGXSV
for Savoy Group, leaving in 1997 as
operations manager. Helped design, launch and operate
two award-winning destination spas for private hotel
chains in the Midlands. Joined Sodexo in 2002 as account
manager and progressed to development manager.
Best piece of advice you’ve ever been given
Surround yourself with motivated and inspirational people.
People might be surprised to know that...
I’m a passionate Evertonian, it completely controls my life.
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Professional background
-´QEGLEVXIVIHEGGSYRXERXERHNSMRIH
)ZIV]SRI%GXMZIEW½RERGIHMVIGXSVMR
1992. I was promoted to MD in 2006.
It’s been highly rewarding for me to see our
RI[FVERHHIZIPSTSZIVWIIMRKWMKRM½GERXMRZIWXQIRX
programmes in our centres and gaining industry
recognition for all the hard work our team puts in.
Best piece of advice you’ve ever been given
See the bigger picture.
People might be surprised to know that...
Other than football, skiing off-piste is my favourite sport.
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Sports Direct / Everlast Fitness

Stevenage Leisure (SLL)

Unit A, Brook Park East, Shirebrook, NG20 8RY
Web
www.sportsdirectfitness.com
Facebook /SportsDirectFitness

Stevenage Arts & Leisure Centre, Lytton Way,
Stevenage, Hertfordshire, SG1 1LZ
Tel
+44 (0)1438 242 233
Email
ian.morton@sll.co.uk
Web
www.sll.co.uk

Company proﬁle
Sports Direct Fitness and Everlast Gyms comprise the
health club offering from retail giant Sports Direct which
launched in June 2014 with the acquisition of a number
of sites from LA Fitness. Having successfully opened a
VERKISJFVERHRI[½XRIWWGPYFWEGVSWWXLI9/WMRGI
then, the focus is to continue to grow from strength to
WXVIRKXL[MXLQSVI½XRIWWGPYFWWGLIHYPIHXS
open in 2019.
Number of sites
34 sites.
Plans for 2019
*YVXLIVHIZIPSTERHJYP½PXLII\TERWMSRTPERWMRTPEGI

Company proﬁle
SLL is a leading leisure management registered charity
celebrating 21 years in 2019, working in partnership
with eight organisations to deliver leisure, health,
wellness, cultural and educational services for the whole
community at affordable prices.
Number of sites
24.
Plans for 2019
Deliver more community-focused outcomes targeting
improved health, wellbeing and community safety
developments. New partnerships and collaborations;
manage further community, health and wellness facilities.

Head of Leisure: Winston Higham

MD: Ian Morton

Professional Background
Working with various design agencies
in the entertainment industry, before
joining the leisure sector; at JJB Sports
as design and marketing director, serving as CEO of DW
Sports and now Head of Leisure Sports Direct Fitness.
Best piece of advice you’ve ever been given
Never over-promise, always over-deliver by a bit. Never
kill an idea in a meeting.
People might be surprised to know that...
I once danced on stage at the Tokyo Music Festival with
Frank Sinatra and Raquel Welch.

Professional background
Forty years in the leisure industry –
23 years in local government and 17
in leisure trusts. Director of various
GSQQYRMX]RSXJSVTVS½XFSEVHWERHEQIQFIVSJ
CIMSPA, Sporta and Ella.
Best piece of advice you’ve ever been given
2SNSFMWXSSWQEPPSVXSSMRWMKRM½GERXWSMJ]SYI\TIGX
your people to do it, show them that you will too!
People might be surprised to know that...
I once played the drums in a concert in Middlesbrough
Town Hall.

www.HCMhandbook.com

HCM Handbook 2019

147

WHO’S WHO

Tees Active

Third Space

Redheugh House, Thornaby Place,
Thornaby, Stockton on Tees, TS17 6SG
Tel
+44 (0)1642 527 322
Email
steven.chaytor@teesactive.co.uk
Web
www.teesactive.co.uk

16–19 Canada Square, Canary Wharf, London, E14 5ER
Tel
+44 (0)20 7970 0900
Web
www.thirdspace.london

Company proﬁle
A social enterprise formed in 2004 and operating in
Stockton-on-Tees. We focus on service quality, increasing
participation, expanding our business, community
engagement and intervention services. Clients include
local authorities, private/public sector organisations and
the Canal and Rivers Trust.
Number of sites
Six major facilities.
Plans for 2019
Building a new wet and dry leisure centre in Ingleby
Barwick and developing the adventure offer at Tees
Barrage international White Water Centre.

Company proﬁle
First opened in 2001 in the heart of Soho, Third Space
is a ground-breaking group of unique spaces dedicated
XSXVEMRMRKJSVPMJI8LI½VWXGPYFWXSWIIXVYILIEPXLEW
diverse, individual and long term, they combine worldclass facilities and expertise with a bespoke approach,
GEXIVMRKJVSQIZIV]LIEPXLERH½XRIWWRIIH[LIXLIVXLEX
be in training, medical, recovery or nutrition.
Number of sites
Four sites: Canary Wharf, Soho, Tower Bridge, Marylebone.
Plans for 2019
To improve the member experience.

CEO/MD: Leon Jones

CEO: Colin Waggett

Professional background
With a passion for sport, I graduated in
business and marketing before gaining 20
years’ leisure experience in commercial
and marketing roles. I’ve developed a career in private
health clubs, within local authorities and leisure trusts,
joining Tees Active in 2010 and becoming MD in early 2018.
Best piece of advice you’ve ever been given
Remember, hard work beats talent when talent doesn’t
work hard.
People might be surprised to know that...
I restore 70s’ and 80s’ old school BMXs.

Professional background
I have over 10 years’ experience in the
LIEPXLERH½XRIWWMRHYWXV]LEZMRKFIIR
the global CEO of Fitness First, as well
as co-founder of Psycle, a boutique gym with a focus on
indoor cycling in central London. Third Space aims to
WIVZIXLI½XRIWWWEZZ]0SRHSRIV[LSETTVIGMEXIWXLI
very best quality in service.
Best piece of advice you’ve ever been given
Focus on what you can change.
People might be surprised to know that...
No surprises. You get what you see.
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Tonbridge & Malling Leisure Trust

Virgin Active

1-5 Martin Square, Larkfield, Aylesford, Kent, ME20 6QL
Tel
+44 (0)1732 876 150
Web
www.tmactive.co.uk
Twitter
/tmactiveleisure

Active house, 100 Aldersgate Street, London, EC1A 4LX
Tel
+44 (0)20 7786 7300
Web
www.virginactive.co.uk
Facebook
/virginactiveuk
Twitter
/VirginActiveUK
Blog
www.virginactive.co.uk/active-matters/blog

Company proﬁle
TMLT was formed in 2013 as an independent charitable
trust operating leisure facilities in the borough. The trust
has a turnover in excess of £6.4m and over one million
customers per annum. The brand, tmactive, is focused on
the national agenda, delivered locally. The mission is to
provide a clean, safe and happy experience for the health
and social wellbeing of residents and visitors.
Number of sites
Four – including a golf course.
Plans for 2019
Major project to re-model a key facility; and introduce
exciting new leisure concepts for the whole family.

Company proﬁle
Virgin Active, part of the Virgin Group, is the world’s
PIEHMRKPMJIWX]PIERH½XRIWWFVERHQEOMRKI\IVGMWI
irresistible for its members since 1999. Clubs are staffed
by leading training experts, with the highest quality
½XRIWWIUYMTQIRX1IQFIVWIRNS]EPPXLIFIRI½XWSJGPYF
membership, including a wide variety of well-researched,
tailored group exercise classes.
Number of sites
236 clubs; 45 in the UK.
Plans for 2019
In 2018, Virgin active invested in the current estate with
refurbishments.

CEO: Martin Guyton

UK MD: Robert Cook

Professional Background
Over 35 years in the industry, starting as
a lifeguard in my local pool. An abiding
interest in sport and leisure has kept me
in the industry. I have an MBA gained
with distinction, work as a Quest Assessor and have
chaired the South East Leisure Centre Operators
network for over 15 years.
Best piece of advice you’ve ever been given
Be hard on the problem, soft on the people.
People might be surprised to know that...
I once turned down a game of golf!

Professional background
Robert joined Virgin Active in June
2016 as UK MD, responsible for the
management and strategy of Virgin
Active in the UK. Robert’s career has been in hospitality,
with a variety of roles. He’s a member of the Virgin Active
Executive Committee; and is also a Master Innholder at the
Worshipful Company of Innholders.
Best piece of advice you’ve ever been given
Hire on personality, not just on quality of experience.
People might be surprised to know that...
-´QXIVVM½IHSJRIIHPIW
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West Lothian Leisure

Xercise4Less

Head Office, Xcite Bathgate Leisure Centre, Balbardie Park,
Torphichen Road, Bathgate, West Lothian, EH48 4LA
Tel
+44 (0)1506 237 871
Email
rstrang@westlothianleisure.com
Web
www.westlothianleisure.com

Unit 1, Kirkstall Industrial Estate,
Kirkstall Road, Leeds, LS4 2AZ
Tel
+44 (0)113 203 8668
Email
peter@xercise4less.co.uk
Web
www.xercise4less.co.uk

Company proﬁle
West Lothian Leisure, which operates under the Xcite
brand, is a charitable trust managing sport, leisure,
outdoor education and cultural facilities and services on
FILEPJSJ;IWX0SXLMER'SYRGMPJSVXLIFIRI½XSJXLIPSGEP
community, to increase participation and improve health
and wellbeing.
Number of sites
21.
Plans for 2019
6IWXVYGXYVMRKXLIGSQTER]IRWYVMRKMX´W½XJSVXLIJYXYVI
offering even better value; plus refurbishing gyms and
investing in new tech to improve customer experiences.

Company proﬁle
Xercise4Less currently operates 52 clubs across the country
and offers the largest range of equipment and facilities in
the low-cost sector. Clubs are typically over 30,000sq ft and
include large spinning and group exercise studios along with
a dedicated ladies-only zone. Known as the people’s gym,
Xercise4Less prides itself on retaining a team of friendly and
welcoming staff in every club.
Number of sites
52 sites.
Plans for 2019
Opening 15 new clubs and launching a new and improved
group exercise programme across the estate.

CEO: Robin Strang

CEO/MD: Peter Wright

Professional background
Over 20 years’ experience in the sport
and leisure industry, including as head
of leisure at Midlothian Council and
chief executive of Manchester Sport and Leisure Trust.
Joined West Lothian Leisure as CEO in 2010. Trustee of
the Livingston Youth Foundation, which uses football to
improve the health of children.
Best piece of advice you’ve ever been given
Get a mentor.
People might be surprised to know that...
I do unpaid voluntary work one day each month.

Professional background
-´ZIFIIRMRXLILIEPXLERH½XRIWWWIGXSV
for over 25 years, starting at industry
leader LivingWell health and leisure,
before launching Virgin Active as one of the
founding directors. Most recently, I’ve developed
the low-cost chain MacFit in Turkey, developing and
growing it to 70+ clubs.
Best piece of advice you’ve ever been given
There’s always a way...
People might be surprised to know that...
I raced bicycles competitively for 10 years in South Africa.
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You Fit Health & Leisure Clubs
(Kew Green Hotels)
1 Towers Place, Richmond, Surrey, TW9 1EG
Tel
+44 (0)208 334 4830
Email
justin.andrews@kewgreen.co.uk
Web
youfitclubs.co.uk / kewgreen.co.uk

Your Leisure Kent Ltd
Northdown House, Northdown Park Road,
Margate, Kent, CT9 3TP
Tel
+44 (0)1843 868 302
Email
info@yourleisure.uk.com
Web
www.yourleisure.uk.com

Company proﬁle
/I[+VIIRS[RWERHQEREKIWJYPPWIVZMGILSXIPW
ERHMW)YVSTI´WPEVKIWXJVERGLMWISJ-,+FVERHIH
LSXIPW;MXLMRXLI9/[ILEZI=SY*MX
FVERHIHLIEPXL PIMWYVIGPYFW[MXLMRHITIRHIRX
QIQFIVWLMTEPPSJ[LMGLMRGPYHIFSXL[IXERH
HV]WMHIJEGMPMXMIW
Number of sites
LIEPXLGPYFW
LSXIPK]QW
Plans for 2019
-RGVIEWIXLITSVXJSPMSSJ=SY*MXLIEPXL PIMWYVIGPYFW
XLVSYKLLSXIPEGUYMWMXMSRERHQEREKIQIRXGSRXVEGXW

Company proﬁle
'SQQYRMX]&IRI½X7SGMIX]QEREKMRKPIMWYVIJSVIWLSVI
LSWTMXEPMX]IRXIVXEMRQIRXERHGSQQYRMX]WIVZMGIWMR)EWX
/IRXMQTVSZMRKXLILIEPXLERH[IPPFIMRKSJVIWMHIRXWMR
XLIVIKMSR
Number of sites
WMXIW
Plans for 2019
8SGSRXMRYIXSHIZIPSTERHMQTVSZI=SYV0IMWYVI´W
½RERGMEPTIVJSVQERGIXLVSYKLMRZIWXQIRXMRSYVWIVZMGIW
JEGMPMXMIWERHMRSYVTISTPI-REHHMXMSR[I[MPP
GSRXMRYIMRSYVQMWWMSRXSQEOIEHMJJIVIRGIXSXLI
PMZIWSJPSGEPTISTPI

Director of Leisure: Justin Andrews

MD: Kevin Fordham

Professional background
-[SVOIHEWE½XRIWWHMVIGXSVMR2I[
>IEPERHERHLIPHVIKMSREPWIRMSV
QEREKIQIRXTSWXWMRXLILIEPXLGPYF
MRHYWXV]FIJSVINSMRMRK/I[+VIIRMRXSSZIVWII
XLIWXVEXIKMGHMVIGXMSRSJMXWLIEPXLGPYFW
Best piece of advice you’ve ever been given
(SR´XEGXSR]SYVMQQIHMEXIIQSXMSRKMZIMXXMQIFIJSVI
]SYQEOIEHIGMWMSR
People might be surprised to know that...
-S[RIHEWYVJFVERHGSQTER]WTIGMEPMWMRKMRLERHGVEJXIH
VIXVSPSRKFSEVHW

Professional background
8LMVX]TPYW]IEVW´I\TIVMIRGIMR
XLIPIMWYVIMRHYWXV][MXLMRXLITVMZEXI
TYFPMGERHXVYWXWIGXSVSVKERMWEXMSRW
WYTTSVXIHF]TVSJIWWMSREPUYEPM½GEXMSRWMR
QEREKIQIRXERHQEVOIXMRK
Best piece of advice you’ve ever been given
8LIVIMWRSIPIZEXSVXSWYGGIWW¯]SYLEZIXSXEOI
XLIWXEMVW
People might be surprised to know that...
-WYTTSVXX[SJSSXFEPPXIEQWERHHSR´XORS[[LMGL
XIEQ-TVIJIV
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European operators
Who are the key players in your market? We take a look
at some of Europe’s leading health club chains
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Alex Fitness

Altaﬁt

195271 Kondratevsky Ave., 64/6, St Petersburg, Russia
Email
info@alexfitness.ru
Web
www.alexfitness.ru / www.olympclubs.ru
Facebook
/alexgym.club
Instagram @alexfitness_ru

c/Villanueva no. 24, 30
28001 Madrid, Spain
Web
altafitgymclub.com / mystgymclub.com
Facebook
/altafitgimnasios
Twitter
@Altafit
Instagram @altafitgimnasios
Email
hola@altafit.es

Company proﬁle
%PI\*MXRIWW*IHIVEP,SPHMRKMWEJEWXQSZMRKGLEMRSJ
EJJSVHEFPI½XRIWWGIRXVIWSTIVEXMRKYRHIVXLI%PI\
*MXRIWWFVERHTPYWEGLEMRSJTVIQMYQ½XRIWWGIRXVIW
under the Olymp brand, and a chain of modern gyms
YRHIVXLI%PI\K]QFVERH8LIGSQTER]MWEPIEHIVMR
XLI6YWWMERLIEPXLERH½XRIWWQEVOIX[MXL
QIQFIVW8LI%PI\*MXRIWWXIEQEMQWXSQEOIWTSVXERH
health services more affordable to active people.
Number of sites
71 clubs
Plans for 2019
In 2018, opening 10 new clubs in different cities in Russia.

Company proﬁle
%PXE½XMWXLIPEVKIWXGLEMRSJK]QWMR7TEMR8LIFVERH
embraces the goal of being more than a gym, offering
a high quality service at a fair price. Launched in 2012,
%PXE½XGVIEXIHEWIGSRHTVIQMYQFVERH1]WX+]Q'PYF
MR-RXLI7TERMWLFVERH-½XRIWW[MXLK]QW
[EWEHHIHXSXLI%PXE½XKVSYTWXVIRKXLIRMRKJYVXLIVXLI
brand’s leadership in the country.
Number of sites
%PXE½X+]Q'PYFWERHXLVII1]WX+]Q'PYFW
across Spain.
Plans for 2019
8SSTIRJVSQIMKLXXSRI[GPYFW

CEO & Founder: Alexey Kovalev

MD & Founder: José Antonio Sevilla

Professional background
-LEZIFIIR[SVOMRKMRXLI½XRIWW
industry since 1996, as a personal coach
and group programmes instructor. For
WIZIR]IEVW-[SVOIHMREPEVKI½XRIWWGPYFRIX[SVO
serving as Regional Fitness Director. I have been CEO
ERH*SYRHIVSJ%PI\*MXRIWW*IHIVEP,SPHMRKWMRGI
Best piece of advice you’ve ever been given
Never give up and keep on going!
People might be surprised to know that...
-´ZIGSQTIXIHMR-RXIVREXMSREP8VMEXLPSR9RMSRWTSRWSVIH
competitions and was awarded the Ironman title.

Professional background
BSc in physical activity and sport, and
a Masters in the management of sport
organisations. CEO at Altamarca,
managing municipal sports services of San Sebastián de
PSW6I]IW 1EHVMH *SYRHMRKTEVXRIVSJ%PXE½X+]Q
'PYF1]WX+]Q'PYFERH,I\\EWTSVXXIGLRSPSK]FVERH
Member of the association of entrepreneurs.
Best piece of advice you’ve ever been given
Life can be wonderful.
People might be surprised to know that...
I do sport every day. It’s my profession and my passion.
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Anytime Fitness

Aspria

111 Weir Drive, Woodbury, MN 55125, USA
Tel
+1 651 438 5000
Web
www.anytimefitness.com

Hill Place House, 55a High Street, London, SW19 5BA, UK
Tel
+44 (0)20 8944 4070
Web
www.aspria.com

Company proﬁle
6EROIHSREntrepreneur´WTVIWXMKMSYW³8ST+PSFEP
*VERGLMWI´PMWXJSVX[SGSRWIGYXMZI]IEVW%R]XMQI*MXRIWW
LEWFIIRXLIJEWXIWXKVS[MRKK]QJVERGLMWIMRXLI[SVPH
JSVWXVEMKLX]IEVW2IEVP]K]QWWIVZIQMPPMSR
QIQFIVWSR½ZIGSRXMRIRXW3TIRHE]WE]IEV
%R]XMQI*MXRIWWTVSZMHIWQIQFIVW[MXLGSRZIRMIRX
½XRIWWSTXMSRWERHEJVMIRHP]TIVWSREPWIVZMGI
Number of sites
2IEVP]K]QWEVIRS[STIRMRGSYRXVMIW
Plans for 2019
8SSTIRRI[K]QWXLVSYKLSYX)YVSTIEQSRKEXSXEP
SJRI[K]QW[SVPH[MHIJSVXLI]IEV

Company proﬁle
1EREKIHF]GLMIJI\IGYXMZISJ½GIV&VMER1SVVMW
%WTVME,SPHMRKW&:SJJIVWYRMUYIQIQFIVW´GPYFW
JSVGYPXYVIFYWMRIWWWTSVXERH[IPPFIMRKEGVSWWZEVMSYW
FVERHW%WTVME'PYFW6S]EP0E6EWERXIERHXLI
,EVFSYV'PYF
Number of sites
%WTVMEGYVVIRXP]STIVEXIWIMKLXGPYFWMROI])YVSTIER
GMXMIWEGVSWW&IPKMYQ+IVQER]ERH-XEP]8LIPEXIWXRI[
GPYFSTIRIHMR,EQFYVK+IVQER]MR
Plans for 2019
5YMIXP]TVSKVIWWMRKSRERYQFIVSJSTTSVXYRMXMIW
XLVSYKLSYXXLI]IEV

Executive VP of International
Development: Raj Kumar

CEO: Brian Morris

Professional background
;MXLSZIV]IEVW´I\TIVMIRGIMRVIXEMP
GSRWYQIVKSSHWERHJVERGLMWMRK[SVOMRK
MRQEVOIXMR%WME)YVSTIERH2SVXL%QIVMGEMRKIRIVEP
QEREKIQIRXERHQEVOIXMRKVSPIW
Best piece of advice you’ve ever been given
&IXLIGEXEP]WXXSFVMRKIZIV]SRIEPSRKERHHIPMZIV]SYV
HIWMVIHKSEP
People might be surprised to know that...
-´ZIFIIREVSYRHXLI[SVPHSREFSEXPEVKIIRSYKL
XSFIEGVYMWIWLMT
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Professional background
%VIJSVQIHTVSTIVX]HIZIPSTQIRX
TVSJIWWMSREP GLEVXIVIHWYVZI]SV 
[LSKIXWXSHS[LEX-PSZIHSMRKMR
ERMRHYWXV]XLEXEHHWZEPYIXSTISTPI´WPMZIW7IXYTXLI
6MZIVWMHIERH)WTVIILIEPXLGPYFW[MXL4IXIV&IGO[MXLMR
XLIW0EYRGLIHXLI½VWX%WTVMEGPYFMR
Best piece of advice you’ve ever been given
/IIT]SYVLIEHHS[RERHJSPPS[XLVSYKL
People might be surprised to know that...
-TPE]XIRRMWEXXLISPHIWXGSYVXMR)RKPERHERHVEGI
LMWXSVMGGEVWEGVSWW)YVSTI
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Athletic Fitness

Aura Sport & Leisure

78 Yanko Sakuzov Blvd, 1504 Sofia, Bulgaria
Tel
+359 (0)889 140 264
Email
svetoslav.chankov@athletic.bg
Web
www.athletic.bg
Facebook
/athletic.fitnes

Unit H, Mount Pleasant Business Park,
Mount Pleasant Avenue, Ranelagh, Dublin 6, Ireland
Tel
+35 31 497 8988
Email
garh@auragroup.ie
Web
www.auraleisure.ie

Company proﬁle
%XLPIXMG*MXRIWWMWSRISJXLIPIEHMRK½XRIWWSTIVEXSVWMR
&YPKEVME8LIGSQTER][EWJSYRHIHMRF]GYVVIRX
')34IXIV%RKIPSZERHGYVVIRXP]LEWRMRIGPYFWMRJSYVSJ
&YPKEVME´WQENSVGMXMIWWM\MR7S½ESRIMR4PSZHMZSRIMR
7XEVE>EKSVEERHSRIMR&YVKEW-REHHMXMSRXLIGSQTER]
VYRW*MXRIWW%GEHIQ]&YPKEVME[LIVIREXMSREPP]
VIGSKRMWIHMRWXVYGXSVGSYVWIWEVIXEYKLX
Number of sites
GPYFW
Plans for 2019
(IZIPSTMRKRI[STTSVXYRMXMIWERHTVSKVIWWMRKTPERWJSV
JYXYVIRI[GPYFW

Company proﬁle
%YVE7TSVX 0IMWYVIMWEQYPXME[EVH[MRRMRK
-VMWLS[RIHGSQTER]TEVXSJXLI%YVE,SPSLER+VSYT
[LMGLLEWFIIR[SVOMRKMRXLIPIMWYVIMRHYWXV]JSVSZIV
]IEVW%YVE´WQMWWMSRMWXSMQTVSZIXLILIEPXLERH
[IPPFIMRKSJSYVGSQQYRMXMIWXLVSYKLI\IVGMWI
WTSVXERHEGXMZIPMJIWX]PIW
Number of sites
%YVEGYVVIRXP]STIVEXIWTYFPMGERHTVMZEXIWTSVXW
½XRIWWJEGMPMXMIWMR-VIPERH
Plans for 2019
8SI\TERH[MXLRI[GPYFWERHTVSKVIWWSTTSVXYRMXMIWXS
FVSEHIRSYVWIVZMGIW

CEO: Peter Angelov

Executive Chair: Gar Holohan

Professional background
1]½VWXI\TIVMIRGISJXLI½XRIWW
MRHYWXV][EWMR7GERHMREZME[LIVI-
WE[XLISTTSVXYRMX]JSVHIZIPSTMRKXLMW
FYWMRIWWMRQ]LSQIGSYRXV]-JSYRHIH%XLPIXMG*MXRIWW
MR&YPKEVMEMRERHXLIR&YPKEVMER,IEPXLERH*MXRIWW
%WWSGMEXMSREPWS*MXRIWW%GEHIQ]XLI½VWXXSKEMRE
REXMSREPERH)YVSTIERPMGIRGIMR&YPKEVME
Best piece of advice you’ve ever been given
8EOIGEVISJ]SYVWXEJJERHXLI][MPPXEOIGEVISJ]SY
People might be surprised to know that...
-LEZIE4L]WMGWHIKVIIERH[EWE(.JSVWSQIXMQI

Professional background
,EZMRKIWXEFPMWLIH-VIPERH´WQSWX
WYGGIWWJYPWTIGMEPMWXWTSVXWEVGLMXIGXYVEP
½VQ-WIXYTXLI%YVE+VSYT[MXL
(MERI:IWI]MR[LMGLRS[GSQTVMWIWJSYVHMZMWMSRW
EVGLMXIGXYVIGSRWYPXERG]IZIRXWERHJEGMPMX]QEREKIQIRX
Best piece of advice you’ve ever been given
;LEXTISTPIWE]MWR´XEP[E]W[LEX]SYXLMROXLI]QIER
People might be surprised to know that...
-´QEJSVQIVMRXIVREXMSREPWUYEWLTPE]IV¯ERHMRJEGX
-VITVIWIRXIH-VIPERHMRXLI1IR´W;SVPH8IEQ
7UYEWL'LEQTMSRWLMTW
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Basic-Fit

DiR

Wegalaan 60, 2131 JC Hoofddorp, the Netherlands
Tel
+31 23 8901750
Web
www.basic-fit.com / www.corporate.basic-fit.com

Gestora Clubs DiR, SL. Industria 90, entresuelo,
08025 Barcelona, Spain
Tel
+34 93 450 48 18
Facebook /ClubDiR
Twitter
@ClubsDiR
Instagram @ClubsDiR
Web
www.dir.cat

Company proﬁle
;MXLSZIVSRIQMPPMSRQIQFIVWERHSZIV
GPYFW&EWMG*MXMWXLI)YVSTIERQEVOIXPIEHIVMRXLI
³ZEPYIJSVQSRI]´½XRIWWQEVOIX8LIGSQTER]MW
EGXMZIMRWSQISJ)YVSTI´WQSWXEXXVEGXMZIQEVOIXWXLI
2IXLIVPERHW&IPKMYQ0Y\IQFSYVK*VERGIERH7TEMR;MXL
EVSYRHIQTPS]IIW[ISTIVEXIEWXVEMKLXJSV[EVH
QIQFIVWLMTQSHIPSJJIVMRKYRGSQTPMGEXIHERHIJJIGXMZI
½XRIWWI\TIVMIRGIWXLEXEVIFSXLEJJSVHEFPIERHIEW]XS
EGGIWW
Number of sites
3ZIVGPYFW

Company proﬁle
DiR’s mission is to improve the lives of the local population
XLVSYKL½XRIWW[MXLEJSGYWSRSRKSMRKMRRSZEXMSR')3
6EQSR'ERIPEMWXLIQEMRWLEVILSPHIV[MXLSXLIVQMRSVMX]
WLEVILSPHIVWMRGPYHMRKQER]GPYFQIQFIVW
Number of sites
GPYFWMR&EVGIPSREX[SSJ[LMGLEVI=SKE3RIGIRXVIW
(M6SJJIVWQIQFIVWLMTWEHETXIHXSEPPFYHKIXW

CEO: Rene Moos

CEO: Ramón Canela

Professional background
%WEJSVQIVTVSJIWWMSREPXIRRMWTPE]IV
-STIRIHQ]½VWX½XRIWWGPYFMR
GSJSYRHMRKTVIQMYQLIEPXLERH½XRIWW
GPYFSTIVEXSV,IEPXL'MX]MRXLIWEQI]IEVERHFIGSQMRK
')3-R,IEPXL'MX]EGUYMVIH&EWMG*MXGPYFW-
HIGMHIHXSWITEVEXIXLIX[SMRERHLEZII\TERHIH
XLI&EWMG*MXGPYFTSVXJSPMSJVSQGPYFWXSF]
Best piece of advice you’ve ever been given
&IJSGYWIHERHOIITMQTVSZMRK]SYVTVSHYGX
People might be surprised to know that...
-[EWEXIRRMWXIEGLIVJSVQER]]IEVW

Professional background
-[SVOIHMRQ]JEQMP]FYWMRIWWFIJSVI
WXYH]MRKFYWMRIWWERHGSQQIVGI
STIRMRKQ]½VWXWTSVXWGIRXVI7TSVX
1IXMR(M6IZSPZIHJVSQXLEX½VWXGPYFETMSRIIVMR
FVMRKMRKXLIQSHIVRK]QGSRGITXXS&EVGIPSRE-R-
[EWREQIHFIWXIRXVITVIRIYVSJ'EXEPSRME
Best piece of advice you’ve ever been given
7SPZITVSFPIQW[LIRXLI]´VIWQEPPRSX[LIRXLI]´VIFMK
People might be surprised to know that...
-LEZIEREFMPMX]XSVIEGXXSGMVGYQWXERGIWERH
GLERKIWMRWSGMIX]
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Donna’s Frauenfitness

Elements

Johann Philipp Reis Strasse 11b,
53332 Bornheim, Germany
Email
noll@donnas.de
Web
www.donnas.de

Baierbrunner Str. 85, 81379 Munich, Germany
Email
info@elements.com
Web
www.elements.com

Company proﬁle
(SRRE´W*VEYIR½XRIWWMWEVIKMSREP[SQIRSRP]
½XRIWWKVSYT8LI½VWXGPYF[EWJSYRHIHMRF]
S[RIVW(ERMIPE1I]IVERH+RXIV2SPP[LSWXMPPS[R
ERHVYRXLIGPYFWXSHE]+]QWM^IWZEV]JVSQ¯
WUQERHJSGYWSRGSVIGSQTIXIRGIWMR[SQIR´W
½XRIWWTVSKVEQQIWMRGPYHMRKWXVIRKXLXVEMRMRK
GEVHMSZEWGYPEVZMFVEXMSRTVSKVEQQIWERHKVSYT½XRIWW
Number of sites
7IZIRGPYFWMRERHEVSYRHXLIGMX]SJ&SRR
Plans for 2019
;I´VIKSMRKHMKMXEPGVIEXMRKEJYPP]HMKMXMWIH[SQIRSRP]
FSYXMUYIGPYFEWETMPSXTVSNIGXJSV+IVQER]

Company proﬁle
)PIQIRXWWXERHWJSVE½VWXGPEWW½XRIWWERH[IPPRIWW
GSRGITXMREYRMUYIEXQSWTLIVI+YIWXWERHQIQFIVW
VIGIMZIEWXVYGXYVIH[SVOSYXTVSKVEQQIERHGER
I\IVGMWIMRHITIRHIRXP]MRKVSYTWSVXSKIXLIV[MXLE
TIVWSREPXVEMRIV%JXIV[EVHWXLIWTEEVIESJJIVWVIPE\MRK
ERHI\GPYWMZI[IPPRIWWI\TIVMIRGIWWYGLEWQEWWEKIW
Number of sites
7IZIRXLVIIMR1YRMGLXLVIIMR*VEROJYVXSRI
MR7XYXXKEVX
Plans for 2019
8SPSSOGSRXMRYSYWP]JSVRI[PSGEXMSRWMR+IVQER]ERH
XSIRPEVKIXLIGSYVWITVSKVEQQISRSJJIV

CEO: Günter Noll

COO: Sandra Geiselhardt

Professional background
:EVMSYWVSPIWMRXLI½XRIWWMRHYWXV]JVSQ
EPIKEPP]EYXLSVMWIHI\TIVX[VMXMRKVITSVXW
ERHGEVV]MRKSYXMRWTIGXMSRWXS[SVOMRK
EWEYRMZIVWMX]PIGXYVIVERHQEREKIQIRXGSRWYPXERX-´Q
EPWSXLI+IVQERHIPIKEXISRXLIRI[)9GSQQMWWMSR
HIZIPSTMRK)YVSTIERGIVXM½GEXMSRWXERHEVHWJSVLIEPXLGPYFW
Best piece of advice you’ve ever been given
&IGEVIJYP¯]SYEP[E]WQIIXTISTPIX[MGIMR]SYVPMJI
6IWTIGXMRKSXLIVW[MPPXEOI]SYEPSRK[E]
People might be surprised to know that...
-TE]QIQFIVWLMTJIIWHIWTMXIS[RMRKWIZIVEPGPYFW

Professional background
After law studies and working for notary
SJ½GIWVIEPIWXEXIGSQTERMIWERHE
TYFPMWLMRKKVSYT-FIGEQIVIWTSRWMFPI
JSVXLIFEGOSJ½GIEX)PIQIRXW%JXIVGSSVHMREXMRKXLI
YRMX´W,6QEVOIXMRKGYWXSQIVWIVZMGIERHGSRXVSPPMRK-
XSSOXLIRI\XWXITERHFIGEQI'33
Best piece of advice you’ve ever been given
8VIEXSXLIVWEW]SY[SYPHPMOIXSFIXVIEXIH]SYVWIPJ
People might be surprised to know that...
-XSSO½VWXTPEGIEXXLI;EOI4EVO;SVPH'LEQTMSRWLMT
%QEXIYV*IQEPI MR%RXEP]EMR
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EVO (operated by Fitness Group
Nordic AS)
Karenslyst Alle 2, 0278 Oslo, Norway
Email
morten.hellavang@fitnessgroup.no
Web
www.evo.no

FITLane Fitness Centers
201-204 Avenue Francis Tonner, Cannes
La Bocca, 06150 Alpes Maritime, France
Tel
+33 (0)49 390 9649
Email
info@fitlane.com / peter@fitlane.com
Web
www.fitlane.com
Facebook /fitlane

Company proﬁle
EVO Fitness operates 450–500sq m premium PT
and boutique clubs equipped by Technogym and Precor.
The use of technology is extensive to enhance operational
IJ½GMIRG]EW[IPPEWXSHVMZIXLIHMKMXEPGYWXSQIV
experience. The company’s leading vision is to become a
½XRIWWJEGMPMXEXSV¯QSVIXLERNYWXE½XRIWWJEGMPMX]
Number of sites
34 sites in Norway, 14 in Finland, and 22 in Austria,
Germany and Switzerland.
Plans for 2019
)\TERWMSRSJ½ZIRI[GPYFWMR2SV[E]ERHWMQMPEV
numbers in Austria, Germany and Switzerland.

Company proﬁle
FITLane is the largest health club operator on the French
Riviera. The company has around 40,000 members –
representing approximately 3.7 per cent of the entire
Côte d’Azur population – primarily on direct debit at an
average of around €44 a month, with prices varying from
€19 to €49. In the Côte d’Azur, this places the brand at
the value end of the market. It was founded in 2004, with
XLI½VWXWMXISTIRMRKMR1ERHIPMIY
Number of sites
13 clubs.
Plans for 2019
8SSTIR½ZIRI[GPYFW

CEO: Morten Hellevang

Owner & CEO:
Hans Peter Franklin

Professional background
CEO of Fitness Group Nordic since
December 2013. Started in Fitness
Group Nordic as CFO in 2010. Previous
I\TIVMIRGIJVSQXLIXIPIGSQQYRMGEXMSRW-8ERH*1'+
sectors, mainly as CFO. I have a degree in business
administration and psychology.
Best piece of advice you’ve ever been given
7YGGIWWMJRSX½REP*EMPYVIMWRSXJEXEP-XMWXLIGSYVEKIXS
continue that counts.
People might be surprised to know that...
I once considered a career as a trombonist.
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Professional background
Graduated from PE college. Brief spells
with Linguarama in France and Nestlé in
Japan before co-founding the SPORTathlon group Hong
/SRKMRRS[TEVXSJ*MXRIWW*MVWX%WME1SZIHXS
France and formed FITLane in 2004.
Best piece of advice you’ve ever been given
There are two types of people: those who wondered
what happened; and those who make it happen.
People might be surprised to know that...
-TPE]XLI¾YXIERHWTIEOJSYVPERKYEKIW
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Fitness World

Genae Fitness Club

Egegårdsvej 59-61, 2610 Rødovre, Denmark
Email
Info@fitnessworld.dk
Web
www.fitnessworld.dk

332 avenue du Général de Gaulle, 69500 Bron, France
Email
anthony.barquisseau@genaeclub.com
Web
www.genaeclub.com

Company proﬁle
At Fitness World, we train smarter. Denmark’s largest
½XRIWWGLEMR[MXLQIQFIVWEGVSWWEPPFVERHW
SJJIVWFIWXMRGPEWWZEPYIJSVQSRI]%WXLIQEVOIXTVMGI
PIEHIV[IXEOIKVIEXTVMHIMRSTXMQEPIUYMTQIRXGIRXVI
GSR½KYVEXMSRGPIERPMRIWWMRHIQERHWXYHMSGPEWWIWERHE
[IPGSQMRKEXQSWTLIVI,IPTMRKQSVIXLERTIVGIRXSJ
XLI(ERMWLTSTYPEXMSRPMZIWXVSRKIVERHQSVIEGXMZIPMZIW
Number of sites
EGVSWW*MXRIWW;SVPH9VFER+]QERH&EWI½X
Plans for 2019
8SWXVIRKXLIRSYVJSSXTVMRXMR(IRQEVO4SPERH
and Switzerland.

Company proﬁle
+IREMVK]RIX[SVO¯EWTIGMEPMWXMRWTSVXWXVEZIPQIHME
PIMWYVIERHVIWXEYVERXW3YVQMWWMSRMWXSQEOILMKL
UYEPMX]½XRIWWEGGIWWMFPIXSIZIV]SRI3YVGSQTER]
MWHI½RMXMZIP]SVMIRXEXIHMRTVSZMHMRKEUYEPMX]WIVZMGI
[MXLSYVXIEQFIMRKSYVFIWXEWWIX;ISJJIV½XRIWW
GSRHMXMSRMRKHERGIERHQEVXMEPEVXWJSVIZIV]SRIEKIH
JVSQ]IEVWERHYT[EVHW
Number of sites
*MZI+IREIGPYFW
Plans for 2019
8SMQTVSZISYVGSRGITXERHHIZIPSTJYVXLIVSYV
I\MWXMRKFYWMRIWW

CEO: Steen Albrechtslund

CEO: Anthony Barquisseau

Professional background
4VIZMSYWVSPIWMRGPYHIGSQQIVGMEP
HMVIGXSVSJ'EVPWFIVK&VI[IVMIW
')37OEKIR(IWMKRW7:4KPSFEP
QERYJEGXYVMRKERH%4%'GSQQIVGMEP*SWWMP-RG-[MPP
JYVXLIVJYIP*MXRIWW;SVPH´WKVS[XLMRRI[QEVOIXWEW
[IPPEWFYMPHSRMXWQEVOIXPIEHMRKTSWMXMSRMRXLI
(ERMWLQEVOIX
Best piece of advice you’ve ever been given
'VIEXIXLIFS\FIJSVI]SYXLMROSYXSJMX
People might be surprised to know that...
-PSZIXLMROMRKSYXSJXLIFS\

Professional background
-LIPTIHGVIEXIWTSVXWGSRGITXWJSV
3\]PERI(IGEXLPSRJSV]IEVW 1]
7TSVXII^](SQ]SW'PYFERHWSSR ERH
RS[VYR+IREI*MXRIWW'PYFXSHIZIPSTXLIGSRGITX
Best piece of advice you’ve ever been given
=SYWIIXLMRKWERH]SYWE]³;L]#´FYX-HVIEQXLMRKWXLEX
RIZIV[IVIERHWE]³;L]RSX#´ +ISVKI&IVREVH7LE[
People might be surprised to know that...
-EMQXSLIPTEWQER]TISTPIEWTSWWMFPIXSTPE]WTSVXW-
EPWSTPE]IHFEWOIXFEPPEXEREXMSREPPIZIPJSV]IEVW
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High Five Health Promotion

Holmes Place Group

Schinkeldijkje 18, 1432 CE, Aalsmeer, the Netherlands
Tel
+31 20 4261222
Web
www.highfive.fit

Health and Fitness International Holdings,
38-40 Leidsegracht, Amsterdam, the Netherlands
Tel
+31 20 52 13 040
Web
www.holmesplace.com

Company proﬁle
High Five is a professional and reliable partner in corporate
½XRIWWZMXEPMX]ERHWYWXEMREFPIIQTPS]EFMPMX];ILEZI
WTIGM½GORS[PIHKISJGSVTSVEXI[IPPRIWWWIVZMGIW
FILEZMSYVEPGLERKITVSKVEQQIWERHFIWTSOILIEPXLERH
½XRIWWTVSKVEQQIW,IEPXL]PMJIWX]PIWIQTS[IVTISTPI
XS[SVOERHPMZI[IPP
Number of sites
50 across the Netherlands, UK, Germany and Belgium,
TPYWERIX[SVOSJGPYFWMRXLI2IXLIVPERHW
Plans for 2019
Strengthening our foothold in the UK, and achieve growth
of sites and health programmes in Europe.

Company proﬁle
Founded over 39 years ago in the UK, Holmes Place is the
leading premium health club chain in Europe and Israel.
The privately-owned group has leveraged its platforms
and expertise in the premium sector with the launch of
EVO, a boutique convenience format, and a premium
low-cost format ICON.
Number of sites
Europe: 65 Holmes Place Clubs, 15 EVO clubs, 7 ICON
Holmes Place Israel: 33 Holmes Place Clubs, 10 ICON.
Plans for 2019
Continue with further new EVO/ICON openings whilst
continuing to explore M&A opportunities.

CEO: Eric Boer

Group CEO: Jonathan Fisher

Professional background
Started career as a male nurse, before
FIGSQMRKER,6(MVIGXSVMRXLI½RERGI
sector and management consultancy
many years later. Made COO at High Five in February 2017
before becoming CEO in January 2018.
Best piece of advice you’ve ever been given
You are in the driver’s seat of your own development
and career.
People might be surprised to know that...
I’m a marathon runner! It’s important to be an active
volunteer alongside your day job.

Professional background
Having graduated from Cambridge
University with a Masters in Social and
Political Science, I established the Holmes
Place concept in Greece, Israel, Poland and the Czech
Republic before being appointed CEO of the group in 2007.
I continue to devise and execute a growth strategy based
on acquisitions, innovation and digital transformation.
Best piece of advice you’ve ever been given
Treat success and failure in the same way.
People might be surprised to know that...
I have practised Yoga and meditation daily for 20 years.
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Impuls/Lemon gym

Just Fit

Kareiviu 14, Vilnius, Lithuania
Email
vidmantas@impuls.lt
Web
www.impuls.lt / www.lemongym.lt
Facebook /Impuls /Lemon gym LT
Instagram /impulslt /Lemon gym LT

Ernst-Heinrich-Geist-Str. 3-5, 50226 Frechen, Germany
Tel
+49 (0)2234 603790
Email
info@justfit-clubs.de
Web
www.justfit-clubs.de

Company proﬁle
-QTYPW+VSYTSTIVEXIW½XRIWWGPYFWMRXLITVIQMYQERH
FYHKIXWIKQIRXWYRHIV-QTYPWERH0IQSR+]QFVERHW
VIWTIGXMZIP]-QTYPWVYRWJYPPWIVZMGIGPYFWEXEREZIVEKI
WM^ISJWUQ8LIPIEHMRKPS[GSWXSTIVEXSVMRXLI
&EPXMGW0IQSR+]QMWVETMHP]I\TERHMRKEGVSWWEPPXLVII
GSYRXVMIW[MXLQSHIVRK]QWSJWUQ
Number of sites
[MXLSZIVQIQFIVWMR0MXLYERME0EXZME
ERH)WXSRME
Plans for 2019
*YVXLIVKVS[XLMRXLIPS[GSWXWIKQIRXVIEGLMRKEXSXEP
SJGPYFWWIVZMRKQIQFIVW

Company proﬁle
*SYRHIHMR.YWX*MXMWXLIPEVKIWX½XRIWWGPYFGLEMR
MR2SVXL6LMRI;IWXTLEPMEERHSJJIVW½VWXGPEWWWIVZMGI
ERHTIVWSREP½XRIWWWYTTSVXXSWSQIQIQFIVW
-XW½XRIWWGPYFWMRGPYHMRKX[SLMKLIRH½XRIWWGPYFWMR
'SPSKRIERH(YWWIPHSVJSJJIV½XRIWWERH[IPPRIWWERH
JIEXYVIYRMUYIGLEVEGXIVMWXMGW[MXLXLIMVPSGEXMSREXXLI
WMXIWSJJSVQIVJEGXSVMIW
Number of sites
GPYFWMR2SVXL6LMRI;IWXTLEPME+IVQER]
Plans for 2019
3TIRMRKX[SXSXLVIIRI[GPYFWERHXSGSRWSPMHEXISYV
QEVOIXTSWMXMSR

CEO: Vidmantas Šiugždinis

CEO: Frank Böhme

Professional background
-NSMRIHXLI0MXLYERMERGSQTER]MR
[LIRMX[EWEGUYMVIHF]TVMZEXI
IUYMX]JYRH&EPXGET7MRGIXLIR[ILEZI
I\TERHIHMRXLI&EPXMGWPEYRGLMRKXLI½VWXFYHKIXGPYF
GSRGITXMRXLIVIKMSRGVIEXIH½XRIWWGPYFEWWSGMEXMSR
ERHMRXVSHYGIHGIVXM½IHXVEMRMRKTVSZMHIV4VMSVXSXLMW-
[SVOIHJSVRMRI]IEVWMRXLIIRXIVXEMRQIRXWIGXSV
Best piece of advice you’ve ever been given
)ZIV]XLMRKMWTSWWMFPIERHMXHITIRHWSR]SY
People might be surprised to know that...
%W')3-NSMRIH)6)47EWEGIVXM½IH½XRIWWMRWXVYGXSV

Professional background
;MXLEGEVIIVWTERRMRKQSVIXLER
]IEVW-JSYRHIHQ]½VWX½XRIWWGPYF
MR'SPSKRI+IVQER]MR
1]GSQTVILIRWMZII\TIVMIRGIMRXLIMRHYWXV]LEWFIIR
VIGSKRMWIH[MXLQ]WIPIGXMSRXS+IVQER]´W
7IREXISJ)GSRSQ]
Best piece of advice you’ve ever been given
-RTYXJVSQWXEJJMWIWWIRXMEPMRXLI
½XRIWWMRHYWXV]
People might be surprised to know that...
-PSZIXS[SVO[MXLQIQFIVWSJQ]JEQMP]
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LadyLine and EasyFit
(Ab LL International Oy - LLI)
Ab LL International Oy (LLI), Sulvantie 218,
65450 Sulva, Finland
Tel
+358 (0)40 586 9060
Email
jyrki@lli.fi
Web
www.lli.fi / www.ladyline.fi / www.easyfit.fi

Metropolitan Sport Club & Spa
C/Galileo 186, 08028 Barcelona, Spain
Tel
+34 93 330 38 10
Web
www.clubmetropolitan.net

Company proﬁle
LLI is responsible for operating and running two different
Finnish franchising chains called LadyLine and EasyFit.
8LI½VWXJIQEPISRP]JYPPWIVZMGI0EH]0MRIGPYF[EW
established 20 years ago and is currently the largest
female-only chain in the Nordic area with some 18,000
customers. EasyFit chain was established in 2010,
operating a low-cost model for its 45,000 members.
Number of sites
18 LadyLine sites; 39 EasyFit sites.
Plans for 2019
In 2018, to invest in digital and tech solutions; EasyFit to
JSGYWSRZMVXYEPWIVZMGIWSTIRMRK½ZIXSWM\RI[WMXIW

Company proﬁle
Metropolitan Club began its activity in Barcelona
in 1989, with a philosophy that remains to this day:
sophisticated clubs providing high-quality services to
clients at competitive prices. The Club already has 23
½XRIWWGIRXVIWEGVSWW7TEMRQEOMRKMXXLIGSYRXV]´W½VWX
GLEMR8LI'PYF´WLEPPQEVOWEVIXLIJEGMPMXMIWJIEXYVMRK
XSTUYEPMX]HIWMKRWEVIEWHIZSXIHXSVIPE\EXMSRERH
health, and high quality service.
Number of sites
WTSVXWGPYFERHWTEGIRXVIWEGVSWW7TEMR
Plans for 2019
3YVQEMRKSEPMWXLIGSQTER]´WMRXIVREXMSREPMWEXMSR

CEO: Jyrki Hannula

CEO: Javier Pellón

Professional background
CEO of LLI since October 2010,
previously MD for Technogym
distributor Qicraft in Finland and
Estonia, after spending over 20 years in different
managing director and general manager positions in
Finland and Europe in the fast-moving premium brands
and ICT businesses.
Best piece of advice you’ve ever been given
Live the moment! Also tomorrow!
People might be surprised to know that...
-[EW ZIV] FVMI¾]MRXLIQSHIPPMRKFYWMRIWW

Professional background
A Bachelor of Law and an MBA from the
-) 1EHVMH ERH0SRHSR&YWMRIWW7GLSSP
9/ *SYRHIVERHTVIWMHIRXSJ&76MR
ERHJSYRHIVERHTVIWMHIRXSJ0PI½WEMR
FIJSVIFIGSQMRKJSYRHIVERHGLMIJI\IGYXMZISJ
1IXVSTSPMXER7TEMRMR
Best piece of advice you’ve ever been given
%GX(SR´XFIEJVEMHXSQEOIQMWXEOIW
People might be surprised to know that...
-´ZIFIIREREXMSREPGLEQTMSRMRWUYEWLJSVXLVII
consecutive years.
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Mrs.Sporty
Helmholtzstr. 2-9, 10587 Berlin, Germany
Web
www.mrssporty.de

Prime Time Fitness
Prime Time Fitness GmbH, WestendDuo,
Bockenheimer Landstr. 24, 60323 Frankfurt, Germany
Tel
+49 69 7158 995 111
Web
www.primetime-fitness.de

Company proﬁle
Mrs.Sporty developed a new way to help women feel
PMOIE[LSPIRI[TIVWSR-XMRGPYHIWEYRMUYI½XRIWW
TVSKVEQQIXEMPSVIHWTIGM½GEPP]XSQIQFIVW´RIIHWFEWIH
SRWGMIRXM½GEPP]HIWMKRIHI\IVGMWIWXLEXIJ½GMIRXP]HIPMZIV
QE\MQYQVIWYPXWMREJVMIRHP]IRZMVSRQIRX*SYRHIHMR
2004 by CEO Niclas Bönström in partnership with tennis
legend Stefanie Graf.
Number of sites
520 clubs in eight European countries and Bahrain.
Plans for 2019
Converting the last 25 per cent of Mrs.Sporty clubs to
Mrs.Sporty functional training clubs in Germany.

Company proﬁle
Founded in 2010, Prime Time Fitness is a group of eight
training centres and an in-house corporate training
facility. The clubs focus on training services, especially
individual and small group personal training. All members
receive introductory and on-going assessment with the
Inbody BCA. Prime Time Fitness is responsible for the
athletic training of two professional soccer teams and
an ice hockey team. In addition, the company operates a
corporate in-house training facility.
Number of sites
Ten: 7 in Frankfurt, 2 in Munich, 1 in Hamburg.
Plans for 2019
Steady organic growth, one to two new clubs each year.

CEO: Niclas Bönström

CEO: Henrik Gockel

Professional background
Coca-Cola Sweden, SATS Europe,
24 Hour Fitness and co-founder of
Mrs.Sporty.
In Germany, Mrs.Sporty is the market leader in its sector
and we continue to aim for market leadership
in Austria and Switzerland.
;I[ERXXSEGLMIZIXLMWKSEPMRXLIRI\X½ZI]IEVW
In total, we will have opened well over 1,000 clubs in
Germany, Austria and Switzerland.
Best piece of advice you’ve ever been given
Good things don’t grow by themselves.

Professional background
7XEVXMRKEWEGSRWYPXERXMRXLI½XRIWW
industry in 1990, I then operated a small
chain of health clubs in Switzerland and
Germany in 1999. Between 2003 and 2008, I served as
Operations Director for Fitness First Europe and later as
MD for Germany. In 2010, I developed the Prime Time
*MXRIWWGSRGITXSTIRMRKXLI½VWXGPYFMR3GXSFIV
Best piece of advice you’ve ever been given
Never stop learning: every day, every second.
People might be surprised to know that...
We’re IHRSA European Club Leadership Award winners.
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REPEAT
Borups Allé
Email
Web
Facebook
Instagram

45, 2200 Copenhagen N, Denmark
info@repeat.dk
www.repeat.dk
/repeatfitness.dk
/repeatfitnessdk

SATS Group
PO Box 4949 Nydalen, N-0423 Oslo, Norway
Tel
+47 23 30 70 00
Web
www.healthandﬁtnessnordic.com

Company proﬁle
*SYRHIHF]½XRIWWIRXVITVIRIYV,ERW,IRVMO1SI
SøVIRWSRERH-,67%'LEMVQER6EWQYW-RKIVWPIZ6ITIEX
MWEXEVKIXIHLIEPXLGPYFGSRGITXGVIEXIH[MXLEWTIGM½G
group of people in mind – millennials and the young
at heart. Set in a cool, Soho-esque environment with
HMQQIHPMKLXMRKERHPSYH(.QYWMG¾I\MFMPMX]MRTVMGMRK
ERHXIVQWMWOI]%WQSSXLHMKMXEPI\XIRWMSRSJXLIMRGPYF
offering provides a stress-free end-user experience.
Number of sites
Five clubs in Denmark and Sweden.
Plans for 2019
To open three new clubs; expanding further into Sweden.

Company proﬁle
7%87+VSYTMWXLI2SVHMGVIKMSR´WPIEHMRKTVSZMHIVMR
XLILIEPXLERH½XRIWWWIGXSV[MXLEWXVSRKZMWMSRXSTPE]
an important role in our members’ health and quality of
PMJIEW[IPPEWMR[MHIV2SVHMGWSGMIX];ISJJIVQSHIVR
XVEMRMRKIUYMTQIRXLMKLP]UYEPM½IHTIVWSREPXVEMRIVW
ERHXLIPEVKIWXKVSYTXVEMRMRKSJJIV;IGSRWXERXP][SVO
with trend research and innovation to be the most
JSV[EVHPSSOMRK½XRIWWGLEMR
Number of sites
220 clubs.
Plans for 2019
Expanding to strengthen our positions.

CEO: Hans-Henrik Moe Sørenson

CEO: Sondre Gravir

Professional background
Project manager at the Danish
Foreign Ministry’s commercial Trade
Commissions; Regional Manager at
Fitnessdk, co-founder, partner and COO at Fresh Fitness
Denmark. Co-founded Repeat in 2016 with Rasmus
Ingerslev and two key colleagues from Fresh Fitness.
Best piece of advice you’ve ever been given
Embrace new challenges as they will inevitably develop
you as a leader and a human being.
People might be surprised to know that...
I’m an expert builder of shelters... in the eyes of my kids.

Professional background
I joined as CEO in October 2018
after being a member for 21 years and
strongly believe in our vision of making
people healthier and happier. Previously, I headed up
Barcelona-based Schibsted’s online marketplace business,
globally spanning across 19 countries.
Best piece of advice you’ve ever been given
To handle yourself use your head. To handle others, use
your heart.
People might be surprised to know that...
-EGXYEPP]PSZI+<GPEWWIW
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Strata Holding

TrainMore BV

Mytnaya ul 30-1-50, Moscow, Russia
Email
info@strata.ru
Web
www.strata.ru
www.orangefit.ru
www.cityfit.ru

Willem de Zwijgerlaan 2, 1111 ZS Diemen, the Netherlands
Web
www.trainmore.nl
www.highstudios.com
www.clubsportive.nl

Company proﬁle
7XVEXE,SPHMRKMWEPIEHMRK½XRIWWSTIVEXSVMR6YWWME
operating under distinct brands: OrangeFitness, offering
premium services, mass market CityFitness brand in
Russia, and boutique GravityStudio in Florida, USA. Strata
Holding is owned by the company founders.
Number of sites
32 clubs in Russia, Armenia and Bulgaria – 20 operating
under OrangeFitness and 12 operating under the
CityFitness brand. Two GravityStudios in the USA.
Plans for 2019
-RSTIRMRK½ZI+VEZMX]7XYHMSWMRXLI97%ERHXLVII
CityFitness clubs in Russia.

Company proﬁle
8VEMR1SVIMWERMRRSZEXMZI½XRIWWGLEMRMRXLI
Netherlands aiming to ensure everyone in our society
I\IVGMWIWQSVIVIKYPEVP]8VEMR1SVIVI[EVHWIZIV]
workout with a €HMWGSYRX-X´WZIV]WMQTPIXLIWXEVXMRK
GSWXSJXLI8VEMR1SVIQIQFIVWLMTMW€29 per month.
If you train 18 times you get €18 discount and only pay
€RI\XQSRXL8VEMR1SVITE]PIWW-X´WQSVIXLERE
QIQFIVWLMTMX´WEPMJIWX]PI
Number of sites
8VEMR1SVISRI'PYF7TSVXMZIXLVII,-+,7XYHMSW
Plans for 2019
3TIRMRKJSYV8VEMR1SVIWMXIWERHSRI,-+,7XYHMS

President: Anastasia Yusina

CEO: Han Doorenbosch

Professional background
Before founding Strata Partners in 2001,
I gained marketing experience in senior
positions with big multinationals. I have a
PhD in economics and am a trained journalist. Joint winner
of the 2011 IHRSA European Club Leadership Award.
Best piece of advice you’ve ever been given
You are responsible for your life, your relationships and
your future. All good and bad things that happen around
you are initiated by yourself.
People might be surprised to know that...
In November 2016 I became an IHRSA board member.

Professional background
I started out as a PE teacher before
STIRMRKQ]½VWX'PYF7TSVXMZIMR
-½RMWLIHER1&%MRERHJSYRHIH
8VEMR1SVIMR-R-GSJSYRHIH,-+,7XYHMSW
XLI½VWXFSYXMUYI½XRIWWGPYFMRXLI2IXLIVPERHW-´QE
member of the European Roundtables for Executives.
Best piece of advice you’ve ever been given
-J]SYEP[E]WHS[LEX]SY´ZIHSRI]SY´PPEP[E]WKIX
[LEX]SY´ZILEH
People might be surprised to know that...
-´QE(.ERHPSZIIPIGXVSRMGQYWMG
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VivaGym Group

Vivafit & Personal20
Rua Elias Garcia 324 Loja D, E&F,
2720-335 Amadora, Portugal
Tel
+35 1 210 970 651
Web
www.vivafit.com / personal20.com
Facebook
VivafitInternational / Personal20
Linkedin
Vivafit / Personal20
Twitter
Vivafit / Personal20
Instagram

vivafit

Fitness Hut: Espaço Amoreiras – Centro Empresarial,
The EDGE Group/UKSA Portugal (Fitness Hut), Rua D. João V,
n.º 24, 1250 – 090 Lisbon, Portugal
Web
www.fitnesshut.pt
VivaGym: Pasaje Compositor Lehmberg Ruiz,
4 2ºF 29007 Málagas
Web
www.vivagym.es

Company proﬁle
Co-founders Pedro Ruiz and Constance Ruiz are
responsible for operating and running two different
½XRIWWJVERGLMWIGSRGITXWGEPPIH:MZE½XERH4IVWSREP
:MZE½XMWE[SQIRSRP]FSYXMUYI½XRIWWGSRGITX[MXLMXW
S[RI\GPYWMZITVSKVEQQIW7&EVVIERH,--8JSV[SQIR
4IVWSREPMWER)PIGXVS*MXRIWWWXYHMSGSRGITXSTIVEXMRK
FSXLEWWMXIWMRWMHI½XRIWWJEGMPMXMIWEW[IPPEWWXERHEPSRI
WXYHMSWJSGYWMRKTVMQEVMP]SR)17
Number of sites
:MZE½XERH4IVWSREP
Plans for 2019
2I[WMXIWTPERRIHMR1MHHPI)EWXERHKVS[MRKXLIFVERH

Company proﬁle
:MZE+]Q+VSYTMW-FIVME´WPEVKIWXGPYF½XRIWWSTIVEXSV[MXL
QIQFIVW-XWZEPYITVSTSWMXMSRMWERGLSVIHSRE
LMKLZEPYIPS[GSWXWIVZMGI8LIE\IWSJWYGLETVSTSWMXMSR
EVITVMGIPIEHIVWLMTPSRKSTIRMRKLSYVWTVIQMYQ
location, no contract, and a wide range of classes and
EHHSRJIEXYVIWPMOI48ERHRYXVMXMSREPPJSVEREJJSVHEFPI
QSRXLP]JII
Number of sites
K]QWMR7TEMRMR4SVXYKEP
Plans for 2019
-R:MZETPERRIHSTIRMRKWERHMRXVSHYGXMSRSJRI[
WIVZMGIWPMOI,--8^SRIW8LMVH3TIR7XYHMS48MR7TEMR

CEO: Pedro Ruiz
President: Constance Ruiz

CEO: Juan del Rio Nieto

Professional background
'SRRMILEWFIIRMRXLI½XRIWWMRHYWXV]
JSV]IEVWERH4IHVSLEW]IEVW´
I\TIVMIRGIMRIRKMRIIVMRKQEREKIQIRX
ERHIRXVITVIRIYVWLMT
Best piece of advice you’ve ever been given
2IZIVJSVKIX[LIVI]SYGEQIJVSQERH[LSLIPTIH]SY
KIX[LIVI]SYEVIXSHE]
People might be surprised to know that...
;IPMOIXSWIISYVWIPZIWEW³KPSFEPGMXM^IRW´[MXL
VIWMHIRGIWFSXLMR4SVXYKEPERHXLI97%
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Professional background
;MXLQSVIXLER]IEVW´I\TIVMIRGI
[MXLEWYGGIWWJYPTVSJIWWMSREPGEVIIV
MRXLIVIXEMPWIGXSVERHGSQFMRMRK
I\IGYXMZIJYRGXMSRW[MXLS[RZIRXYVIW,EW[SVOIH
MRXIRWMZIP]MREVIEWSJFYWMRIWWWXVEXIK]WIVZMRKEW')3EX
.IRS´W4M^^EERH&SH]XIGL'SPSQFME
Best piece of advice you’ve ever been given
/IITXLMRKWWMQTPI-X´WRSX[LEX]SYHSFYXLS[
]SYHSMX
People might be surprised to know that...
-´QELERHMGETKSPJIV
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The Age of
INDEPENDENTS
Outdoor areas, virtual memberships and concepts aimed at different markets
– independent operators are keeping pace with the big boys. Kath Hudson reports
FORGOTTEN GEN

Club W
Entrepreneur and industry veteran
Tony de Leede is targeting what he
describes as a forgotten generation, with
huge potential – women over 50 – with his
latest venture, Club W.
7KHʛUVWVTP VTIW VLWH
launched in Sydney, Australia, in March
2018, and now boasts more members over
\HDUVWKDQXQGHU7DUJHWLQJPRUH
mature women, who don’t want to train
168
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in the traditional sense but who want to
remain in the best health possible, Club W
LVDSODFHWRPDNHIULHQGVEHDFWLYHʛQG
new hobbies and learn how to stay well.
7RPDNHSHRSOHIHHODWKRPHVWDʞDFW
like hosts, even accompanying nervous
members to classes, while seasoned
members are encouraged to buddy up with
newbies in return for free memberships,
which usually cost AUS$19.50 a week
ɳPPe 
“Club W aims to be a third space
where women can immerse themselves in
wellness, where they can recharge, restore
and connect with others,” says de Leede.

Seasoned members buddy up
with newbies in return for free
Club W gym memberships

“I refer to it as a second home based on
community and activity, where you feel
comfortable and safe.”
There are four exercise studios and, to
keep an intimate feel, each is limited to
SHRSOH7KH\DUHHTXLSSHGZLWKYLUWXDO
Wexer screens and LED lighting, while
VFHQWVDUHGLʞXVHGLQWRWKHURRPGH/HHGH
has put together a bespoke programme of
www.HCMhandbook.com

Around 200 classes a day, varying in
length from just ﬁve to 20 minutes,
are run on a continuous loop

FODVVHVZKLFKYDU\LQOHQJWKIURPʛYHWR
20 minutes running on a continuous loop,
so there are around 200 classes a day,
including yoga, pilates, stretch, strength,
GDQFHʛJKWFDUGLRPHGLWDWLRQDQGEDUUH
Other facilities include an education
room with treadmills and recumbent bikes,

where educational programmes are played
on a wide range of subjects, including
health, nutrition, self, relationships, the
menopause and children leaving home.
There are also three consultation
rooms, where specialists such as
naturopaths or massage therapists

I wanted to create somewhere
I could imagine my sister or
my mum coming to

“

Tony de Leede, entrepreneur
www.HCMhandbook.com

FDQRʞHUWKHLUVHUYLFHVIRUIUHHWDVWHU
sessions. If they are popular, they can pay
commission and take a regular slot.
Relaxation is high on the agenda so
Club W also has a lounge area equipped
with complimentary refreshments.
There’s also O2CHAIRS, which
encourage deep breathing, and climb-in
pods for simply chilling out.
“I wanted to create somewhere I could
imagine my sister or my mum coming to – a
SODFHZKLFKRʞHUVQRWRQO\PRYHPHQWEXW
also community and a range of clubs from
hobby-based sessions to charity groups,”
explains Tony de Leede.
HCM Handbook 2019
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ONE BIG COMMUNITY

“In an evening, when we have four
classes going on at the same time, as
well as people working out on the gym
ʜRRUWKHUHȷVDPDVVLYHEX]]DQGLWȷVUHDOO\
rewarding to see,” says Jon Rees – one of
a trio of brothers behind a new club in
Caerphilly, Wales.
“We set out to create an ultra modern,
results-driven group training facility,
involving high interaction with clients and a
sense of community.”
The 12,000sq ft (1,100sq m) gym has four
DUHDVIRUFODVVHVWKHJ\PʜRRUDVWXGLRD
boxing studio and a state-of-the-art indoor
cycling studio. There are 60 pieces of
Hammer Strength & Life Fitness equipment
and a SYNRGY rig.
Unlimited use of the gym and classes is
£35.99 a month (€41, $47).
All three brothers have strong sporting
backgrounds: Martin in football, Richard in
cycling and bodybuilding and Jon in rugby.
Richard and Jon were PTs, but when they
ERWKEHFDPHVREXV\WKDWWKH\FRXOGQȷW
take on any more clients, they decided it
was time to open their own facility.
They have established a Team Rees
standard to guarantee every class and
trainer gives the same quality experience.
The team pride themselves on learning
PHPEHUVȷQDPHVDQGJLYLQJWKHPHDFKD
friendly welcome and goodbye. At the heart
of its philosophy is community involvement
DQGLQFOXVLYLW\$NLGVȷʛWQHVVSURJUDPPH
LVRʞHUHGVRFKLOGUHQFDQGRDFODVVZKLOH
their parents are working out.
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Team Rees prides itself on learning
members’ names and giving them
a friendly welcome and goodbye

The best thing about having your
own club is the freedom to go
ahead with an idea

“

Richard Rees, co-founder
“The best thing about having your own
club is the freedom to go ahead with an
idea: for example, if we want to run a
bootcamp with spin bikes, we can,” says
Jon. Going forward he says the trio of
brothers will continue to work together on

honing the experience for their members:
Ⱥ:HȷUHUHDOO\SURXGRIKRZIDUZHKDYH
come in 10 months and we are really
excited to work closely with Life Fitness
in the future to continue to exceed our
PHPEHUVȷH[SHFWDWLRQVȻ
www.HCMhandbook.com
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Team Rees Gym

BARNBURNER

Vision Fitness
A derelict farmyard barn, with a
corrugated roof, conjured up all sorts of
possibilities for former footballer turned
PT Ollie Emsden. “It was a lovely big barn
just used for storing a tractor and hay when
I noticed it,” he says. “I thought it would
EHJUHDWWRORRNRXWRYHUWKHʛHOGVZKLOH
running on a treadmill. So I approached the
farmer, who eventually agreed.”
Inside, the high ceilings give an airy,
spacious feel, while the beams add
character and the big windows let in plenty
of natural light. Financing the enterprise
himself, with his dad giving some business
guidance and his mum helping with the
interiors, Emsden has created a distinctive
gym which stands out from the local
competition. The workout facilities are
complemented by a juice bar, a beauty
salon and a hairdressers.
The 3,000sq ft (280sq m) space is kitted
out with Life Fitness cardio and resistance
equipment, Jordan-personalised dumbbells
and an Ignite functional training rig, plus a
group exercise studio.
2QHRIWKH863VLVWKHʜRRGOLWRXWGRRU
training area which, as well as boasting a
second rig, has a dead lifting platform, astro
strip and a decking for yoga, Pilates and
bootcamps. “This has really kept people
who like exercising outdoors engaged over
the summer,” says Emsden. “It is still in
regular use in October and we’re hoping
the hardcore will use it over the winter.”
A non-contract membership of £30 a
month ($39, €34) is available, or pay as you
www.HCMhandbook.com

One of the USPs is the ﬂoodlit
outdoor training area

go costs £7.50 per visit (€9, $10). The club
is currently at around 70 per cent capacity.
Most of Vision Fitness’s members come
via word of mouth, as well as some social
media and email marketing, and it was
featured on a Channel 5 programme as part
of a beach body in four weeks series.
“The best thing about launching the club
is the sense of pride in creating it,” says
Emsden, who would like to open another
facility at a later date.

I thought
it would
be great to
look out over
the fields while running
on a treadmill

“

Ollie Emsden, founder

Vision is a distinctive gym which
stands out from local competition

HCM Handbook 2019
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PLACE IN THE SUN

FirstLight Cycle
Watching the sunrise from the 34th
ʜRRURID0DQKDWWDQKRWHOJDYH0DUN
$QWKRQ\WKHEUDLQZDYHRIODXQFKLQJDQ
exercise concept which incorporates the
DUFRIWKHVXQ7KURXJKWKHXVHRIEHVSRNH
ʛOPVDQGOLJKWLQJWKHVXQULVHDQGVXQVHW
KDVEHFRPHWKH863IRU)LUVW/LJKW&\FOH
DERXWLTXHLQGRRUF\FOLQJVWXGLRLQZHVW
/RQGRQZKLFKODXQFKHGODVW2FWREHU
$QWKRQ\FKRVHWREDVHWKHFOXERQ
LQGRRUF\FOLQJDIWHUDUHVHDUFKWULSWR
WKH86+HZDVYHU\LPSUHVVHGZLWKKRZ
)O\ZKHHODQG6RXO&\FOHZHUHJHWWLQJSHRSOH
WRSD\FORVHWRSHUFODVV eɳ 
$37ZLWKDEDFNJURXQGLQERXWLTXH
FOXEV$QWKRQ\H[SODLQVȺ,VDZDVKLIW
LQWKHPDUNHWLQDURXQG3HRSOH
ZHUHSD\LQJeDQKRXU ɳ 
IRUDJRRGWUDLQHUDQG,UHDOLVHGWKHUH
ZDVWKHRSSRUWXQLW\WRRʞHUFODVVHV
ZLWKURFNVWDULQVWUXFWRUVWRJLYHSHRSOH

The cycling studio is kitted
out with Schwinn bikes
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Anthony chose indoor cycling
after a research trip to the US

Most boutiques just go for the
26 to 34-year-olds, but we have
four different markets

“

Mark Anthony, founder
DQHTXDOO\HʞHFWLYHZRUNRXWEXWIRUD
TXDUWHURIWKHSULFHȻ
Ⱥ0RVWERXWLTXHVMXVWJRIRUWKHWR
\HDUROGVEXWZHKDYHIRXUGLʞHUHQW
PDUNHWVȻVD\V$QWKRQ\Ⱥ:HKDYHWKH
WR\HDUROGVWKHPXPVDIWHUVFKRRO
GURSRʞWKHWR\HDUROGVZKRDUH
LQWHUHVWHGLQEHLQJPRUHKHDOWK\DQGOLYLQJ
ORQJHUDQGWKHQZHȷUHDOVRDLPLQJDW\RXQJ
SHRSOHWU\LQJWRHQJDJHWKHPDQGPRYH
WKHPDZD\IURPWKHLUPRELOHGHYLFHVȻ
7KHF\FOLQJVWXGLRZKLFKZDVNLWWHGRXW
E\6FKZLQQELNHVZDVMRLQHGE\WZRIXUWKHU
VWXGLRVLQ-DQXDU\/LJKWER[DER[LQJ

VWXGLRLQFRUSRUDWLQJWKHOLJKWHOHPHQW
DQGWKH/LIHVWXGLRZKLFKZLOOVWUHDPOLYH
FODVVHVLQFOXGLQJ\RJDVWUHQJWKWUDLQLQJ
EDUUHFRUHXSSHUERG\DQGORZHUERG\
3D\DV\RXJRFODVVHVFRVWeHDFK
ɳ RUEORFNVFDQEHSDLGIRUYLD
GLUHFWGHELWDWDGLVFRXQWHGUDWHIRXUD
PRQWKFRVWVe ɳ WKHSULFHRI
HLJKWLVe ɳ DQGFRVWe
ɳ ZKLOHWKHRQOLQHPHPEHUVKLS
ZLOOFRVWe ɳ 
$QWKRQ\LVQȷWSODQQLQJPRUHFOXEVȺ2XU
EXVLQHVVSODQLVOLQNHGWROLYHFODVVHVZKLFK
ZLOOEHDEXVLQHVVZLWKLQDEXVLQHVVȻ
www.HCMhandbook.com

FirstLight’s business plan
is linked to live classes – a
business within a business

www.HCMhandbook.com
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NO LIMITS

V1be
2QHRIWKHʛUVWboutique clubs in
Manchester, V1be launched last March,
RʞHULQJDWUHDGPLOOEDVHG+,,7VWXGLRZLWK
PXVLFVSHFLDOO\GHVLJQHGWRʛWWKHZRUNRXWV
7KHIRUPHUGLUHFWRURI6LPSO\*\P
$QG\7HHLVEHKLQGWKHSURMHFWDORQJZLWK
FRGLUHFWRU*DUHWK(YDQVDQG.HYLQ6FRWW
SUHYLRXVO\RIWKH+DUODQGV*URXS7KHWULR
VSHQWDZKROH\HDUKRQLQJWKHFRQFHSWDQG
ʛQGLQJWKHULJKWVLWH
Ⱥ,JRWLQWREXGJHWVDWWKHULJKWWLPH
DQGQRZ,WKLQNLWȷVWKHULJKWWLPHIRU
ERXWLTXHVȻVD\V7HHȺ+RZHYHURIWHQ,
think boutique studios can be elitist and
WKHZRUNRXWVDUHWRRKDUG:HDUHDLPLQJ
WREHDVLQFOXVLYHDVSRVVLEOHE\XVLQJWKH
0\=RQHʛWQHVVWUDFNLQJEHOWVVRSHRSOH
FDQPHDVXUHWKHLURZQSHUIRUPDQFHDQG
ZRUNDWDQDSSURSULDWHOHYHOȻ
$QRWKHUGLʞHUHQFHEHWZHHQ9EHDQG
RWKHUERXWLTXHVLVWKDWLWLVRSHUDWLQJRQD
UHFXUULQJSD\PHQWPRGHOUDWKHUWKDQWKH
XVXDOSD\DV\RXJREDVLV8QOLPLWHGXVH
SHUPRQWKFRVWVe ɳ 7KLVLV
DORWPRUHWKDQSHRSOHDUHXVHGWRSD\LQJ
LQ0DQFKHVWHUZKLFKLQLWLDOO\SURYLGHGD
FKDOOHQJHDQGVRPHUHHGXFDWLRQ
“Boutique is a sector which people
DUHJHQHUDOO\IDPLOLDUZLWKLQ/RQGRQEXW

The boutique sector is a relatively
new concept in north England
HOVHZKHUHLWȷVDUHODWLYHO\QHZFRQFHSWȻ
VD\V7HHȺ:LWKKLJKHQGSULFLQJWKH
SURGXFWDQGVHUYLFHKDYHWREHVSRWRQ
,ISHRSOHDUHQȷWXVLQJDQGHQMR\LQJWKH
H[SHULHQFHȲQRWWRPHQWLRQVHHLQJVRPH
results – then their payment soon stops!”

Boutique is a sector which people are
generally familiar with in London,
but elsewhere it’s a relatively new concept

“

Andy Tee, co-director
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7KHFODVVEDVHGVWXGLRUXQVVL[RUVHYHQ
WLPHVDGD\7KHWHDPSODQWRH[WHQGXVDJH
E\RʞHULQJIUHHWUDLQLQJDQGSRZHU\RJD
at quiet times. A second site will be built
LQ0DQFKHVWHUDQGORQJHUWHUPWKHWHDP
KRSHWRIUDQFKLVHWKHFRQFHSWȺ,WKDVEHHQ
VHWXSZLWKIUDQFKLVLQJLQPLQGȻVD\V7HH
Ⱥ:HDOVRVHHSRWHQWLDOIRUDFOXELQFOXE
VFHQDULR7KHUHDUHWUDGLWLRQDOFOXEVRXW
there with spare space and capacity and
ZHȷYHDOUHDG\KDGRXWOLQHFRQYHUVDWLRQV
with one or two operators about
SRWHQWLDOO\LQFRUSRUDWLQJD9%(LQFOXEȻO
www.HCMhandbook.com
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Franchise briefing
There’s no sign of the UK’s franchise fitness sector cooling down. It’s not just
existing operators looking to add to their burgeoning portfolios – new operators
are queueing up to enter the market. Tom Walker reports

T

KH8.ʛWQHVVLQGXVWU\LVQRZ
WHHPLQJZLWKIUDQFKLVHGEUDQGV
5DQJLQJLQVL]HIURPQLFKH
RSHUDWRUVZLWKDKDQGIXORI
VLWHVWRJLDQWVVXFKDV$Q\WLPH)LWQHVV
FOXEV DQG«QHUJLH FOXEV D
TXLFNFRXQWVKRZVWKDWWKHUHDUHFORVH
WRFRPSDQLHVZLWKVRPHIUDQFKLVLQJ
HOHPHQWDYDLODEOHIRUHQWUHSUHQHXUV
7KHSDFHRIJURZWKKDVEHHQSDUWLFXODUO\
UDSLGRYHUWKHSDVWʛYH\HDUVGULYHQE\D
QXPEHURIERXWLTXHDQGEXGJHWRSHUDWRUV
HQWHULQJWKHPDUNHWZLWKDPELWLRXV
IUDQFKLVLQJSODQV7KHQHZHQWUDQWVLQFOXGH
ODUJHRSHUDWRUVVXFKDV6QDS)LWQHVVZKLFK
LVQRZLQWKHIRXUWK\HDURIDQH[SDQVLRQ
SXVKDLPLQJWRUHDFKFOXEV
$VZHOODVWKRVHZLWKELJSODQVWKH
IUDQFKLVLQJPRGHOKDVDWWUDFWHGVPDOOHU
LQGHSHQGHQWO\RZQHGFKDLQV7KHVH
LQFOXGH)LWQHVV6SDFHODXQFKHGE\IRUPHU
2O\PSLDQ7LP%HQMDPLQZKLFKKDV
H[SDQGHGWRVLWHVLQʛYH\HDUVDQG
ʛWQHVVDQGVRFLDOEUDQG2QH(OHPHQW

“
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New entrant to the franchising market, Snap Fitness is pushing for 250 clubs

The UK ﬁtness industry is teeming with franchised brands – over the last
ﬁve years it’s been particularly driven by boutique and budget operators
HCM Handbook 2019

ZZZ+&0KDQGERRNFRP

Anytime Fitness aims to have over
300 clubs by 2023 and is prioritising
plans to expand to north England

ZKLFKKDVUHYHDOHGSODQVWRXVHIUDQFKLVLQJ
WRWDNHLWVVSRUWVEDVHGRXWGRRUʛWQHVV
SURJUDPPHVRXWVLGHRI/RQGRQIRUWKHʛUVW
time since its launch 12 years ago.

FROM OVERSEAS
6RPHRIWKHELJJHVWSOD\HUVWRHQWHUWKH
PDUNHWKDYHDUULYHGIURPIRUHLJQVKRUHV
$XVWUDOLDEDVHG-HWWV)LWQHVVKDVPDGHD
VROLGVWDUWWROLIHLQWKH8.VLQFHHQWHULQJ
the market in September 2017.
Ⱥ,QMXVWRYHUPRQWKVZHZLOOKDYH
ODXQFKHGVHYHQFOXEVLQWRZKDWLVDʛHUFHO\
FRPSHWLWLYHPDUNHWȻVD\V-HWWV)LWQHVV8.
GLUHFWRU-DPHV*DUQHU)RXQGHGLQE\
KXVEDQGDQGZLIHWHDP%UHQGRQDQG&ULVW\
www.HCMhandbook.com

/HYHQVRQ-HWWVKDVHVWDEOLVKHGLWVHOILQWKH
Australian market by expanding rapidly
WKURXJKDIUDQFKLVHPRGHODQGQRZKDV
more than 210 sites down under.
Another newcomer with big plans is
86EDVHG8)&*\PZKLFKKDVUHYHDOHG
SODQVWRRSHQʛWQHVVFOXEVDFURVVWKH
8.DQG,UHODQG7KH86EDVHGFKDLQȲ
DEUDQGH[WHQVLRQRIWKHZRUOGȷVODUJHVW
mixed martial arts organisation, The
8OWLPDWH)LJKWLQJ&KDPSLRQVKLS 8)& 
ȲKDVVLJQHGD\HDUSDUWQHUVKLSZLWK
7'/LIHVW\OHZKLFKZLOORSHUDWHWKHVLWHV
,Q0DUFKWZRRWKHU86EDVHG
ʛWQHVVIUDQFKLVHVHQWHUHGWKH8.ZLWKSODQV
WRFDUYHRXWDVKDUHRIWKHPDUNHW7KHʛUVW

was Omni Fight Club, the cardio kickboxing
experience that operates under the
slogan ‘Fun Tough Fitness’. The company
appointed property specialist Savills to
VHHNLWVʛUVW8.VLWHVDVSDUWRIWKHEUDQGȷV
expansion into Europe.
2PQLȷVHQWU\ZDVIROORZHGE\;SRQHQWLDO
)LWQHVVZKLFKFXUUHQWO\RZQVDQXPEHURI
IUDQFKLVHGERXWLTXHEUDQGVLQFOXGLQJ&OXE
Pilates, indoor cycling concept CycleBar,
indoor rowing business Row House and
6WUHWFK/DEZKLFKRʞHUVSHUVRQDOLVHG
VWUHWFKLQJVHUYLFHV;SRQHQWLDOVDLGLW
SODQVWRWDNHLWVSRUWIROLRRIEUDQGVJOREDO
WKURXJKDPDVWHUIUDQFKLVHVWUDWHJ\LW
signed with entrepreneur Oliver Chipp.
HCM Handbook 2019
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Chipp expects to open at least 30 CycleBar
VWXGLRVLQ8.RYHUWKHQH[WʛYH\HDUVDQG
WKHʛUVWVWXGLRRSHQHGLQ/RQGRQLQ
There could be more on their way
too. Fifteen-time boxing world champion
Floyd Mayweather Jr. is in the process of
VHWWLQJXSDFKDLQRIʛWQHVVFOXEV,Q-XO\
KLVYHQWXUH0D\ZHDWKHU%R[LQJ
)LWQHVVUHYHDOHGGHWDLOVRIDIUDQFKLVLQJDQG
LQWHUQDWLRQDOWHUULWRU\ULJKWVSURJUDPPH
which it says will “enable it to expand
the brand globally”.
“Our goal is to have Mayweather Boxing
)LWQHVVVWXGLRVLQQHLJKERXUKRRGVDOORYHU
WKHZRUOGSURYLGLQJʛWQHVVSURJUDPPHV
for anyone who wants to train more
HʞHFWLYHO\Ȼ0D\ZHDWKHUVD\V

IT’S NOT ALL ABOUT LONDON
While the UK market is attracting a
QXPEHURIQHZSOD\HUVWKHUHLVSOHQW\RI
activity being undertaken by those with an
established footprint. One of the biggest
SOD\HUVLQWKHIUDQFKLVHPDUNHW«QHUJLH
)LWQHVVKDVDVROLGSLSHOLQH
“We can comfortably grow anywhere
EHWZHHQDQGQHZVLWHVD\HDUȻ
VD\V-DQ6SDWLFFKLD«QHUJLHȷVIRXQGHU
and executive chair.
Ⱥ:HZLOORYHUWKHQH[WWZR\HDUVJHW
into a comfortable pace of around 45-50
new clubs per year. And we can continue to
GRWKDWIRURXUʛYH\HDURXWORRNȻ
7KH8.ȷVELJJHVWIUDQFKLVHRSHUDWRU
Anytime Fitness is still growing too. “Our
goal is to have more than 300 clubs by
ȻVD\V&(26WXDUW%URVWHU

“
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Floyd Mayweather Jr. is in the process of setting up a chain of ﬁtness clubs

He adds that making “greater inroads” to
QRUWK(QJODQGRXWVLGHRILWVSRZHUEDVHLQ
/RQGRQDQGWKHVRXWKRI(QJODQGZLOOEHD
priority for its expansion plans.
Ⱥ$ORWRIWKHFOXEVZHRSHQHGLQ
ZHUHRXWVLGHRI/RQGRQVRWKDWZDVD
KXJHSRVLWLYHȻKHVD\VȺ$ORWRIZKDWZH
do is dictated by property availability. With
high street retailers feeling the pinch in
WKLVFXUUHQWHFRQRPLFFOLPDWHZHKDYH
seen some great opportunities open for us
in prime locations.”
Broster also reveals that the company has
IRXQGVHFXULQJVLWHVRXWVLGH/RQGRQWREHD

VOLJKWO\GLʞHUHQWH[SHULHQFHWRWKHSURFHVV
within the capital.
Ⱥ7KHPRGHODQGFOXEʛWRXWDUHWKHVDPH
LWȷVMXVWDERXWʛQGLQJWKHULJKWSURSHUW\Ȼ
KHH[SODLQVȺ2XWVLGHRI/RQGRQDPHQLWLHV
like free parking are more important to
the consumer and franchisees. Culture
also plays a part. Our ethos of creating
community-led clubs has an increased
VLJQLʛFDQFHRXWVLGHRIFLWLHVZKHUHSHRSOH
KDYHPRUHWLPH0HPEHUVȷGZHOOWLPHLQ
WKHFOXEVLVLQFUHDVHGDQGWKHUHȷVDJUHDWHU
focus on member engagement and owning
their local community.”

With high street retailers feeling the pinch in this current economic climate,
we’ve seen some great opportunities open for us in prime locations
HCM Handbook 2019
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énergie has a solid
pipeline but can still grow
up to 50 new sites a year

www.HCMhandbook.com
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One of the new entrants to have
accelerated its UK growth plans in
2018 is US-based boutique operator
Orangetheory. Following a somewhat
slow start in the UK – it initially signed a
partnership deal with David Lloyd Leisure
in 2013 but only opened three sites – the
brand has now signed two master deals
for a total of 110 franchised sites, covering
all of England.
“We are putting a lot of focus on the
UK,” says Dan Adelstein, Orangetheory’s
vice president of franchise development.
“We’re looking to open 70 in the
southern part of England and a further
40 in the north. Out of those, six were
operating by the end of 2018 and we
expect to have a total of 12 operating by
the end of 2019.”
One of the fastest growing franchised
brands in the UK – and the world – is
Australia-based F45. It currently has more
than 1,300 locations worldwide and has
been busy on the European market over
the past 12 months. It recently opened its
ʛUVWVLWHVLQ6ZLW]HUODQG)LQODQGWKH&]HFK
Republic, Lebanon and Israel – with plans
also in place to launch in Germany.
“We are now operating in 35 countries,
but the focus is very much on the US and
UK markets,” says Rob Deutsch.
“In the UK and Europe, we’re aiming
to sell 185 franchises during 2019, and
a further 350 in 2020. In the UK, our
long-term goal is to have a studio in almost
every corner of the country. We’ve already
H[SDQGHGVLJQLʛFDQWO\LQ/RQGRQRYHUWKH
past two years, with almost 30 studios
open, and this is still very much the focus.
“Short term, we’re also focusing on
innercity hubs outside of the capital.”
180
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Orangetheory has signed two master deals for a total of 110 franchised sites

There is plenty of room for growth – especially
for those with smaller-format clubs and studios.
The boutique format is really taking over the big box

“

To drive its UK and European plans,
F45 launched a UK headquarters in
London in August 2018. “Opening our
European headquarters in London was a
very important and exciting move for us,”
Deutsch adds. “London is a strategically
important market for the business, as the
ʛWQHVVLQGXVWU\FRQWLQXHVWRJURZLQERWK
VL]HDQGYDOXH7KHQHZ+4ZLOOSOD\DQ
integral role in helping to expand across
new markets and countries.
“It’s also a great way of showcasing our
business model to prospective investors;
its central location and close proximity
to existing UK and European franchisees
PHDQVWKDWZHFDQRʞHUPRUHVXSSRUWDQG
help them to drive business. It’s given us a

local presence as we are near many of the
studios, so investors can come and get a
feel for the brand, visit existing F45 studios
and try the classes.”

THE FUTURE LOOKS BRIGHT
So how much more growth can the
8.ʛWQHVVPDUNHWDFFRPPRGDWH"/RWV
according to the operators.
Ⱥ:HGHʛQLWHO\VHHDQRSSRUWXQLW\WR
continue to grow at our current levels”, says
énergie’s Spaticchia. “We feel very lucky
because we are on the cusp of two very
KRWPDUNHWV7KHEXGJHWʛWQHVVVSDFHLV
very hot from an investment point of view
EXWHTXDOO\ʛWQHVVIUDQFKLVLQJKDVQHYHU
been hotter.
www.HCMhandbook.com

Australia-based F45 is not only one of
the fastest growing franchises in the
UK, but one of the fastest worldwide

“So while we have to deal with the
environment getting more competitive, I
think the fact that so many international
franchises are heading for the UK has
really shown that this is very furtive
growth ground.”
Spaticchia adds that there remain plenty
of areas to expand into. “Some of our
clubs are in populations or towns as small
as 20,000 or 25,000 people,” he explains.
“For example, our Hoddesdon club is in a
population of 20,000 people and yet it has
2,500 members and our franchisee makes
DQQXDOSURʛWV7KHUHDUHPDQ\PRUHWRZQV
like Hoddesdon we can go into – and some
haven’t got any real level of competition.”
www.HCMhandbook.com

Anytime’s Broster agrees and adds that,
as well as the increasing demand from
consumers, there’s also growing interest
from entrepreneurs for getting involved
LQWKHʛWQHVVEXVLQHVVȺ7KHJURZWKLQ
WKHPDUNHWLVUHʜHFWHGE\WKHHFOHFWLF
franchisee network that we have,” he says.
Ⱥ3HRSOHDUHUHFRJQLVLQJWKHʛWQHVV
industry as a sustainable investment and
a lot of our franchisees have an existing
portfolio of high-street hospitality
IUDQFKLVHVȲVXFKDV&RVWD&RʞHHDQG
Subway, for example.
Ⱥ7KH\ȷYHWXUQHGWRʛWQHVVDVLWKDVD
QXPEHURIEHQHʛWVLQFOXGLQJORZHUVWDʡQJ
models, a smaller focus on attracting new

customers and – as has been shown in the
past few years – the fact that the industry is
still growing despite the recession.”
For Orangetheory’s Adelstein, there is
plenty of room for growth – especially for
those with smaller-format clubs and studios.
Ⱥ,GHʛQLWHO\VHHDQLQFUHDVHGGHPDQGIRU
ERXWLTXHʛWQHVVȻKHVD\VȺ7KHERXWLTXH
format is really taking over the big box.
“I feel that people are increasingly
looking to spend less time at the gym
and not ‘waste time’ – they are looking
for results and looking for someone to
work with them. But it also has to be
reasonably priced. And that’s what we
try to accomplish.” O
HCM Handbook 2019
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TRIB3 International Ltd
'IHEV,SYWI2ETMIV7XVIIX7LIJ½IPH
7SYXL=SVOWLMVI7,%9/
Email: rod@trib3.es
Web:[[[XVMFGSYO
Facebook:86-&9/
LinkedIn: TRIB3 INTERNATIONAL

63(,-0046)7-()28

About us
*MVWXIWXEFPMWLIHMR7LIJ½IPHMR.ERYEV]
86-&MWEFSSXGEQTFSYXMUYI
WXYHMSHIWMKRIHXSI\GMXIEPPXLIWIRWIW
ERHE[SVOSYXXSGLEPPIRKISYV86-&
QIQFIVWERHKYIWXW

XIEQJYPPMRMXMEPXVEMRMRKTVSKVEQQI
TPYWTIVWSREP86-&GSEGLXSEWWMWXMR
XLISTIRMRKSJ]SYV86-&FSYXMUYI
ERHSRKSMRKHE]XSHE]STIVEXMSRW*YPP
FYWMRIWWTPERRMRKWYTTSVXERHSRKSMRK
XVEMRMRKMRGPYHIH

What’s the main USP
of your franchise?
%[SVPHGPEWWI\TIVMIRGIXSGLEPPIRKI
IZIV]GPMIRX%JJSVHEFPIPY\YV]FVERH
[MXLE[EVH[MRRMRKHIWMKRXLEX
GVIEXIWEXSXEPI\TIVMIRGIIEGLXMQI
;SVPHGPEWWXVEMRIVWERH[SVOSYXW
HIWMKRIHXSGVIEXIXLIFIWXVIWYPXW
ERHJIIPMRKSJEGLMIZIQIRX'YXXMRK
IHKIXIGLRSPSK]XLEXKMZIWGSRWXERX
[SVOSYXJIIHFEGOXSSYVGPMIRXW

How much does it cost?
-RMXMEPJVERGLMWIJII[LMGL
MRGPYHIWWMXI½RHMRKERHTVSNIGXHIWMKR
1SRXLP]JVERGLMWIVS]EPX] SJXSXEP
KVSWWVIZIRYI8IGLRSPSK]JII
per month.

What does the franchise
package include?
*VERGLMWITEGOEKIMRGPYHIWJYPPKPSFEP
WYTTSVXTEGOEKIGSZIVMRKVIEPIWXEXI
WYTTSVX½RERGIERHPIEWMRKWYTTSVXJVSQ
SYVKPSFEPTVSZMHIVWTEVXRIVWLMT(IWMKR
ERHFYMPHTVSKVEQQIJSVSYVMRLSYWI

www.HCMhandbook.com

How many sites do you have?
;IGYVVIRXP]VYRWMXIW

/):-2=%8)7')3

Which consumer group/
demographic is the
franchise targeted at?
9VFERTVSJIWWMSREPWQSHIVRYVFER
½X;IEVIPSSOMRKTVMQEVMP]EXGMX]
GIRXVIWMRLMKLP]TSTYPEXIHEVIEWSJQENSV
world cities.
What are the characteristics of
the franchisee you’re looking to
work with?
)RXVITVIRIYVW[LSEVITEWWMSREXIEFSYX
XLI½XRIWWMRHYWXV]ERHTEWWMSREXIEFSYX
HIZIPSTMRKXIEQWERHTISTPI[MXLMRE
KPSFEPJVERGLMWIRIX[SVOTEVXRIVWLMT

What are your expansion
plans for 2019?
'YVVIRXP][ILEZIGPYFWSTIRMRXLI9/
7TEMR1SWGS[,IPWMROM1EHVMH
&EVGIPSREERH+YERK^LSY'LMRE8LMW
]IEV[I[MPPVIEPP]WXEVXXSEGGIPIVEXISYV
MRXIVREXMSREPI\TERWMSR[MXLGPYFW
STIRMRKMR0SRHSR'LMRE7TEMRTPYW
WIZIVEPTSXIRXMEPRI[GSYRXVMIW
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THE GLOBAL LEADE
LEADER IN
BOUTIQUE
UTIQUE FITNESS
FITN
IS NOW SEEKING
NG QUALIFIED
Q
MASTER FRANCHISE PARTNERS
PA
FOR THE UK AND EUROPE.
EURO

For more information, please visit www.xponential.com or contact
John Kersh at john@xponential.com
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FRANCHISE PROFILE

Xponential Fitness LLC
:SR/EVQER%ZIRYI-VZMRI
'%97%

8IP  
)QEMPNSLR$\TSRIRXMEPGSQ
;IF www.xponential.com
JOHN KERSH

About us
Xponential Fitness is the world’s leading
JVERGLMWSVSJFSYXMUYI½XRIWWWXYHMSW
with a portfolio of pioneering brands
MREPPEVIEWSJ½XRIWWMRGPYHMRKG]GPMRK
4MPEXIW]SKEVS[MRKWXVIXGLMRKFEVVI
HERGIERHVYRRMRK3YV½VWXWXYHMSW[IVI
established in 2002.

How much does it cost?
Master franchisees should have access to
E½VWX]IEVQMRMQYQSJ97QMPPMSRMR
capital to support the opening of a pilot
studio and the launch of franchise efforts.

What’s the main USP
of your franchise?
We are experts in successful studio
STIVEXMSRWERHSYVWSPIEMQMW
on supporting our franchisees to
FIGSQITVS½GMIRXERHTVS½XEFPI

What are your expansion
plans for 2019?
-R<TSRIRXMEP*MXRIWW[MPPSTIR
more than 500 studios in the United
7XEXIWEGVSWWEPPIMKLXFVERHWERH[MPPEPWS
STIRSYV½VWXWXYHMSWMR)YVSTI%WMEERH
Latin America.

What does the franchise
package include?
<TSRIRXMEP*MXRIWWMWGYVVIRXP]WIIOMRK
UYEPM½IHQEWXIVJVERGLMWITEVXRIVWMR
the UK and Western Europe who can
WYGGIWWJYPP]PEYRGLERHKVS[SRISV
QSVISJSYVFSYXMUYI½XRIWWFVERHW;I
provide extensive initial support to open
XLI½WXTMPSXWXYHMSMRXLIQEVOIXEW[IPP
as ongoing support for a successful and
sustainable franchise offering.

www.HCMhandbook.com

How many sites do you have?
WXYHMSWSTIR

What are the characteristics of
the franchisee you’re looking to
work with?
1EWXIVJVERGLMWIIWWLSYPH½VWXFI
passionate about our brands and
about helping improve the lives of our
JVERGLMWIIWERHQIQFIVW8LI]WLSYPH
EPWSLEZIEWXVSRKHVMZIERHGETEGMX]XS
KVS[UYMGOP]MREGSQTIXMXMZIERHJEWX
TEGIHGSRWYQIVJEGMRKIRZMVSRQIRX
Key personnel
John Kersh
'LMIJ-RXIVREXMSREP(IZIPSTQIRX3J½GIV

Which consumer group/
demographic is the
franchise targeted at?
(ITIRHMRKSRXLIFVERHXLIQIQFIVW
of Xponential Fitness studios range in
EKIJVSQXSERHEQENSVMX]EVI
women. Our members value the sense of
GSQQYRMX]ERHXLISYXWXERHMRKUYEPMX]SJ
instruction found at our studios.
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LOOKING TO
RECRUIT?
For over 30 years
Leisure Opportunities has
helped organisations in the health
and fitness industry to find the
best talent available.
Contact us to post your job today!
call:+44 (0)1462 431385
email: leisureopps@leisuremedia.com
m
live chat: leisureopportunities/livechat
hat

leisure opportunities
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FITNESS EMPLOYERS

Employers briefing
Recruiting great fitness staff
is an important retention
PHOTO: SHUTTERSTOCK/ONEINCHPUNCH

tool in the health and fitness
sector. Tom Walker reports

O

ne of the oft-repeated mantras
for achieving successful
recruitment is to have the “right
person, in the right place, at
the right time”. Useful advice, especially if it’s
accompanied with further considerations.
+RZFRVWHʞHFWLYHDUH\RXUZD\VRIʛQGLQJ
VWDʞIRUH[DPSOH":KDWDERXWWKHWLPH
VSHQWRQʛQGLQJWKHULJKWSHRSOH"$QGKDYH
you got the best possible partners to work
ZLWKZKHQVHDUFKLQJIRUQHZVWDʞ"
7DNLQJWKHWLPHDQGHʞRUWWRGHYHORS
a recruiting process which continually
looks for people with the right skills and
PRWLYDWLRQZLOOQRWRQO\ʛQG\RXWKHSHRSOH
– but could save a lot of time and money.

PLANNING FOR SUCCESS
Recruitment and the way it’s planned
is essential to every industry. Getting
recruitment right in a service industry
VXFKDVWKHKHDOWKDQGʛWQHVVVHFWRULV
particularly important. Having the right
VWDʞLVFUXFLDOWREXLOGDSRVLWLYHH[SHULHQFH
for your members. Engaging, motivational
people can create a positive atmosphere
in a club or studio, which is tangible from
www.HCMhandbook.com

Having the right staff is crucial to build a positive experience for members
WKHYHU\ʛUVWPRPHQWDSURVSHFWLYHQHZ
member steps inside your facility.
+DYLQJJUHDWʛWQHVVVWDʞLVDOVRDQ
LPSRUWDQWUHWHQWLRQWRRO$FFRUGLQJWR
UHWHQWLRQH[SHUW'U0HOY\Q+LOOVGRQLI
ʛWQHVVVWDʞDFWLYHO\LQWHUDFWZLWKPHPEHUV
they retain their membership longer than
members who receive little interaction.

– which enables the selection of the best
FDQGLGDWHVWRVXLW\RXUVSHFLʛFQHHGV
There’s no harm in doing some market
research. Find out how much competitors
SD\IRUWKHVDPHMREV\RXȷUHORRNLQJWRʛOO
ȲDQGWKHW\SHVRIEHQHʛWVWKH\RʞHUȲWR
make sure you’re competitive.

BUILDING A RESERVE

The Leisure Opportunities recruitment
service is the UK’s leading career and
UHFUXLWPHQWVHUYLFHIRUWKHʛWQHVVLQGXVWU\
Using the latest technology, it distributes
your jobs through printed magazines,
websites, digital publications, social media
and ezines – so they’re seen by great
candidates. Importantly, as each platform
is used by industry people to keep up with
the latest news, your jobs will be seen by
those who aren’t actively jobseeking. O

Finding good, loyal talent can be hard, so
DVN\RXUVHOI+DYH\RXPDGHHYHU\HʞRUWWR
attract and encourage candidates to apply
IRU\RXUYDFDQFLHV"$UH\RXFOHDUDERXW
\RXUSUHVHQWDQGIXWXUHUHTXLUHPHQWV"
$OVRDWDWLPHZKHQGLJLWDOUHFRUGNHHSLQJ
is getting increasingly important, there’s no
reason why you shouldn’t create a talent
pool of prospective candidates – acquired,
IRUH[DPSOHWKURXJKSUHYLRXVDSSOLFDWLRQV

HELP IS AT HAND
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WE OFFER
SOMETHING FOR
Everyone Active are here to help all members of local communities to be
active, to be healthy and to enjoy their leisure time. We do this by offering
sports, fitness, leisure and health services for Everyone.
Everyone Active;
• Manage almost 200 leisure centres and cultural facilities
• Work with more than 50 local authorities
• Offer opportunities for career growth and progression
• Were awarded Swim England ‘Facility Operator of the Year 2018’
• Were awarded the ukactive Training Award ‘Large Employer of the Year 2018’

www.everyoneactive.com
190

HCM Handbook 2019

www.HCMhandbook.com

EMPLOYER PROFILE

Everyone Active
;EXPMRK(VMZI7OIXGLPI]1IEHS[W,MRGOPI]0IMGIWXIVWLMVI0))=9/
8IP  
;IF[[[IZIV]SRIEGXMZIGSQ
8[MXXIV @EveryoneActive
*EGIFSSO*EGIFSSO)ZIV]SRI%GXMZI
0MROIH-R GSQTER]WPQIZIV]SRIEGXMZI
&PSK[[[IZIV]SRIEGXMZIGSQGSRXIRXLYF

About us
Everyone Active is the UK’s longestestablished leisure operator and a leader in
XLI½IPHSJWTSVXWERHPIMWYVIQEREKIQIRX
;ISTIVEXIEPQSWXPIMWYVIERHGYPXYVEP
JEGMPMXMIWEGVSWWXLIGSYRXV]ERHIQTPS]
SZIVGSPPIEKYIW
;ILEZIEWXVSRKVITYXEXMSRJSV
delivering high-quality services and
WXEXISJXLIEVXJEGMPMXMIW3YVQMWWMSRMWXS
GVIEXILIEPXLMIVGSQQYRMXMIWF]WYTTSVXMRK
TISTPIXSFIGSQIQSVIEGXMZI
What kind of roles
do you hire for?
)ZIV]SRI%GXMZISJJIVWE[MHIVERKI
SJNSFSTTSVXYRMXMIWJSVTISTPI
[LSEVITEWWMSREXIEFSYX[SVOMRK
MRXLILIEPXLERH½XRIWWWIGXSV
6SPIW[MXLYWZEV]EW[MHIP]EWTIVWSREP
XVEMRIVWW[MQXIEGLIVWERHPMJIKYEVHW
XSGSQQYRMX]IRKEKIQIRXSJ½GIVWWEPIW
GSRWYPXERXWERHHYX]QEREKIVWERHIZIV]
VSPISJJIVWSTTSVXYRMXMIWXSTVSKVIWW

www.HCMhandbook.com

Why work for your organisation,
[LEXEVIXLIFIRI½XW#
3YVVETMHKVS[XLQIERW[IEVIEFPI
XSSJJIVSYVGSPPIEKYIWE[IEPXLSJ
HIZIPSTQIRXSTTSVXYRMXMIW
%W[IPPEWFIMRKTEVXSJSRISJXLI
country’s leading leisure operators,
SYVGSPPIEKYIWEPWSFIRI½XJVSQJVII
QIQFIVWLMTWJSVXLIQERHXLIMV
JEQMPMIWGLMPHGEVIZSYGLIVWEG]GPIXS
[SVOWGLIQIHMWGSYRXWSRPYRGLIW
ERHHMWGSYRXIHWIVZMGIWSJJIVIHF]SYV
GSVTSVEXITEVXRIVW
What’s your company ethos?
3YVQMWWMSRMWXSKIXQSVITISTPIQSVI
EGXMZI[MXLXLIEMQSJLIPTMRKXLIQXS
EGLMIZIQMRYXIWSJTL]WMGEPEGXMZMX]
½ZIXMQIWE[IIO8LMWWXEVXW[MXLSYV
XIEQERH[ITVSZMHIGSPPIEKYIWERHXLIMV
JEQMPMIW[MXLXLIXSSPWERHXMQIRIIHIHXS
EGLMIZIXLMW
;ILEZIEWXVSRKGYPXYVISJWYTTSVXMRK
talented colleagues to reach their potential
ERHEVIGSQQMXXIHXSHIZIPSTMRKTISTPI
JVSQ[MXLMR

Do you have any employeerelated accreditations or awards?
Our colleagues are supported to achieve
TVSJIWWMSREPEGGVIHMXEXMSRW[LIVIZIV
TSWWMFPIERH[I[SVOGPSWIP][MXL
CIMSPA and other organisations to help
GSPPIEKYIWHIZIPST
8LILEVH[SVOSJSYVXIEQWMW
recognised through internal colleague
E[EVHWERHMRHYWXV]IZIRXW
Do you offer training? If
so, please describe?
%PPGSPPIEKYIWEVIKMZIRJEGIXSJEGIERH
SRPMRIXVEMRMRK[LIRXLI]NSMRYWLIPTMRK
XLIQXSYRHIVWXERHSYVQMWWMSRERHXLIMV
VSPIMREGLMIZMRKMX
;IEPWSQEOIXVEMRMRKSTTSVXYRMXMIW
[MHIP]EZEMPEFPIXSIQTPS]IIWXLVSYKLSYV
SRPMRIPMFVEV]SJHIZIPSTQIRXVIWSYVGIW
What are your plans for 2019?
;I[MPPGSRXMRYIXSKVS[ERHSJJIVE[IEPXL
SJRI[NSFVSPIWERHEGXMZMX]STTSVXYRMXMIW
XSPSGEPGSQQYRMXMIWEGVSWWXLIGSYRXV]
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GLL
Middlegate House, The Royal Arsenal,
Woolwich, London, SE18 6SX, UK
Tel: +44 (0)208 3175000
Web:[[[KPPNSFWSVK
Twitter: @GLL_UK
Facebook: www.facebook.com/BetterUK/
LinkedIn: https://uk.linkedin.com/company/gll

About us
GLL is the UK’s largest leisure and
cultural services provider and one
SJXLI½VWXERHPEVKIWXPIMWYVIWSGMEP
enterprises. Our aim is to get more
people, more active, more of the time
whilst making leisure and community
facilities accessible and affordable.
What kind of roles
do you hire for?
We offer careers for everyone across
England, Wales and Northern Ireland.
Whether your ambitions lie in leisure,
sport, libraries, events & catering,
culture, health & beauty, corporate
support or working with children, you’ll
FIEFPIXS½RH]SYVTIVJIGXNSFEX+00
Why work for your organisation,
[LEXEVIXLIFIRI½XW#
%WERSXJSVTVS½XSVKERMWEXMSR[I´VI
different. Passionate about seeing our
communities thrive, we invest back into
SYVJEGMPMXMIWTVSNIGXWERHTISTPIERH
are an Investors in People Silver Award
employer. At GLL we have a range of
FIRI½XWMRGPYHMRKTIRWMSRWGLIQIW

www.HCMhandbook.com

GERRY KENDRICK

discounted leisure centre and gym
memberships, ride to work scheme and
XLISTTSVXYRMX]XSNSMRXLI+007SGMIX]
and have a say in how we’re run plus
associated social events, trips and parties.
What’s your company ethos?
The four pillars are the cornerstones of
GLL, Better Business, Better People, Better
Service and Better Communities. These
are our guiding principles that sit at the
heart of our business where each pillar is
of equal importance. Through our success,
we know that delivering a quality service
with exceptional people working to engage
the community helps to ultimately deliver
a better business. Without one pillar, all
would fail. We really believe in living our
‘Better People Achieve More’ mantra
which is about keeping our staff trained and
motivated to be the best they can be.

Do you offer training? If
so, please describe?
For over twenty years, GLL College has
been a pioneering source for training and
WXEJ½RK;IWTIGMEPMWIMRTVSZMHMRKXLIWOMPPW
ERHUYEPM½GEXMSRWXSOIIT]SYSRIWXIT
ahead in today’s cutting-edge sports and
leisure industries. What’s more, at GLL
College we build communities; fostering the
environment where professionals can come
together to pursue the careers they love.
What are your plans for 2019?
We’re focussing on our customer
experience be it online or in any of
our 350+ facilities. We want to ensure
everyone knows, as a charitable social
enterprise, what makes us different
and what makes us ‘Better’ – both
as an employer and as a business
that has a postive impact on the
communities we work with.

Do you have any employeerelated accreditations or awards?
Investors in People Silver Award,
Employer of the Year at the Active
8VEMRMRK%[EVHW(MWEFMPMX]'SR½HIRXERH
Dementia Friendly accredited.
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The Gym
5th Floor, OneCroydon, 12 - 16 Addiscombe Road,
Croydon, Surrey, CR0 0XT, UK
Tel: +44 (0)20 3319 4828
Email: recruitment@thegymgroup.com
Web: www.thegymgroup.com/careers
Facebook: @thegymgroup

CHARLOTTE MONKHOUSE
RECRUITMENT LEAD

About us
Founded in 2007 The Gym Group, is the
original low-cost gym in the UK. Now with
over 720,000 members and 160 gyms we
are the fastest growing gym business in
Europe with over 22% of the UK low cost
market. Our 24/7, no contract, low-price
offer is a compelling proposition which is
XVERWJSVQMRKXLI9/LIEPXLERH½XRIWW
sector. We passionately believe in our goal
XSFVIEOHS[RXLIFEVVMIVWXS½XRIWWJSV
all to bring out the very best in people.
Especially our amazing teams. Our empire is
made up of all kinds of industry backgrounds,
and it’s the diversity of our makeup that
allows us to challenge our limits!

Why work for your organisation,
[LEXEVIXLIFIRI½XW#
Whether you’re a personal trainer,
running the whole gym or the digital
wizard behind our technology – whatever
your background we’ll provide a friendly
place where you can learn and improve
[LMGLMW¾I\MFPIXS]SYVRIIHW;I
push everyone to challenge their limits
(sometimes further than they think they
can go) because it’s how you’ll get the
most out of your body and your career.
The proof is in the (low calorie, high
protein) pudding: we have one of the
lowest turnovers of staff of any gym
company in the country!

What kind of roles do you hire for?
We’re always looking to expand our teams
of excited, diverse people with box fresh
Personal Trainers and Shiny new Managers,
with huge development opportunities. A
career in management starts with the role
of Assistant General Manager – General
Manager – Senior General Manager where you
will be leading clusters of sites all the way to
Regional Manager to grow and inspire a whole
region. To top that we have an epic team
running our Gym support central functions.
*MRHMRK]SYV½X-X´W[LEX8LI+]QMWEPPEFSYX

What’s your company ethos?
We work hard to give our members the
best experience and are always looking to
improve in everything we do. That’s why
our people are critical to our success.
3YVYRMUYIGYPXYVILIPTWIZIV]SRIJYP½P
their potential and achieve their personal
best! We make a very simple promise to
our people – Your Gym, Your Purpose,
Our Promise. This is critical to how we
operate, we believe passionately that the
Gym is in the hands of the Manager and
their team.

www.HCMhandbook.com

Do you have any employeerelated accreditations or awards?
;I[IVIXLI½VWX½XRIWWSTIVEXSVXS
achieve the Investors in People Gold
Standard, an accreditation that we still
hold today thanks to our commitment,
values, leadership and development
opportunities. In 2017 we achieved a star
rating from Best Companies and were
½REPMWXWMRXLI9/%GXMZIXVEMRMRKE[EVHW
Do you offer training?
We offer a range of training &
development for our people, no matter
their role. This includes a platform for our
8VEMRIVW[LSGERFIRI½XJVSQ6)4´W 
CIMSPA accredited CPD courses,
discounts and offers from industry leading
heavyweights. For our Managers and
support staff we offer various development
workshops including our award-winning
emerging talent programme.
What are your plans for 2019?
We have big growth plans aiming to opening
between 15 and 20 more gyms each year!
Our mission is to continue breaking
down barriers. Challenging limits.
,IPTMRKSYVTISTPIXEOIXLI½VWXWXIT
Championing realness and friendliness.
HCM Handbook 2019
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Active IQ
(V]HIR,SYWI7X.SLRW7XVIIX,YRXMRKHSR4)299/
8IP  
)QEMPFYWMRIWWHIZIPSTQIRX$EGXMZIMUGSYO
;IF[[[EGXMZIMUGSYO
8[MXXIV$%GXMZICC-5
0MROIH-R Active IQ

About us
Active IQ is the UK’s leading awarding
organisation for the physical activity
sector. We lead the way with dynamic
½XJSVTYVTSWIUYEPM½GEXMSRWXLEXIRWYVI
WYGGIWWIUYMTTMRKMRHMZMHYEPW[MXLXLI
ORS[PIHKIWOMPPWERHFILEZMSYVWXLI]
RIIHXSOMGOWXEVXSVTVSKVIWWXLIMV
GEVIIVWMRSYVZMFVERXWIGXSV
;ILEZISZIVUYEPM½GEXMSRWVERKMRK
JVSQ)RXV]0IZIPXLVSYKLXS0IZIPEPPSJ
[LMGLEVIWYTTSVXIHF]I0IEVRMRKQERYEPW
ERHPIGXYVITEGOW%PPSYVUYEPM½GEXMSRWEVI
EGGVIHMXIHF]3JUYEP5YEPM½GEXMSRW;EPIW
ERH'')%MR2SVXLIVR-VIPERHERHE[MHI
VERKISJTVSKVEQQIWEVIVIGSKRMWIHF]
CIMSPA and REPs.
-R%GXMZI-5FIGEQIETTVSZIHEW
ER)RHTSMRX%WWIWWQIRX3VKERMWEXMSR
We offer this service for a growing
RYQFIVSJ)4%WXERHEVHW
Product range and services
%GXMZI-5LEWIZSPZIHXSFIGSQIER

.)22=4%86-'/732

awarding organisation with a difference.
With a diverse portfolio of additional
TVSHYGXWERHWIVZMGIWMRGPYHMRKXLI7OMPPW
,YF4VSJIWWMSREP'EVIIV(IZIPSTQIRX
Professional Recognition and most
VIGIRXP])RHTSMRX%WWIWWQIRX

SYVIJJSVXWXSWYTTSVXIQTPS]IVWXSQEOI
FIWXYWISJXLIMV%TTVIRXMGIWLMT0IZ]
8LVSYKLSYXXLI]IEV[I[MPPGSRXMRYI
XSKVS[ERHHIZIPSTSYV7OMPPW,YF
content via an exciting range of interactive
[IFMREVWERHVIWSYVGIWMREZEVMIX]SJ
WYFNIGXEVIEW

Key customers
%GXMZI-5[SVOW[MXLSZIVETTVSZIH
GIRXVIWMRGPYHMRKTVMZEXIXVEMRMRK
TVSZMHIVWGSPPIKIWIQTPS]IVWPIMWYVI
WIVZMGITVSZMHIVWYRMZIVWMXMIWWGLSSPW
TVMWSRW]SYRKSJJIRHIVMRWXMXYXMSRWERH
international centres.

Shows attending in 2019
*);IIO%RRYEP%TTVIRXMGIWLMT
'SRJIVIRGI%GXMZIRIX)PIZEXI%GXMZI
9TVMWMRK%S'%TTVIRXMGIWLMTW'SRJIVIRGI
7-&)')YVSTI%GXMZI8VEMRMRK'SRJIVIRGI
ERH%[EVHW2EXMSREP%TTVIRXMGIWLMT7LS[W

Plans for 2019
%GXMZI-5[MPPGSRXMRYIXSPEYRGLRI[ERH
VIJVIWLIHUYEPM½GEXMSRWXLVSYKLSYXXLI
]IEVWYGLEWXLI0IZIP'IVXM½GEXIMR
+VSYT8VEMRMRKERHXLI0IZIP'IVXM½GEXI
MR4SWXYVEP%WWIWWQIRXERH'SVVIGXMZI
)\IVGMWI;I[MPPI\TERHSYV)RHTSMRX
Assessment service with a growing range
SJETTVIRXMGIWLMTWXERHEVHWERHGSRXMRYI

Key personnel
Jenny Patrickson
1EREKMRK(MVIGXSV
Sarah Edmonds
(MVIGXSVSJ5YEPMX]ERH7XERHEVHW
Laura Sheasby
,IEHSJ&YWMRIWW(IZIPSTQIRX
Steve Conopo
Head of Assessment Services

±%GXMZI-5LEWERMQTVIWWMZIVEXISJHIZIPSTQIRX[MXLTPIRX]SJRI[UYEPM½GEXMSRWXSOIITSYVSJJIVMRKJVIWLERHVIPIZERX-XW
VITYXEXMSREWERE[EVHMRKSVKERMWEXMSRMWWIGSRHXSRSRIWS[IORS[SYVWXYHIRXW[MPPFIXEOMRKUYEPM½GEXMSRWXLEXEVILMKLP]VIKEVHIH
F]IQTPS]IVW” ALAN JONES, CURRICULUM MANAGER FOR CULTURE, MEDIA AND SPORT, DARLINGTON COLLEGE
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Rediscover
Pilates
basisystems.com

Finely Crafted
Pilates Equipment

COMPANY PROFILE

BASI Systems
Maçka Cad. Vehbi Bey Apt. No:18/4, TeĪvikiye / ĩiĪli, Istanbul, 34367, Turkey
Tel: +90 (212) 4447659
Email: equipment@basisystems.com
Web: https://basisystems.com/
Instagram: www.instagram.com/basisystems
LinkedIn: www.linkedin.com/BASISystems
Facebook: www.facebook.com/BASISystems
Blog: https://basisystems.com/blog

About us
BASI is a leading education academy
that brings thirty years of Pilates
teaching experience to the design
of our equipment. We work with
Pilates professionals all over the world
who strive for strength, athleticism,
rehabilitation and the joy of healthy
movement. After years of research and
development, we introduce BASI Systems
equipment as a dynamic vehicle for the
Pilates community.
Product range and services
BASI Systems uses the highest quality,
environmentally friendly materials to
build equipment with bio-mechanical
and aesthetic integrity. Each piece is
hand crafted with care and state-of-the
art engineering methodologies. We use
beech wood for sturdiness, aerospacegrade aluminum for durability and
smooth transitions, antibacterial vinyl

to resist wear-and-tear and orthopaedic
cushioning for extraordinary comfort.
BASI Systems’ equipment offers longevity
with ergonomic functionality and an
expandable design system that can
WIEQPIWWP]½X]SYVRIIHW
Key customers
Pilates enthusiasts, instructors, personal
trainers, studio and facility owners, health
clubs, wellness centres.
Shows attending in 2019
FIBO (Germany), LFTL (California), PMA
(California). Check out Events Calendar at
basisystems.com/events.
Key personnel
Cengiz Han Üçgün
Chair & CEO
Mehmet Küçükonat
Sales Manager

“I approach the equipment like a dance partner; there is a give and take, an ebb and
¾S[SJIRIVK]-XWXVMOIWETIVJIGXFEPERGISJJSVQERHJYRGXMSRERHXLMWQEOIWXLI
equipment feel alive in my hands.”
RAEL ISACOWITZ, FOUNDER, BASI PILATES
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BLK BOX
Unit 6 Oakbank Channel Commerical Park, Queens Road, Titanic Quarter, Belfast, BT3 9DT, UK
Tel: +44 (0)7706 898178
Email:MRJS$FPOFS\½XRIWWGSQ
Web:[[[FPOFS\½XRIWWGSQ
Twitter: @BLKBOXFITNESS
LinkedIn: www.linkedin.com/company/blkbox
Facebook: [[[JEGIFSSOGSQFPOFS\½XRIWW
Blog: [[[FPOFS\½XRIWWGSQFPSKWRI[W

About us
BLK BOX (pronounced ‘BLACK BOX’)
began as specialists in sports equipment
and facility design in 2012. We’ve built the
company on a strong sense of purpose
¯XSVINIGXXLISVHMREV]ERHVIHI½RI
performance. We’re staying true to our
beliefs; aiming to deliver exceptional
performance products and spaces – with
unique design twists to showcase our
client’s brand.
Product range and services
BLK BOX began out of frustration by
the lack of imagination and invention in
XLI½XRIWWMRHYWXV];I´ZIKSRIJVSQ
a garage to doing business on a global
front from our HQ in Belfast’s Titanic
Quarter. Our products are for those
who won’t accept second best. We use
the best materials available to create
products that outlast, outperform and
totally dominate their competition.

GREGORY BRADLEY

Key customers
Arsenal FC, Everton FC, IRFU, Google,
LinkedIn, Pure Gym, Gymbox, Sports
Scotland, Swiss Rowing, The GAA, Turf
Games, Embody Fitness Dubai, W10,
UN1T, MyManor, Marchon Athletic,
Sports Surgery Clinic.

Shows attending in 2019
FIBO, SIBEC, BodyPower.
Key personnel
Gregory Bradley
Managing Director
Miles Canning
Head of Product and Brand

Plans for 2019
BLK BOX will continue our equipment
innovations and development
at our Belfast HQ. We will also
provide support Pure Gym on their
expansion throughout the UK.

“We are delighted to be associated with BLK BOX. We found their service professional
JVSQWXEVXXS½RMWL8LIJIIHFEGO[IVIGIMZIHVIKEVHMRKXLIK]QLEWFIIRSYXWXERHMRK²
MAURICE O’MEARA, KERRY GAELIC ATHLETIC ASSOCIATION
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SHARPER WEB BASED
CLUB MANAGEMENT




Powerful

Flexible






Excellent Value

Reliable

Call BrightLime today

0844 493 3696
www.brightlime.com
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'314%2=463*-0)

BrightLime Limited
&PSGO%'PMJXSR4EVO'PMJXSR4EVO%ZIRYI=SVO
2SVXL=SVOWLMVI=34&9/
8IP +44 (0)844 493 3696
)QEMPMRJS$FVMKLXPMQIGSQ
;IF[[[FVMKLXPMQIGSQ
8[MXXIV @Bright_Lime
0MROIH-R [[[PMROIHMRGSQclub-machine-limited

About us
Whether you are a low-cost gym or a
50+ multi-site multi-national health club,
BrightLime manage all operational aspects
MREWMRKPI¾I\MFPIGSVIWSPYXMSR%X
BrightLime we live for tackling technical
problems with a sense of fun and
YREWLEQIHWTEVO;I[SVOHMVIGXP][MXL
our customers to share ideas and knowhow to create solutions and winning
VIQIHMIWXSXLITVSFPIQWXLEXXLI]JEGI
Product range and services
&VMKLX0MQIMWTS[IVJYPVIPMEFPII\GIPPIRX
value with no hidden costs and backed
up with outstanding help desk support
ERHGYWXSQIVWIVZMGI&VMKLX0MQI
enables sales prospecting, online
joining, membership administration,
member portals, customer engagement,
business intelligence, front desk/
access control, event management,
direct debit administration and

I\GITXMSREPREXMZIETTGETEFMPMX]*VSQ
a single core solution BrightLime
GERMRXIKVEXI[MXL*MXRIWW8VEGOMRK
8IGLRSPSKMIW4E]QIRX+EXI[E]W
%GGIWW'SRXVSPETTPMGEXMSRWERHSXLIV
3rd party solutions to improve business
TVSGIWWIWERHQIQFIVI\TIVMIRGIW

4,-01377

Shows attending in 2019
%GXMZI2IX*-&37MFIG)PIZEXI
ERH-VIPERH%GXMZI
Key personnel
Phil Moss
+IRIVEP1EREKIV

Key customers
BrightLime works with a variety of
leisure industry operators encompassing
health clubs, spas, golf and country clubs
and trampoline parks both nationally
ERHMRXIVREXMSREPP]3YVGYWXSQIVW
MRGPYHI8LI&ERREX]RI+VSYT8LI'PYF
'SQTER]7[IEXERH)RIVKM
Plans for 2019
BrightLime’s progressive R&D policy
produces a substantial number of new
features and enhancements on a regular
FEWMWWYTTPMIHEWJVIIYTKVEHIW+IXMR
XSYGLXS½RHSYXQSVI

±*SV]IEVW&VMKLX0MQILEWEPPS[IHYWXSIJJIGXMZIP]QEREKIOI]TEVXWSJSYVFYWMRIWW;ILEZIWYGGIWWJYPP]MRXIKVEXIHSXLIVW]WXIQW
[MXL&VMKLX0MQI[LMGLLEWTVSZMHIHQE\MQYQIJ½GMIRGMIWMRSYVFYWMRIWW-XMWIEW]XSMQTPIQIRX[MXLPIWW[SVV]QSVITVSHYGXMZMX]²
RICHARD THEAKER, GROUP IT MANAGER, THE CLUB COMPANY (UK)
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COMPANY PROFILE

Core Health & Fitness
Unit 4, The Gateway Centre, Coronation Road, Cressex Business Park,
High Wycombe, Buckinghamshire, HP12 3SU, UK
Tel: +44 (0)1494 688260
Email: uksales@corehandf.com
Web: www.corehandf.com
Twitter: @CoreHandF
Facebook: Core Health & Fitness
LinkedIn:[[[PMROIHMRGSQGSQTER]GSVILIEPXLERH½XRIWW

About us
Core Health & Fitness is the world’s largest
privately-held marketer and distributor
SJGSQQIVGMEP½XRIWWWSPYXMSRWXSLIEPXL
clubs, community recreational centres,
hotels, government, educational facilities
and more. Core markets its products under
the iconic brands Star Trac®, StairMaster®,
Nautilus® and Schwinn®. Headquartered
in Vancouver, Washington, with over
400 employees, Core serves a global
customer base. Core maintains sales,
IRKMRIIVMRKERHWIVZMGISJ½GIWXLVSYKLSYX
the United States (Vancouver, WA; Lake
Forest, CA; Independence, VA) as well as
in the United Kingdom (High Wycombe),
Germany (Munich), Spain (Barcelona),
Poland (Poznan) and Brazil (Sao Paulo).
Product range and services
;ISJJIVXLIGSQQIVGMEP½XRIWWERHLIEPXL
club marketplace an unmatched portfolio
of brands including Star Trac®½XRIWW
equipment solutions, StairMaster® HIIT
products, Nautilus® commercial strength
products and Schwinn® indoor cycling bikes.

www.HCMhandbook.com

Key customers
Fitness First, DW Sports, Lifestyle
Fitness, Parkwood Leisure, IHG Hotels,
Active4Less, University of Kent, Stoke
Park Country Club Spa and Hotel, North
Lanarkshire Leisure, Bannatyne Health
Clubs, Trib3, Leejam and Life Leisure.
Plans for 2019
We launched the Star Trac FreeRunner
- an innovative treadmill featuring patentpending technology designed to absorb
impact and reduce injury. Designed to
improve both performance and comfort,
the FreeRunner features the HexDex
System, an aluminium running deck
supported by proprietary hexagonal
polymer suspension, that offers a
WYTTSVXMZIWYVJEGIEW[IPPEWWMKRM½GERXP]
increasing the lifespan of the belt and deck.
We have continued to promote
OpenHub cardio consoles and have
enhanced tracking capabilities by
partnering with Apple in releasing
+]Q/MXXSSYVQEMR¾SSVGEVHMSSTXMSRW
We have added the HiiT Rower to

PETER WEBB

our HiiT range which completes the
circuit. Now all of our product range
has the HiiT console, which provides
performance and enhancement.
Shows attending in 2019
IHRSA, FIBO, SIBEC, HOTEC, Elevate,
BodyPower, ENAS.
Key personnel
Adrian Message
Managing Director of Europe, Middle East
and Africa
Peter Webb
Vice President of EMEA Sales
Peter Rigg
Director of Key Accounts, Europe,
Middle East and Africa
Duncan Black
Director of EMEA Distributor Sales
For more information please contact
TEL: +44 (0) 1494 688260
EMAIL: uksales@corehandf.com
WEB: www.corehandf.com
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CFM will bring new members
to your health club

We do all the organising, the marketing and the selling. All you
have to do is focus on your club. In just 6 weeks we can generate
between 150-500+ new members. To find out more contact CFM now.
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COMPANY PROFILE

Creative Fitness Marketing
XL*PSSV1EVOIX7UYEVI,SYWI7X.EQIW7XVIIX
2SXXMRKLEQ2SXXW2+*+9/
Tel: +44 (0)115 777 3333
Email: uk@cfm.net
Web: www.cfm.net
Twitter: @_cfm
LinkedIn: www.linkedin.com/company/351170
Facebook: www.facebook.com/cfmuk

About us
CFM was established in 1990 and for 29
years have helped thousands of health
clubs across the world increase there
membership base.
Product range and services
CFM provide an end to end marketing
promotion for health clubs. In a 6 week
time period this package incorporates
social media advertising; direct mail;
onsite professional sales consultants
and an effective corporate outreach
strategy. This unique sales and marketing
programme will generate additional
QSRXLP]GEWL¾S[JSV]SYVGPYF
LIPTMRKXSQEOI]SY½RERGMEPP]WXEFPI
and secure you from any aggressive
competitors in your market place.

DEAN GODFREY

Key customers
'SXXMRKLEQ4EVOW+SPJ 'SYRXV]'PYFW
%WXPI]7TSVXW:MPPEKI'LSMGIW,IEPXL
'PYFW1SVIXSR,EPP1IVGYVI,SXIPW
,MPXSR%FIVHIIR'VS[RI4PE^E,SXIPW
&IWX;IWXIVR,SXIPW'LEQTRI]W,IEPXL
Spa and many Independent Gyms.

YOUR CAMPAIGN INCLUDES
Social Media Advertising
Print Media Advertising
Graphic Design & Video

Plans for 2019
Continue to help health clubs across the
UK and Ireland recruit new members.
Key personnel
Dean Godfrey
Operations Director
Jonny Packard
Business Development Manager
Harry Ainslie
Business Development Manager

Fitness Marketing Consultants
British Call Centre
Outdoor Advertising
Open Days & Events
Guerrilla Marketing
Referral Programs

±*VSQXLIQSQIRXXLIXIEQJVSQ'*1[EPOIHMRXSSYVGPYF[IJIPXGSQJSVXEFPIEWXLSYKLXLI][IVITEVXSJXLIXIEQ;IRIZIV
I\TIGXIHXSKEMRWSQYGLJVSQHSMRKWSPMXXPIXLI]PMXIVEPP]XSSOGEVISJEPPXLIHIXEMPW]IXQEHIWYVI[I[IVIOITXYTHEXIHSREHEMP]
basis. It literally couldn’t have gone any better.”
KYLE TAYLOR, 7 HEALTH & FITNESS, HILTON ABERDEEN
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I Changing Rooms
I Washrooms
I Spa Treatment Rooms
I Reception Areas
I Bench Seating

We always
apply the
finishing touch...
T 01803 555885
E sales@crownsportslockers.co.uk
W www.crownsportslockers.co.uk
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Crown Sports Lockers
8SVFE]&YWMRIWW4EVO;SSHZMI[6SEH4EMKRXSR(IZSR85,49/
Tel: 0)1803 555885
)QEMP sales@crownsportslockers.co.uk
;IF www.crownsportslockers.co.uk
Twitter: @woodenlockers
*EGIFSSO JEGIFSSOGSQGVS[RWTSVXWPSGOIVW
Blog: GVS[RWTSVXWPSGOIVWGSYOFPSK

7%14%01)6

Plans for 2019
;ITPERXSEXXIRHX[SI\LMFMXMSRWXLMW
]IEV)PIZEXIERH-RHITIRHIRX,SXIP
7LS[;IEVIGSRXMRYMRKXSHIZIPST
SYVRI[-PPYQMREXIPSGOIVVERKI[MXL
internal colour-changing LED lighting and
translucent locker doors, which creates a
VIPE\MRKGLERKMRKVSSQEQFMIRGI

About us
Crown Sports Lockers has designed,
GVEJXIHERH½XXIHFIWTSOIXMQFIV
furniture for spas, hotels and the sport
and leisure sectors since 1993. We
TVSNIGXQEREKI½XSYXWJVSQPSGOIVW
XVIEXQIRXVSSQWZERMXMIWERHFIRGL
WIEXMRKXSVIGITXMSRHIWOWFIHVSSQ
JYVRMXYVI[EWLVSSQWERHGYFMGPIWMR
XEMPSVIHQEXIVMEPWGSPSYVWERH½RMWLMRKW

of digital, electronic and traditional
PSGOMRKW]WXIQWXSWYMXEPPHIQERHW

Key personnel
Richard Downing
Managing Director
Spencer Grimwood
4VSNIGX1EREKIV
Sam Palmer
4VSNIGX1EREKIV

Key customers
:MPPEKI,SXIPW8LI'PYF'SQTER]4W]GPI
MRHITIRHIRXLSXIPWWTEWPIMWYVIGPYFWERH
KSPJGPYFW

*SVQSVIMRJSVQEXMSRTPIEWIcontact
TEL: 01803 555885
)1%-0sales@crownsportslockers.co.uk
WEB: www.crownsportslockers.co.uk

Parent company
Crown Sports Lockers (UK) Ltd.
Product range
;IHIWMKRQERYJEGXYVIERHMRWXEPP
FIWTSOIXMQFIVJYVRMXYVIMRGPYHMRK
PSGOIVWZERMXMIWFIRGLWIEXMRK
XVIEXQIRXVSSQW[EWLVSSQWGYFMGPIW
FIHVSSQJYVRMXYVIERHVIGITXMSR
HIWOW;IEPWSTVSZMHIE[MHIVERKI

±4W]GPI0SRHSRLEWWTIGM½IH'VS[R7TSVXW0SGOIVWJSVEPPJSYVSJMXW7TMRWXYHMSWERHLEWIRNS]IHEGPSWIJVMIRHP]ERHLIPTJYP[SVOMRK
VIPEXMSRWLMT[MXLXLIQWMRGI[IPEYRGLIHSYV½VWXWMXIMR1SVXMQIV7XVIIXMR%WETVIQMYQFSYXMUYI½XRIWWFVERHVYRRMRK
I\XVIQIP]FYW]WMXIWEGVSWWXLIGETMXEP[ILEZIXSIRWYVIGLERKMRKJEGMPMXMIWGERWXERHYTXSMRXIRWIYWI]IEVVSYRH'VS[R´WMRWXEPPW
LEZIHIPMZIVIHFSXLVSFYWXRIWWERHWX]PI(IHMGEXIHTVSNIGXQEREKIV7TIRGIV+VMQ[SSHQEMRXEMRWVIKYPEVGSRXEGX[MXLYWFIJSVI
HYVMRKERHEJXIVIEGL½XSYX½RIXYRMRKGLERKMRKVSSQPE]SYXWXSI\EGXP]QEXGLZMWMXSVRIIHW²
HAYLEY CASANOVA, OPERATIONS MANAGER, PSYCLE LONDON
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COMPANY PROFILE

Deloitte LLP
1 New Street Square, London, EC4A 3HQ, UK
Tel: +44 (0)20 7936 3000
Web: www2.deloitte.com/uk/en.html
Twitter: @DeloitteUK
LinkedIn: Deloitte UK

About us
Deloitte’s M&A Advisory team supports a
range of clients, from large corporates to
owner managed businesses, in executing
M&A transactions. Deloitte was ranked
No.1 European THL advisor (Mergermarket
rankings) by deal count in 2018. The UK
M&A Advisory team comprises over 150
professionals led by 32 sector focused
partners. It is supported by a global
RIX[SVOSJ½RERGMEPEHZMWSV]XVERWEGXMSR
support, tax and accounting professionals.
Product range
Deloitte provides advisory services
throughout the transaction, including:
O M&A strategy advice, assistance
with deal planning, including
preparing businesses for sale;
O Providing support in executing deals,
including advising on deal structuring;

ALICIA WHISTLECROFT

O

Managing transactions, including
co-ordinating other advisors and
supporting post deal; and
O Supporting raising capital, debt and
TVMZEXIIUYMX]½RERGMRKMRGPYHMRK
support in producing business plans.
8LI½RERGMEPEHZMWSV]XIEQEPWSTVSZMHIW
due diligence, tax and other transaction
advice, alongside Deloitte’s wider services
including audit, tax and consulting.
Key customers
Deloitte works with many of the growing
and established operators in the health
ERH½XRIWWMRHYWXV]EW[IPPEWEHZMWMRK
institutional investors looking to back
companies in the sector.

Shows attending in 2019
FIBO (Cologne), Elevate (London).
Key personnel
Alicia Whistlecroft
Manager in THL Corporate
Finance Advisory
alwhistlecroft@deloitte.co.uk
+44 (0)20 7303 0812
Nigel Bland
Partner in THL Corporate
Finance Advisory
nbland@deloitte.co.uk
+44 (0)20 7007 2761
For more information please see
Web: www2.deloitte.com/uk/
mergersandacquisitions

“I have worked with the Deloitte THL team on several transactions, most recently
on the 2018 acquisition of The Club Company. Once again, the team demonstrated
their outstanding sector knowledge, and thorough and constructive approach in
supporting us in completing the deal.”
BILL PRIESTLEY CHIEF INVESTMENT PARTNER AT EPIRIS

www.HCMhandbook.com
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WE DO MORE
Billing

Customer
Service

Credit
Control
Reporting

Analytics
Integrations

Compliance

Let the experts handle your Direct Debit collections so
you can focus on running - and growing - your business

Get in touch today
www.debitﬁnance.co.uk
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sales@debitﬁnance.co.uk

01908 422 000
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COMPANY PROFILE

DFC
16 Davy Avenue, Knowlhill, Milton Keynes,
Buckinghamshire, MK5 8PL, UK
Tel: +44 (0)1908 422000
Email:WEPIW$HIFMX½RERGIGSYO
Web:[[[HIFMX½RERGIGSYO
Twitter:$HIFMX½RERGI
LinkedIn:[[[PMROIHMRGSQGSQTER]HIFMX½RERGIGSPPIGXMSRWTPG

About us
At DFC, we offer totally transparent
revenue management solutions with
clear pricing and no hidden extras. It’s
our mission to help you improve your
relationships with your customers so
that they stay longer. We do this through
a commitment to maximise income,
streamline administration processes and
reduce customer churn for their clients. In
short, more time on your accounts hands
means less of a hole in your company’s
pocket. You can leave us to collect your
Direct Debits whilst you concentrate on
running – and growing – your business.
Parent company
Transaction Services Group.
Product range and services
3YV¾I\MFPIJYPP]QEREKIHWIVZMGI
IJ½GMIRXP]GSPPIGXW(MVIGX(IFMX
payments using traditional paperbased methods or our online portal,
FastDD. We manage the Direct Debit
process end-to-end with clear default
processes in place. Transparent in our
approach, we provide easily-accessible
real-time reports to our clients.

www.HCMhandbook.com

Key customers
We have happy customers in the majority
of leisure sectors, including chains, local
authority, trust, budget, hotels and
independent health clubs.
Plans for 2019
We are looking to work more closely
with private organisations and the
independent market. We have also begun
to grow our partnerships with hotel
chains, spas and child care facilities. Our
key differentiator across all markets is
that we do more.
Shows attending in 2019
FIBO, active-net, Active Uprising,
SIBEC Europe, Elevate, Quest,
NBS & CIMSPA Conference.
Key personnel
Ivan Stevenson
Director
Ross Young
Managing Director
For more information please contact
TEL: +44 (0)1908 422000 ext 826
;)&[[[HIFMX½RERGIGSYO

IVAN STEVENSON

In 2008 the enterprise teamed up
with Debit Finance Collections
(DFC) to see if they could make their
accounting, and how memberships
[IVIGSPPIGXIHQSVIIJ½GMIRX
Up until this partnership, Inspiring
Healthy Lifestyles (IHL) has most
of their members paying by annual
memberships or pay as you go,
resulting in increased admin time and
minimal opportunities for promotion.
Luckily, more than 10 years on, the
story is slightly different. Christ
Derbyshire, head of Business
Development at IHL, explains:
“DFC offered us the business
solutions we required alongside
fantastic customer service. They’ve
been fantastic at managing our
offerings. Transitions have been
seamless, and they’ve offered solutions
at every turn. As a result, we’ve been
able to increase our memberships.”
CHRIS DERBYSHIRE, HEAD OF
BUSINESS DEVELOPMENT AT
INSPIRING HEALTHY LIFESTYLES
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COMPANY PROFILE

Dyaco UK Ltd
*EMVFSYVRI(VMZI%XXIVFYV]1MPXSR/I]RIW1/6+9/
Tel:
Email:WEPIW$H]EGSGSYO
;IF[[[H]EGSGSYO
Twitter: @DyacoUKLtd
LinkedIn:[[[PMROIHMRGSQGSQTER]H]EGSYOPXH
*EGIFSSO[[[JEGIFSSOGSQ(]EGS9/0XH
Instagram:[[[MRWXEKVEQGSQH]EGSYOPXH

About us
Dyaco UK Limited offers a versatile range
of world-class commercial, medical and
LSQI½XRIWWIUYMTQIRXJVSQFVERHW
MRGPYHMRK7TMVMX*MXRIWW9*' 9PXMQEXI
*MKLXMRK'LEQTMSRWLMT .SLRR]+ERH
gym80. We cater for all markets, aiming
XSFIEXXLIGYXXMRKIHKISJHIZIPSTQIRXW
MRXLIMRHYWXV]XSVIEGXEGGSVHMRKP]ERH
TVSZMHISTIVEXSVWERHK]QYWIVW[MXLXLI
IUYMTQIRXXLI]RIIHERH[ERX
Parent company
Dyaco International Inc.
Product range and services
(]EGSS[RW7TMVMX*MXRIWWSJJIVMRKE
GSQTVILIRWMZIVERKISJGSQQIVGMEP':
QIHMGEPERHVILEFMPMXEXMSRIUYMTQIRX
(]EGSEPWSHMWXVMFYXIWEJYPPGSQQIVGMEP
PMRISJ9*'WXVIRKXLGSQFEXERHJYRGXMSREP
XVEMRMRKIUYMTQIRXEW[IPPEW.SLRR]+
7TMVMXFMOIWERHK]QWXVIRKXLIUYMTQIRX
1SWXVIGIRXP](]EGSERRSYRGIHEKPSFEP
PMGIRWMRKTEVXRIVWLMT[MXL4LMPMTWXLIKPSFEP
leader in health technology.

www.HCMhandbook.com

(]EGS[MPPPEYRGLEPMRISJ4LMPMTWQIHMGEP
ERHVILEFMPMXEXMSR½XRIWWIUYMTQIRXXS
XLI97QEVOIXMR5SJ[MXLJYVXLIV
QEVOIXVSPPSYXWPEXIVMRXLI]IEV
In addition, Dyaco offers a wide
range of light commercial and
LSQI½XRIWWTVSHYGXW[MXLFVERHW
MRGPYHMRK7TMVMX*MXRIWWLSQI
<XIVVE*MXRIWW9*'ERH730)
Key customers
'YWXSQIVWMRGPYHILIEPXLERH½XRIWW
GPYFWWYGLEW4YQT+]QW&Y^^+]QW
8LI,--8,YX*MXRIWWERHXLI
*YRGXMSREP8VEMRMRK'SQTER]WTSVXW
XIEQWMRGPYHMRK6EGMRK4SMRX*8IEQ
WGLSSPWWYGLEWXLI&EXXPI%FFI]7GLSSP
ERHXLI*MVI7IVZMGIMRGPYHMRK3\JSVH*MVI
ERH6IWGYI
Plans for 2019
;IEVIVIJVIWLMRKSYV7TMVMX*MXRIWW
GSQQIVGMEPGEVHMSIUYMTQIRX[MXLE
RI[FPEGOERHKVI]GSPSYV[E]ERH
MRXVSHYGMRKERI[7IVMIW*PYMH6S[IV
ERH%MVFMOI[MPPEPWSWIIXLISJ½GMEP
PEYRGLSJXLI.SLRR]+7TMVMX&MOI

DANIEL CLAYTON

Shows attending in 2019
-,67%*-&3)PIZEXIYOEGXMZI2EXMSREP
7YQQMXYOEGXMZI%GXMZI9TVMWMRK
Conference & Awards, FireFit.
Key personnel
Daniel Clayton
UK Director & President of Dyaco
Commercial and Medical Division
Andy Loughray
9/7EPIW(MVIGXSV
Sarah Hitchcock
Commercial Director
Janette Rose
Marketing Manager
Adam Rogers
9/ -RXIVREXMSREP7EPIW
Dan Hodge
6IKMSREP7EPIW1EREKIV
*SVQSVIMRJSVQEXMSRTPIEWIGSRXEGX
8)0
;)&[[[H]EGSGSYO
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eGym
'PYF;SVOWTEGI/IRRMRKXSR4EVO3J½GI
&VM\XSR6SEH0SRHSR7;()9/
Tel:  
Email: marketing-uk@egym.co.uk
Web: www.egym.com/en/business
Twitter: @egymuk
LinkedIn: eGymUK
Facebook: eGymUK

About us
I+]QFVMRKWXLIHMKMXEPJYXYVIXS½XRIWW
with a cloud-connected solution that
improves retention and drives acquisition.
eGym manufactures the world’s most
advanced smart connected software
and training equipment for gyms and
leisure centres. Complemented by
eGym-owned NetPulse – the leading
custom-branded mobile app provider –
and combining eGym’s mobile applications
with third-party partner integrations,
the solution delivers faster results for
QIQFIVWKVIEXIVTVS½XWJSVSTIVEXSVW
Parent company
eGym Gmbh.
Product range and services
eGym strength equipment, training
all muscle groups, is integrated with
EHZERGIHWSJX[EVIMRGPYHMRKWIZIR½XRIWW
KSEPW½ZIXVEMRMRKQIXLSHWKYMHERGIJSV
optimal repetitions, speed and rest times
and maximum strength measurements
with automated progressions. All training
data is recorded to the eGym Cloud and
seamlessly linked to the eGym Trainer
App, enabling trainers to provide tailored
member support. This is complemented
www.HCMhandbook.com

KERSTIN OBENAUER

by the eGym Fitness App, bringing
real-time training plans, analysis and
social networking to the customer.
Key customers
Parkwood Leisure, Serco, MyTime Active,
Inverclyde Leisure, Inspire All, Everybody
Sport & Recreation, Broxbourne Borough
Council, Wentworth Golf Club, The
Hurlingham Club, ESPH Gym and Physio,
Change, The King’s School Canterbury,
eActiv, FTC, Forever Health.

Shows attending in 2019
FIBO, Elevate, Active Uprising.
Key personnel
Kerstin Obenauer
'SYRXV](MVIGXSV9/
For more information please contact
EMAIL: marketing-uk@egym.co.uk
8)0  
WEB: www.egym.com/en/business

Plans for 2019
Growing the network of UK operator
partners and launching eFle-xx in the
UK. eFle-xx is a training circuit which
incorporates systematic exercises to
MQTVSZI¾I\MFMPMX]ERHQSFMPMX]

“eGym has been the perfect choice. It is intuitive, meaning inexperienced users enjoy a
progressive, fully automated and results-driven workout, every visit. The system adapts
proven training parameters, such as resistance, repetitions, speed and method, applied
by automated periodisation. This delivers results quickly, maintaining motivation.”
KIERAN VANGO, INVERCLYDE LEISURE
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THE ”ELEIKO FEELING” IS SOMETHING FREQUENTLY
ASSOCIATED WITH OUR BARS, BUT TO US, IT IS BIGGER
THAN THAT. IT’S WHAT WE STRIVE FOR IN ALL OUR
PRODUCTS AND BEST ACHIEVED BY KEEPING THE USER
EXPERIENCE AT THE HEART OF EVERYTHING WE DO
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Eleiko
Kalstorpvagen 18, Halmstad, 30262, Sweden

Tel: 07816757644
Email: sarah.burgess@eleiko.com
Web: www.eleiko.com
Facebook: www.facebook.com/eleikouk

About us
We build upon our 6-decade legacy in
weightlifting, fuelled by our unwavering
commitment to innovation, quality and
performance to develop the future of
strength training. We create products
that push the boundaries of performance
and unlock human potential, products
that build strength on and off the
lifting platform and enable outstanding
performance in sports and in life.
Product range and services
From world famous barbells, to bespoke
rigs, to silent platforms, our focus is on
innovation, quality and performance.
The Eleiko product range also includes
XLI½RIWXHYQFFIPPWOIXXPIFIPPWVEGOW
and benches. Aside from strength and
functional equipment, Eleiko also provides
education to compliment our range of
products, from online product training for
WXEJJXSLSWXMRKWTIGM½GGSYVWIWXSHIZIPST
trainers within the business.
Key customers
Eleiko equipment sits well within most
WIGXSVWMRGPYHMRKK]QERH½XRIWWLSXIPW
universities, sports performance, military,
JYRGXMSREP½XRIWW'YWXSQIVWMRGPYHI
www.HCMhandbook.com

SARAH BURGESS

Gymbox, Anytime Fitness, The FA, Starks
Fitness, 24 Hour Fitness, Loughborough
Uni, Equinox and UKSCA.
Plans for 2019
New, innovative products include the
Öppen Deadlift Bar, which solves the
troublesome issues common to many trap
bars. Eleiko will also be releasing a new
range of performance dumbbells.
Shows attending in 2019
CrossFit Strength in Depth, FIBO,
Elevate, IHRSA, Salon Mondial.
Key personnel
Dale Beech
Managing Director, Eleiko Sport Ltd
Sarah Burgess
Regional Manager, Eleiko Sport Ltd
For more information please contact
EMAIL: sarah.burgess@eleiko.com
TEL: 07816757644
WEB: www.eleiko.com

“The combination of Eleiko’s
excellent consultation process and
outstanding equipment made the
process of setting up our club much
smoother. We chose Eleiko due to
its high standards and detail that
goes into crafting and engineering
their equipment. Eleiko was the only
option for us.”
BRADLEY BATE, CO-OWNER,
ANYTIME FITNESS BELFAST
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REGISTER NOW

8 - 9 M AY 2 0 1 9 | E X C E L | LO N D O N

THE UK’S LEADING
TRADE EVENT FOR
PHYSICAL ACTIVITY

HEADLINE PARTNER

REGISTER NOW FOR YOUR FREE PASS TO ATTEND
Elevate is now ﬁrmly established as the UK’s largest gathering of ﬁtness, performance and healthcare
professionals. With more exhibitors, physical activity innovations and expert speakers than ever before,
make sure you don’t miss out. Highlights include:
ᔢ Seminar streams:

ᔢ Thought-leaders Conference

ᔢ Elevate Kids

ᔢ The Studio

ᔢ Innovation Awards

ᔢ The Tech Lab

ᔢ Drinks Reception

350+
EXHIBITORS

1000+
PRODUCTS

CO-LOCATED WITH

- Active Kids
- Active Aquatics
- Strategies for an Active Nation
- The Business of Physical Activity

6 INNOVATION
AWARDS

300+
SPEAKERS

FANTASTIC
NETWORKING

LEAD SUPPORTERS:
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Elevate – the UK’s largest trade event for physical activity

COMPANY PROFILE

5YEVX^,SYWI'PEVIRHSR6SEH6IHLMPP7YVVI]6,5<9/
8IP  
)QEMPIPIZEXI$UYEVX^PXHGSQ
;IF[[[IPIZEXIEVIREGSQ
8[MXXIV$IPIZEXIEVIRE
0MROIH-RIPIZEXIXLIEVIRESJI\IVGMWI
LIEPXLERHTIVJSVQERGI
*EGIFSSOIPIZEXIEVIRE
&PSKLXXTW[[[IPIZEXIEVIREGSQIPIZEXIRI[W

About us
THE UK’S LEADING TRADE EVENT
FOR PHYSICAL ACTIVITY. Elevate is
the most cost-effective route to the
9/´W½XRIWWGPYFQEVOIX3ZIVX[SHE]W
WSJWIRMSVHIGMWMSRQEOIVWJVSQ
PIMWYVIGIRXVIWLIEPXLGPYFWMRHITIRHIRX
ERHQYPXMWMXIK]QWLSXIPWWTSVXWGPYFW
WGLSSPWERHYRMZIVWMXMIWEXXIRHXSWSYVGI
XLIPEXIWXIUYMTQIRXJVSQSZIV
WYTTPMIVW[LMPWXKEMRMRKZEPYEFPIMRWMKLXW
JVSQLMKLPIZIPTVIWIRXEXMSRWERHHIFEXIW
Parent company
5YEVX^7IUYSME)ZIRXW0XH
Product range and services
)PIZEXIMWRS[½VQP]IWXEFPMWLIHEW
XLI9/´WPEVKIWXKEXLIVMRKSJ½XRIWW
TIVJSVQERGIERHLIEPXLGEVITVSJIWWMSREPW
;MXLQSVII\LMFMXSVWRI[TL]WMGEPEGXMZMX]
MRRSZEXMSRWERHI\TIVXWTIEOIVWXLERIZIV
QEOIWYVI]SYWEZIXLIHEXIWMR]SYVHMEV]
RS[,MKLPMKLXWMRGPYHII\LMFMXSVWJVSQ
XLIEVSYRHXLI[SVPHJVIIXLSYKLXPIEHIVW
GSRJIVIRGIE[MHIVERKISJWIQMREVW
WXYHMSHIQSRWXVEXMSRWXLI8IGL0EFERH
JERXEWXMGRIX[SVOMRKSTTSVXYRMXMIW)PIZEXI
MWJVIIXSEXXIRH¯VIKMWXIVJSV]SYVTEWW
RS[¯[[[IPIZEXIEVIREGSQ
www.HCMhandbook.com

Key customers
0IMWYVIGIRXVIWLIEPXLGPYFWMRHITIRHIRX
ERHQYPXMWMXIK]QWLSXIPWWTSVXWGPYFW
WGLSSPWYRMZIVWMXMIWTL]WMSXLIVETMWXW
EPPMIHLIEPXLGEVITVSJIWWMSREPWWTSVX
WGMIRXMWXWWXVIRKXLERHGSRHMXMSRMRK
I\TIVXWTIVWSREPXVEMRIVWIPMXIEXLPIXIW
GPYFWERHXLIMVWYTTSVXWXEJJ
Plans for 2019
8LIIZIRXMR[MPPFILIPHEX)\'I0
0SRHSRSR1E]:MI[XLIJYPPHIXEMPW
ERHTVSKVEQQISJIZIRXWSRSYV[IFWMXI
[[[IPIZEXIEVIREGSQ

MAX QUITTENTON

Lucy Findlay
7EPIW1EREKIV
Jo Tyler
1EVOIXMRK(MVIGXSV
Frances Frost
4VSKVEQQI4VSHYGIV
*SVQSVIMRJSVQEXMSRTPIEWIGSRXEGX
)1%-0IPIZEXI$UYEVX^PXHGSQ
8)0  
;)&[[[IPIZEXIEVIREGSQ

Shows attending in 2019
)PIZEXI'34%)PMXI7TSVXW)\TS
Key personnel
Max Quittenton
Director
Mike Costain
(IZIPSTQIRX(MVIGXSV

±)PIZEXITVSZMHIWERI\GIPPIRXSTTSVXYRMX]JSVFVERHWXSQIIX[MXLE9/EYHMIRGI
EWXLIVIMWRSSXLIVXVEHIWLS[MRXLIGSYRXV]PMOIXLMW8LIVIMWEP[E]WELMKL
UYEPMX]SJEXXIRHIIW²GEMMA BONNETT, MYZONE
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EXF Fitness
Brook Farm, Stoney Road, Grundisburgh,
Woodbridge, Suffolk, IP13 6RB, UK
Tel: +44 (0)1473 735 115
Email:WEPIW$I\J½XRIWWGSQ
Web:[[[I\J½XRIWWGSQ
Facebook: www.facebook.com/exfpb
LinkedIn:[[[PMROIHMRGSQMRI\J½XRIWW

About us
At EXF, we design and manufacture
equipment from our UK base in Suffolk. EXF
offer so much more than modular systems
and pick and mix installations; we don’t stock
‘standard’ sizes as everything is produced to
a bespoke design. Thirty years of experience
QIERW[IGERGVIEXILMKLUYEPMX]½XRIWW
experiences in even the most challenging
of spaces, providing everything from the
¾SSVMRKXSXLIIUYMTQIRXXSXLIWXSVEKI
Product range and services
We specialise in offering bespoke
JYRGXMSREPXVEMRMRKVMKW¾SSVMRKERH
storage solutions. Our in-house
installation team is able to work with the
YXQSWX¾I\MFMPMX]XSWYMXER]WGLIHYPI
We believe wholeheartedly in premium
quality and offer unrivaled guarantees
to give you complete piece of mind.

DANNY ARMSBY

3YV¾SSVMRKTVSHYGXWEPPGSR½VQXS
EN standards. EXF is a truly British
manufacturing option for any company.
%W[IPPEW[SVOMRK[MXL½XRIWWSTIVEXSVW
we also specialise in innovative outdoor
½XRIWWERHGSQFEX½XRIWWWSPYXMSRW
Key customers
Trade supply, industry commercial
customers and private customers.
Our work can be seen in Third Space,
Gymbox, Ministry Does Fitness, Sweat
IT and WIT Fitness to name a few. We
also work with the Ministry of Defence.

Key personnel
Charles Burch
Managing Director
Clare Burch
Director
Danny Armsby
Business Development Director
For more information please contact
TEL: +44 (0)1473 735 115
)1%-0WEPIW$I\J½XRIWWGSQ
;)&[[[I\J½XRIWWGSQ

Plans for 2019
To continue to offer the very best in
¾SSVMRKWXSVEKIERHJYRGXMSREPVMK
solutions. We will also be exploring
emerging trends within areas such as
FS\MRKERHSYXHSSV½XRIWW

“We have been thoroughly impressed by EXF. The team truly understand the
expectations of our members and have created bespoke solutions which enhance
our offering. The expertise they have is second to none and we look forward to
working with them in the future.”
ROB BEALE, FITNESS DIRECTOR, THIRD SPACE

www.HCMhandbook.com
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BUSINESS MANAGEMENT SOFTWARE & ONLINE
EDUCATION SOLUTIONS FOR THE FITNESS INDUSTRY

INTEGRATED CUSTOM BRANDED SOLUTIONS TO INNOVATE YOUR BUSINESS
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Fisikal Limited
*YPLEQ6SEH0SRHSR7;509/
8IP  
)QEMPMRJS$½WMOEPGSYO
;IF[[[½WMOEPGSQ
8[MXXIV$½WMOEP
*EGIFSSO Fisikal
0MROIH-R Fisikal

63&0%2()6

About us
*MWMOEPLIPTW½XRIWWTVSJIWWMSREPWSTIVEXSVW
ERHIHYGEXMSRSVKERMWEXMSRWMQTVSZI
IJ½GMIRGMIWERHWIVZMGIXLVSYKLMXWSRPMRI
FYWMRIWWQEREKIQIRXWSPYXMSRW8LIGYWXSQ
FYMPXJEGMPMX]QEREKIQIRXERHTVSHYGX
IHYGEXMSRTPEXJSVQWIREFPISTIVEXSVWXS
QEREKIXLIMVFYWMRIWWSRPMRISVZMEQSFMPI
*YRGXMSREPMX]MRGPYHIWFSSOMRKERHTE]QIRX
WSPYXMSRWWXEJJQEREKIQIRXGSRXIRXHIPMZIV]
ERHFYWMRIWWEREP]WMW*MWMOEPEPWSMQTVSZIW
XLIGYWXSQIVI\TIVMIRGI%QSFMPIETT
TVSZMHIWER]XMQIEGGIWWXSSRPMRIFSSOMRKW
ERHEREVVE]SJTIVWSREPMWIH½XRIWWGSRXIRX

MRGVIEWIWTVS½XWXLVSYKLEVIHYGXMSRMR
STIVEXMSREPGSWXWERHERMQTVSZIQIRXMR
GYWXSQIVIRKEKIQIRX
7XYHMSW¯EGSQTPIXIFYWMRIWWQEREKIQIRX
WSPYXMSRWSWMQTPIMXGERFIMQTPIQIRXIH
[MXLSYXETL]WMGEPZMWMXJVSQSYVXIEQ
8VEMRIVW¯EGSQTPIXIFYWMRIWWGPMIRX
QEREKIQIRXW]WXIQERHTVSKVEQQI
HIPMZIV]WSPYXMSR
&VERHW¯WSJX[EVIXSWXVIEQPMRILS[
GSRXIRXMWHIPMZIVIHXSGSQQIVGMEPERH
GSRWYQIVGYWXSQIVW
%GEHIQMIW¯TETIVPIWWFYWMRIWWWSPYXMSRW
JSVXVEMRMRKTVSZMHIVW

Parent company
*MWMOEP0MQMXIH

Key customers
3TIVEXSVW*MXRIWW*MVWX1MHHPI)EWX
&I1MPMXEV]*MX &1* 8LMVH7TEGI
(-61ERYJEGXYVIVW1EXVM\*MXRIWW
)WGETI*MXRIWW%GEHIQMIW(VYQQSRH
.SVHER&VMXMWL-QTEGX8VEMRMRK
7XYHMSW7YVKI&SH]HIWMKR

Product range and services
*MWMOEPSJJIVW½ZIGSVISRPMRIFYWMRIWW
QEREKIQIRXWSPYXMSRW
'PYFW¯MRXIKVEXIHWSJX[EVIXLEX

Plans for 2019
8LIPEYRGLSJXLI*MWMOEPWIPJWMKRYT
WXYHMSTVSHYGX7MQTPMGMX]QEVVMIH[MXL
GSQTVILIRWMZIJYRGXMSREPMX]XSMQTVSZI
FYWMRIWWIJ½GMIRGMIWERHIRLERGI
GYWXSQIVWIVZMGI
Shows attending in 2019
*-&3)PIZEXI
Key personnel
Rob Lander
CEO
Emma Excell
COO
*SVQSVIMRJSVQEXMSRTPIEWIGSRXEGX
8)0  
)1%-0MRJS$½WMOEPGSYO
;)&[[[½WMOEPGSQ

±;IWIPIGXIH*MWMOEPEWERSRPMRIWSPYXMSRXSLIPTYWGVIEXIEJVMGXMSRPIWWFSSOMRK
TVSGIWWJSVSYVQIQFIVW3TXMQEPQIQFIVI\TIVMIRGIMWSYVOI]STIVEXMSREP
JSGYWERHXLI*MWMOEPETTLEWIREFPIHYWXSTVSZMHIGSRZIRMIRGIERH¾I\MFMPMX]MRSYV
FSSOMRKTVSGIWWJSV+VSYT)\IVGMWIERH4IVWSREP8VEMRMRK²
GEORGE FLOOKS, COO, FITNESS FIRST MIDDLE EAST
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Unrivalled Fitness Measurement
FitQuest brings full body composition analysis
CPFUEKGPVKƒECNN[TQDWUVƒVPGUUOGCUWTGOGPV
to your facility in an easy to use, sophisticated
measurement tool with a user friendly interface.
Support your members to achieve their goals
and understand their measurements with
an innovative, data-driven, digital solution.
Contact us at LQIRKF#PLḨWTXHVWFRP
or call 020 7518 7323 to be part
of the measurement revolution.

YYYOKGƂVSWGUVEQO
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'314%2=463*-0)

MiE FitQuest
;SVXPI]1SSV6SEH0IIHW07.*9/
Tel:  
Email:MRJSLG$QMI½XUYIWXGSQ
Website:[[[QMI½XUYIWXGSQ
Twitter:$1MI*MX5YIWX
0MROIH-R[[[PMROIHMRGSQGSQTER]QMI½XUYIWX
Facebook:$1MI*MX5YIWX
Blog:LXXTWFPSKQMI½XUYIWXGSQ

About us
FitQuest (MiE Medical Research) are
WTIGMEPMWXWMRXLI½IPHSJLYQERTIVJSVQERGI
measurement. We have developed
advanced measurement equipment including
human telemetry, EMG, myometry, gait,
goniometry, ECG & heart rate variability,
providing us with a unique understanding
SJLYQERTL]WMGEPTIVJSVQERGIERHMX´W
measurement. Our aim is to become the
number one human measurement partner
by providing accurate, easy-to-use devices
XLEXIREFPIMRHMZMHYEPWXSQEOIMRJSVQIH
decisions about their health.
Parent company
MiE Medical Research.
Product range and services.
*MX5YIWXFVMRKWJYPPFMSQIGLERMGEP
PEFXIGLRSPSK]XSXLI½XRIWWJEGMPMX]
XSTVSZMHIWGMIRXM½GEPP]VSFYWX½XRIWW

&6-%2*-68,

QIEWYVIQIRXERHJYPPFSH]GSQTSWMXMSR
analysis. FitQuest provides an easy
to use, intuitive system supported by
comprehensive research programmes and
product development, which continue
XSHVMZIQIEWYVIQIRXWSPYXMSRWJSV[EVH
JSVXLI½XRIWWMRHYWXV]3YVHEXEHVMZIR
analytics bring new insights to our
customers, more success to our users
ERHMQTVSZIHIRKEKIQIRXJSVSYVGPMIRXW

Plans for 2019
8LVSYKLSYXSYVJSGYWMWSRTVSHYGX
developments which support member
engagement to provide insights to users and
operators to enable exercisers to better
understand how to achieve their goals.

Key customers
FitQuest works closely with operators,
researchers and other organisations
across the UK and internationally,
including The Gym Group, Better
+00 +3*MXQIHMGSW%YJ7GLEPOI
Elements, John Harris, Fitness One,
7TSVX4EWW5YIWX:MXEPMX]ERH7-6%¯XLI
+SZIVRQIRXSJ(YFEMEQSRKSXLIVW

Key personnel
Brian Firth
CEO
Neil Ballantine
COO
James Cockerill
'-3

Shows attending in 2019
*MX5YIWX[MPPFIEXXIRHMRK*-&3)YVSTI
and Elevate in 2019.

±8LIPEXIWX*MX5YIWXQEGLMRIWEVIEOI]TEVXSJSYVRI[0-:)-8QIQFIVWLMT
TVSZMHMRKWXERHSYX½XRIWWQIEWYVIQIRXERHGSQTVILIRWMZIFSH]GSQTSWMXMSR
analysis. Our members now have easy access to data that can really help them
QIIXXLIMV½XRIWWKSEPW²
DOMINIC MORROW, HEAD OF PRODUCT & PROPOSITION, THE GYM GROUP
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FunXtion International BV
Wibautstraat 224, Amsterdam, North Holland, 1097 DN, Netherlands
8IP +31 6 55851651
)QEMP info@funxtion.com
;IFWMXI www.funxtion.com
8[MXXIV @funxtion
0MROIH-R www.linkedin.com/company/funxtion-international-bv
*EGIFSSO www.facebook.com/FunXtion/
&PSK LXXT//www.funxtion.com/en/news/

About us
*YR<XMSRMWERMRXIVEGXMZIHMKMXEP½XRIWW
GSQTER]XLEXFIPMIZIW½XRIWWWLSYPHFI
engaging, immersive and challenging for
exercisers of all skill levels. FunXtion
brings functional training to life using a
cloud-based, multi-device, open platform
[LMGLSJJIVWHMKMXEP½XRIWWERHZMVXYEP
coaching that makes functional training
safe, effective, accessible and motivational
for your members whilst allowing you to
connect with them 24/7, save cost and
MRGVIEWITVS½X
Product range and services.
FunXtion provides consistent world-class
½XRIWWGSRXIRXERHWSJX[EVI8LI
interactive platform gives you the tools
to support your site and your team
in delivering a world-class, engaging
½XRIWWI\TIVMIRGIJSV]SYVQIQFIVW
8LMWI\TIVMIRGIMWHIPMZIVIHXLVSYKL

high-quality coaching, training, and
service anytime and anywhere. FunXtion
HIPMZIVWHMKMXEPXEMPSVIH½XRIWWWSPYXMSRW
XLEX[MPPOIIT]SYVFYWMRIWW½XFIRI½XMRK
your company by gathering business
intelligence that helps you retain
members for longer as well as creating
additional revenue.
Key customers
Anytime Fitness, DW Sports UK, David
Lloyd NL, Jubilee Hall London, Mandarin
Oriental Hotel Doha, Icon Fitness Israel,
JD Sports UK, Jumpers Germany, SportCity
NL, Fit For Free NL, Studio1 Spain.

6%-1386)**)67

Shows attending in 2019
FIBO, IHRSA, Elevate.
Key personnel
Ernst de Neef
CEO
Mendel Witzenhausen
'83
Raimo Treffers
International Sales Director

Plans for 2019
FunXtion will reveal the FunXtion MultiScreen solution, a digital delivery of multiple
exercises to numerous screens and the new
*YR<XMSR&S\'SRRIGXE½XRIWWWSPYXMSR
[MXL¾I\MFMPMX]XSWYMXMXWIRZMVSRQIRX

±;LEX-TEVXMGYPEVP]PMOIEFSYX*YR<XMSRMWXLEXMXVIEPP]FIRI½XWXLIGSEGLXS
simplify the experience, saving them time and standardising the programming so
that we can deliver it to our members at a very high level.”
CHUCK RUNYON, CEO OF SELF ESTEEM BRANDS, ANYTIME FITNESS.

www.HCMhandbook.com
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Get
The Taraﬂex® sports ﬂooring ranges combine technical and design characteristics for ﬁtness environments.
Achieving stunning looks coupled with high levels of safety, comfort and performance for users,
these solutions stand the test of time.
Contact us now for your free sample and information pack.
01926 622600
www.gerflor.co.uk

@ contractuk@gerflor.com
@gerfloruk

COMPANY PROFILE

Gerﬂor Ltd
Wedgnock House, Wedgnock Lane, Warwick, Warwickshire, CV34 5AP, UK
Tel:  Fax:  
Email:GSRXVEGXYO$KIV¾SVGSQ
Web:[[[KIV¾SVGSYO
Twitter:$+IV¾SV7TSVXW9/
LinkedIn:[[[PMROIHMRGSQGSQTER]KIV¾SVYO
Facebook:[[[JEGIFSSOGSQKIV¾SVYO
&PSK[[[K]Q¾SSVWGSYO

About us
With more than 70 years’ experience of
MRRSZEXMSRHVMZIRF]MRZIWXQIRX+IV¾SV
is one of Europe’s largest manufacturers
SJZMR]P¾SSVMRK+IV¾SVWTIGMEPMWIMR
offering solutions that combine technical
and design characteristics for any room
[MXLMRXLILIEPXLGPYFJEGMPMX]4VSHYGXWEVI
QERYJEGXYVIHJSVWTSVX½XRIWWERHSXLIV
well-being applications, where safety,
GSQJSVXERHTIVJSVQERGIEVIEQYWX
Product range
8EVE¾I\®WTSVXW¾SSVMRKSJJIVW
excellent shock absorbency and is
available in many vibrant colours; bespoke
logos and customisation also available for
EHHMXMSREPWMXIFVERHMRK
+8-1E\MRXIVPSGOMRK¾SSVXMPIWEVIJSV
LIEZ]XVEJ½GIRZMVSRQIRXWI\XVIQIP]
hardwearing and perfect for cardio zones,
WTMR^SRIWERHQEMRK]QEVIEW2SRIIH
to close the premises when installing,
WEZMRKFSXLXMQIERHQSRI]
Powershock 300 vulcanised rubber
¾SSVMRKWSPYXMSRFIRI½XWJVSQH&
sound insulation, ideal for free-weight and
LIEZ][IMKLXPMJXMRKEVIEW

www.HCMhandbook.com

CHRIS STURGESS

Key customers
David Lloyd, Virgin Active, Physical
Company, The Gym Group,
ProFIT28 Fitness, Snap Fitness,
:MPPEKI,SXIPW2YJ½IPH,IEPXL
(Corporate), Freedom Leisure plus
ZEVMSYWSXLIV8VYWXWERHTEVXRIVW
Shows attending in 2019
World Spa Wellness, ExCeL,
0SRHSRXLXL*IFVYEV]
)0):%8))\'I00SRHSRXLXL1E]
Key personnel
Chris Sturgess
Key Account Manager –
Health and Fitness
For more information please contact
8)0
)1%-0GSRXVEGXYO$KIV¾SVGSQ
;)&[[[KIV¾SVGSYO

±;IGLSWI+IV¾SVTVSHYGXWFIGEYWIXLI]HIPMZIVIHXLIFIWXEIWXLIXMGMQTEGXERH
EPSRKIVQEMRXIRERGIJVIIPMJI;IEPWSWIPIGXIH+IV¾SV¾SSVMRKJSVXLIMVVERKI
WIVZMGIERHUYEPMX]SJXLITVSHYGXWERH[SYPHGIVXEMRP]WTIGMJ]XLIQEKEMR²
WILLIAM RAMSAY, CEO, PROFIT28 FITNESS & WELLBEING CENTRE
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GymSales
1EVOIX7XVIIX7ER*VERGMWGS
'%97%
Tel: (0131) 510 1739 or 07599175932
Email:9/$K]QWEPIWRIX
Web:[[[K]QWEPIWRIX
LinkedIn:[[[PMROIHMRGSQGSQTER]K]QWEPIWWSJX[EVIYO

About us
The smart lead management tool for
KVS[MRK½XRIWWGPYFW+MZI]SYVWEPIWXIEQ
XLIXSSPWXLI]RIIHXSGETXYVIRYVXYVI
ERHGSRZIVXRI[QIQFIVW+]Q7EPIW
EPPS[W]SYXSTPERMQTPIQIRXERHQSRMXSV
ETVSEGXMZIWEPIWWXVEXIK]XLEX´WEYXSQEXIH
ERHYRMJSVQ+VS[MRK]SYVQIQFIVFEWI
[MPPFIIEWMIVXLERIZIVFIJSVI

Plans for 2019
8SGSRXMRYIFIMRKQEVOIXPIEHIVW
MRIHYGEXMRKFYWMRIWWS[RIVW[MXLMR
XLI,IEPXL *MXRIWW-RHYWXV]SR
XLIMQTSVXERGISJERIJJIGXMZI0IEH
1EREKIQIRXW]WXIQ
Shows attending in 2019
-,67%*-&37-&)')9%GXMZI2IX

78)**-)&6=%28

Key personnel
7XIJ½I&V]ERX
%GGSYRX1EREKIV9/)YVSTI
*SVQSVIMRJSVQEXMSRTPIEWIGSRXEGX
TEL: (0131) 510 1739 or 07599175932
)1%-09/$K]QWEPIWRIX
;)&[[[K]QWEPIWRIX

Product range
0IEH1EREKIQIRX7SJX[EVI

,QWXLWLYHWRROVWR
FDSWXUHQXUWXUH
DQGFRQYHUWOHDGV

Key customers
*MXRIWW*MVWX+SPH´W+]Q7RET*MXRIWW*
8SXEP*MXRIWW%R]XMQI*MXRIWW,SPQIW4PEGI

±8LEROWXS+]Q7EPIW[IRS[
GSQQYRMGEXI[MXLPIEHWIJ½GMIRXP]ERH
TVSJIWWMSREPP]8LMW'61LEWQEHI
XLIWEPIWTVSGIWWIEW]ERHLIPTIHYW
XSMQTVSZIXLIFY]MRKI\TIVMIRGIJSV
SYVGYWXSQIVW[LMGLLEWFIIRTVSZIR
ZMESYVQ]WXIV]WLSTVIWYPXW²
LESLEY AITKEN,
TRAFFORD LEISURE

www.HCMhandbook.com

6HDPOHVVO\
LQWHJUDWHGWR
PDQDJHWUDFN
DQGXQGHUVWDQG
SHUIRUPDQFH
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COMPANY PROFILE

Harlands Group
RH*PSSV6SGO[SSH,SYWI4IVV]QSYRX6SEH
,E][EVHW,IEXL;IWX7YWWI\6,8;9/
Tel:   
)QEMP sales@harlandsgroup.co.uk
Website: www.harlandsgroup.eu
LinkedIn: [[[PMROIHMRGSQGSQTER],EVPERHW+VSYT
Blog: https:[[[LEVPERHWKVSYTIYRI[W

About us
Harlands Group are the leading global
provider of regular billing services in
LIEPXL ½XRIWWERHXLIPEVKIWXGSQTER]
within Transactional Services Group
87+ ,EVPERHW+VSYT[SVO[MXLQSVI
PIMWYVISTIVEXSVWXLERER]SXLIV((
GSQTER]MRXLI9/SV)YVSTI,EVPERHW
+VSYTEVIVIKYPEXIHMRXLI9/F]8LI
*MRERGMEP'SRHYGX%YXLSVMX] *'% XLMW
MWE½RERGMEPVIKYPEXSV]FSH]FYXSTIVEXIW
MRHITIRHIRXP]SJXLI9/+SZIVRQIRX
Parent company
Transaction Services Group (TSG).
Product range and services
At Harlands Group, we offer clients
XVERWTEVIRXVIZIRYIQEREKIQIRX
services, clear pricing with no hidden
GLEVKIW3YVJYPP]QEREKIHWIVZMGI
GSPPIGXWTE]QIRXWYWMRKSYVSRPMRI
TSVXEP72%4;ISJJIVEJYPP]QEREKIH
credit control and default process that
EPPS[WQIQFIVWXSWIPJWIVZIXLVSYKL
SYV4E]¾I\TSVXEP,EVPERHWMRXIKVEXIW
[MXLEPPQENSVWSJX[EVITPEXJSVQWEW
well as offering additional services
such as lead generation, sales pipeline
QEREKIQIRXERHWEPIWXVEMRMRK
www.HCMhandbook.com

63&-2/%62

Key customers
We work with all sectors in the health &
½XRIWWMRHYWXV]MRGPYHMRKREXMSREPGLEMRW
FYHKIXK]QWPSGEPEYXLSVMX]PIMWYVI
XVYWXWLSXIPWERHMRHITIRHIRXK]QW
Plans for 2019
We will continue our full service, local
PERKYEKII\TERWMSRMR)YVSTI;I[MPP
also continue to develop client and
QIQFIVWIPJWIVZIEVIEW
Shows attending in 2019
CIMSPA Conference, FIBO, Elevate,
6MQMRM)\TS%GXMZI9TVMWMRK&9'7
'SRJIVIRGI9/%GXMZI2EXMSREP7YQQMX
Fitness and Wellness Top (NL), IHRSA
)YVSTIER'SRKVIWW 48 -,67% 97% 
Europe Active.
Key personnel
Robin Karn
7EPIW(MVIGXSV

±,EVPERHWLEWLIPTIHYWXSHIPMZIVEWQSSXLIVNSMRIVNSYVRI]ERH[I´ZIWIIREFMK
MRGVIEWIMRSYV[IFWEPIW8LIEQSYRXXLEX[ILEZIFIIREFPIXSVIGSZIVLEWEPPS[IHYW
XSGSRXMRYISYVVIMRZIWXQIRXFEGOMRXSXLIJEGMPMXMIW²
RACHEL RINKCAVAGE, CORPORATE SALES MANAGER, BPL
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'314%2=463*-0)

Healthcheck Services Ltd
2SVXLIVR%VIE3J½GI9RMX'1SSVWMHI6SEH0MRO7[MRXSR
1ERGLIWXIV10&9/
Tel:  
Fax:  
Email: info@healthcheckservices.co.uk
Web: www.healthcheckservices.co.uk
Twitter: @Corevuekiosk @HealthcheckSL
Facebook: HealthcheckservicesLtd

About us
Here at Healthcheck Services, we want to
empower you, your clients & your staff to
live a healthier, better life. We take pride
in being at the forefront of innovation and
are constantly investing in research and
development to ensure our customers
are provided with the latest in weighing
machine and blood pressure monitoring
technology. This, in turn, will naturally
lead to a healthier nation to become
more engaged in their health.
Product range and services
Healthcheck Services supply and install
leading health kiosks throughout the
whole of the UK and also the Republic
of Ireland and have been operating for
over 30 years – we aim to provide an
IJJIGXMZIERHIJ½GMIRXLIEPXLWSPYXMSR

ERIC PEAKE

Whilst we believe we have eye-catching
and robust health kiosks, we very much
view the kiosk as just part of the package,
where the additional/wraparound
services are critical to any meaningful
long-term changes to health and lifestyle
improvements.
Key customers
Boots the Chemist, Pure Gym, The Gym
Group, Xercise 4 Less, JD Gyms, DW
Fitness First, Sports Direct, Bannatynes,
Everone Active, 24/7 Fitness, Superdrug,
Total Fitness, NHS and many more.

Shows attending in 2019
Body Power, Primary Care and Public
Health, Best Practice, Health Care
Innovation and Exhibition,
Pharmacy Show.
Key personnel
Eric Peake
Director, Healthcheck Services
Kevin Wood
Director, Healthcheck Services
For more information please contact
8)0  
)1%-0MRJS$LIEPXLGLIGOWIVZMGIWGSYO

Plans for 2019
We have recently launched the brand of
our new innovative Corevue 360 Body
Composition Kiosk. We are offering
this kiosk on a sales, lease, rental or for
WIPIGXIHWMXIWSRETVS½XWLEVIFEWMW

We installed Healthcheck Services weighing machines into
hundreds of clubs and they were extremely accurate and reliable.
Eric Peake was a pleasure to deal with and no matter what the
challenge, he never let me down in over 20 years of business.
GRAEME ROGERS, EX ASSOCIATE DIRECTOR OF JJB CLUBS PLC

www.HCMhandbook.com
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TRAINING
THAT WORKS

FOR YOU
Our Practical Pool Plant course is:


Industry Compliant

Certificated

Hands-On (engaging & memorable)

On-Site (relevant to your plantroom)

Affordable (cutting the cost of sending your staff away)
Other Available Training Courses
Pool Plant Operations | Swimming Pool Water Testing | Lifeguard | Pool Responder | Legionella Awareness

You can contact us at:
T: 01376 513246
E: training@thejcgroups.com
W: www.thejcgroups.com/training-academy

COMPANY PROFILE

The JC Group
JC Leisure Solutions Ltd, Unit 3G, Moss Road,
Witham, Essex, CM8 3UW, UK

Tel: +44 (0)1376 513246
Email: nicole@thejcgroups.com
Web: www.thejcgroups.com
Blog: www.thejcgroups.com/blog/

NICOLE O’CALLAGHAN

delivery has attracted a portfolio of
valued clients, including hotel chains,
nationwide health clubs, schools, NHS
LSWTMXEPWPIMWYVIXVYWXWLSPMHE]TEVOWGEVI
homes, local authorities, retail outlets,
residential and commercial properties
ERHFYWMRIWWIW;IEVIEPWSGIVXM½IHF]
Legionella Control Association, the leading
compliance authority.

About us
The JC Group is home to JC Facilities
Management, JC Leisure Solutions, JC
Water Services, JC Training Academy
and the JC Shop.
Product range and services
Our comprehensive portfolio of
services include:
O Facilities maintenance
(planned & reactive)
O Business compliance services,
legionella/water management,
 ½VIVMWOEWWIWWQIRXW
O Swimming pool/spa service & repair
O Steam room build/refurbs/maintenance
O Consumable product sales
O 7XEJJXVEMRMRK½VWXEMHTSSP

operations, legionella awareness
;LEXQEOIWYWYRMUYIMWSYV
personable service where one size does

GIVXEMRP]RSX½XEPP3YVVIPEXMSRWLMT
QEREKIVWXEOIXLIXMQIXSYRHIVWXERH
your business and what you are trying to
EGLMIZI8LI][MPPXLIRHIWMKREXYVROI]
TEGOEKIXSEHHZEPYIEXIZIV]PIZIP
Key customers
Our trusted reputation for seamless
communication and effective service

“-[SYPHNYWXPMOIXSWIRH]SYERIQEMPXSWE]LS[MQTVIWWIH[IEVI[MXL.'0IMWYVI
Solutions; as a company, yourself, your accounts team and the engineer on site have
all been superb and so helpful, so much better than the previous company we used.”
ADAM KNIGHT, OPERATIONS MANAGER, HERMITAGE AND HOOD PARK
LEISURE CENTRES, LEISURE SERVICES TEAM

www.HCMhandbook.com

Plans for 2019
2019 sees the launch of our training
EGEHIQ]GIRXVIMR7LIJ½IPHERHXLI
expansion of our compliance services
HITEVXQIRXMRGSVTSVEXMRK[EXIVVMWO
ERH½VIVMWOWIVZMGIW
Key personnel
Alan Lester
CEO
Nicole O’Callaghan
Business Development Director
Martin Taylor
Training Director
For more information please contact
TEL: +44 (0)1376 513246
EMAIL: nicole@thejcgroups.com
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POWERING YOUR GYM.
YOUR CLUB. YOUR WAY.

GLOBAL LEADERS IN FUNCTIONAL FITNESS
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COMPANY PROFILE

Jordan Fitness
Jordan HQ, 56 Oldmedow Road, Hardwick Industrial Estate,
King’s Lynn, Norfolk, PE30 4JJ, UK
Tel: +44 (0)1553 763285
Email:WEPIW$NSVHER½XRIWWGSYO
Web:[[[NSVHER½XRIWWGSQ
Twitter / Instagram:$NSVHER½XRIWWYO
LinkedIn:[[[PMROIHMRGSQGSQTER]NSVHER½XRIWW
Facebook:[[[JEGIFSSOGSQNSVHER½XRIWWYO

About us
Jordan Fitness have been at the forefront
of premium gym design, with a strong
VITYXEXMSRJSVLMKLUYEPMX]JYRGXMSREP½XRIWW
equipment, since it was established in 1989.
Neil Jordan, company founder and
chairman, built Jordan Fitness based
on a key principle; that customers and
clients can receive premium quality at an
affordable price. By applying innovation
in design and sourcing exceptional quality
TVSHYGXW[IHIPMZIVSYXWXERHMRK½XRIWW
solutions. We have remained valued by
our clients and at the forefront of the
industry for the last 30 years as a result.
Every year we support thousands
of businesses, big and small, to deliver
IZIV]XLMRKXLEXE½XRIWWWTEGIRIIHW
*VSQJVII[IMKLXWXSJYRGXMSREP½XRIWW
accessories and benches, studio
equipment through to combat, in addition
XS¾SSVMRK¯IZIV]XLMRKMWHIWMKRIHERH
crafted to the highest standard.

Weightlifting, Indoor Cycling, MMA and
Kettlebell in addition to our new for 2019,
-KRMXI½XRIWWTVSKVEQQIWIVMIW

Parent company
Jordan Leisure Systems Ltd.
Product range and services
For a more personalised, bespoke look and
feel, you can add your logo and brand colours
to our durable Urethane Dumbbells, Barbells
and Discs. In addition, you can colour your
rigs and racks with our in-house powder
coating service, and even design your own
JYRGXMSREP¾SSVWTEGI[MXLSYV%GXMZXMPIW
As an education supplier, we also offer
Fitness Instructor courses in Olympic

“We have a long and successful working relationship with Jordan Fitness that we look
forward to continuing. The company’s strength building equipment is an integral part
of our ambitious business plan to become the UK’s leading health club provider.”
STUART BROSTER, UK CEO, ANYTIME FITNESS

www.HCMhandbook.com

ZAK PITT
MANAGING DIRECTOR

Key customers
We are a No. 1 choice for several large
gym chains including Pure Gym, energie
Fitness and Anytime Fitness. This is in
addition to the thousands of independent
gyms/boutiques, universities and schools,
elite sports teams, luxury spas and hotel
chains as well as personal trainers.
Shows attending in 2019
FIBO, Elevate, Active Net, SIBEC UK & EU,
Sports and Leisure Forum, SPATEC Middle East.
Key personnel
Zak Pitt
Managing Director
Scott Lamber
Global Trade Sales Manager
Paul Ferreira
Head of Strategic Accounts
Liz Hearmon
Head of Marketing
For more information please contact
TEL: +44 (0)1553 763285
)1%-0WEPIW$NSVHER½XRIWWGSYO
HCM Handbook 2019
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COMPANY PROFILE

Keiser UK Ltd
Unit 3, Hampton Industrial Estate, Hampton Street, Tetbury,
Gloucestershire, GL8 8LD, UK
Tel: +44 (0)1666 504710
Email: sales@keiseruk.com / garrys@keiseruk.com
Website: www.keiseruk.com
Twitter: $OIMWIV½XRIWW

About us
Keiser began its history of visionary sports
science leadership over 40 years ago,
rejecting the constraints of traditional
resistance methods and focusing on the
biomechanics and needs of the user. We
relentlessly pursue solutions that push the
PMQMXWSJ½XRIWWWGMIRGIBetter science.
Better machines. Better results.
Better training.
Product range and services
Keiser Pneumatic Resistance System
With Keiser Pneumatic Technology,
the muscles remain active and engaged
throughout the entire range of motion
and velocities, with reduced shock loading
to muscles, connective tissues and joints,
which allows for workout regimens that
can safely improve physical performance
in ways not seen with traditional strengthtraining methods.
Keiser M Series Cardio – Keiser M Series
Indoor Bikes revolutionised the world
SJKVSYT½XRIWW[LIRXLI]GEQISRXLI
market over two decades ago, and have set
the standard for the category ever since.
8LI½VWXFMOIXSYWIIHH]GYVVIRXQEKRIXMG
VIWMWXERGIERHEREPYQMRMYQ¾][LIIP
the M Series continues to offer users and
www.HCMhandbook.com

owners innovations that improve the group
cycling experience.
Keiser Education – With Keiser PowerED,
we provide research-based educational
courses from world-renowned Master and
International Trainers armed with the best
training tools and information to get you
GIVXM½IHERHXEOI]SYVGPEWWIWXSXLIRI\X
level. PowerED increases class retention,
leading to greater results and boosting the
bottom line for your business.
Key customers
1ENSVLIEPXLERH½XRIWWGLEMRW
MRHITIRHIRX½XRIWWGIRXVIWIPMXIWTSVXW
teams, national governing bodies, medical
facilities, educational facilities, military and
home users.

GARRY SPREADBOROUGH

Plans for 2019
Continue to deliver world class
equipment and solutions, development
of our technology offering, enhanced
education programmes for both M
Series and Pneumatic Resistance, and
outstanding service agreements.
Shows attending in 2019
IHRSA, FIBO, Sibec Europe, Sibec UK,
Leaders in Performance, Elevate.
Key personnel
Garry Spreadborough
Sales Director
Robin Gand
Vice President: Europe & Africa

“We have worked with Keiser for a number of years and have developed a very
positive and productive partnership. Not only do they have great products, but they
have taken a proactive approach to continuously improving service delivery.
As we have grown as a business they have delivered exactly what has been required,
whether it has been providing proposals, delivery and installation or on-going service
and maintenance. In addition they have always been open to discussing ideas for new
products and innovation. Based on our experiences I would have no hesitation in
recommending Keiser.”
MARK TALLEY, EVERYONE ACTIVE
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COMPANY PROFILE

Legend Club Management Systems
Legend, Block A Clifton Park, Clifton Park Avenue, York, North Yorkshire, YO30 5PB, UK
Tel: 0800 031 7009 or +44 (0)1904 529 575
Email: info@legendware.co.uk
Website: www.legendware.co.uk
Twitter: @legendware
LinkedIn: www.linkedin.com/company/legend-club-management
Facebook: www.facebook.com/LegendWare

About us
Legend is a leading leisure industry
software solution provider. Installed
in over 2,000 sites, the secret of our
success is how we add value. Customers
like that we invest a massive 30% of
revenues into customer led R&D, which
is delivered in a constant stream of free
upgrades. Customers also value our
ongoing commitment to sector initiatives
like Open Data and accredited standards
like ISO 27001 and ISO 9001.
Product range and services
Legend’s ultra-reliable cloud-based
management software provides our
customers with a competitive edge.
Our revolutionary apps and kiosks
are transforming receptions whilst
our core applications and BI reporting
set the standard in the industry
and save customers money. Our
continuously improved solutions offer
our customers new ways to increase
revenues, reduce costs and improve
customer service. Legend pride
ourselves on innovation and customer
service. Our outstanding 24/7 help
desk is included as standard for all.

www.HCMhandbook.com

SEAN MAGUIRE

Key customers
We look after facilities of all sizes from
small clubs and gyms to major public
leisure and sports complexes. We take
pride in what we do and love that nearly
80% of our new customers are referrals
from current customers.
Plans for 2019
Keep in touch for details of our new
online self-service features, updates
on our new Active Outcomes Module,
Legend Pick & Mix, Open Data and our
new Class Attendance App.
Shows attending in 2019
Active Net, PRO Conference, Sibec,
Elevate, Ireland Active.
Key personnel
Sean Maguire
Managing Director

“A fantastic product for not only its front end users but also for customers seeking a userfriendly interface. Having worked with a number of other management systems, Legend
delivers a superior product, whilst offering a tailored system to suit your business needs.”
WILL THROWER, CENTRE MANAGER, BRIDPORT LEISURE

HCM Handbook 2019

247

248

HCM Handbook 2019

www.HCMhandbook.com

COMPANY PROFILE

Les Mills UK + Ireland
%PMI7XVIIX0SRHSR)()9/
8IP   
)QEMP PQYOGPYFW$PIWQMPPWGSQ
;IFWMXI [[[PIWQMPPWGSQYO
8[MXXIV$LesMills
0MROIH-R [[[PMROIHMRGSQGSQTER]PIWQMPPWMRXIVREXMSREP
*EGIFSSO [[[JEGIFSSOGSQLesMillsUK

About us
For over 50 years, Les Mills has led the
[E]MR½XRIWWTVSKVEQQMRK8LIFYWMRIWW
GVIEXIWKVSYT½XRIWWTVSKVEQQIW
XLEXEVIVIJVIWLIHUYEVXIVP]MRGPYHMRK
&3(=4914 XLI[SVPH´WQSWX
TSTYPEVFEVFIPP[SVOSYX 8,)86-4™
MQQIVWMZIG]GPMRK ERH0)71-007+6-8™
LMKLMRXIRWMX]MRXIVZEPXVEMRMRK 
)ZIV][IIOQMPPMSRWKIX½XMRGPYFW
EGVSWWGSYRXVMIW[MXLXLILIPTSJ
0IW1MPPWMRWXVYGXSVW%WXYH]MR
TEVXRIVWLMT[MXLYOEGXMZIVIZIEPIHXLEX
EXXIRHMRK0IW1MPPWGPEWWIWMQTEGXWPIRKXL
SJQIQFIVWLMT[MXLXLSWI[LSEXXIRHIH
OIITMRKXLIMVQIQFIVWLMTSREZIVEKIRMRI
QSRXLWPSRKIVXLERXLSWI[LSHMHR´X

ENSYVRI]XLVSYKLHMKMXEPP]GVIEXIH[SVPHW
0IW1MPPWEPWSSJJIVW±ZMVXYEP²ZIVWMSRWSJPMZI
[SVOSYXWQEOMRKXLIQSWXSJXIGLRSPSK]
XSIRKEKIQIQFIVWHYVMRKSJJTIEOXMQIW
0)71-007™:MVXYEPFVMRKW[SVPHPIEHMRK
GSRXIRXXSXLIFMKWGVIIRSJJIVMRKE
GMRIQEXMG½XRIWWI\TIVMIRGIPMOIRSSXLIV
3RPMRIWXVIEQMRKWIVZMGI0)71-007™
3R(IQERHTVSZMHIWEGGIWWXSEVERKISJ
0)71-007TVSKVEQQIWERHMWXLITIVJIGX
GSQTPIQIRXXSEK]QQIQFIVWLMTERHMHIEP
JSVXLSWIPSSOMRKXS[SVOSYXEXLSQI

Product range and services
0IW1MPPWMWGSQQMXXIHXSKVS[MRK
LIEPXLMIVFYWMRIWWIWXLVSYKL[SVPHGPEWW
[SVOSYXWXLEXIRKEKIQIQFIVW8LMW
HIHMGEXMSRXSGVIEXMRKLMKLP]QSXMZEXMRK
I\TIVMIRGIWFIKMRW[MXLXLIGSQQMXQIRX
XSXVEMRMRKXLIFIWXMRWXVYGXSVWXLVSYKL
EGSQTVILIRWMZIYTWOMPPMRKTVSGIWW
0IW1MPPW´TVIQMYQSJJIVMRKMWXLIPMZI
MRWXVYGXSVPIHG]GPI[SVOSYX8,)86-4™,
EJYPP]MQQIVWMZII\TIVMIRGIGSQFMRMRKE
QMRYXIQYPXMTIEOG]GPMRK[SVOSYX[MXL

Plans for 2019
0IW1MPPWRI[%HZERGIH8VEMRMRKTPEXJSVQ
MWHIWMKRIHXSLIPTMRWXVYGXSVW½RHXLIMV
TIVWSREPWXVIRKXLWEGLMIZIPSRKIZMX]MR
XLIMVGEVIIVWERHVIEGLXLIMVTSXIRXMEP

www.HCMhandbook.com

Key customers
0IW1MPPW[SVOW[MXLE[MHIVERKISJ
JEGMPMXMIWJVSQMRHITIRHIRXWXSPSGEP
EYXLSVMXMIWERHFYHKIXWXSFSYXMUYIW

;)2(='390732

6IWIEVGLERHHIZIPSTQIRXVIQEMRW
LMKLSRXLIEKIRHEJSV4EVXRIVMRK
[MXLYRMZIVWMXMIWXLIVIWIEVGLXIEQ
MRZIWXMKEXIWEVIEWSJI\IVGMWIWGMIRGIERH
XIWXWXLIIJJIGXWSJ0)71-007TVSKVEQQIW
SRLIEPXLMRHMGEXSVWWYGLEWSFIWMX]ERH
LIEVXHMWIEWI8LMWJSGYWSRGVIEXMRK
½XRIWWTS[IVIHF]WGMIRGIIRWYVIWGPYF
TEVXRIVWERHQIQFIVWORS[0)71-007
TVSKVEQQIWEVIIJJIGXMZIERHWEJI
Shows attending in 2019
*-&37-&)'%GXMZI2IX-,67%)PIZEXI
Key personnel
Wendy Coulson
CEO, Les Mills UK and Ireland
Matt Adey
'YWXSQIV)\TIVMIRGI(MVIGXSV9/
Jean-ann Marnoch
-RWXVYGXSV)\TIVMIRGI(MVIGXSV9/
Erin Myers
1EVOIXMRK(MVIGXSV9/

±0IW1MPPWLEHEVIEPMQTEGXMREZIV]WLSVXWTEGISJXMQI;IMRXVSHYGIHSRITVSKVEQQI
EXEWQEPPGPYFQIQFIVWLMT[MWISJEFSYX-RXLIWTEGISJWM\QSRXLWXLIYWEKIMR
XLIWXYHMS[IRXJVSQTIV[IIOYTXSTIV[IIOTYWLMRKTIV[IIO²
WEST WOOD CLONTARF, GENERAL MANAGER, GRAHAM CLARKE
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COMPANY PROFILE

Life Fitness
5YIIR%HIPEMHI)P]'EQFVMHKIWLMVI'&9&9/
8IP  
)QEMP PMJI$PMJI½XRIWWGSQ
;IF [[[PMJI½XRIWWGSYO
8[MXXIV $0MJI*MXRIWW9/
*EGIFSSO www.facebook.com/LifeFitnessUK
0MROIH-R www.linkedin.com/Life-Fitness-UK
&PSK[[[PMJI½XRIWWGSYOFPSK

About us
For 50 years, Life Fitness has been
dedicated to working in close
collaboration with its customers to
deliver tailored solutions for them and
their members. Our mission is to inspire
healthier lives, and our strong heritage
and family of iconic brands illustrates
our commitment to delivering the best
products as global leaders of our industry.
Parent company
Brunswick Corporation.
Product range
The Life Fitness family of brands offers
an unrivalled broad and deep product
portfolio, providing customers with

DANNY OLIVER

access to tailored solutions they need
XSXEVKIXIZIV]WIKQIRXSJXLI½XRIWW
market. Life Fitness offers leading-edge
cardio equipment, ground-breaking
group training systems and premium
strength training for exercisers of all
abilities, while helping facilities to evolve
through an extensive product range
EGVSWWSYV½ZIFVERHW0MJI*MXRIWW
Hammer Strength, Cybex, Indoor
Cycling Group (ICG) and SciFit.
Key customers
Anytime Fitness, David Lloyd Leisure,
UFC Gym, Serco, Total Fitness, Third
Space, Gymbox, Fusion, Williams Racing,
Macdonald Hotels, DW Fitness First,
Buzz Gym, plus leisure trusts, local

authorities, universities and schools,
independent gyms and sports teams.
Shows attending in 2019
IHRSA, FIBO, ukactive strategic partner
events, ukactive SWEAT, Active Uprising
and a headline partner of ActiveLab.
Key personnel
Danny Oliver, UK Country Manager
For more information please contact
8)0  
)1%-0PMJI$PMJI½XRIWWGSQ
;)&[[[PMJI½XRIWWGSYO

“In my very early conversations with Life Fitness it became apparent that they weren’t just equipment providers, they were
solution partners and for us that was very, very important.” IAN TWITCHEN, HEAD OF PRODUCT, TOTAL FITNESS

www.HCMhandbook.com
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COMPANY PROFILE

Matrix Fitness
)EWX'SYVX6MZIVWMHI4EVO'EQTFIPP6SEH7XSOISR8VIRX7XEJJSVHWLMVI78(%9/
Tel:  
Email:MRJS$QEXVM\½XRIWWGSYO
;IF[[[QEXVM\½XRIWWGSYO
Twitter:$1EXVM\*MXRIWW9/
Facebook:[[[JEGIFSSOGSQ1EXVM\*MXRIWW9/
LinkedIn:[[[PMROIHMRGSQGSQTER]QEXVM\½XRIWWYO
Blog:[[[QEXVM\½XRIWWFPSKGSYO

About us
At Matrix Fitness, our goal is to make
MRRSZEXMZIGSQQIVGMEP½XRIWWIUYMTQIRXXLEX
stands out and sets new industry standards.
1EXVM\TVSZMHIWIUYMTQIRXXSJEGMPMXMIWMREPP
QEVOIXWIGXSVWMRGPYHMRKTVMZEXILIEPXLGPYFW
LSXIPWPSGEPEYXLSVMXMIWWGLSSPWTVSJIWWMSREP
WTSVXWXIEQWERHXLIYRMJSVQIHWIVZMGIW;I
EPWSSJJIVEGSQTVILIRWMZIFEGOYTWYTTSVX
WIVZMGIMRGSVTSVEXMRK(ERH('%(
HIWMKRWQEVOIXMRKWYTTSVXERHGSQTIXMXMZI
warranty and maintenance contracts.
Parent company
Johnson Health Tech.
Product range and services
1EXVM\WXVMZIWXSSJJIVIUYMTQIRXXLEX[MPP
GETXMZEXI]SYVQIQFIVWMWIEW]XSQEMRXEMR
and delivers the best return on investment.
3YVGSRRIGXIH':IUYMTQIRXSJJIVWXLI
QSWXGSQTPIXIGSRRIGXIHWSPYXMSREZEMPEFPI¯

JVSQTIVWSREPMWIHTVSQSXMSRWXSTVIWGVMFMRK
TIVWSREPMWIH[SVOSYXWLIPTMRK]SYXSVIEGL
your business goals; increase retention,
FYMPHIRKEKIQIRXIRLERGIHMJJIVIRXMEXMSR
QE\MQMWI63-ERHFSSWXVIZIRYI;IEPWS
SJJIVEJYPPWXVIRKXLVERKIXSEHHVIWWXLI
WTIGXVYQSJIRHYWIVRIIHWJVSQ½\IH
VIWMWXERGIXSTPEXIPSEHIHIUYMTQIRX

MATT PENGELLY

Shows attending in 2019
*-&3)PIZEXI7-&)'9/ )9YOEGXMZI
%GXMZI9TVMWMRK-,67%
Key personnel
Matt Pengelly
1EREKMRK(MVIGXSV

Key customers
4YVI+]Q8LI+]Q+VSYT63/372%4
*MXRIWW*SYV7IEWSRW(YVLEQ9RMZIVWMX]
&EXL9RMZIVWMX]
Plans for 2019
Matrix Ride, our indoor cycling education
[MPPPEYRGLGSQTPMQIRXMRKSYVRI[8VEMRMRK
']GPIW;I´PPWLS[GEWI'SRRIGXIH
7SPYXMSRW[LMGLWIEQPIWWP]GSQFMRIWSYV
GSRWSPIXIGLRSPSK][MXLSYV;SVOSYX
8VEGOMRK2IX[SVOETT

±;I´ZI[SVOIH[MXL1EXVM\WMRGIERHLEZIWIIRWMKRM½GERXKVS[XLMRSYV
WXYHIRXQIQFIVWLMT1EXVM\WYTTSVXIHYWXSTVSZMHIEJEGMPMX]XLEXLEWQIXSYVRIIHW
ERHLEHTSWMXMZIMQTEGXSRXLII\TIVMIRGISJSYVWXYHIRXW²
DAVID CONNELL, DIRECTOR OF SPORT, UNIVERSITY OF HERTFORDSHIRE
SPORTS VILLAGE
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Give your
club the
competitive
edge.
Increase revenue, strengthen
A-5300G FEB19 © 2019 Merrithew Corporation. All rights reserved. Photography © Merrithew Corporation.

member retention, attract new
clients and provide new training
opportunities for staff.

merrithew.com

Your mind-body partner in education, programming and equipment
254
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Merrithew

TM

TM

– Leaders in Mindful Movement

=SRKI7X7YMXI8SVSRXS3RXEVMS17''EREHE
8IP*E\
)QEMPIUYMTQIRX$QIVVMXLI[GSQ
;IF[[[QIVVMXLI[GSQ
8[MXXIV$78388C4-0%8)7
*EGIFSSO[[[JEGIFSSOGSQ783884-0%8)7
0MROIH-R[[[PMROIHMRGSQGSQTER]1IVVMXLI[
-RWXEKVEQ w[[MRWXEKVEQGSQ1)66-8,);

0-2(7%=+1)66-8,);
13-6%1)66-8,);

About us
Merrithew™ enriches the lives of others
with responsible exercise modalities and
MRRSZEXMZIQYPXMHMWGMTPMREV]½XRIWWSJJIVMRKW
[SVPH[MHIMRGPYHMRK783884-0%8)7®,
>)2+%®8SXEP&EVVI™, CORE™ Athletic
'SRHMXMSRMRK 4IVJSVQERGI8VEMRMRK™,
Halo®8VEMRMRKERH*EWGMEP1SZIQIRX
We’ve trained more than 50,000
MRWXVYGXSVWMRSZIVGSYRXVMIW
Product range and services
6IGSKRMWIHEW8LI4VSJIWWMSREP´W'LSMGI™,
our premium professional and home
equipment line includes the V2 Max Plus™
6IJSVQIV7XEFMPMX]&EVVI,EPS ®8VEMRIV
Plus and the unique, dual-functionality
7XEFMPMX]&EVVIP™;IEPWSSJJIVER
extensive collection of Reformer exercise
EGGIWWSVMIWQEXW]SKEEGGIWWSVMIW
WXVIRKXLERHVILEFXSSPW
Additional services
1IVVMXLI[TVSZMHIW½VWXVEXIIHYGEXMSR
EXQSVIXLERKPSFEPXVEMRMRK
GIRXVIWSJJIVMRKGSRXIQTSVEV]GSYVWIW
workshops, and manuals that provide
TVEGXMGEPTVSKVEQQMRKSTXMSRWXSXIEGL
IJJIGXMZIKVSYTSVTIVWSREPXVEMRMRK
TVSKVEQQIWJSVEVERKISJGPMIRXIPI
www.HCMhandbook.com

Key customers
Merrithew caters to exercise
IRXLYWMEWXW½XRIWWTVSJIWWMSREPW
studio and facility owners, athletes as
[IPPEWLIEPXLGEVITVSJIWWMSREPW

Key personnel
Lindsay G. Merrithew
4VIWMHIRX ')3
Moira Merrithew
Executive Director, Education

Shows attending in 2019
-,67% 'EPMJSVRME *-&3 +IVQER] 
GER½XTVS[SVPH½XRIWWI\TS 8SVSRXS 
-()%;SVPH'SRZIRXMSR 'EPMJSVRME 
7IISYVJYPPIZIRXWGEPIRHEVEX
[[[QIVMXLI[GSQIZIRXW

For more information please contact
8)0
)1%-0IUYMTQIRX$QIVVMXLI[GSQ
)UYMTQIRX7EPIW\
)HYGEXMSR\
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COMPLIANT!

miha bodytec is the leading manufacturer of Electro Muscular Stimulation (EMS) training equipment in the fitness market.

miha bodytec meets all
requirements of
DIN Standard 33961-5
for EMS training.

In just 20-minutes once per week, EMS training is a full body workout that can help improve muscular definition and weight loss,
strength and power output and cardiovascular efficiency.
The EMS market is taking off in the UK, whether in studios, with a mobile coach or as a shop-in-shop concept in the traditional gym.
With multiple independent boutiques setting up across the capital, and other providers offering EMS throughout UK counties,
the market is primed and ready for EMS.
For more information on EMS training and miha bodytec, visit www.miha-bodytec.com/en
If you want to try a session yourself, get in touch: www.yourownbigthing.com
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miha bodytec
+S[IVW;EPO0SRHSR)4=9/
Tel:  
Email: ph@miha-bodytec.com
Web: www.miha-bodytec.com/en/
Twitter: @mihabodytecUK
Instagram:$QMLEFSH]XIGCYO
0MROIH-R1-,%&3(=8)')179/08(

About us
miha bodytec is the leading manufacturer
of Electro Muscular Stimulation (EMS)
IUYMTQIRX7GMIRXM½GEPP]FEGOIH)17
stimulates agonist and antagonist muscles
via electrical impulses. This encourages
contractions from deep muscles that
individuals might otherwise struggle
to target through regular training. In
NYWXQMRYXI[IIOP][SVOSYXW)17
MQTVSZIWQYWGYPEVHI½RMXMSRWXVIRKXL
GEVHMSZEWGYPEVIJ½GMIRG]ERHVILEFMPMXEXMSR
)17MWEXMQIIJ½GMIRX[SVOSYXJSVTISTPI
who are results driven yet time poor.
Parent company
miha bodytec.
Product range and services
The miha bodytec II device combines
MRRSZEXMZIXIGLRSPSK]GSQJSVXEFPI
operation and modern design in a unique

PHIL HORTON

system. The miha bodytec i-body ® system
EPPS[WYWIVWXSJIIPXLIFIRI½XWSJ)17
XVEMRMRKIRKEKMRKYTXS SJQYWGPIW
GSQTEVIHXSXLIYWYEP MRHMZMHYEPW
would normally target through other gym
[SVOSYXW8LIMFSH]GPSXLMRKMWHIWMKRIH
[MXLXLIYWIVMRQMRHIRWYVMRKSTXMQYQ
GSQJSVXHYVMRKI\IVGMWI5YMGOXSTYXSR
IEW]XSGPIERERHHYVEFPIXLIOMXTVSZMHIW
all requirements for high-frequency use.
Key customers
48W½XRIWWSTIVEXSVWFSYXMUYIWERHWTEW
Plans for 2019
miha bodytec is helping to grow the use
SJ)178VEMRMRKEGVSWWXLI9/QEVOIX
PTs and independent boutiques are
expanding their businesses with several
new studio openings planned this year.

Shows attending in 2019
-,67%*-&3'SPSKRI)PIZEXI
&SH]4S[IV%GXMZI9TVMWMRK
*-&31MEQMYOEGXMZI2EXMSREP7YQQMX
Key personnel
Phil Horton
Country Director UK
Helge Gützlaff
Director of International
&YWMRIWW(IZIPSTQIRX
Jürgen Decker
Managing Director
For more information please contact
8)0  
EMAIL: ph@miha-bodytec.com

±;IGLSWIXS[SVO[MXLQMLEFSH]XIGEWXLI]EVIXLIPIEHMRK)17IUYMTQIRX
HMWXVMFYXSV[SVPH[MHI8LIMVIUYMTQIRXMWLMKLUYEPMX]HYVEFPIERHWEJITVSZMHMRK
all the requirements for high-frequency commercial use. Their innovative
XIGLRSPSK]IRWYVIWSYVGPMIRXWVIGIMZIERIJJIGXMZIERHGSQJSVXEFPI[SVOSYX²
MARK HOLLAND, BODYSTREET, MASTER FRANCHISER
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MoveGB
;EPGSX7XVIIX&EXL&%&+9/
8IP
)QEMPTEVXRIVW$QSZIKFGSQ
;IF w[[QSZIKFGSQTEVXRIVW
8[MXXIV$1SZI+&
*EGIFSSO[[[JEGIFSSOGSQ1SZI+&
.978-21)2(0)832

About us
1SZIMWXLISRPMRI½XRIWWTPEXJSVQ[LIVI
GSRWYQIVWKSXSKIXEGXMZIERHSTIVEXSVW
GSPPEFSVEXIXSOIITXLIQEGXMZIJSVPMJI
³1SZIVW´GEREGGIWWSZIVZIRYIW
ERHHMJJIVIRXEGXMZMXMIWJSVSRI
WMQTPIQSRXLP]JII8LI]PSZIXV]MRK
WSQIXLMRKRI[JVSQK]QW[MQQMRKERH
GPEWWIWXSHERGMRKGPMQFMRKERHIZIR
LERHWXERHGPEWWIW
1SZIVWEVITVSZIRXSLEZIX[MGIXLI
ZMWMXJVIUYIRG]ERH\XLIPMJIXMQIZEPYI
SJXVEHMXMSREPK]QYWIVW7SF]PMWXMRK
]SYVEGXMZMXMIW[MXL1SZI]SYGERHVMZI
RI[LMKLZEPYIVIZIRYIWXVIEQWF]
GSRRIGXMRK[MXL1SZIQIQFIVWPSSOMRK
JSVGSRZIRMIRGIERHZEVMIX]
Product range and services
1EVOIXPIEHMRKHMKMXEPXSSPWXS
HVMZIPIEHWWEPIWERHVIXIRXMSR
*VIIQEVOIXMRKERHEQTPM½GEXMSR
%YXSQEXMGERHLEWWPIJVII
TE]QIRXTVSGIWWMRK

'EQTEMKRVYRRMRKERH
VITSVXMRKVIWSYVGIW
*PI\MFPIGSR½KYVEXMSRSTXMSRW
XSWYMXIZIV]STIVEXSV
=SYEVIMRGSQTPIXIGSRXVSPSZIVLS[
]SYTVSQSXI]SYVFYWMRIWWSRXLI1SZI
TPEXJSVQ;LIXLIVMX´WWSYVGMRKRI[PIEHW
SVWIGYVMRKRI[QIQFIVWXLIVIMWE
¾I\MFPIGSR½KYVEXMSRXSWYMXEPPSTIVEXSVW
ERH]SYWIX]SYVS[RTVMGIW
0MWXMRK[MXL1SZIEPPS[W]SYXSJSGYW
SRHIPMZIVMRKKVIEX½XRIWWTVSHYGXWERH
WIVZMGIW¯[LMPWXVIP]MRKSRSYVHMKMXEP
QEVOIXMRKI\TIVXMWIXSEQTPMJ]]SYVWEPIW
QEVOIXMRKERHVIXIRXMSRMRMXMEXMZIW
=SYV1SZITSVXEPEPPS[W]SYXSVYR
GEQTEMKRWXSFSSWXWEPIWEW[IPPEWOIIT
ERI]ISRGYWXSQIVVIZMI[W4E]QIRXW
EVITVSGIWWIHEYXSQEXMGEPP]XLVSYKL
XLITPEXJSVQERH]SYLEZIJYPPEGGIWWXS
VITSVXMRKSRZMWMXWERHMRGSQI

Key partners
1SZILEWE[MHIVERKISJ4EVXRIVWEGVSWW
XLI9/MRGPYHMRKPEVKISVKERMWEXMSRWPMOI
)ZIV]SRI%GXMZI4PEGIWJSV4ISTPI,MPXSR
ERH%R]XMQI*MXRIWW
Plans for 2019
'SRXMRYIHI\TERWMSREGVSWWXLI9/
GSRXMRYIHERHGPSWIVGSPPEFSVEXMSR[MXL
SYV4EVXRIVW
Key personnel
Justin Mendleton
'SQQIVGMEP(MVIGXSV
Leigh Phillipson
(MVIGXSVSJ4EVXRIVWLMTW
*SVQSVIMRJSVQEXMSRTPIEWIGSRXEGX
8)0
)1%-0TEVXRIVW$QSZIKFGSQ

±8LIMRGSQIKIRIVEXIHJVSQ1SZI+&GYWXSQIVWLEWFIIRSYXWXERHMRK
,MKLP]VIGSQQIRHIHJSVER]GSQTER]PSSOMRKMRXSFIGSQMRKETEVXRIV²
CERES VASSOLER, FRONT OF HOUSE MANAGER, CENTRAL YMCA
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Myzone Group Ltd
5th Floor, Market Square House, St James Street, Nottingham, NG1 6FG, UK
Tel: +44 (0)115 777 3333
Email: jonathan.monks@myzone.org
Web: www.myzone.org
Twitter: @myzonemoves
Facebook: www.facebook.com/MYZONEmoves
Blog: www.myzone.org/blog

About us
At Myzone we reward Effort to solve
the pervasive problem of ‘diminishing
motivation within exercisers’ by
leveraging the most relevant wearable
technology for gym users. The platform
achieves its purpose using feedback loops,
KEQM½GEXMSRERHWSGMEPEGGSYRXEFMPMX]
tools. For Health Club Operators, we
provide a member engagement system
XLEXIRLERGIWXLI½XRIWWI\TIVMIRGI
and drive revenue.
Product range and services
MZ-3: designed for class-based activities.
MZ-1: new newest addition to the
Myzone family and as accurate as the
MZ-60: the new watch in the Myzone
product range, designed as a retro classic
sports watch for those committed
advocates where traditional design
with functionality is key for training.
MZ-Fitness Test: designed to help

YWIVWQSRMXSVXLIMV½XRIWWSZIVE
period. The result is simply the number
of beats a users’ heart drops within a
1 minute (period) at the end of the test.
MZ-Instruct: promotes engagement
with the Myzone screen and allows
the instructor to focus on form and
class motivation while following
a preset class designed by the
club or trainer themselves.
MZ-Book: designed for clubs to
help manage class bookings and a
Myzone class setup in one place.
MZ-20 Home Scale: designed for
the consumer, the scale is digital and
Bluetooth enabled, and provides
seamless live data that helps people
to understand their weight, body fat,
muscle mass, and many other features.
MZ-3: accurate to 99.4 of an ECG
machine – syncs with the Myzone App
and in-club group display systems –
Bluetooth, ANT+, Analogue and Memory.

JONATHAN MONKS

Key customers
David Lloyd, Bannatynes, Mobil, Oxford
Brookes University, RAF, F45, PFP
Leisure, o2, Telefonica, Fusion lifestyle,
1life, Active4less and Blackpool Council.
Plans for 2019
New app developments; additional
Myzone products.
Shows attending in 2019
%PPQENSVKPSFEP½XRIWWIZIRXW
Key Personnel
Dave Wright
Founder & CEO
Jonathan Monks
Director EMEA
For more information please contact
TEL: +44 (0)115 777 3333
EMAIL: jonathan.monks@myzone.org

“We have incorporated Myzone into every new membership as we see Myzone as an integral part of our members’
journey and the significant role Myzone plays in our retention strategy.”
GEORGE FLOOKS, COO, FITNESS FIRST, MIDDLE EAST
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Netpulse
Kennington Park, 1-3 Brixton Road, London, SW9 6DE, UK
Tel: +44 (0)1372 253425 Fax: +44 (0)1372 253101
Email: emea@netpulse.com Web: www.netpulse.com
Twitter: @netpulse
LinkedIn: www.linkedin.com/company/netpulse
Facebook: www.facebook.com/Netpulse
Blog: blog.netpulse.com

About us
Founded in 2001, Netpulse is the
world’s number one provider of
branded mobile apps for health clubs
and leisure centres. With thousands of
customers globally, Netpulse provides
the fitness industry’s most robust
integrated digital platform. Many of the
world’s largest fitness operators rely
on the Netpulse platform to engage
members, drive revenue, and enhance
the club experience.
Product range and services
Club Mobile Apps are an essential way
to stay ahead of the competition.
From digital check-in and guest
passes, automated rewards and
PT promotions, targeted push
notifications and referral programs,
workout tracking and fitness
challenges, Netpulse provides clubs

with features that their members
expect and their operators love.
Netpulse integrates fully with the
leading fitness tracking devices and
fitness apps, major cardio brands and
member management software.
Key customers
DW Fitness First, Virgin Active,
The Gym Group, Parkwood Leisure,
Serco Leisure.

ALEX PEACOCK

Shows attending in 2019
IHRSA, FIBO, Elevate.
Key personnel
Alex Peacock
Chief Executive Officer
For more information please contact
TEL: +44 (0)1372 253425
EMAIL: emea@netpulse.com

Plans for 2019
Branded Apple Watch Apps and
Virtual Fitness Classes will become
available during 2019.
WELCOME TO
W

CLUB
LUB FITNESS

SIGN UP

“Since launching our app, I have seen revenue and referrals go up.
Our members also love how all of their favourite health apps integrate with
our app and how they are able to check-in with their mobile device.”

SIGN IN

MEL TEMPEST, OWNER, BALLARAT BODY AND SOUL
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MAXimise your HIIT workouts

with the revolutionary MAX Trainer MTX, exclusively from Octane Fitness

WHY MAX TRAINER?
*%$"#$# *$ "$# '"
* %#$$#"!%"
* ($"&'"%$
* #$$"##$ * ("%"

NEIL CAMPBELL UKSALES@OCTANEFITNESS.COM    
+ "$#"#"&)$ $##

COMPANY PROFILE

Octane Fitness
*VMEV]'SYVX,MKL7XVIIX+YMPHJSVH+9(01MHHPIWI\9/
8IP  0 
*E\  0 
Email:9/7EPIW$SGXERI½XRIWWGSQ
;IFWMXI [[[SGXERI½XRIWWGSQ
8[MXXIV$SGXERI½XRIWW
LinkedIn: [[[PMROIHMRGSQGSQTER]SGXERI½XRIWW
Facebook:[[[JEGIFSSOGSQ3GXERI½XRIWW
&PSK[[[SGXERI½XRIWWGSQSGXERIFPSK

About us
A global innovator of high-performance
½XRIWWIUYMTQIRX3GXERI*MXRIWW
E2EYXMPYW-RGFVERHGSRXMRYEPP]
VIHI½RIWI\IVGMWI[MXLYRTVIGIHIRXIH
FVIEOXLVSYKLWWYGLEWXLI1E\8VEMRIV
0EXIVEP<<83RI\6MHIVIGYQFIRX
IPPMTXMGEP>IVS6YRRIVERH%MVH]RI<
7XERHSYXHIWMKRERHMRRSZEXMZI
TVSKVEQQMRKHIPMZIV,--8ERHTVSKVIWWMZI
GLEPPIRKIWXSIZIV]PIZIPI\IVGMWIVXS
HVMZIQSXMZEXMSRERHVIWYPXW'SQQMXXIH
XSI\GITXMSREPTIVJSVQERGIPSRKPEWXMRK
TEVXRIVWLMTWERHWYTIVMSVWIVZMGI
3GXERIFSPHP]I\GIIHWI\TIGXEXMSRW
Parent company
2EYXMPYW-RG

Product range and services
3GXERI*MXRIWWMRZIRXWTVIQMYQ
GSQQIVGMEPERHLSQIGEVHMSZEWGYPEV
IUYMTQIRXMRGPYHMRKXLIMRRSZEXMZI1E\
8VEMRIVXLI0EXIVEP<PEXIVEPXVEMRIVXLI
<83RIGVSWWXVEMRIVXLI>IVS6YRRIV
^IVSMQTEGXQEGLMRIXLI%MVH]RI<EMV
FMOIXLI\6MHIVIGYQFIRXIPPMTXMGEPERH
WIZIVEPWXERHMRKIPPMTXMGEPW-XWFVIEOXLVSYKL
TVSKVEQQMRKMRGPYHIW;SVOSYX&SSWXIVW
'6377'M6'9-8XLI1E\-RXIVZEP
TVSKVEQERHEHZERGIHXVEMRMRKVIKMQIRW
like 30:30 Interval and MMA.
Key customers
(EZMH0PS]H0IMWYVI2YJ½IPH,IEPXL
)ZIV]SRI%GXMZI4PEGIWJSV4ISTPI
4EVO[SSH0IMWYVI7IVGS0IMWYVI:MPPEKI
,SXIPWERH7RET*MXRIWW

±(EZMH0PS]H0IMWYVILEWEHHIH3GXERI*MXRIWWTVSHYGXWEGVSWW
XLIIWXEXI;IVIKEVHXLIQEWFSXLYRMUYIERH³FIWXMRGPEWW´;I
IZEPYEXIJIIHFEGOYWEKITSTYPEVMX]ERHWIVZMGIWS3GXERI[EW
ERSFZMSYWGLSMGIJSVMXWMRGVIEWIHMRRSZEXMSRERHZEVMIX]²

2)-0'%14&)00

Plans for 2019
-R3GXERI*MXRIWW[MPPTVSQSXI
X[STSTYPEVI\TERHIHTVSHYGXPMRIW
XLI1E\8VEMRIV18<ERHRI[18
ERHXLIVIHIWMKRIH\6MHIERH
RI[\678LIWIYRMUYITVSHYGXW
QIIXXLIRIIHWSJHMJJIVIRXI\IVGMWIVW
[MXLE[MHIVERKISJVIWMWXERGIPIZIPW
WXIEH]WXEXIERH,--8[SVOSYXWXSXEP
FSH]IJJIGXMZIRIWW[MXLSTXMQYQGSQJSVX
ERHIEWISJYWI
Shows attending in 2019
-,67%*-&3%GXMZI2IX)PIZEXI
7MFIG9/)PIZEXIERH7MFIG)YVSTI
Key personnel
Neil Campbell
General Manager
Jo Paddon
/I]%GGSYRX1EREKIV
*SVQSVIMRJSVQEXMSRTPIEWIGSRXEGX
8)0  
)1%-09/WEPIW$SGXERI½XRIWWGSQ

MICHELLE DAND, GROUP HEALTH & FITNESS MANAGER,
DAVID LLOYD LEISURE
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Physical Company Ltd
The Works, Wycombe Road, Stokenchurch, Buckinghamshire, HP14 3RR, UK
Tel: +44 (0)1494 769 222
Email: sales@physicalcompany.co.uk
Web: www.physicalcompany.co.uk
Twitter: @PhysicalCompany
Facebook: www.facebook.com/Physical.Company
Instagram: @PhysicalCompany

About us
Physical Company provides specialist
½XRIWWWSPYXMSRW8LMWMRGPYHIW
IUYMTQIRX¾SSVMRKK]QHIWMKR
programming and training to individuals
and organisations across the UK and
Europe. We strive to offer our customers
the very best in product quality and
take pride in offering a quick, reliable
service and exceptional value.
Product range and services
Physical Company supply over 1,900
product lines including some of the most
pioneering pieces of kit in the industry.
Our strength lines boast rigs, heavy-duty
storage solutions, precision engineered
bars, exceptional quality dumbbells and
weight plates. We also offer impressive
wellness, functional, sport, combat and
studio ranges. We supply industry leading
WTSVXWERHK]Q¾SSVMRKF])'36);I
also distribute lines from world leading

brands such as: BOSU ®, TRX, EXIGO,
AIREX, REEBOK®, STOTT PILATES ®,
MERRITHEW™ and TRIGGERPOINT™.

JOHN HALLS

Key customers
Virgin Active, Fusion Lifestyle,
Village Gyms, Freedom Leisure, GLL,
Energie, DW Fitness, KOBOX,
Glasgow Life and many more.
Plans for 2019
We will continue our equipment innovations
and development, including integrating
JYRGXMSREP½XRIWW[MXLXIGLRSPSK]
Shows attending in 2019
IHRSA, FIBO, ELEVATE, SIBEC EU
and SIBEC UK.
Key personnel
John Halls
Managing Director
James Anderson
Director of Sales & Marketing
For more information please contact
TEL: +44 (0)1494 769 222
EMAIL: sales@physicalcompany.co.uk

“It’s so easy working with Physical Company; it’s a one-stop shop for the majority of equipment we need. Their pricing is as good
as it gets and the equipment is of the highest quality. There are lots of choices out there but I haven’t found anybody who beats the
Physical Company service.” SHANE COLLINS, FOUNDER, KOBOX
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Precor
%QIV7TSVXW8LIXE&YMPHMRK0]SR;E]*VMQPI]7YVVI]+9)69/
8IP +44 (0) *E\  
)QEMPMRJS$TVIGSVGSQ
;IF www.precor.com
8[MXXIV$TVIGSVYO
*EGIFSSO[[[JEGIFSSOGSQ4VIGSV9/
0MROIH-R[[[PMROIHMRGSQGSQTER]TVIGSV

About us
*SVQSVIXLER]IEVW4VIGSVLEW
HVMZIR½XRIWWJSV[EVH;IGSRXMRYIXLEX
LIVMXEKIIZIV]HE]F]EHZERGMRK[LEX´W
TSWWMFPIMRHIWMKRMRRSZEXMSRQIQFIV
I\TIVMIRGIERHWIVZMGI
;IYRHIVWXERHXLIGLEPPIRKIW½XRIWW
JEGMPMXMIWMRQYPXMTPIWIGXSVWJEGIERHSYV
XIEQSJI\TIVXWJVSQWEPIWERHQEVOIXMRK
XSEJXIVWEPIWWYTTSVXERHWIVZMGI
[MPPIRWYVI]SYVMRZIWXQIRXMR½XRIWW
IUYMTQIRXMWQE\MQMWIH
Product range
8LVSYKLSYXSYVLMWXSV][ILEZIFIIR
EXXLIZERKYEVHSJ½XRIWWMRRSZEXMSRERH
E[EVH[MRRMRK':TVSHYGXW-RZIRXMRK
XLIGYWLMSRIHXVIEHQMPPERHPEYRGLMRK
XLI%HETXMZI1SXMSR8VEMRIV %18 
'VIEXMRKXLI[SVPH´W½VWXIPPMTXMGEP½XRIWW
GVSWWXVEMRIV )*< ERHVIGIRXYTKVEHI
XSEGSRZIVKMRK'VSWW6EQT ®[LMGL
GSRXMRYIW4VIGSV´W³½VWXXSQEVOIX´
MRRSZEXMSRXVEHIQEVO
3YVRIX[SVOIH½XRIWWSJJIVMRKMW
GSRWXERXP]YTHEXIHJIEXYVMRKERIZIV
I\TERHMRKVERKISJTEVXRIVW2S[MRGPYHMRK
XLIEFMPMX]XSRIX[SVOEHHMXMSREPWTEGIW
[MXLMRXLIK]QWYGLEWWXVIRKXLXLVSYKL
SYVTEVXRIVWLMT[MXL7SR]ERH%HZEK]Q
www.HCMhandbook.com

3YVSRKSMRKTEVXRIVWLMT[MXL%WWEYPX
FVMRKWRI[HMQIRWMSRWXSXLI,--8ERH
KVSYTI\IVGMWIXVEMRMRKWSPYXMSRW[IGER
SJJIV[LIRGSQFMRIH[MXL5YIIRE\
JYRGXMSREP½XRIWWXVEMRMRKTVSHYGXW;I
GSRXMRYISYVVIPEXMSRWLMT[MXL7TMRRMRK ®
EHHMRKQEKRIXMGVIWMWXERGISTXMSRW[MXL
XLI7TMRRIV ®'PMQFERH'LVSRS4S[IV
XLIPEXXIVSJ[LMGLHIPMZIVWHMVIGXTS[IV
QIEWYVIQIRXXLEXVIUYMVIWRSGEPMFVEXMSR
ERHEFEXXIV]JVIIGSRWSPIXSXLIMRHYWXV]
3YVMRLSYWIIRKMRIIVWTVSZMHIE
WYTIVMSVWIVZMGI[LMGLMRGPYHIWMRHYWXV]
PIEHMRK½VWXXMQI½\VEXIWERHKYEVERXIIH
VIWTSRWIXMQIW%PPSJXLMWVIWYPXWMR
QE\MQYQIUYMTQIRXYTXMQI[LMGLMW
TVSZIRXSMRGVIEWIVIXIRXMSR

78):)'%68)6

Key customers
IEW]+]Q4EVO[SSH0IMWYVI8LIqRIVKMI
+VSYT%R]XMQI*MXRIWW%GXMZI2EXMSR
,MPXSR,SXIPW)HMRFYVKL9RMZIVWMX]
9RMZIVWMX]SJ)EWX0SRHSRTPYWRYQIVSYW
WMRKPIWMXISTIVEXSVWIHYGEXMSRJEGMPMXMIW
0SGEPEYXLSVMXMIWERHXVYWXW
Shows attending in 2019
-,67%*-&37-&)'9/ )9YOEGXMZI
%GXMZI9TVMWMRKEGXMZIRIX)PIZEXI
7TMRRMRK7LS[GEWIEXXLI-RXIVREXMSREP
*MXRIWW7LS[%R]XMQI*MXRIWW'SRJIVIRGI
9/ERH97 )RIVKMI'SRJIVIRGI
Key personnel
Steve Carter1EREKMRK(MVIGXSV
4VIGSV9/
Samantha Taylor1EVOIXMRK1EREKIV
4VIGSV9/

±4VIGSVLEWEP[E]WFIIREOI]TEVXSJSYV½XRIWWSJJIVXSTVSZMHILMKLUYEPMX]
GEVHMSWXVIRKXLERHJYRGXMSREPEGXMZMX]JSVGYWXSQIVW3YVGSVISJJIVLEWFIIR
GSQTPIQIRXIH[MXLXLIEHHMXMSREPJYRGXMSREPXVEMRMRKIUYMTQIRXTVSZMHIHF]
5YIIRE\MRGPYHMRKXLI%WWEYPX%MV6YRRIVERH%MV&MOI)PMXI8LIRI[WTEGIERH
IUYMTQIRXEPPS[WYWXSSJJIVVIEPGLSMGIWERHHMZIVWMX]EW[IPPEWHIZIPSTQIRXSJ
SYVMRK]QXVEMRMRKGPEWWIWERHEGXMZMX]²GREG CHESTERS, SPORT AND LEISURE
MANAGER, LEISURE AT THE CHELTENHAM TRUST
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reiver
strength-movement
Innovative health & fitness
equipment and solutions
Designed, procured, and curated
to give your business the edge!
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reiver
www.reiver.life
www.HCMhandbook.com

COMPANY PROFILE

Reiver Life Ltd
130 Old Street, London, EC1V 9BD, UK
Tel: +44 (0)1908 041520
Email: info@reiver.life
Web: www.reiver.life
Twitter:$VIMZIV½XRIWW
Facebook:[[[JEGIFSSOGSQVIMZIV½XRIWW
Blog: reiver.life/our-view#

About us
6IMZIVMWERI[QYPXMFVERHHMWXVMFYXSV
WYTTP]MRKXLI9/ -VMWLQEVOIX
(IPMZIVMRKWSQISJXLI[SVPH´WQSWX
MRRSZEXMZITVIQMYQ½XRIWWWSPYXMSRW
[LMGLEVIHIWMKRIHTVSGYVIHERH
GYVEXIHF]TVSJIWWMSREPW[MXLXLI
STIVEXSVW´FYWMRIWWRIIHWERHXLI
IRHYWIVW´KSEPW½VQP]MRQMRH

JON JOHNSTON

Product range
;ISJJIVK]QHIWMKRIUYMTQIRXWYTTP]
ERHEJXIVWEPIWWIVZMGIW3YVOI]FVERHW
EVI7]RIVK]*MXRIWW)UYMTQIRX7]RIVK]
%MV*MXRIWW(VE\*MXRIWW6IE\MRK1EVTS
*MXRIWW8IVVEGSVI&/SSPMRHSSVG]GPMRK
*/TVS7XIEPXL'SVI8VEMRIV7QEVX½X
'EVHMS7GER*YR\XMSRERH8VEMRMRK]Q

Key customers
;I[SVO[MXLERYQFIVSJPIEHMRKK]Q
GLEMRWFSYXMUYISTIVEXSVWQYPXMREXMSREP
GSVTSVEXIWRSVXLIVRERH7GSXXMWLPIMWYVI
XVYWXWPSGEPEYXLSVMXMIWYRMZIVWMXMIWERH
GSPPIKIWKSPJERHGSYRXV]GPYFW,2;
,SQIGYWXSQIVWERHTVSEXLPIXIW;IEPWS
WYTTP]XLI13(ERHYRMJSVQIHWIVZMGIWZME
SYVXVEHITEVXRIVW
Shows attending in 2019
FIBO, Cologne.
Key personnel
Jon Johnston
Founder/Managing Director

www.HCMhandbook.com
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COMPANY PROFILE

Shapewatch
Global Scanning , 2 Svanevang, Alleroed, DK-3450, Denmark A/S
Tel: +44 (0)7480 768144
Email: enquiries@shapewatch.com
Web: www.shapewatch.com
Twitter: @shapewatch
Facebook: @shapewatch
LinkedIn: https://www.linkedin.com/company/shapewatch
Blog: www.shapewatch.com/news

About us
Shapewatch is a 3D body scanner and
visualisation solution allowing users to scan
their bodies, monitor key biometrics and
see their body shape in 3D as well as track
TVSKVIWWXS[EVHWXLIMV½XRIWWKSEPWZMEXLI
Shapewatch app.
Parent company
Global Scanning A/S .

Product range and services
Shapewatch is an automated selfserve solution that provides a discreet,
non-invasive body scanning experience.
Promoting long-term behaviour change
through ongoing comparisons using
3D visualisation, the Shapewatch solution
enables health clubs to offer members a
detailed and highly visual account of their
key biometrics; think of it as the ultimate
ERMQEXIHWIP½IMR(
Key customers
Shapewatch is launching into the health and
wellness sector with a focus on health clubs
ERH½XRIWWJEGMPMXMIW
Plans for 2019
Shapewatch will be working on
API Integrations with clubs and
other technology as well as forming
partnerships across the industry
to promote 3D body scanning as a
visualisation tool.

www.HCMhandbook.com

ALAN LOUDEN

Shows attending in 2019
Shapewatch will be exhibiting at all the
QENSVKPSFEP½XRIWWMRHYWXV]IZIRXWXLMW
year including IWF, IHRSA and FIBO,
where the latest 3D body scanning
technology will be revealed.
Key personnel
Alan Louden
Sales Director
Jurjen Söhne
Marketing Director
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SHIFT TO REAL RIDING

REAL GEAR SHIFT
PATENT

SKILLBIKE

TM

The first stationary cycle with a REAL GEAR SHIFT (Patent), SKILLBIKE™
challenges your riding skills in real hill climbs and famous races thanks to its
MULTIDRIVE TECHNOLOGY™ (Patent). Improve your riding speed, power, stamina
and agility with SKILLATHLETIC TRAINING: technogym.com/hcm-skillbike

274

Integrated with Garmin, Strava and Zwift
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COMPANY PROFILE

Technogym
Two The Boulevard, Cain Road, Bracknell, Berkshire, RG12 1WP, UK
Tel: +44 (0)1344 300236
Email: UK_info@technogym.com
Web: www.technogym.com
Twitter: @Technogym
Facebook: www.facebook.com/Technogym
LinkedIn: www.linkedin.com/company/technogym

About us
Founded in 1983, Technogym is a
world leading international supplier of
technology and design-driven products
ERHWIVZMGIWMRXLI[IPPRIWWERH½XRIWW
industry. With over 2,000 employees
across 14 branches, Technogym is present
in over 100 countries. More than 65,000
wellness centres are equipped with
Technogym and 35 million users train
every day on Technogym equipment.
8IGLRSK]Q[EWXLISJ½GMEPWYTTPMIVJSV
the past seven Olympic Games, from
Sydney 2000 to PyeongChang 2018.
Product range and services
Technogym provides a complete range of
best-in-class cardiovascular, strength and
functional equipment for both professional
and home use. We have also developed an
ecosystem of smart applications, consoles
and networks to help operators engage
end-users both inside and outside the gym,
ERHVYRXLIMVJEGMPMXMIWQSVIIJ½GMIRXP]
Our end-to-end wellness solution includes
GSRWYPXEXMSRXVEMRMRKERHGIVXM½GEXMSR
marketing support, interior design,
installation and maintenance, technical
support, warranty and service contracts,
ERH½RERGMEPWSPYXMSRW
www.HCMhandbook.com

Key customers
Technogym supplies clubs, hotels, spas,
rehabilitation centres, corporate gyms,
universities, sports facilities, homes
and more. We are proud to supply
our solutions to some of the world’s
elite athletes and teams including the
Ferrari and McLaren F1 teams; football
teams Paris Saint-Germain, AC Milan,
Inter Milan and Juventus; and Team
Luna Rossa Challenge sailing team.
Plans for 2019
2019 will see us continue the success
of Skill Line with the complete range,
including Skillbike, bringing the best in
real gear shift to an indoor bike. As well
the focus on Biocircuit, the adaptive
training workout to suit all goals.
In line with our mission at The Wellness
Company, we launched the sixth
edition of our global campaign Let’s
Move for a Better World in March.
The social campaign inspires people
to get moving for their community
whilst raising awareness of obesityrelated problems. The campaign has
proved to be an excellent member
engagement tool for operators.

NERIO ALESSANDRI

Shows attending in 2019
UK Active SWEAT, IHRSA, FIBO,
Rimini Wellness, SIBEC UK, SIBEC EU,
Active-Net, ISBA’s Annual Conference,
Active Uprising / SWEAT North and
BUCS Conference.
Key personnel
Nerio Alessandri
Founder and President
Steve Barton
Managing Director, UK
Paul Morris
Consumer Business Director, UK
Simon Clarke
Sales Director (Key Accounts), UK
Steve Ruffell
Sales Director (Field Sales), UK
Nev Jones
Sales Director (Health, Corporate
& Performance), UK
Kieran Tracey
Sales Director (Hospitality
& Residential), UK
Craig Swyer
Marketing Director, UK
For more information please contact
TEL: +44 (0)1344 300236
EMAIL: UK_info@technogym.com
HCM Handbook 2019
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- SPECIAL OFFER Buy 4 TRX Club 4 Suspension Trainers
+
1 TRX original education slot and
get TWO additional Club 4’s

FREE!

PROVIDE THE ORIGINAL TRX
EXPERIENCE TO YOUR MEMBERS!

For more information, contact your local rep at: ukinfo@trxtraining.com

COMPANY PROFILE

TRX TRAINING UK
WeWork, 184 Shepherds Bush Road, London, W6 7NL, UK
Email: customerservice@trxtraining.co.uk
Web: www.trxtraining.co.uk
Instagram: @TRX_uk
Facebook: www.facebook.com/TRXTrainingUK
LinkedIn: www.linkedin.com/company/trx-training/

About us
TRX provides world-class functional training
by offering quality equipment, effective
workouts and world-class education capable
of transforming full-body health. Whether
FIKMRRMRKE½XRIWWNSYVRI]SVTYWLMRKXS[EVHW
your summit, TRX Training helps you to move
better, feel better and live better. Trusted
by premier athletes, professional trainers,
enthusiasts and beginners, TRX training is
proven to delivers results.
Product range and services
Suspension Training® products include
the TRX HOME2 System, the TRX PRO4
System, the TRX Duo Trainer and the TRX
Tactical. For rotational, explosive training,
TRX provide the TRX RIP Trainer.
We also offer a full range of functional
training tools as well as the TRX Studio
Line, which creates functional training
areas available in various sizes and
GSR½KYVEXMSRW86<'SRRIGXERMRRSZEXMZI
HMKMXEPTPEXJSVQERH86<1%47EPPS[MRK
gyms to better connect with members
by facilitating movement assessments.

KOBOX, Body Machine Performance
Studio, Equilibrium, University of
Edinburgh, University of Bath, University
of Nottingham, Loughborough University.
Plans for 2019
Launching an education partnership with
Premier Global, our Sports Medicine
Course and an updated TRX MAPS, as
well as promoting our Studio line offering
YRMUYI¾I\MFPIWSPYXMSRWJSVEPPK]QW
Shows attending in 2019
FIBO, Elevate, SIBEC UK, ukactive Active
Uprising & SWEAT, BodyPower, IHRSA.

JULIAN WOOLLEY

Key personnel
Julian Woolley
Country Manager UK & IRE
Nathan D’Rozario
UK Education & Sales Manager
Alexandra Vicentijevic
Sales & Customer Rep UK & IRE
Bobbie Joseph
National Account Manager
For more information please contact
EMAIL: customerservice@trxtraining.co.uk
WEB: www.trxtraining.co.uk

Key customers
:MVKMR%GXMZI(EZMH0PS]H2YJ½IPH,IEPXL
Energie Fitness, Third Space, Heartcore,
www.HCMhandbook.com

HCM Handbook 2019 277

4QPSUT'MPPSJOH4QFDJBMJTUT
4VQQMJFSTPGQPMZVSFUIBOF IBSEXPPEBOESFTJMJFOUTVSGBDFT
GPSTQPSU SFDSFBUJPOBMBOEQIZTJDBMBDUJWJUZGBDJMJUJFT

Contact us now:
0ƍ
DF +44 (0) 1706 260 220
Email: Sales@TVS-Group.co.uk
8FC www.TVS-Group.co.uk

www.TVS-Group.co.uk

COMPANY PROFILE

TVS Group
Low Bay, Carrs Industrial Estate, Commerce Street,
Haslingden, Lancashire, BB4 5JT, UK
Tel: +44 (0)1706 260 220 Fax: +44 (0)1706 260 240
Email: Sales@TVS-Group.co.uk
Web: www.TVS-Group.co.uk
Twitter: $¾SSVWK]QW
LinkedIn: www.linkedin.com/company/tvs-sports-surfaces
Facebook: www.facebook.com/TVSSportsSurfaces/

About us
Our company was established in April
2009 and this year marks our 10 year
anniversary. We’re incredibly proud and
privileged to have worked with so many
key clients in the sports and leisure
industry over the past decade.
Parent company
TVS Group is the trading name of Total
Vibration Solutions Limited. The TVS
Group comprises four key divisions: TVS
Sports Surfaces, TVS Gym Flooring, TVS
Play Surfaces and TVS Acoustics.
Product range
We currently offer polyurethane,
hardwood, engineered wood, vinyl
and SPORTEC rubber sports surfaces;
however we’re always looking at innovative
ways of adding to our existing product
ranges. For example, in March 2018 we
became the UK’s exclusive distributor of
Robbins Sports Surfaces, enabling us to
SJJIVERIPMXIPIZIP*-&%ETTVSZIH¾SSVMRK
system for basketball.
Our heavy duty, inter-connecting
rubber tiles for weightlifting areas remain
ERI\XVIQIP]TSTYPEVGLSMGIMR½XRIWW
centres and we now offer a diverse range
www.HCMhandbook.com

of high-performing shock pads which are
suitable for outdoor 3G pitches.
Main services
The TVS Group supply and install
WTSVXWERH½XRIWW¾SSVMRKXSE[MHI
range of facilities. We cater for every
type of exercise and every level
of competition, from recreational
to elite level performance.
Additional services
Through our specialist acoustic division
[ITVSZMHIWSPYXMSRWXSWTSVXWERH½XRIWW
facilities which have acoustic concerns.
We also provide acoustic solutions at
leisure developments where theatres,
cinemas and bowling alleys are installed.

ANDY ROBERTS

Shows attending in 2019
We’re exhibiting at ELEVATE on the 8th
and 9th May 2019 at STAND No: P30,
where we’ll be showcasing our latest
VERKISJWTSVXW¾SSVMRK8LVSYKLSYXXLI
rest of the year our key personnel will
FIZMWMXMRKSXLIVMRHYWXV]WTIGM½GXVEHI
shows and networking forums.
Key personnel
Paul Lafone: +44(0) 7976 801 735
Andy Roberts: +44(0) 7802 725 265
Jason Lewis-Lamb: +44(0) 7590 849 498
For more information please contact
TEL: +44 (0)1706 260 220
EMAIL: Sales@TVS-Group.co.uk

Key customers
We work closely with health club owners,
operators and franchisees, including the
likes of Virgin Active, Pure Gym, The
Gym Group, Xercise4Less, Sports Direct,
.(+]QW%R]XMQI*MXRIWW2YJ½IPH
Health, Energie Fitness, 1-Rebel and
Orange Theory. We also provide sports
surfacing solutions in schools, colleges,
universities and elite-level strength and
conditioning facilities.
HCM Handbook 2019
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COMPANY PROFILE

Wattbike
13, Nottingham South and Wilford Industrial Estate,
Nottingham, NG11 7EP, UK
Tel: +44 (0)115 945 5450
Email: sales@wattbike.com
Web: www.wattbike.com
Twitter: @wattbike
Facebook: www.facebook.com/wattbike

About us
Wattbike is the creator of the world’s
most advanced and innovative indoor
bikes, developed in association with world
class athletes and scientists. The versatility
and reliability of the Wattbike brand has
made it the go-to indoor cycling range for
EPPLIEPXLERH½XRIWWRIIHW
Product range and services
Wattbike Pro/Trainer – the original and
undisputed champion of indoor bikes. With
over a decade of success under its belt, the
Wattbike Pro/Trainer is celebrated for its
versatility, accuracy, and adjustability. Unique
dual air and magnetic resistance provide
the patented Real Ride Feel – where indoor
training feels just like riding on the road.
Wattbike Icon – born from the Wattbike
Pro/Trainer, the Wattbike Icon features a

STEVE MARSHALL

LMKLHI½RMXMSRXSYGLWGVIIRTIVJSVQERGI
monitor. The monitor elevates the cycling
experience by delivering incredibly
accurate performance feedback, and
includes workouts, tests, and Wattbike’s
brand new interval builder.
Wattbike AtomX – the most advanced
commercial smart bike. Featuring a
LMKLHI½RMXMSRXSYGLWGVIIRTIVJSVQERGI
monitor and integrated shifters, letting you
switch seamlessly between ergo and gear
mode. All new climb mode enables riders
to tackle historic mountain ascents.
All Wattbike products allow for
seamless open platform connectivity,
enabling riders to connect to all of their
favourite training apps.

spaces in studios and gyms with bespoke
Wattbike Zone graphics, and Wattbike’s
Power Cycling software takes indoor
group cycling to a new level.

Additional services
Wattbike transform indoor training

Key personnel
Steve Marshall, UK Sales Manager
Chris Maule, Sales Manager - Northern
England, Scotland, and Northern Ireland
Amy Walls, Sales Manager - Key Accounts
Ray Redman, Regional Account
Manager - London and South of England
Shaun Pyburn, Regional Account
Manager - Central England and Wales
Tom Crampton, Commercial
Marketing Manager

“At PureGym we want to offer our members a low cost, high-quality training
experience. Our members expect quality training equipment, which is why we
have teamed up with Wattbike to install Wattbikes at our East Grinstead site. The
versatility and innovation of the Wattbikes has provided a great training experience
for our members and personal trainers on site, and we look forward to helping our
members become healthier, and achieve their goals, whatever they are.”
FRANCINE DAVIS, Commercial and Strategic Director, PureGym East Grinstead

www.HCMhandbook.com

Key customers
,IEPXLERH½XRIWWGPYFWWXYHMSWIPMXI
sport, hospitality, home users, schools
and universities, and uniformed services.
Plans for 2019
;EXXFMOI[MPPVIHI½RIMRHSSVG]GPMRK
once again in 2019 as they launch two
new products into the market.
Shows attending in 2019
Elevate, FIBO, SIBEC.
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COMPANY PROFILE

Xn Leisure Systems Ltd
(4EVO(VMZI1MPXSR4EVO%FMRKHSR3\JSVHWLMVI3<6=9/
Tel:
Email: info@xnleisure.com
Web:[[[\RPIMWYVIGSQ
8[MXXIV @xnleisure
0MROIH-R\RPIMWYVIW]WXIQWPMQMXIH

About us
Xn Leisure is a provider of cutting-edge
LIEPXLERH½XRIWWWSJX[EVISJJIVMRKER
exceptional service to facilities in the
private and public sector. Our extensive
catalogue includes multi-channel selfWIVZMGIWSPYXMSRWJEWXXVEGOOMSWOWERH
XEFPIXGLIGOMRW1IQFIVWLMTWFSSOMRKW
IZIRXXMGOIXMRKERHTE]QIRXWEVIEZEMPEFPI
ZMEXLI[IFERHQSFMPI[MXLGYWXSQIVW
EFPIXSIEWMP]EHQMXXLIQWIPZIWMRXS]SYV
JEGMPMX]VIHYGMRKUYIYIWERHQMRMQMWMRK
IRXV]XMQIW
Key customers
3YVGYWXSQIVWMRGPYHIPSGEPEYXLSVMXMIW
XVYWXWJEGMPMXMIWQEREKIQIRXGSQTERMIW
LSYVPS[GSWXK]QWGPMQFMRKGIRXVIW
WOMGIRXVIWK]QREWXMGWGPYFWERHXLI
private sector.

.%732;%887

Plans for 2019
<RGSRXMRYIXS[SVO[MXLGYWXSQIVW
and the sector to understand and deliver
XIGLRSPSK]XSIRLERGIXLIGYWXSQIV
NSYVRI]<RLEZIERI\GMXMRKTVSHYGX
PEYRGLMR1E]

For more information please contact
8)0
EMAIL: info@xnleisure.com
;)&[[[\RPIMWYVIGSQ

Shows attending in 2019
*-&3EGXMZIRIX'03%IZIRXW%GXMZI
9TVMWMRK7-&)'9/ )9)PIZEXI5YIWX
2&7 '-174%'SRJIVIRGI
Key personnel
Jason Watts
7EPIW(MVIGXSV

±;LIXLIVRI[SVERI\TERHMRKW]WXIQ]SYLEZIEKVIEXTEVXRIVXS[SVO[MXLEX
<R0IMWYVI-RXSHE]´WPIMWYVITVSZMWMSR-8MWWSMRXIKVEXIHERHVIPMIHYTSRMREPPJEGIXW
SJXLIFYWMRIWWVIEPI\TIVMIRGIERHPIMWYVIORS[PIHKIMWEQYWX8LIJIEXYVISJXLI
FYWMRIWW[MPPFIIZIVGLERKMRKERH<R0IMWYVIEVI[SVOMRKLEVHXSHE]XSHIZIPSTXLIWI
MHIEWERHGSRGITXWXSKMZIXLIGSR½HIRGIXLEX]SYLEZIGLSWIRXLIVMKLXW]WXIQ²
PHIL WHITE, HEAD OF IT, PLACES FOR PEOPLE LEISURE

www.HCMhandbook.com
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FITNESS-KIT.NET

Find out more – go to fitness-kit.net and type the fitness-kit keyword into the keyword search

PRODUCT innovation

Lauren Heath-Jones rounds up the latest product launches in health and fitness

Surge Storm takes hydro-inertia training to the next level, says John Halls

P

hysical Company has
now launched its
Surge® Storm hydroinertia training system
– an updated version of its
Surge® system.
The Surge® Storm is designed
to destabilise users in order to
maximise their training, increase
motor skills and optimise
movement. It’s capable of
holding up to 65 lbs (29.4 kg)
RIZDWHUDQGRʞHUVXVHUVPRUH
training options than the
previous model. Users can also
create customisable workouts

by adjusting the water levels.
It features a number of
restructured handles so the
XVHUFDQWDUJHWGLʞHUHQW
muscle groups by
performing

DUDQJHRIGLʞHUHQW
exercises, including
grip overhead lifts,
single arm farmer
carries and battering
rams.
The Surge® Storm
boasts a sleek,
angular appearance
and is available in
two colours.
John Halls,
managing
director

at Physical Company, says:
“Surge® Storm incorporates
innovative design updates
WKDWRʞHUQHZFKDOOHQJHVLQ
hydro-inertia training.
“Surge is a bestseller for us.
People love the challenge of
attempting to resist and control
the water as it crashes from
end to end. Surge® Storm takes
this to the next level and gives
greater scope of movement to
bring fresh challenges.”
fitness-kit.net ͙͋͗ͅ͏͒̈́
PHYSICAL COMPANY

Users can customise
their workout

Surge® Storm incorporates
innovative design updates
that offer new challenges
in hydro-inertia training
John Halls
284
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Legend Kiosk adds new ‘dimension’
to self-service, says Sean Maguire

L

egend Club Management
Systems has partnered
with 10 Squared to
develop the new Legend
Fast Track/Fast Payment Kiosk
IRUKHDOWKDQGʛWQHVVFOXEVDQG
leisure facilities.
The kiosk, which has
already been installed by
Greenwich Leisure Ltd (GLL),
lets customers book and pay
for classes, activities, courts
and other services in a single,
contactless transaction.
Legend worked closely with
UHWDLOGLVSOD\HQJLQHHULQJʛUP
10 Squared to create the kiosk’s
design to combine form with
function. The self-service unit
LVWKHʛUVWVROXWLRQWRRʞHU
contactless payment in the UK
leisure industry.
The unit can be programmed
WRZRUNLQWZRGLʞHUHQWPRGHV
Fast Track or Fast Payment, and
operators can switch between
the two as needed. It also
RʞHUVDQLQWHUFKDQJHDEOHVHWRI
modular functions, which are
fully customisable.
Sean Maguire, managing
director at Legend Club
0DQDJHPHQW6\VWHPVVD\V
“We’re very proud to be
able to introduce another
advancement in self-service
www.HCMhandbook.com

Our new solution offers
a whole new dimension
to the self-service
kiosk proposition
Sean Maguire
technology to help clients
further improve their
competitiveness.”
+HDGGVȺ2XUQHZVROXWLRQ
RʞHUVDZKROHQHZGLPHQVLRQ
to the self-service kiosk
proposition.”

The kiosk can take contactless payments

fitness-kit.net ͙͋͗ͅ͏͒̈́
LEGEND
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Incorporating functional
movements that are natural
for adults and children
encourages the family to
be active and healthy, as
well as teaching children
that exercise can be
ﬁtness disguised as fun
Daniel Gonzalez

3DYLJ\PȷVIDPLO\SURJUDPPHPDNHVʛWQHVVIXQVD\V Daniel Gonzalez

P

avigym has revealed
a new programming
concept for families,
incorporating its
innovative Prama solution.
6ODWHGDVDQLQGXVWU\ʛUVW
DQGELOOHGDVȶʛWQHVVGLVJXLVHG
as fun’, the Pavigym’s Kids &
)DPLOLHVSURJUDPPHRʞHUV
mixed sessions for children and
parents, and kids-only sessions.
The classes combine circuit
WUDLQLQJDQGJDPLʛFDWLRQZLWK
3UDPDDPXOWLVHQVRU\ʜRRULQJ
solution featuring lights and
music, and have been designed
to get more children active by
creating a fun and competitive
environment.
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“Incorporating functional
movements that are natural for
adults and children encourages
the family to be active and
healthy, as well as teaching
children that exercise can
EHʛWQHVVGLVJXLVHGDVIXQȻ
says Pavigym master trainer
and programme creator
Daniel Gonzalez.
Adding: “Our programme
focuses on games and
interactive exercises, with a bit
of a twist with some friendly
competition. It provides 45
PLQXWHVRIIXQDQGʛWQHVVȻ
fitness-kit.net ͙͋͗ͅ͏͒̈́
PAVIGYM

Prama features a multi-sensory ﬂooring solution
www.HCMhandbook.com

SportsArt’s Eco-Powr
range generates electricity

(FR3RZUOLQHWUDQVIRUPVFOXEVLQWRPLQLSRZHUSODQWVVD\V Paul Kuo

S

portsArt has developed
a new range of
environmentally-friendly
ʛWQHVVHTXLSPHQWWKDW
FRXOGGUDPDWLFDOO\UHGXFH
DʛWQHVVIDFLOLW\ȷVFDUERQ
IRRWSULQWDVZHOODVFRQWULEXWLQJ
to lower operational costs.
Named as Best Facility
Innovation at the 2018
(OHYDWH3URGXFW,QQRYDWLRQ
awards, Eco-Powr is a range
RIVXVWDLQDEOHFDUGLRʛWQHVV
PDFKLQHVLQFOXGLQJWUHDGPLOOV
bikes and elliptical machines,
www.HCMhandbook.com

WKDWIHDWXUHDEXLOWLQLQYHUWHU
This harnesses the wattage
SURGXFHGE\H[HUFLVHUVGXULQJ
WKHLUZRUNRXWVDQGFRQYHUWVLW
into AC Power, before feeding it
back into the grid.
The company claims that
FOXEVZLWKDQDYHUDJHRI
SLHFHVRIFDUGLRHTXLSPHQW
RSHUDWLQJIRUHLJKWKRXUVDGD\
FRXOGSRWHQWLDOO\VDYHPRUH
WKDQeLQXWLOLW\FRVWVE\
switching over to Eco-Powr.
Ⱥ(YHU\ʛWQHVVFOXEKDVWKH
potential to be a mini power

plant capable of creating clean
SRZHUȲHQRXJKWRUHGXFHWKH
ZRUOGȷVFDUERQHPLVVLRQVDQG
HQHUJ\XVDJHVLJQLʛFDQWO\ȻVD\V
6SRUWV$UWIRXQGHU3DXO.XR
“If all the people who visit
WKHJ\PHDFKGD\ZRUNHGRXW
RQ(FR3RZUHTXLSPHQWȲXS
to 74 per cent of energy spent
H[HUFLVLQJZRXOGEHFRQYHUWHG
LQWRXWLOLW\JUDGHHOHFWULFLW\DQG
IHGEDFNLQWRWKHSRZHUJULGȻ
fitness-kit.net ͙͋͗ͅ͏͒̈́
SPORTSART

Every ﬁtness club has the
potential to be a mini power
plant, capable of creating
clean power – enough to
reduce the world’s carbon
emissions and energy
usage signiﬁcantly
Paul Kuo
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Personalisation is becoming
more and more important.
Our new training method has
been developed to provide an
effective, engaging experience
that’s tailored for all users
Nerio Alessandri

Technogym’s new BIOCIRCUIT™ provides a personalised, time-efﬁcient workout

Technogym’s BIOCIRCUIT™RʞHUVDJXLGHGFLUFXLWWUDLQLQJZRUNRXW
tailored to members’ needs, says Nerio Alessandri

T

echnogym
has launched
BIOCIRCUIT ™, a
new circuit training
solution and method providing
a personalised workout to help
users achieve their goals in a
short amount of time.
The guided programme
delivers an engaging experience
that requires no adjustments
or wait time, as exercises,
workload and work:rest ratio
DQGSDFHKDYHEHHQGHʛQHGDQG
integrated into the programme.
Based on revolutionary
aerospace technology,
BIODRIVE is a motor controller
that delivers a tailored workout.
This patented technology is only
found in the BIOSTRENGTH
/,1('LʞHUHQWQHHGVUHTXLUH
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GLʞHUHQWSURJUDPPHV2QO\
BIODRIVE can balance all
phases of movement, both
concentric and eccentric,
to provide each user with a
personal programme.
BIODRIVE guarantees
WKHDELOLW\WRGHʛQHGLʞHUHQW
LQWHQVLW\SURʛOHVWRPHHWWKH
needs of people requiring
isotonic resistance, needing to
reduce inertia or willing to use
viscous resistance.
Whether users just want
WRFRPSOHWHWKHLUUHSVGHʛQH
their routine or be guided
in a routine based on their
needs, BIODRIVE ensures that
the workload is constantly
controlled. The equipment can
also provide assistance if the
user needs help completing

a workout – if support is
needed, BIODRIVE immediately
activates the spotter function to
relieve the user.
There is no need for multiple
logins or time wasted setting
up the equipment – after the
initial login and set-up, the
programme directs the user
WRWKHʛUVWVWDWLRQZKHUHWKH
equipment is already adjusted
WRWKHLUVSHFLʛFSUHIHUHQFHV
Results are automatically
tracked with mywellness cloud.
The BIOCIRCUIT format
includes equipment with
DXWRPDWLFVHWWLQJDIWHUWKHʛUVW
user login; consoles that display
the programme to the users
RQHDFKPDFKLQHʜRRULQJZLWK
markings to guide users to the
next station; a dedicated UNITY

SELF pedestal that synchronises
all equipment and shows where
XVHUVVWDUWDQGʛQLVKWKHLU
BIOCIRCUIT training; and an
external screen connected to
the UNITY SELF which provides
an engaging experience, with
visuals for the group.
Nerio Alessandri, founder
and president of Technogym,
says: “Personalisation is
becoming more and more
important. Our new
BIOCIRCUIT ™ has been
carefully developed to provide
DQHʞHFWLYHDQGHQJDJLQJ
experience that is tailored
for all users, whatever their
goals or needs.”
fitness-kit.net ͙͋͗ͅ͏͒̈́
TECHNOLOGY

www.HCMhandbook.com

The ReaxChain transforms free weight
training into neuromuscular training

7KH5HD[&KDLQLVGHVLJQHGWRRʞHUHQGOHVV
WUDLQLQJRSWLRQVVD\V Gionata D’Alesio

R

ReaxChain is the ﬁrst free
weight that is dynamically
unpredictable. It’s
progressive, ﬂexible and soft,
with patented technology
for highly intensive
neuromuscular training
Gionata D’Alesio

www.HCMhandbook.com

HD[LQJKDVGHYHORSHG
WKH5HD[&KDLQDQHZ
W\SHRIIUHHZHLJKW
that uses ‘Sudden
'\QDPLF,PSXOVHȷWHFKQRORJ\WR
GHVWDELOLVHLWVXVHUV
3DUWRIDQHZSURGXFWUDQJH
WKDWIHDWXUHV5HD[LQJȷVSDWHQWHG
ȶ6XGGHQ'\QDPLF,PSXOVHȷ
WHFKQRORJ\WKH5HD[&KDLQ
LVELOOHGDVDQȶXQSUHGLFWDEOH
DQGPXOWLSXUSRVHȷWRROWKDW
FRPELQHVWKHIHDWXUHVRI
VWDQGDUGIUHHZHLJKWVZLWKWKH
VRIWQHVVDQGʜH[LELOLW\RIDURSH
'HVLJQHGWRRʞHUHQGOHVV
WUDLQLQJRSWLRQVDVZHOODV
LPSURYHGFRRUGLQDWLRQEDODQFH
VWUHQJWKUHDFWLYLW\SRZHUDQG
SURSULRFHSWLRQWKH5HD[&KDLQ

KDVDGMXVWDEOHʜH[LELOLW\DQG
LQWHQVLW\WKDWȲZKHQFRPELQHG
ZLWKLQHUWLDG\QDPLFVDQG
FHQWULIXJDOIRUFHȲWUDQVIRUPV
IUHHZHLJKWWUDLQLQJLQWRKLJKO\
LQWHQVLYHQHXURPXVFXODUWUDLQLQJ
$PXOWLSXUSRVHIXQFWLRQDO
WRROLWFDQDFWDVDNHWWOHEHOO
GXPEEHOOEDUEHOOVEDWWOHURSH
RU%XOJDULDQEDJGHSHQGLQJ
RQWKHJULSWKDWLVXVHGDQG
LVDYDLODEOHLQVHYHUDOGLʞHUHQW
ZHLJKWVDQGVL]HVDVZHOODV

RQHWZRRUʛYHULQJYHUVLRQV
Ⱥ5HD[&KDLQLVWKHʛUVW
IUHHZHLJKWWKDWȷVG\QDPLFDOO\
XQSUHGLFWDEOHȻVD\V*LRQDWD
'ȷ$OHVLRFKLHIH[HFXWLYH
RʡFHUDW5HD[LQJ
Ⱥ,WȷVSURJUHVVLYHʜH[LEOHDQG
VRIWZLWKSDWHQWHGWHFKQRORJ\WR
FUHDWHDVHULHVRIKLJKO\LQWHQVLYH
QHXURPXVFXODUZRUNRXWVȻ
fitness-kit.net ͙͋͗ͅ͏͒̈́
REAXING
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:HȷUHIRFXVLQJRQSHUVRQDOLVLQJ
workouts to suit every individual,
says Anta Pattabiraman

F

ounded by former
Goldman Sachs banker,
Anta Pattabiraman, Auro
is a subscription-based
SHUVRQDOWUDLQLQJDSSWKDWRʞHUV
audio PT sessions delivered
by a number of well-known
PTs, including Omar Mansour
and Jane Wake.
Billed as an ‘impactful, smart
DQGEHVSRNHʛWQHVVH[SHULHQFHȷ
Auro is designed to make
personal training accessible to
everyone, not just those who
FDQDʞRUGLW

I wanted to build a product
that would provide
personalised instruction
to consumers at scale at
an affordable price
Anta Pattabiraman

The app inspires people to go to the gym

Combining PT-created audio
programming with data-driven
DQDO\VLVWKHDSSDGDSWVʛWQHVV
programmes to the needs of
the individual, as with a real PT.
By creating a connected and
PRWLYDWLRQDOH[SHULHQFHLWDLPV
to inspire people to attend the
gym regularly.
“I wanted to build a product
that would provide personalised
instruction at scale and at
DQDʞRUGDEOHSULFHȻVD\V
Pattabiraman.
“When you add all the
elements a PT brings, including
proven programming, curated
music playlists, data-driven
290
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personalisation and a vibrant
ʛWQHVVFRPPXQLW\\RXFDQEH
a part of, you have an engaging,
SHUVRQDOLVHGʛWQHVVVROXWLRQ
in an app.
Ⱥ:HȷUHIRFXVLQJRQ
personalising workouts to
suit every individual, using
WHFKQRORJ\:HȷUHDOVREXLOGLQJ
a platform for the future, where
the intensity and duration of
the classes will be adapted to
the user in just the same way as
DJUHDW37ZRXOGDGDSWʛWQHVV
SURJUDPPHVIRUWKHLUFOLHQWȻ
fitness-kit.net ͙͋͗ͅ͏͒̈́
AURO

www.HCMhandbook.com

When clubs offer innovative
equipment like the Les
Mills SMART TECH range,
they can see a real beneﬁt
to their bottom line
Matt Adey

It accommodates 20 per
cent more weight plates

Smart tech by Les Mills enhances form, results and enjoyment for members

L

es Mills has
re-engineered its range
RI60$577(&+ʛWQHVV
equipment. Les Mills
SMARTBAR™ and weight set
uses cutting-edge technology to
ensure smooth transitions.
Enhancing form, results
and enjoyment for members,
SMARTBAR™ has helped
operators increase attendance
in their BodyPump classes by
81 per cent. The storage system
can accommodate 20 per
cent more weight plates than
standard, allowing for multiple
ZHLJKWFRQʛJXUDWLRQVWRVXLW
GLʞHUHQWIDFLOLWLHV
www.HCMhandbook.com

Les Mills SMARTSTEP™
DOORZVXVHUVWRMXPSFRQʛGHQWO\
and adjust intensity with ease.
It’s designed to nest in separate
pieces, allowing safe stacking of
up to 20 units without a rack,
VDYLQJVWXGLRʜRRUVSDFH
The SMART TECH range
also includes the MBX™ Mat
and SMART BAND™, both
HQJLQHHUHGWRGHOLYHURSWLPDO
workout performance
and a more comfortable
exercise experience.
Matt Adey, customer
experience director at Les
Mills UK, comments: “We
NQRZWKDWRYHUSHUFHQW

of members feel the quality
RIʛWQHVVHTXLSPHQWLPSDFWV
WKHHʞHFWLYHQHVVRIWKHLU
workout. Fifty per cent will
DOVREHLQʜXHQFHGRQZKHWKHU
to continue their membership
based on the equipment
SURYLGHGIRUZHLJKWEDVHG
training classes, like BodyPump.
Ⱥ:KHQFOXEVRʞHULQQRYDWLYH
equipment like the Les Mills
SMART TECH range, they
FDQVHHDUHDOEHQHʛWWRWKHLU
bottom line.”
fitness-kit.net ͙͋͗ͅ͏͒̈́
LES MILLS

LISTINGS

Industry organisations
National and international ﬁtness sector associations listed in alphabetical order

Activity Alliance
Email Sarah@activityalliance.org.uk
Web www.activityalliance.org.uk
Description Activity Alliance is the new name for the English
Federation of Disability Sport. Leading the way in providing accessible
physical activity and in increasing participation amongst disabled people.

Chartered Institute for the Management of
Sport and Physical Activity (CIMSPA)
Email info@cimspa.co.uk
Web www.cimspa.co.uk
Description Launched in 2011, CIMSPA is the professional
development body for the UK’s sport and physical activity sector.

American College of Sports Medicine (ACSM)

Chief Culture & Leisure Officers Association (CLOA)

Email publicinfo@acsm.org
Web www.acsm.org
Description ACSM is the largest sports medicine and exercise science
organisation in the world.

Email info@cloa.org.uk
Web www.cloa.org.uk
Description Exclusively represents senior strategic leaders managing
public sector cultural, tourism and sport services.

British Association of Sport and
Exercise Sciences (BASES)

Club Managers Association of Europe

Email enquiries@bases.org.uk
Web www.bases.org.uk
Description BASES is the professional body for all those with an
interest in the science of sport and exercise.

Email debbie.goddard@cmaeurope.eu
Web www.cmaeurope.org
Description A non-profit making professional association with
members involved in the management of sports clubs (golf, tennis, sailing
and other sports), health & fitness clubs, leisure, city and dining clubs.

British Universities & Colleges Sport (BUCS)

Community Leisure

Email info@bucs.org.uk
Web www.bucs.org.uk
Description The national governing body for higher education
sport in the UK, a membership organisation with charitable status.

Web http://communityleisureuk.org
Description Community Leisure UK is the association that specialises
in charitable leisure trusts across the UK. It protects the trust model by
enabling knowledge sharing with peers and external stakeholders.

Capre (Children’s Activity Professionals Register)

EuropeActive

Email info@skillsactiveregisters.org
Web www.skillsactive.com
Description Capre, owned and operated by SkillsActive, is an independent
register for individuals working in the children’s physical activity industry.

Web www.europeactive.eu
Description EuropeActive – formerly the European Health and Fitness
Association – is the leading not-for-profit organisation representing the
whole of the European health and fitness sector in Brussels.
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European Register of Exercise
Professionals (EREPS)
Email membership@ereps.eu
Web www.ereps.eu
Description A pan-European system, EREPS is an independent process
for the registering of all instructors, trainers and teachers working
across Europe in the exercise and fitness sector.

SkillsActive
Web www.skillsactive.com
Description The Sector Skills Council for active leisure, learning
and wellbeing, working across the seven sectors of sport, fitness, the
outdoors, caravans, playwork, hair and beauty.

Sport and Recreation Alliance
International Health, Racquet and
Sportsclub Association (IHRSA)
Email info@ihrsa.org
Web www.ihrsa.org
Description IHRSA is a trade association serving the health club and
fitness industries worldwide.

Email info@sportandrecreation.org.uk
Web www.sportandrecreation.org.uk
Description An umbrella body for sport and recreation in the United
Kingdom, representing 320 organisations such as the FA, the RFU, British
Athletics, British Rowing and the Exercise Movement and Dance Partnership.

Sport England
International SPA Association (ISPA)
Email ispa@ispastaff.com
Web https://experienceispa.com
Description Recognised worldwide as the professional organisation
and voice of the spa industry, representing health and wellness facilities
and providers in more than 70 countries.

Email funding@sportengland.org
Web www.sportengland.org
Description Sport England works to increase the number of people who
take part in sport regularly, and with the new government sport strategy will
broaden its focus to encompass other forms of physical activity.

ukactive
Register of Aquatic Professionals (RAPs)
Email info@skillsactiveregisters.org
Web www.aquaticregister.org
Description The Register of Aquatic Professionals is owned and
operated by SkillsActive. It is governed in partnership with the Amateur
Swimming Association (ASA), the Royal Life Saving Society (RLSS) and
the Swimming Teachers Association (STA).

Register of Exercise Professionals (REPs)
Email info@exerciseregister.org
Web www.exerciseregister.org
Description REPs is an independent, public register which
recognises the qualifications and expertise of health-enhancing
exercise instructors in the UK, providing a system of regulation for
instructors and trainers.

www.HCMhandbook.com

Email info@ukactive.org.uk
Web www.ukactive.com
Description A body existing to serve any organisation in the United
Kingdom with a role to play in, or benefit to be gained from, getting
more people, more active, more often.

UK Spa Association (SPA-UK)
Web www.spa-uk.org
Description SPA-UK supports and advances the spa industry and its
employees, representing the entire sector with one voice.

Youth Sport Trust
Email info@youthsporttrust.org
Web https://youthsporttrust.org
Description A passion for the power of sport and improving
children’s lives has been at the heart of the Youth Sport Trust, building
partnerships to forge a lasting legacy for improving young people’s lives.
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PRODUCT SELECTOR
Use the Product Selector to find the item you need, then choose a supplier. You can
turn to Supplier Contacts (see pages 302-316) to find details for your chosen supplier

ACTIVITY MEMBERSHIP
Gympass
www.gympass.com

MoveGB

ASSOCIATIONS/
TRADE BODIES

Mood Media

Bonasystems Ltd

www.moodmedia.co.uk

www.bonasystems.com

Amateur Swimming
Association ASA

Sound Dynamics Ltd

Diversey Care

www.sound-dynamics.co.uk

www.diversey.com

www.movegb.com

www.swimming.org

payasUgym

Badminton England

www.payasugym.com

www.badmintonengland.co.uk

British Weight Lifting

ACCESS CONTROL

www.britishweightlifting.org

All Right Now Ltd

CIMSPA

www.allrightnow.co.uk

www.cimspa.co.uk

Gantner Ticketing

BOOT CAMP VENUE/
CLASSES
Barcelona Bootcamp
www.barcelonabootcamp.com

Duplex Cleaning
www.duplex-cleaning.com

Ecosense Cleaning
www.ecosense-cleaning.co.uk

Gojo

BODY ANALYSER

www.gojo.com

Shapewatch Body Analyser

Gym Guard

www.shapewatch.com

www.gymguard.co.uk

www.gantner.be/en

IDEA Health & Fitness
Association

Nomical

www.ideafit.com

BUILDING/CONSTRUCTION

www.nomical.com

IHRSA

Createability

www.ihrsa.org

www.createability.co.uk

sporta

Pellikaan Construction

www.sporta.org

www.pellikaan.com

CLIMBING WALLS

The Swimming Teachers
Association (STA)

Willmott Dixon Limited

Innovative Leisure

www.willmottdixon.co.uk

www.innovativeleisure.co.uk

CATERING SUPPLIES

CLOTHING/FOOTWEAR

Equipline Ltd

Blu Leisure Ltd

www.equipline.co.uk

www.bluleisure.co.uk

AIR CONDITIONING
Big Ass Fan Company
www.bigassfans.com

Daikin Airconditioning UK Ltd
www.daikin.co.uk

MItsubishi electric europe
www.mitsubishielectric.co.uk

ukactive
www.ukactive.com

AV/MULTIMEDIA/SOUND

Archer Architects

AB Audio Visual

The Gym Designer
www.thegymdesigner.co.uk

Mass Designers
www.massdesigners.com

Saturn Projects

www.indepthhygiene.co.uk

Miele Professional
www.miele-professional.co.uk

www.sta.co.uk

ARCHITECTS/DESIGNERS
www.archerarchitects.co.uk

Indepth Hygiene Services

www.abaudiovisual.co.uk

BroadcastVision LLC
www.broadcastvision.com

ESL
www.esl-systems.co.uk

CHILDREN’S FITNESS
Cyber Coach
www.cyber-coach.co.uk

EQ Fitness
www.eqfitness.co.uk

Gymkids
www.veqtor.co.uk

www.saturnprojects.com

Global Audio Visual
Solutions Ltd

Zynk Design

www.globalavs.co.uk

www.ideagetactive.com

www.zynkdesign.com

Hutchison Technologies Ltd

Teachsport

iDEA

Corporate Trends
www.corporatetrends.co.uk

Kylemark
www.kylemarkworkwear.co.uk

Leisurewear Direct
www.leisureweardirect.com

Simon Jersey
www.simonjersey.com

Taylor Made Designs
www.taylormadedesigns.co.uk

www.hutchison-t.com

www.teachsport.org

Leisure Sound Solutions

CLOUD BASED
SOLUTIONS

CLEANING

Nomical

AddGards Ltd

www.nomical.com

www.leisuresoundsolutions.co.uk

www.addgards.com
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COMPUTER SYSTEMS/
SOFTWARE

Quinyx

TTS Consultants

ENERGY MANAGEMENT

www.quinyx.com

www.ttsconsultants.com

British Gas Business

Book4Time

Real Time Leisure

WTS International

www.britishgas.co.uk/business

www.book4time.com

www.realtimeleisure.com

www.wtsinternational.com

The Energy Desk

Booker Software

ResortSuite

www.booker.com

www.resortsuite.com

Cascade3d

SpaSoft

www.cascade3d.com

www.springermiller.com

Concept Software Systems
www.csscorporate com

SportSoft UK Ltd

Delta Computers

TAC IT

www.deltacomputerservices.co.uk

www.tac.eu.com

eGym GmbH

Tascomi Ltd

www.egym.com

www.tascomi.com

ESP Leisure

Virtuagym

www.e-s-p.com

www.virtuagym.com

www.sportsoft.co.uk

DESIGN
Alliance Leisure Services
(Design, Marketing &
Project Management)

Pure World Energy

www.faulknerbrowns.co.uk

www.pureworldenergy.com

Resolution Design Ltd

RES Renewable
Energy Systems

www.resolutiondesign.co.uk

WTS International
www.wtsinternational.co

Xpiron Inc
www.xpiron.com

The Active Hands Company

Gantner Ticketing

www.activehands.com

www.gantner.be/en

Asia Spa & Leisure
Consulting ASLC

Glofox

www.aslc-leisure.com

www.glofox.com

Inta Fitness
www.intafitness.com

Intelligenz Solutions
www.intelligenzsolutions.com

Leisure Safety Link
www.intafitness.com

Mindbody Inc
www.mindbodyonline.com

OFS
www.ofsoftware.biz

Paradigm Shift
www.paradigmsft.com

Perfect Gym
www.perfectgym.com

Planday
www.planday.com

Premier Software Solutions

Clear Innovations Ltd
www.clear-innovations.co.uk

GET Solutions
www.getsolutions.co.uk

GG Fit Ltd
www.ggfit.com

Impact Spa Leisure & Fitness
www.impactslf.co.uk

Leisure-net Solutions Ltd
www.leisure-net.org

Oxygen Consulting
www.oxygen-consulting.co.uk

The Project Network & Co
www.theprojectnetworkand.co

Right Directions
www.rightdirections.co.uk

Traffic Health and Fitness

Powermaster

FaulknerBrowns Architects

www.exerp.com

CONSULTANCY/
RESEARCH

www.evoenergy.co.uk
www.power-master.co.uk

eXerp

www.ez-runner.com

EvoEnergy

www.allianceleisure.co.uk

DISABLED ACCESS

EZ Runner

www.theenergydesk.co.uk

Evac+Chair International Ltd
www.evacchair.co.uk

DRINKS – NON-ALCOHOLIC
A G Barr plc
www.agbarr.co.uk

Britvic Soft Drinks
www.britvic.com

iPro Sport Distribution
www.iprosport.com

Lucozade Sport / Suntory
www.lucozade.com

Nestle Waters
www.nestle-waters.com

www.res-group.com

ENVIRONMENTAL
SERVICES
The Carbon Trust
www.carbontrust.com

Ozofresh
www.ozofresh.co.uk

EVENT MANAGEMENT
Elevate Arena
www.elevatearena.com

FIBO
www.fibo.com/en

Forum Events
www.forumevents.co.uk

New Events Ltd
www.neweventsltd.com

SIBEC
www.sibecevents.com

The Red Bull Company Ltd

EVENTS

www.redbull.com

Global Wellness Summit

Twinings Teas

www.globalwellnesssummit.com

www.twinings.co.uk

Vita Coco
www.vitacoco.co.uk

Vitapure Drinks Company

EXERCISE EQUIPMENT
Basi Systems
www.basisystems.com

www.vitastream.co.uk

www.traffichealthandfitness.com

www.premiersoftware.co.uk

www.HCMhandbook.com
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PRODUCT
SELECTOR
FACILITIES
MANAGEMENT

FITNESS ASSESSMENT

Building Additions

www.bodystat.com

www.buildingadditions.co.uk

Halo Leisure Services
Limited (WAM)
www.maxyourassets.com

Sports and Leisure
Management
www.everyoneactive.com

Bodystat
Derwent Healthcare Ltd
www.derwenthealthcare.com

Fitech UK

BBE Boxing

FitLinxx UK

www.bbe-boxing.com

www.fitlinxx.net

BLK BOX Fitness

Fitness Superstore

www.blkboxfitness.com

www.fitness-superstore.co.uk

BODY BIKE
International A/S

Fitness Systems Limited

www.fitech.co.uk

www.body-bike.com

fitlosophy Inc

Bodypower Sports Plc

www.getfitbook.com

www.fitness-superstore.co.uk

FitQuest

Central Sports

FINANCIAL SERVICES

www.miefitquest.com

www.centralsports.co.uk

Alliance and General
Leasing Limited

Health Check Services Ltd

Concept2 Ltd

www.healthcheckservices.co.uk

www.concept2.co.uk

www.allianceandgeneral.co.uk

InBody

Core Health and Fitness

Alliance Leisure Services
(Design, Build & Fund)

www.inbody.com

www.corehandf.com

Coretex

www.allianceleisure.co.uk

Leisure Vend
www.leisurevend.co.uk

www.thecoretex.co.uk

Myzone Group Ltd

Cranlea & Company

Asset Advantage Ltd
www.assetadvantage.co.uk

DFC
www.debitfinance.co.uk

Fiserv
www.fiserv.com

Harlands Service Ltd

www.myzone.org

www.cranlea.co.uk

Styku

CV Gym Services

www.reactfitness.com

www.cvgymservices.co.uk

Tanita Europe BV

Cybex International UK Ltd

www.tanita.eu

www.cybexintl.com

Dyaco UK Ltd

www.harlandsgroup.eu

FITNESS EQUIPMENT

www.dyaco.co.uk

LDF - Fitness
Equipment Leasing

Absolute Performance

Eleiko Sport Ltd

www.aperformance.co.uk

www.eleiko.com

www.ldf.co.uk

Airex AG

Ergo-Fit GmbH

Moorgate Finance

www.my-airex.com

www.ergo-fit.de

www.moorgatefinance.co.uk

Align-Pilates

Escape Fitness

PMD Leasing Ltd

www.align-pilates.com

www.escapefitness.com

www.pmdleasing.co.uk

Alter-G

ESP Fitness

Portman Asset Finance Ltd

www.alterg.com

www.esp-fitness.com

www.portmanassetfinance.co.uk

Amer Sports UK & Ireland Ltd

EXF Perform Better Europe

Shire Leasing plc

www.amersports.com

www.exf-fitness.com

www.shireleasing.co.uk

Anytime Leisure

Exigo

www.anytimeleisure.co.uk

www.exigostrength.com

Aquabags

The Fit Group

www.aquabags.eu

www.thefitgroup.co.uk

Balanced Body

Fit4Sale USA Inc
www.fit4sale.comFitBox Virtual

FIRE DETECTION
Fireco
www.firecoltd.com

www.pilates.com

www.fitboxvirtual.com
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www.fitnesssystems.co.uk

Fitness Warehouse Ltd
www.fitnesswarehouseuk.com

Fitness-Mad
www.fitness-mad.com

FitPro
www.fitpro.com

Fitter International Inc
www.fitter1.com

Flowin AB
www.flowin.com

FreeMotion Fitness
www.freemotionfitness.co.uk

Gamercize
www.gamercize.net

Gen3 Kinematics
www.gen3kinematics.com/home.php

Gervasport
www.gervasport.bg

Green Fitness Equipment Co
www.greenfitco.com

Gym Academy
www.gymacademy.co.uk

Gym80
www.gym80.de

Gymkit UK
www.gymkituk.com

HaB Direct
www.habdirect.co.uk

HUR (UK) Ltd
www.huruk.co.uk

Hydro Physio
www.hydrophysio.com

Icarus
www.icaros.com

Idass
www.idass.com

www.HCMhandbook.com

Indigo Fitness

Octane Fitness

Rethink Motion

Vibrogym UK

www.indigofitness.com

www.octanefitness.com

www.rethinkmotion.com

www.vibrogymprofessional.co.uk

Indoor Walking

Origin Fitness

Rubicon Sports

WaterRower

www.indoorwalking.net

www.originfitness.com

www.rubiconsports.co.uk

www.waterrower.co.uk

Indoorcycling Group - ICG

OSF - On Site Fitness

Rugged Interactive

Wattbike Ltd

www.teamicg.com

www.onsitefitness.co.uk

www.rugged-interactive.com

www.wattbike.com

Intenza Fitness

Paramount Fitness Corp

SAQ International

www.intenzafitness.com

www.paramountfitness.com

www.saqinternational.com

WeBuyAnyGym
Equipment.Com

iRobic Ltd

Peak Pilates

Schwinn

www.irobicshop.co.uk

www.peakpilates.com

www.schwinn.com

Iron Grip Barbell Company

Performance Health Systems

SCIFIT Ltd (UK)

www.irongrip.com

www.powerplate.com

www.scifit.uk.com

Johnson Health Tech UK Ltd

Physical Company Ltd

www.johnsonfitness.com

www.physicalcompany.co.uk

SoloStrength
Lifestyle Products

Jordan Fitness

Physique Sports

www.jordanfitness.com

www.physiquesports.co.uk

Jumprope

Pneumex

www.jumprope.com

www.pneumex.com

Keiser UK Ltd

Podium 4 Sport

www.keiseruk.com

www.podium4sport.com

Leisure Lines (GB) Ltd

PowerBlock Fitness Ltd

www.leisurelinesgb.co.uk

www.powerblockfitness.com

Les Mills UK + Ireland

Powerhouse Fitness

www.lesmills.com/uk

www.powerhouse-fitness.co.uk

Life Fitness

Powrx UK

www.lifefitness.co.uk

www.powrx.co.uk

Mad Dogg Athletics

Precor

www.maddogg.com

www.precor.com

Marpo Kinetics

Pulse Fitness Solutions

www.marpokinetics.com

www.pulsefitness.com

Marsden Weighing Group

Range3D Ltd

www.marsden-weighing.co.uk

www.range3d.com

Matrix Fitness

React Fitness

www.matrixfitness.co.uk

www.react-fitness.com

Medimotion

Re:creation Fitness

www.medimotion.co.uk

www.recreation-fitness.co.uk

MedX Germany

RealRyder International LLC

www.medxonline.co.uk

www.realryder.com

Merrithew

Reaxing

www.merrithew.com

www.reaxing.com

Milon Fitness

Reiver Fitness

www.milonfitness.co.uk

www.reiverfitness.com

www.HCMhandbook.com

www.webuyanygymequipment.com

Wexer Holdings
www.wexer.com

Woodway GmbH
www.woodway.de

World Sales Alliance

www.solostrength.com

www.wsalliance.com

Spivitech Ltd

Xendon AB

www.spivi.com

www.xendon.com

SportsArt

Yoga-Mad

http://gosportsart.com

www.yogamad.com

Stages Cycling

York Fitness

www.stagesindoorcycling.com

www.yorkfitness.com

Strive Enterprises, Inc
www.strivefit.com

Technogym UK Ltd
www.technogym.com

TEK Fitness Ltd
www.tekfitness.co.uk

Telju Commercial Fitness
www.teljucommercialfitness.com

ThoraxTrainer
www.thoraxtrainer.com

Total Gym Solutions
Tel: +44 (0)115 752 9548

True Fitness Technology
www.truefitness.com

TRX/Fitness Anywhere

FITNESS MOBILE APPS
Netpulse
www.netpulse.com

FITNESS PROGRAMMES
ActivTrax
www.activtrax.com

Beachbody, LLC
www.beachbody.co.uk

Cyberrobics GmbH
www.cyberobics.com

Everyone Active
www.everyoneactive.com

FitBox
www.fitboxvirtual.com

www.trxtraining.co.uk

TuffStuff Fitness Equipment
www.tuffstuff.net

Ushomi
www.ushomi.co.uk

FitPro
www.fitpro.com

Future Fit Training
www.futurefit.co.uk

Jekajo Dance
www.jekajodance.com
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IDASS Fitness

Fitness4less

Mytime Active

www.idass.com

www.fitness4less.co.uk

www.mytimeactive.co.uk

Junckers

Fitness Space

Supervitality

www.junckers.co.uk

www.fitnessspace.com

www.supervitality.me

Pavigym

Golds Gym

Ultralife Healthcare Limited

www.pavigym.com

www.goldsgym.co.uk

www.ultralifeshop.co.uk

Recreational Coatings

Jetts

Weightplan Ltd

www.rec-coatings.co.uk

www.jetts.com.au

www.weightplan.com

Nordic Walking/
Exercise Anywhere

Respol Flooring Solutions

Little Kickers Franchising

www.respol.co.uk

www.littlekickers.co.uk

www.nordicwalking.co.uk

Total Vibration Solutions

Running Unlimited

www.totalvibrationsolutions.com

Little Superstars
Sports Club

www.runningunlimited.net

TVS Group

SAQ International

www.tvs-group.co.uk

FITNESS PROGRAMMES
CONTINUED
Les Mills UK + Ireland
www.lesmills.com/uk

Momentum Business
Development
www.momentumbd.co.uk

www.saqinternational.com

TVS Sports Surfaces

Speedflex Europe Ltd

www.floors4gyms.com

www.speedflex.com

Spirit Health Clubs
www.spirithealthclubs.com

TRAINFITNESS
www.train.fitness

Tube Boxing
www.tubeboxing.co.uk

Ultimateinstability
www.ultamatesability.com

Wellbeats UK
www.wellbeats.co.uk

Wexer Holdings LLC
www.wexer.com

FITNESS SERVICING
Health Club News
www.healthclubnews.org

Servicesport UK
www.servicesport.co.uk

FitPro Insurance
www.fitpro.com

www.orangetheoryfitness.com

John Ansell & Partners

Snap Fitness

www.ansell.co.uk

www.snapfitness.com

Professional Fitness
Insurance

Aimia Foods

www.trib3.co.uk/franchise

www.professional-fitness.co.uk

truGym.co.uk

Protecivity

www.aimiafoods.com

Fresh Fitness Foods
www.freshfitnessfoods.com

Gyms Diner
www.gymsdiner.co.uk

Nestle Professional
www.nestleprofessional.co.uk

FITNESS FRANCHISES
9Round
www.9round.com/fitnessfranchise

ActivKids
www.activkids.co.uk

Anytime Fitness

www.trugym.co.uk

www.protectivity.com

Vivafit
www.vivafit.eu

INTERACTIVE DIGITAL
FITNESS

World Gym International

FunXtion International BV

www.worldgym.com/franchising
www.xponential.com

LEAD OPTIMISER

Xtravaganza

Optilead

www.xtravaganza.uk.com

www.optilead.co.uk

GYM KIOSKS

LEGAL SERVICES

Gym Budd-e

Christopher Davidson
Solicitors LLP

ww.gymbudde.com

www.cdlaw.co.uk

Barry’s Bootcamp

HEALTH/NUTRITION

www.barrysbootcamp.com

Bodyfire Ltd

www.crunch.com/franchise

www.ecoreintl.com

The énergie Group

Gerflor

www.energiefitnessclubs.com

www.gerflor.com

F45

Granwood Flooring

www.f45training.com/own-an-f45

www.funxtion.com

Xponential Fitness LCC

www.anytimefitness.co.uk

Ecore
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Orangetheory Fitness

Independent Solutions

FOOD/FOOD SERVICE

FLOORING

www.granwood.co.uk

www.littlesuperstars.co.uk

INSURANCE

Citation
www.citation.co.uk

www.jhbodyfire.com

David Health Solutions

LEISURE PRODUCTS

www.david.fi

JP Lennard

Kinetica Sports

www.jplennard.com

www.kineticasports.com

Maxinutrition
www.maximuscle.com

www.HCMhandbook.com

LIGHTING

Fitness Life Marketing

Gymaround

MUSIC/FILM LICENSING

Lightmasters UK Ltd

www.fitnesslifemarketing.com

www.gymaround.com

Filmbank Distributors Ltd

www.lightmasters.co.uk

Growth Fitness Marketing

Gymetrix

www.filmbank.co.uk

Sill Lighting

www.growthfitnessmarketing.com

www.gymetrix.co.uk

PPL

www.sill-uk.com

Hattrick marketing

Gympass

www.ppluk.com

www.hattrickmarketing.com

www.gympass.com

PRS for Music

Incentivated Ltd

Legend Club Management
Systems

www.prsformusic.com

www.legendware.co.uk

MYSTERY SHOPPER

LeisureMost

Proinsight

LOCKERS
Craftsman Lockers Ltd
www.craftsman-quality-lockers.co.uk

Crown Sports Lockers
www.crownsportslockers.co.uk

Fitlockers
www.fitlockers.co.uk

Garran Lockers
www.garran-lockers.co.uk

Kemmlit UK
www.kemmlituk.com

KitLock
www.kitlock.com

Link Lockers

www.incentivated.com

Momentum
www.mbd.today

Premier Business Audio
www.premierba.co.uk

Promote PR Ltd
www.promotepr.com

Sales Makers International
www.salesmakersinternational.com

Showoff Media
www.showoffmedia.co.uk

Zoom Media
www.zoommedia.com

www.linklockers.co.uk

Locker Solutions

MEMBERSHIP/RETENTION

www.lockersolutions.co.uk

Ashbourne Management
Services

Prospec
www.prospec.co.uk

www.ashbournemanagement.co.uk

Ridgeway Furniture

Book4Time

www.ridgewayfm.com

www.book4time.com

Safe Space Lockers

Booker Software

www.safespacelockers.co.uk

MARKETING/PR
Action PR
www.actionpr.co.uk

Big Fish PR
www.bigfishpublicrelations.co.uk

Big Wave Media Ltd
www.bigwavemedia.co.uk

CFM
www.cfm.net

Enjoy Marketing
www.enjoymarketing.co.uk

www.booker.com

BrightLime
www.brightlime.com

Cap2 Solutions
www.cap2solutions.co.uk

Clubwise Software
www.clubwise.com

EZ-Runner Systems
www.ez-runner.com

www.leisuremost.com

www.proinsight.org

Memberdrive

PRINT SERVICES

www.memberdrive.net

Motionsoft UK
www.motionsoft.net

UK Point of Sale Group Ltd
www.ukpos.com

MoveGB

PROMOTIONAL ITEMS

www.movegb.com

Blu Leisure Ltd

Paradigm Shift

www.bluleisure.co.uk

www.paradigmsft.com

First Editions Ltd

payasUgym

www.firsteditionsltd.com

www.payasugym.com

Innovations 4 Leisure

Pocket PT

www.innovations4leisure.co.uk

www.pocketpt.co.uk

P81

ResortSuite

www.p81.co.uk

www.resortsuite.com

Taylor Made Designs

Retention Guru

www.taylormadedesigns.co.uk

www.retentionguru.co.uk

Retention Management
www.retentionmanagement.com

PUBLISHING
Human Kinetics
www.humankinetics.com

The Retention People
www.theretentionpeople.com

RETAIL

TAC IT

Blu Leisure Ltd

www.tac.eu.com

Visual Fitness Planner
www.vfp.us

Xn Leisure Systems Limited
www.xnleisure.com

www.bluleisure.co.uk

the fit co
www.thefitco.com

Gym-Partners
www.gym-partners.co.uk

Fisikal Ltd
www.fisikal.com

MOBILE MARKETING

Gladstone Health & Leisure

Netpulse

www.gladstonemrm.com

www.netpulse.com

Power2SMS
www.power2sms.co.uk

www.HCMhandbook.com
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SAFETY

Lowe & Fletcher

Unbescheiden

Newitts.com

Aspect Safety Mirrors ASM

www.lowe-and-fletcher.co.uk

www.unbescheiden.com

www.newitts.com

www.aspectsafetymirrors.co.uk

Ojmar S.A.

IQL

www.ojmar.es

www.rlss.org.uk

Omega Security

RD Health & Safety

www.omegasecuritysystems.co.uk

www.rdhealthandsafety.co.uk

SAG Schulte Schlagbaum AG
www.sag-schlagbaum.com

SAUNA/STEAM
Dalesauna Ltd

Simple Locking Solutions Ltd
www.simplelockingsolutions.co.uk

www.dalesauna.co.uk

Klafs

SERVICE & REPAIR

www.klafs.com

CV Gym Services

MagMed Limited

www.cvgymservices.co.uk

www.magmed.com

Mr Sauna
www.mrsauna.co.uk

Tylo
www.tylolife.co.uk

Unbescheiden
www.unbescheiden.com

SECURITY/ACCESS
CONTROL
All Right Now Ltd
www.allrightnow.co.uk

Authentic8 ID Solutions
www.authentic8id.com

Camlock
www.camlock.com

City Lockers
www.citylockers.co.uk

Codelocks
www.codelocks.co.uk

Gantner Technologies
www.gantner.com

ievo Ltd
www.ievoreader.com

Inner Range
www.innerrange.com

300

HCM Handbook 2019

Bio-Synergy Ltd
www.bio-synergy.co.uk

For Goodness Shakes
www.forgoodnessshakes.com

GlaxoSmithKline/GSK
www.gsk.com

Inkospor
www.nutritionfirst.uk.com

iPro Sport
www.iprosport.com

SHOWERS
Horne Engineering Ltd
www.horne.co.uk

Kohler Mira/Rada
www.radacontrols.com

Multipower Sportsfood
www.multipoweruk.com

NRG Fuel Sports Nutrition
www.nrgstop.com

Purus

Nutrichem diet +
pharma GmbH

www.purusgroup.com

www.nutrichem.de

Vi Spa Experience Rooms
www.vi-spa.co.uk

SPORTS DRINKS/
SUPPLEMENTS

SPA/WELLNESS

Viva Beverages
www.vivabeverages.com

Barr + Wray

Physique Sports
www.physiquesports.co.uk

SAQ International
www.saqinternational.com

Suunto/Amer Sport
www.amersports.com

Trion:Z
www.trionz.co.uk

SPORTS INJURY
Koolpak Ltd
www.koolpak.co.uk

Pepperfit
www.pepperfit.com

PHYSIOLAB
www.physiolab.com

Physique Management
Company
www.physique.co.uk

STAFF MANAGEMENT
Shopworks
www.theshopworks.com

www.barrandwray.com

SPORTS EQUIPMENT

Staffmis Limited

Cheshire Wellness

66fit Limited

www.staffmis.com

www.cheshirewellness.co.uk

www.66fit.com

Dalesauna Ltd

Cardinal Sports

www.dalesauna.co.uk

www.cardinalsports.co.uk

GeoSpa

Ceetex Leisure Ltd

STORAGE SYSTEMS

www.geospa.de

www.ceetex.co.uk

Cloakroom.co.uk

Inviion

Harrod UK

www.inviion.com

www.harrod.uk.com

Klafs

JP Lennard

www.klafs.com

www.jplennard.com

MillAquia Ltd

Kingswood Leisure Services

www.millaquia.co.uk

www.kingswoodleisuredirect.co.uk

Sunbed & Leisure
Systems (UK) Ltd

Stone Forest

Mark Harrod

www.sunbedandleisure.co.uk

www.stone-forest.co.uk

www.markharrod.com

Thermarium

Mirrors for Training

www.thermarium.com

www.mirrorsfortraining.co.uk

Quinyx
www.quinyx.com

www.cloakroom.co.uk

SUNBEDS/TANNING
Helionova
www.helionova.com

www.HCMhandbook.com

SURFACES – SPORTS/PLAY

TRAINING

London Leisure College

Ushomi

BSW Berleburger
Schaumstoffwerk

Active IQ

www.londonleisurecollege.com

www.ushomi.co.uk

www.activeiq.co.uk

Loughborough College

The Wright Foundation

Active IQ Academy

www.loucoll.ac.uk

www.wrightfoundation.com

www.activeiqacademy.com

Mbodies Training Academy

YBFIT Training

Amac Training

www.mbodiesacademy.com

www.ybfit.co.uk

www.amactraining.co.uk

MediFit Corporate Services

Becky Adlington’s SwimStars

www.medifit.com

YMCA Fitness
Industry Training

www.beckyadlingtonsswimstars.com

miha bodytec

Bodylogic Fitness
Training & Consultancy

www.miha-bodytec.com

www.bodylogic-fitness.com

www.m8group.co.uk

Bucks New University

Moulton College

www.bucks.ac.uk

www.moulton.ac.uk

Class Finder
www.classfinder.org.uk

National Studio Cycling
Register (NSCR)

Clubbercise

www.nscr.co.uk

www.clubbercise.com

Origym Centre of Excellence

VENTILATION

www.origym.co.uk

Oxford Brookes University

Indepth Hygiene
Services Ltd

www.brookes.ac.uk

www.indepthhygiene.co.uk

www.heatpumpsforpools.com

Club Training
www.club-training.com
Discovery Learning
www.discovery.uk.com

JC Leisure Solutions

Diverse Trainers

www.jcleisuresolutions.com

www.diversetrainers.co.uk

Plastica

European Institute of Fitness

www.plasticapools.com

www.eifitness.co.uk

PPF Serviceing Ltd

FitPro / PTontheNet

www.ppfservicing.co.uk

www.fitpro.com

www.berleburger.com

Conica Sports Surfaces
www.conica.basf.com

Sports Surfaces (UK) Ltd
www.sportssurfacesuk.com

TVS Group
www.tvs-group.co.uk

SWIMMING POOLS
Barr + Wray
www.barrandwray.com

Certikin International
www.certikin.co.uk

Cheshire Wellness
www.cheshirewellness.co.uk

Clearwater Enviro Ltd
www.clearwaterenviro.co.uk

HeatPumpsForPools Ltd

SWIMWEAR
Blu Leisure Ltd

Focus Training
www.focus-training.com

Freedom Leisure

Motive8

Professional Fitness
& Education Ltd
www.pfetraining.co.uk

Pegasus Training
www.pegasustraining.co.uk

www.ymcafit.org.uk

Yoga Professionals
www.yogaprofessionals.net

VENDING EQUIPMENT
Hydroplus
www.hydroplus.co.uk

Nestle Professional
www.nestleprofessional.co.uk

WASHROOMS/
BATHROOMS
Venesta Washroom
Systems
www.venesta.co.uk

Pilates Training Solutions
www.pilatestrainingsolutions.co.uk

Pocketfit Training

WATER LEISURE/
WATER TREATMENT

http://pocketfittraining.co.uk

Hanovia
www.hanovia.com

www.freedom-leisure.co.uk

Premier Training
International

Games Education

www.premierglobal.co.uk

www.jcleisuresolutions.com

www.hotspottraining.com

St Mary’s University College

Topline Electronics

www.zoggs.com

Icon Vocational Training

www.smuc.ac.uk

www.topline.uk.net

www.icon-training.com

Thump Boxing

uwe JetStream

TILING/CERAMICS

Leisure Industry
Academy - LIA

www.thumpboxing.com

www.uwe.de

www.floorgres.it

www.leisureindustryacademy.com

www.top-lodge.co.uk

Johnson Tiles

Lifetime Training

www.bluleisure.co.uk

Speedo
www.speedo.co.uk

Zoggs International

Floor Gres Ceramiche

www.johnson-tiles.com

www.HCMhandbook.com

www.lifetimetraining.co.uk

JC Leisure Solutions

Top Lodge Leisure Ltd
ukactive
www.ukactive.com
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Supplier contacts
Use the Product Selector (see pages 294-301) to ﬁnd the item you need and choose a supplier.
You can then ﬁnd contact details for your chosen supplier in this listing.
4D FITNESS
Tel: +44 (0)800 328 5849
Email: info@4dfitness.com
www.4dfitness.com
66FIT LIMITED
Tel: +44 (0)1775 640972
Email: sales@66fit.co.uk
www.66fit.com
ABC FINANCIAL SERVICES
Tel: +1 501 515 5029
Email: Jenniferhutchinson@abcfinanical.com
www.abcfinancial.com
A G BARR PLC
Tel: +44 (0)1204 664200
Email: info@agbarr.co.uk
www.agbarr.co.uk
AB AUDIO VISUAL
Tel: +44 (0)1945 476973
Email: enquiries@abaudiovisual.co.uk
www.abaudiovisual.co.uk
ABSOLUTE PERFORMANCE
Tel: +44 (0)2920 362664
Email: info@aperformance.co.uk
www.aperformance.co.uk
ACTION PR
Tel: +44 (0)20 7300 7380
Email: dawn@actionpr.co.uk
www.actionpr.co.uk
THE ACTIVE HANDS
COMPANY
Tel: +44 (0)121 247 9152
Email: info@activehands.com
www.activehands.com
ACTIVE IQ
Tel: +44 (0)1480 467950
Email: info@activeiq.co.uk
www.activeiq.co.uk
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ACTIVE IQ ACADEMY
Tel: +44 (0)1480 410333
Email: info@activeiqacademy.co.uk
www.activeiqacademy.com
ACTIVIO
Tel: 46 (0)8 750 8400
Email: moris@activiofitness.com
www.activiofitness.com
ACTIVKIDS
Tel: +44 (0)844 800 2366
Email: info@activkids.co.uk
www.activkids.co.uk
ACTIVTRAX
Tel: +1 866 879 8729
Email: info@activtrax.com
www.activtrax.com
ADDGARDS LTD
Tel: +353 1214 9833
Email: sales@addgards.com
www.addgards.com
AIMIA FOODS
Tel: +44 (0)1942 408600
Email: info@aimiafoods.com
www.aimiafoods.com
AIREX AG
Tel: +41 41 789 66 66
Email: info@myairex.com
www.my-airex.com
ALIGN-PILATES
Tel: +44 (0)1386 425923
Email: customercare@align-pilates.com
www.align-pilates.com
ALL RIGHT NOW LTD
Tel: +44 (0)1295 660566
Email: stephen@allrightnow.co.uk
www.allrightnow.co.uk

ALLIANCE AND GENERAL
LEASING LTD
Tel: +44 (0)24 7622 0000
Email: sales@alliancefinance.co.uk
www.allianceandgeneral.co.uk
ALLIANCE LEISURE SERVICES
(DESIGN, BUILD & FUND)
Tel: +44 (0)1278 444944
Email: info@allianceleisure.co.uk
www.allianceleisure.co.uk
ALLIANCE LEISURE SERVICES
(DESIGN, MARKETING AND
PROJECT MANAGEMENT)
Tel: +44 (0)1278 444944
Email: info@allianceleisure.co.uk
www.allianceleisure.co.uk
ALTER-G
Tel: +1 510 270 5900
www.alterg.com
AMAC TRAINING
Tel: +44 (0)1227 831840
Email: info@amactraining.co.uk
www.amactraining.co.uk
AMATEUR SWIMMING
ASSOCIATION ASA
Tel: +44 (0)1509 618700
Email: customerservices@swimming.org
www.swimming.org
AMER SPORTS UK
& IRELAND LTD
Tel: +44 (0)1294 316200
www.amersports.com
AMERISHAPE
WEIGHT LOSS CENTER
Tel: +1 888 541 0714
Email: inshapeamerica@aol.com
www.amerishapecenter.com

ANYTIME FITNESS
Tel: +44 (0)330 3322 361
www.anytimefitness.co.uk
ANYTIME LEISURE
Tel: +44 (0)333 3322 361
Email: info@anytimeleisure.co.uk
www.anytimeleisure.co.uk
ARCHER ARCHITECTS
Tel: +44 (0)1438 365968
Email: info@archerarchitects.co.uk
www.archerarchitects.co.uk
ASHBOURNE MEMBERSHIP
MANAGEMENT
Tel: +44 (0)1564 711236
www.ashbourne-memberships.co.uk
ASIA SPA & LEISURE
CONSULTING ASLC
Tel: +44 (0)7501 962087
Email: rohun@aslc-leisure.com
www.aslc-leisure.com
ASPECT SAFETY
MIRRORS ASM
Tel: +44 (0)1223 263555
Email: info@aspectsafetymirrors.co.uk
www.aspectsafetymirrors.co.uk
ASSET ADVANTAGE LTD
Tel: +44 (0)1256 316200
www.assetadvantage.co.uk
AUTHENTIC8 ID SOLUTIONS
Tel: +44 (0)845 026 4744
Email: sales@authentic8id.co.uk
www.authentic8id.com
BADMINTON ENGLAND
Tel: +44 (0)1908 268400
Email:
enquiries@badmintonengland.co.uk
www.badmintonengland.co.uk
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BALANCED BODY INC
Tel: +1 800 745 2837
Email: info@pilates.com
www.pilates.com

BIG WAVE MEDIA LTD
Tel: +44 (0)845 643 2385
Email: info@bigwavemedia.co.uk
www.bigwavemedia.co.uk
BIO-SYNERGY LTD
Tel: +44 (0)20 7569 2528
Email: enquiries@bio-synergy.co.uk
www.bio-synergy.co.uk

BARCELONA BOOTCAMP
Tel: +34 664 722 829
Email: info@barcelonabootcamp.com
www.barcelonabootcamp.com
BARR + WRAY
Tel: +44 (0)141 882 9991
Email: sales@barrandwray.com
www.barrandwray.com

BASI SYSTEMS
Tel: +90 212 444 76 59
Email: seda@basisystems.com
www.basisystems.com
BBE BOXING
Tel: +44 (0)1327 701852
Email: sales@yorkfitness.co.uk
www.bbe-boxing.com
BEACHBODY, LLC
Tel: +1 333 202 3401
Email: privacy@beachbody.com
www.beachbody.co.uk

BLK BOX
Tel: +44 (0)7706 898178
Email: info@blkboxfitness.com
www.blkboxfitness.com
BLU LEISURE LTD
Tel: +44 (0)1908 582525
Email: info@bluleisure.co.uk
www.bluleisure.co.uk
BODY BIKE
INTERNATIONAL A/S
Tel: +45 9843 9696
Email: info@body-bike.com
www.bodybike.com
BODYFIRE LTD
www.jhbodyfire.com
BODYLOGIC FITNESS
TRAINING & CONSULTANCY
Tel: +44 (0)7411 423215
www.bodylogic-fitness.com

BRIGHTLIME
Tel: +44 (0)844 493 3696
Email: info@brightlime.com
www.brightlime.com
BRITISH ACTIVITY
HOLIDAY INSURANCE
SERVICES (BAHIS)
Tel: +44 (0)20 7251 6821
Email: enquiries@ansell.co.uk
www.ansell.co.uk
BRITISH GAS BUSINESS
Tel: +44 (0)7557 615 895
Email: natasha.martin@britishgas.
co.uk
www.britishgas.co.uk/business
BRITISH WEIGHT LIFTING
Tel: +44 (0)113 224 9402
Email:
enquiries@britishweightlifting.org
www.britishweightlifting.org
BRITVIC SOFT DRINKS
Tel: +44 (0)121 711 1102
Email: enquiries@britvic.co.uk
www.britvic.com
BROADCASTVISION LLC
Tel: +1 888330 4283
www.broadcastvision.com

BODYPOWER SPORTS PLC
Tel: +44 (0)1604 673000
Email: sales@bodypower.co.uk
www.fitness-superstore.co.uk

BSW BERLEBURGER
SCHAUMSTOFFWERK GMBH
Tel: +49 2751 803 0
Email: info@berleburger.de
www.berleburger.com

BODYSTAT
Tel: +44 (0)1624 629571
Email: info@bodystat.com
www.bodystat.com

BUCKS NEW UNIVERSITY
Tel: +44 (0)1494 522141
Email: advice@bucks.ac.uk
www.bucks.ac.uk

BIG ASS FANS
Tel: +1 859 233 1271
www.bigassfans.com

BONASYSTEMS LTD
Tel: +44 (0)1442 419470
Email: info@bonasystems.com
www.bonasystems.com

BUILDING ADDITIONS
Tel: +44 (0)1373 454577
Email: info@buildingadditions.co.uk
www.buildingadditions.co.uk

BIG FISH PR
Tel: +44 (0)7738 331019
Email:
abigail@bigfishpublicrelations.co.uk
www.bigfishpublicrelations.co.uk

BOOK4TIME
Tel: +1 905 707 0070
www.book4time.com

CAMLOCK SYSTEMS LTD
Tel: +44 (0)1323 410996
Email: enquiries@camlock.com
www.camlock.com

BECKY ADLINGTON’S
SWIMSTARS
Tel: +44 (0)161 979 0499
Email:
info@beckyadlingtonsswimstars.com
www.beckyadlingtonsswimstars.com
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BOOKER SOFTWARE
Tel: +1 866 966 9798
www.booker.com

CAP2 SOLUTIONS
Tel: +44 (0)845 504 8511
Email: sales@cap2.co.uk
www.cap2solutions.co.uk
THE CARBON TRUST
Tel: +44 (0)800 085 2005
Email: customercentre@carbontrust.co.uk
www.carbontrust.com
CASCADE3D
Tel: +44 (0)844 736 5227
Email: contact-us@cascade3d.com
www.cascade3d.com
CEETEX LEISURE LTD
Tel: +44 (0)1621 784684
Email: customerservice@ceetex.co.uk
www.ceetex.co.uk
CELLUCOR
Tel: +1 866 927 9686
Email: support@cellucor.com
www.cellucor.com
CENTRAL SPORTS
Tel: +44 (0)24 7645 5149
www.centralsports.co.uk
CERTIKIN INTERNATIONAL
Tel: +44 (0)1993 778855
Email: orders@certikin.co.uk
www.certikin.co.uk

CFM
Tel: +44 (0)115 777 3333
Email: uk@creativefitness.net
www.cfm.net
CHARTERED INSTITUTE
FOR THE MANAGEMENT
OF SPORT AND PHYSICAL
ACTIVITY - CIMSPA
Tel: +44 (0)1509 226474
Email: info@cimspa.co.uk
www.cimspa.co.uk
CHESHIRE WELLNESS
Tel: +44 (0)151 336 3417
Email: sales@cheshirewellness.co.uk
www.cheshirewellness.co.uk
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CHRISTOPHER DAVIDSON
SOLICITORS LLP
Tel: +44 (0)1242 581481
Email: jh@cdlaw.co.uk
www.cdlaw.co.uk

CONCEPT SOFTWARE
SYSTEMS
Tel: +351 289 351 200
Email: seustace@csscorporate.com
www.csscorporate.com

CITATION
Tel: +44 (0)845 234 0404
Email: enquiries@citation.co.uk
www.citation.co.uk

CONCEPT2 LTD
Tel: +44 (0)115 945 5522
Email: sales@concept2.co.uk
www.concept2.co.uk

CITY LOCKERS
Tel: +44 (0)1268 542254
Email: sales@citylockers.co.uk
www.citylockers.co.uk

CONICA SPORTS FLOORING
Tel: +44 (0)116 727 2864
Email: martin.oakes@basf.com
www.conica.com

CLASS FINDER
Tel: +44 (0)7813 988586
Email: anna@classfinder.org.uk
www.classfinder.org.uk
CLEAR INNOVATIONS LTD
Tel: +44 (0)7967 685594
Email: keith@clear-innovations.co.uk
www.clear-innovations.co.uk
CLEARWATER ENVIRO LTD
Tel: +44 (0)121 454 4055
Email: info@clearwaterenviro.co.uk
www.clearwaterenviro.co.uk
CLOAKROOM.CO.UK
Tel: +44 (0)203 755 5232
Email: info@cloakroom.co.uk
www.cloakroom.co.uk
CLUBBERCISE
Tel: +44 (0)20 7183 2718
Email: claire@clubbercise.com
www.clubbercise.com
CLUB TRAINING
Tel: +44 (0)20 7629 9430
www.club-training.com
CLUBWISE SOFTWARE LTD
Tel: +44 (0)1844 348300
Email: sales@clubwise.com
www.clubwise.com
CODA STUDIOS
Tel: +44 (0)114 279 6003
Email: info@codastudios.co.uk
www.codastudios.co.uk
CODELOCKS
Tel: +44 (0)1635 239645
Email: sales@codelocks.co.uk
www.codelocks.co.uk
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CV GYM SERVICES
Tel: +44 (0)1938 228088
Email: nick@cvgymservices.co.uk
www.cvgymservices.co.uk
CYBER COACH
Tel: +44 (0)845 869 2848
Email: info@cyber-coach.co.uk
www.cyber-coach.co.uk
CYBERROBICS GMBH
Tel: +49 30 540000 741
Email: schulokat@cyberobics.comk
www.cyberobics.com
CYBEX INTERNATIONAL UK LTD
Tel: +44 (0)1353 666 017
Email: info@cybexintl.com
www.cybexintl.com

CORE HEALTH AND FITNESS
Tel: +44 (0)1494 688260
Email: uksales@corehandf.com
www.corehandf.com

DAIKIN AIRCONDITIONING
UK LTD
Tel: +44 (0)845 641 9000
www.daikin.co.uk

CORETEX
Tel: +44 (0)7802 292916
www.thecoretex.co.uk

DALESAUNA LTD
Tel: +44 (0)1423 798630
Email: sales@dalesauna.co.uk
www.dalesauna.co.uk

CORPORATE TRENDS
Tel: +44 (0)114 251 3512
Email: sales@corporatetrends.co.uk
www.corporatetrends.co.uk
CRAFTSMAN LOCKERS LTD
Tel: +44 (0)1480 405396
Email: johng@craftsman-ql.co.uk
www.craftsman-quality-lockers.co.uk
CRANLEA & COMPANY
Tel: +44 (0)121 472 0361
Email: info@cranlea.co.uk
www.cranlea.co.uk
CREATEABILITY
Tel: +44 (0)845 070 4321
Email: info@createability.co.uk
www.createability.co.uk

CROWN SPORTS LOCKERS
Tel: +44 (0)1803 555885
Email: sales@crownsportslockers.co.uk
www.crownsportslockers.co.uk

DAVID HEALTH SOLUTIONS
Tel: +44 (0)7989 352148
Email: dan.rice@david.fi
www.david.fi

DELOITTE LLP
Tel: +44 (0)20 7936 3000
www2.deloitte.com/uk/en.html
DELTA COMPUTERS
Tel: +44 (0)1825 768123
Email: sales@deltacomputerservices.co.uk
www.deltacomputerservices.co.uk
DERWENT HEALTHCARE
Tel: +44 (0)1661 886169
Email:
sales@derwenthealthcare.com
www.derwenthealthcare.com

DFC
Tel: +44 (0)1908 422000
Email: info@debitfinance.co.uk
www.debitfinance.co.uk
DISCOVERY LEARNING
Tel: +44 (0)20 8543 1017
Email: info@discovery.com
www.discovery.uk.com
DIVERSE TRAINERS
Tel: +44 (0)1282 685366
Email: info@diversetrainers.co.uk
www.diversetrainers.co.uk
DIVERSEY CARE
Tel: +44 (0)1604 405311
www.diversey.com
DU PRÉ PLC
Tel: +44 (0)1635 555536
Email: ben.johnstone@dupre.co.uk
www.dupre.co.uk
DUPLEX CLEANING
Email: debbie@duplex-cleaning.com
www.duplex-cleaning.com

DYACO UK LTD
Tel: +0800 0293865
Email: sales@dyaco.co.uk
www.dyaco.co.uk
ECOSENSE CLEANING
Tel: +44 (0)20 8859 6376
Email: matthew@ecosense-cleaning.co.uk
www.ecosense-cleaning.co.uk
ECORE
Tel: +001 717 587 9695
Email: lfd@ecoreintl.com
www.ecoreintl.com

EGYM GMBH
Tel: +44 7990072933
Email: tracy.lamond@egym.de
www.egym.com/en/business

www.HCMhandbook.com

ESP FITNESS
Tel: +44 (01509 60626
Email: team@esp-fitness.com
www.esp-fitness.com
ELEIKO SPORT LTD
Tel: +44 (0)7816 7576440
Email: sarah.burgess@eleiko.com
www.eleiko.com

ELEVATE ARENA
Tel: +44 (0) 1737 855069
Email: jotyler@quartzltd.com
www.elevatearena.com
THE ÉNERGIE GROUP
Tel: +44 (0)845 363 1020
Email: info@energiehq.com
www.energiefitnessclubs.com
THE ENERGY DESK
Tel: +44 (0)845 838 9830
Email: info@theenergydesk.co.uk
www.theenergydesk.co.uk

ESP LEISURE
Tel: +44 (0)20 8251 5100
Email: info@e-s-p.com
www.e-s-p.com
EUROPEAN INSTITUTE
OF FITNESS
Tel: +44 (0)845 0944 007
Email: angela.francis@eifitness.co.uk
www.eifitness.co.uk
EVAC+CHAIR
INTERNATIONAL LTD
Tel: +44 (0)121 706 6744
Email: enquiry@evacchair.co.uk
www.evacchair.co.uk

ENJOY MARKETING
Tel: +44 (0)870 742 4458
www.enjoymarketing.co.uk
EQ FITNESS
Tel: +44 (0)121 713 1668
Email: nick@eqfitness.co.uk
www.eqfitness.co.uk

EVOENERGY
Tel: +44 (0)808 159 7581
Email: info@evoenergy.co.uk
www.evoenergy.co.uk

EQUIPLINE LTD
Tel: +44 (0)1895 272236
Email: sales@equipline.co.uk
www.equipline.co.uk

EXERP
Tel: +45 3332 4545
Email: info@exerp.com
www.exerp.com

ESCAPE FITNESS
Tel: +44 (0)1733 313535
Email: sales@escapefitness.com
www.escapefitness.com
ESL
Tel: +44 (0)1702 615400
Email: info@esl-systems.co.uk
www.esl-systems.co.uk
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FILMBANK
DISTRIBUTORS LTD
Tel: +44 (0)20 7984 5950
Email: info@filmbank.co.uk
www.filmbank.co.uk
FIRECO
Tel: +44 (0)845 241 7474
Email: sales@firecoltd.com
www.firecoltd.com
FIRST EDITIONS LTD
Tel: +44 (0)870 748 4100
Email: sales@firsteditionsltd.com
www.firsteditionsltd.com
FISERV INC
Tel: +44 (0)118 989 8521
www.fiserv.com

EVERYONE ACTIVE
Tel: +44 (0)1455 890508
Email:
partnerships@everyoneactive.com
www.everyoneactive.com

ERGO-FIT GMBH
Tel: +49 6331 2461 0
Email: info@ergo-fit.de
www.ergo-fit.de

FAULKNERBROWNS
ARCHITECTS
Tel: +44 (0)191 268 3007
Email:
j.gardner@faulknerbrowns.co.uk
www.faulknerbrowns.co.uk

FISIKAL LTD
Tel: +44 (0)7720 285860
www.fisikal.com
THE FIT CO
Tel: +44 (0)1932 829900
Email: sales@thefitco.com
www.thefitco.com
THE FIT GROUP
Tel: +44 (0)845 838 0520
Email: info@thefitgroup.co.uk
www.thefitgroup.co.uk

EXF FITNESS
Tel: +44 (0)1473 735115
Email: info@exf-fitness.com
www.exf-fitness.com

FITBOX VIRTUAL
Tel: 0845 873 8160
Email: sales@fitboxvirtual.com
www.fitboxvirtual.com

EXIGO
Tel: +44 (0)1706 345059
Email: sales@exigostrength.com
www.exigostrength.com

FIT4SALE USA INC
Tel: +1 800 396 4348
www.fit4sale.com

EZ-RUNNER SYSTEMS
Tel: +44 (0)844 847 5827
Email: sales@ez-runner.com
www.ez-runner.com

FITECH UK
Tel: +44 (0)870 744 7252
Email: sales@fitech.co.uk
www.fitech.co.uk

FITLINXX UK
Tel: +44 (0)1256 640140
Email: info@fitlinxx.com
www.fitlinxx.net
FITLOCKERS
Tel: +44 (0)1923 770435
Email: sales@fitlockers.co.uk
www.fitlockers.co.uk
FITLOSOPHY
Tel: +1 714 716 6107
Email: info@getfitbook.com
www.getfitbook.com
FITNESS COMPARED
Tel: +44 (0)7557 365 669
Email: daniel@fitnesscompared.co.uk
www.fitnesscompared.co.uk
FITNESS LIFE MARKETING
Tel: +1 888 541 0714
Email: inshapeamerica@aol.com
www.fitnesslifemarketing.com
FITNESS ON DEMAND
Tel: +44 20 3769 5747
Email:
aevenson@fitnessondemand247.com
www.fitnessondemand247.com
FITNESS SCOTLAND
Tel: +44 (0)1786 466232
Email: fitness@scottishgymnastics.org
www.fitness-scotland.org
FITNESS SUPERSTORE
Tel: +44 (0) 1604 673000
Email: sales@fitness-superstore.co.uk
www.fitness-superstore.co.uk
FITNESS SYSTEMS LTD
Tel: +44 (0)870 165 9494
Email: info@fitnesssystems.co.uk
www.fitnesssystems.co.uk
FITNESS WAREHOUSE LTD
Tel: +44 (0)1772 653206
Email: sales@
fitnesswarehouseuk.co.uk
www.fitnesswarehouseuk.com
FITNESS-MAD
Tel: +44 (0)1386 859551
Email:
customercare@fitness-mad.com
www.fitness-mad.com
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FITPRO
Tel: +44 (0)20 8586 0101
Email: info@fitpro.com
www.fitpro.com

FRONT DESK INC
Email: jessica@frontdeskhq.com
www.frontdeskhq.com
FITQUEST
Tel: +44 (0)113 279 3710
Email: b.firth@miefitquest.com
www.miefitquest.com
FITTER INTERNATIONAL INC
Tel: +1 403 243 6830
Email: sales2@fitter1.com
www.fitter1.com
FLOOR GRES CERAMICHE
Tel: +390 536 840111
Email: info@floorgres.it
www.floorgres.it
FLOWIN AB
Tel: +46 40 631 5600
www.flowin.com
FOCUS TRAINING
Tel: +44 (0)845 450 6120
Email: info@focus-training.com
www.focus-training.com
FOR GOODNESS SHAKES
Tel: +44 (0)20 8871 3360
Email:
jodie.shann@forgoodnessshakes.com
www.forgoodnessshakes.com

FUNXTION
INTERNATIONAL BV
Tel: +31655851651
Email: info@funxtion.com
www.funxtion.com

GERVASPORT
Tel: +359 6532 2366
Email: office@gervasport.bg
www.gervasport.bg

GRANWOOD FLOORING
Tel: +44 (0)1773 606060
Email: sales@granwood.co.uk
www.granwood.co.ukho

GET SOLUTIONS
Tel: +44 (0)2476 470700
www.getsolutions.co.uk

GREEN 4 SOLUTIONS
Tel: +44 (0)845 508 8149
Email:
paul.gibbons@green4solutions.com
www.green4solutions.com

GAMERCIZE
Tel: +44 (0)845 055 8410
Email: sales@gamercize.net
www.gamercize.net

GLADSTONE MRM
Tel: +44 (0)1491 201010
Email: sales@gladstonemrm.com
www.gladstonemrm.com

GAMES EDUCATION
Tel: +44 (0)7824 641858
Email: sales@hotspottraining.com
www.hotspottraining.com

GLAXOSMITHKLINE/GSK
Tel: +44 (0)20 8047 5000
Email: sales@gsk.com
www.gsk.com

GANTNER TECHNOLOGIES
Tel: +43 5556 73784-0
Email: info@gantner.com
www.gantner.com

FREEDOM CLIMBER
Tel: +44 (0)1962 793 188
Email: info@freedomclimber.co.uk
www.freedomclimber.co.uk

GARRAN LOCKERS
Tel: +44 (0)845 658 8600
Email: info@garran-lockers.co.uk
www.garran-lockers.co.uk

FREEDOM LEISURE
Email: hq@freedom-leisure.co.uk
www.freedom-leisure.co.uk

GEN3 KINEMATICS
Tel: +44 (0)1252 521500
Email: info@gen3kinematics.com
www.gen3kinematics.com
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GOJO INDUSTRIES
Tel: +44 (0)1908 588444
Email: info@gojo.co.uk
www.gojo.com

GG FIT LTD
Tel: +44 (0)20 7617 7531
Email: info@ggfit.com
www.ggfit.com

GANTNER TICKETING
Tel: +44 (0)1782 499195
Email: info@gantnerticketing.com
www.gantner.be/en/contact
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GERFLOR LTD
Tel: +44 (0)1926 401500
Email: dwood@gerflor.com
www.gerflor.com

FUTURE FIT TRAINING
Tel: +44 (0)1329 829444
www.futurefit.co.uk

FORUM EVENTS
Tel: +44 (0)1992 374100
Email: enquiries@forumevents.co.uk
www.forumevents.co.uk

FREEMOTION FITNESS
Tel: +44 (0)870 165 9494
Email: anthony@fitnesssystems.co.uk
www.fitnesssystems.co.uk

GLOFOX
Tel: +44 (0)2 071 838246
Email: k.bryan@glofox.com
www.glofox.com

FRESH FITNESS FOODS
Tel: +44 (0)208 453 9454
Email: info@freshfitnessfoods.com
www.freshfitnessfoods.com

GEOSPA GERMANY
Tel: +49 8642 595 22 12
Email: info@geospa.de
www.geospa.de

GLL
Tel: +44 (0)208 8317 5000
www.glljobs.org
GLOBAL AUDIO VISUAL
SOLUTIONS LTD
Tel: +44 (0)1159 699806
www.globalavs.co.uk
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GLOBAL WELLNESS
SUMMIT (GWS)
Email:
Michelle.gamble@globalwellnesssummit.com
www.globalwellnesssummit.com

GREEN FITNESS
EQUIPMENT CO
Tel: +1 855 496 8665
Email: sales@greenfitco.com
www.greenfitco.com
GREINWALDER & PARTNER
Tel: +49 89 4509 8130
Email: info@greinwalder.com
www.greinwalder.com
GROWTH FITNESS
MARKETING
Tel: +1 800 561 1056
Email: david@growthfitnessmarketing.com
www.growthfitnessmarketing.com
GRYPIT
Tel: +44 (0)1332 549 753
Email: sales@grypit.com
www.grypit.com
GUMNUT SYSTEMS
INTERNATIONAL
Tel: +61 2 8011 4996
Email: sales@gumnutsoftware.com
www.gumnuts.com
GYM ACADEMY
Tel: +44 (0)1604 743468
Email: info@gymacademy.co.uk
www.gymacademy.co.uk
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THE GYM
Tel: +44 (0)20 3319 4828
Email:
recruitment@thegymgroup.com
www.thegymgroup.com/careers
THE GYM DESIGNER
Tel: +44 (0)7557 365669
Email: daniel@thegymdesigner.co.uk
www.thegymdesigner.co.uk
GYM GUARD
Tel: +44 (0)1639 894569
Email: info@gymguard.co.uk
www.gymguard.co.uk
GYM80
Tel: +49 (0)209 97064-0
www.gym80.de
GYMAROUND
www.gymaround.com
GYM BUDD-E
Tel: +44 (0)161 7060 282
Email: stephen@oneonefitness.com
www.gymbudde.com
GYMETRIX
Tel: +44 (0)7880 647836
Email: rory@gymetrix.co.uk
www.gymetrix.co.uk
GYMKIDS
Tel: +44 (0)1428 685660
Email: info@veqtor.co.uk
www.veqtor.co.uk
GYMKIT UK
Tel: +44 (0)845 564 9257
Email: sales@gymkituk.com
www.gymkituk.com

GYMSALES
Tel: 07599175932
Email: UK@gymsales.net
www. gymsales.net
GYMS DINER
Tel: +44 (0)1438 316615
www.guymsdiner.co.uk
HAB DIRECT
Tel: +44 (0)1926 816100
Email: sales@habdirect.co.uk
www.habdirect.co.uk
HALO LEISURE SERVICES
LIMITED (WAM)
Tel: +44 (0)845 241 0340
www.maxyourassets.com
HANOVIA
Tel: +44 (0)1753 515300
Email: sales@hanovia.com
www.hanovia.com

HARLANDS GROUP
Tel: +44 (0)1444 449 157
Email: sales@harlandsgroup.co.uk
www.harlandsgroup.eu
HARROD UK
Tel: +44 (0)1502 583515
Email: sales@harrod.uk.com
www.harrod.uk.com
HATTRICK MARKETING
Tel: +44 (0)870 609 3216
Email:
enquiries@hattrickmarketing.com
www.hattrickmarketing.com
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IDASS
Tel: +44 (0)1753 642961
Email: info@idass.com
www.idass.com

HEATPUMPS4POOLS LTD
Tel: +44 (0)1268 206560
Email: enquiries@heatpumps4pools.com
www.heatpumps4pools.com

IDASS FITNESS
Tel: +44 (0)844 800 9310 /
+44 (0)1458 840808
Email: info@idass.com
www.idass.com

HELIONOVA LTD
Tel: +44 (0)1603 789010
Email: sales@helionova.co.uk
www.helionova.com
HORNE ENGINEERING LTD
Tel: +44 (0)1505 321455
Email: sales@horne.co.uk
www.horne.co.uk
HUMAN KINETICS
Tel: +44 (0)113 255 5665
Email: hk@hkeurope.com
www.humankinetics.com
HUR (UK) LTD
Tel: +44 (0)1206 798864
Email: sales@huruk.co.uk
www.huruk.co.uk

HUTCHISON TECHNOLOGIES
Tel: +44 (0)1382 835082
Email: Suzanne.Steele@hutchison-t.com
www.hutchison-t.com
HYDRO PHYSIO
Tel: +44 (0)1952 885112
Email: lifestyle@hydrophysio.com
www.hydrophysio.com
HYDROPLUS
Tel: +44 (0)1865 987910
www.hydroplus.co.uk
ICARUS
Tel: +49 89 189 081 429
Email:
christoph.nelson-makram@icaros.com
www.icaros.com

GYM-PARTNERS
Tel: +44 (0)20 8573 5598
Email:
michael.clark@gym-partners.co.uk
www.gym-partners.co.uk
GYMPASS
Tel: +44 (0)20 3868 7759
www.gympass.com

HEALTH CLUB NEWS
Tel: +1 888 541 0714
Email: healthclubnews@gmail.com
www.healthclubnews.org

HEALTHCHECK SERVICES
Tel: +44 (0)161 794 3206
Email: info@healthcheckservices.co.uk
www.healthcheckservices.co.uk

ICON VOCATIONAL TRAINING
Tel: +44 (0)1291 423655
Email: learn@icon-training.com
www.icon-training.com

IDEA
Tel: +44 (0)1273 324418
Email: info@ideagetactive.com
www.ideagetactive.com
IDEA HEALTH &
FITNESS ASSOCIATION
Tel: +1 858 535 8979
Email: contact@ideafit.com
www.ideafit.com
IEVO LTD
Tel: +44 (0)191 296 3623
Email: info@ievoreader.com
www.ievoreader.com
IGO FIGURE INC
Tel: +1 877 463 4487
Email: sales@igofigure.com
www.igofigure.com
IHRSA INTERNATIONAL
HEALTH, RACQUET &
SPORTSCLUB ASSOCIATION
Tel: +1 617 951 0055
Email: info@ihrsa.org
www.ihrsa.org
IMPACT SPA LEISURE
& FITNESS
Tel: +44 (0)1582 477592
Email: petertreharne@impactslf.co.uk
www.impactslf.co.uk
INBODY
Tel: +31 2 0238 6080
Email: rob.thurston@inbody.com
www.inbody.com
INCENTIVATED LTD
Tel: +44 (0)845 130 3985
Email: info@incentivated.com
www.incentivated.com
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INDEPENDENT SOLUTIONS
Tel: +44 (0)20 7481 3636
Email: info@isgrp.co.uk
www.independent-solutions.co.uk
INDEPTH HYGIENE SERVICES
Tel: +44 (0)800 587 8848
Email: admin@indepthhygiene.co.uk
www.indepthhygiene.co.uk
INDIGO FITNESS
Tel: +44 (0)1455 890100
www.indigofitness.com
INDOOR WALKING
Tel: +34 93 480 2216
Email: elena@indoorwalking.net
www.indoorwalking.net
INDOOR CYCLING
GROUP - ICG
Tel: +44 (0)1353 666017
Email: life@lifefitness.com
www.teamicg.com

IPRO SPORT
Tel: +20 8300 333399
www.iprosport.com
IQL
Tel: +44 (0)1789 773994
Email: mail@iql.org.uk
www.rlss.org.uk
IROBIC LTD
Tel: +44 (0)870 833 8919
Email: sales@irobic.co.uk
www.irobic.co.uk
IRON GRIP BARBELL
COMPANY
Tel: +1 714 850 6900
Email: info@irongrip.com
www.irongrip.com

INKOSPOR
Tel: +44 (0)1332 299911
Email: sales@nutritionfirst.uk.com
www.nutritionfirst.uk.com

THE JC GROUP
Tel: +44 (0)1376 513246
Email: nicole@thejcgroups.com
www.thejcgroups.com

INNER RANGE
Tel: +44 (0)845 470 5000
Email: admin@innerrange.com
www.innerrange.com

JEKAJO DANCE
Tel: +44 (0)7759 642229
www.jekajodance.com

INNOVATIONS 4 LEISURE
Tel: +44 (0)161 443 2048
www.innovations4leisure.co.uk
INNOVATIVE LEISURE
Tel: +44 (0)116 288 7263
Email: info@innovativeleisure.co.uk
www.innovativeleisure.co.uk
INTA FITNESS LTD
Tel: +44 (0)7949 053951
Email: intafitnessltd@yahoo.co.uk
www.intafitness.com

JOHN ANSELL & PARTNERS
Tel: +44 (0)20 7251 6821
Email: enquiries@ansell.co.uk
www.ansell.co.uk
JOHNSON HEALTH
TECH UK LTD
Tel: +44 (0)1782 644900
Email: sales@johnsonfitness.com
www.johnsonfitness.com
JOHNSON TILES
Tel: +44 (0)1782 575575
Email: info@johnson-tiles.com
www.johnson-tiles.com

INTELLIGENZ SOLUTIONS
Tel: +61 7 3102 5666
Email: sales@intelligenzsolutions.com
www.intelligenzsolutions.com
INVIION GMBH
Tel: +43 7200 100 99
Email: office@inviion.com
www.inviion.com
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JORDAN FITNESS
Tel: +44 (0)1945 880257
Email: sales@jordanfitness.co.uk
www.jordanfitness.com
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JP LENNARD
Tel: +44 (0)1788 544839
Email: catalogue@jplennard.com
www.jplennard.com

KOOLPAK
Tel: +44 (0)800 180 4285
Email: sales@koolpak.co.uk
www.koolpak.co.uk

LEISUREMOST
Tel: +44 (0)113 237 0688
Email: sales@leisuremost.com
www.leisuremost.com

LONDON & ZURICH LTD
Tel: +44 (0)121 234 7999
Email: info@landz.co.uk
www.landz.co.uk

JUMPROPE
Tel: +1 905 648 0178 Ext 100
Email: atecml@jumprope.com
www.jumprope.com

KYLEMARK EMBROIDERY
Tel: +44 (0)800 756 0837
Email: sales@kylemark.co.uk
www.kylemarkworkwear.co.uk

LEISUREWEAR DIRECT
Tel: +44 (0)1246 454447
Email: sales@leisureweardirect.com
www.leisureweardirect.com

JUNCKERS
Tel: +44 (0)1376 534700
Email: brochures@junckers.co.uk
www.junckers.co.uk

LDF - FITNESS
EQUIPMENT LEASING
Tel: +44 (0)7702 904240
Email: phil.morris@ldf.co.uk
www.ldf.co.uk

LONDON LEISURE COLLEGE
Tel: +44 (0)20 8676 7550
Email:
enquiries@londonleisurecollege.co.uk
www.londonleisurecollege.com

KEISER UK LTD
Tel: +44 (0)845 612 1102
Email: info@keiseruk.com
www.keiseruk.com
KEMMLIT UK
Tel: +44 (0)1491 638606
Email: info@kemmlituk.com
www.kemmlituk.com
KINETICA SPORTS
Tel: +44 (0)844 544 4868
www.kineticasports.com
KINGSWOOD LEISURE
SERVICES
Tel: +44 (0)1268 548987
Email: sales@kingswoodleisure.co.uk
www.kingswoodleisuredirect.co.uk

LEGEND CLUB
MANAGEMENT SYSTEMS
Tel: +44 (0)1904 529560
Email: info@legendware.co.uk
www.legendware.co.uk
LEISURE INDUSTRY
ACADEMY - LIA
Tel: +44 (0)28 9033 9966
Email:
enquiries@leisureindustryacademy.com
www.leisureindustryacademy.com
LEISURE LINES (GB) LTD
Tel: +44 (0)1455 890100
Email: rob@leisurelinesgb.co.uk
www.leisurelinesgb.co.uk

KITLOCK
Tel: +44 (0)1635 239645
Email: sales@kitlock.com
www.kitlock.com

LEISURE SAFETY LINK
Tel: +44 (0)7949 053951
Email: intafitnessltd@yahoo.co.uk
www.intafitness.com

KLAFS
Tel: +49 791 501 0
Email: info@klafs.de
www.klafs.com

LEISURE SOUND SOLUTIONS
Tel: +44 (0)1829 733516
Email:
info@leisuresoundsolutions.co.uk
www.leisuresoundsolutions.co.uk

KNOCK OUT WEIGHT
LOSS COACHING
Tel: +1 888 541 0714
www.knockoutweightlosscoaching.com
KOHLER MIRA/RADA
Tel: +44 (0)1242 282527
Email: rada_technical@mirashowers.com
www.radacontrols.com
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LEISURE VEND OPERATING
Tel: +44 (0)161 794 3206
Email: sales@leisurevend.co.uk
www.leisurevend.co.uk
LEISURE-NET
SOLUTIONS LTD
Tel: +44 (0)1603 814233
Email: info@leisure-net.org
www.leisure-net.org

LES MILLS UK + IRELAND
Tel: +44 (0)20 7741 0060
Email: info@lesmillsuk.com
www.lesmills.com

LIFE FITNESS
Tel: +44 (0)1353 666017
Email: life@lifefitness.com
www.lifefitness.co.uk
LIFETIME TRAINING
Tel: +44 (0)870 120 1207
Email: info@lifetimetraining.co.uk
www.lifetimetraining.co.uk
LIGHTMASTERS UK LTD
Tel: +44 (0)1480 407727
Email: info@lightmasters.co.uk
www.lightmasters.co.uk
LINK LOCKERS
Tel: +44 (0)800 073 3300
Email: sales@linklockers.co.uk
www.linklockers.co.uk
LITTLE KICKERS
FRANCHISING
Tel: +44 (0)1235 859255
Email: info@littlekickers.co.uk
www.littlekickers.co.uk
LITTLE SUPERSTARS
Tel: +44 (0)7904 311552
Email: louise@littlesuperstars.co.uk
www.littlesuperstars.co.uk
LOCKER SOLUTIONS
Tel: +44 (0)800 781 1714
Email: sales@lockersolutions.co.uk
www.lockersolutions.co.uk

LOUGHBOROUGH COLLEGE
Tel: +44 (0)1509 215831
Email: info@loucoll.ac.uk
www.loucoll.ac.uk
LOWE & FLETCHER
Tel: +44 (0)121 505 0400
Email: sales@lowe-and-fletcher.co.uk
www.lowe-and-fletcher.co.uk
LUCOZADE SPORT
/ SUNTORY
Tel: +44 (0)20 8727 2420
www.lucozade.com
MAD DOGG ATHLETICS
Tel: +1 800 847 7746
Email: eheld@maddogg.com
www.maddogg.com
MAGMED
Tel: +64 7 552 4877
Email: info@magmed.com
www.magmed.com
MARK HARROD
Tel: +44 (0)1502 710039
Email: info@markharrod.com
www.markharrod.com
MARPO KINETICS
Tel: +1 925 606 6919
www.marpokinetics.com
MARSDEN WEIGHING
GROUP
Tel: +44 (0)1709 364296
Email: sales@marsdengroup.co.uk
www.marsden-weighing.co.uk
MASS DESIGNERS
Tel: +44 (0)844 3 445566
Email: contact@massdesigners.com
www.massdesigners.com
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MATRIX FITNESS
Tel: +44 (0)1782 644900
Email: info@matrixfitness.co.uk
www.matrixfitness.co.uk
MAXINUTRITION
Tel: +44 (0)1442 418500
Email:
tradeorders@maxinutrition.com
www.maximuscle.com
MBODIES TRAINING ACADEMY
Tel: +44 (0)1865 522292
Email: info@mbodiesacademy.com
www.mbodiesacademy.com
MEDIFIT CORPORATE
SERVICES
Tel: +1 973 593 9000
Email: clientservices@medifit.com
www.medifit.com
MEDIMOTION LTD
Tel: +44 (0)1559 384097
Email: sales@medimotion.co.uk
www.medimotion.co.uk
MEDX GERMANY
Tel: +49 40 796 7012
Email: info@medxonline.de
www.medxonline.co.uk
MEMBERDRIVE
Tel: +44 (0)115 777 3333
www.memberdrive.net

MERRITHEW
Tel: +44 (0)800 328 5676
Email: equipment@merrithew.com
www.merrithew.com
MIELE PROFESSIONAL
Tel: +44 (0)845 330 3618
Email: rob.dixon@miele.co.uk
www.miele-professional.co.uk

MIHA BODYTEC
Tel: +44 (0) 208 068 0780
Email: uk-info@miha-bodytec.com
www.miha-bodytec.com/en
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NEWITTS.COM
Tel: +44 (0)1904 468551
Email: sport@newitts.com
www.newitts.com

MILLAQUIA LTD
Tel: +44 (0)1392 824510
Email: enquiries@millaquia.co.uk
www.millaquia.co.uk
MILON FITNESS
Tel: +44 (0)800 285 1340
Email: stuart@milonfitness.com
www.milonfitness.co.uk
MINDBODY INC
Tel: +1 877 755 4279
Email: sales@mindbodyonline.com
www.mindbodyonline.com
MIRRORS FOR TRAINING
Tel: +44 (0)1902 791207
Email: info@mirrorsfortraining.co.uk
www.mirrorsfortraining.co.uk
MITSUBISHI ELECTRIC
EUROPE
Tel: +44 (0)1707 276 100
Email: info@mirrorsfortraining.co.uk
www.mitsubishielectric.co.uk
MOMENTUM BUSINESS
DEVELOPMENT
Tel: +44 (0)20 7917 2780
Email: info@momentumbd.co.uk
www.momentumbd.co.uk
MOOD MEDIA
Tel: +44 (0)1689 882200
Email: info_uk@moodmedia.com
www.moodmedia.co.uk
MOORGATE FINANCE
Tel: +44 (0)1908 92 62 62
Email: E.Harper@moorgatefinance.
co.uk
www.moorgatefinance.co.uk
MOTIONSOFT INC
Tel: +1 301 255 6400
Email: info@motionsoft.net
www.motionsoft.net
MOTIVE8
Tel: +44 (0)800 028 0198
Email: info@m8group.co.uk
www.m8group.co.uk
MOULTON COLLEGE
Tel: +44 (0)1604 491131
Email: enquiries@moulton.ac.uk
www.moulton.ac.uk

MOVEGB
Tel: +44 (0)845 519 6626
Email: sheyde.bolton@movegb.com
www.movegb.com
MR SAUNA
Tel: +44 (0)1423 568704
Email: saunas@mr-sauna.co.uk
www.mrsauna.co.uk
MULTIPOWER SPORTSFOOD
Tel: +44 (0)1737 821840
www.multipoweruk.com
MYTIME ACTIVE
Tel: +44 (0)20 8323 1762
Email:
mary.dowling@mytimeactive.co.uk
www.mytimeactive.co.uk

MYZONE GROUP LTD
Tel: +44 (0)1624 661311
Email: headoffice@myzone.org
www.myzone.org
NATIONAL STUDIO
CYCLING REGISTER - NSCR
Tel: +44 (0)1628 405200
Email: info@nscr.co.uk
www.nscr.co.uk
NESTLÉ PROFESSIONAL
Tel: +44 (0)20 8686 3333
www.nestleprofessional.co.uk
NESTLÉ WATERS
Tel: +44 (0)1865 398830
www.nestle-waters.com

NETPULSE
Tel: +44 (0)7766 782216
Email: alexpeacock@netpulse.com
www.netpulse.com

NOMICAL
Tel: +44 (0)344 384 3000
Email: allan.casten@nomical.com
www.nomical.com
NORDIC WALKING UK/
EXERCISE ANYWHERE
Tel: +44 (0)845 260 9339
Email: info@nordicwalking.co.uk
www.nordicwalking.co.uk
NRG FUEL SPORTS NUTRITION
Tel: +44 (0)115 920 9057
Email: sales@nrgstop.com
www.nrgstop.com
NUTRICHEM DIET +
PHARMA GMBH
Tel: +49 91 71 803 381
Email: info@nutrichem.de
www.nutrichem.de

OCTANE FITNESS
Tel: +44 (0)7799 475366
Email: info@octanefitness.com
www.octanefitness.com
OJMAR SA
Tel: +34 943 748484
Email: leisure@ojmar.com
www.ojmar.com
OMEGA SECURITY
Tel: +44 (0)127 4400 404
Email: sales@omegasecuritysystems.co.uk
www.omegasecuritysystems.co.uk
OFS
Tel: +44 (0)333 444 0223
Email: info@ofsoftware.biz
www.ofsoftware.biz
OPTILEAD
Tel: +44 (0)1302 571013
Email: info@optilead.co.uk
www.optilead.co.uk

NEW EVENTS LTD
Email: info@neweventsltd.com
www.neweventsltd.com
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ORANGETHEORY FITNESS
Tel: +1 945 530 6903
www.orangetheoryfitness.com
ORIGIN FITNESS
Tel: +44 (0)333 2000 750
Email: info@originfitness.com
www.originfitness.com
ORIGYM CENTRE OF
EXCELLENCE
Tel: +44 (0)1704 870439
Email: enquiries@origym.co.uk
www.origym.co.uk
OSF - ON SITE FITNESS
Tel: +44 (0)1332 549753
Email: sales@onsitefitness.co.uk
www.onsitefitness.co.uk
OXFORD BROOKES
UNIVERSITY
Tel: +44 (0)1865 741111
www.brookes.ac.uk
OXYGEN CONSULTING
Tel: +44 (0)7747 698855
www.oxygen-consulting.co.uk
OZOFRESH
Tel: +44 (0)844 248 0107
Email: info@ozofresh.co.uk
www.ozofresh.co.uk
P81
Tel: +44 (0)161 443 2048
Email: sales@p81.co.uk
www.p81.co.uk
PARADIGM SHIFT
Tel: +81 3 3553 0812
Email: japan@paradigm-shift.com
www.paradigmsft.com
PARAMOUNT FITNESS CORP
Tel: +1 323 721 2121
Email: intsales@paramountfitness.com
www.paramountfitness.com
PAVIGYM
Tel: +34 965 675 070
Email: info@pavigym.com
www.pavigym.com

PHYSIOLAB
Tel: +44 (0)1908 263 331
Email: simon.withey@physiolab.com
www.physiolab.com

PAYASUGYM
Tel: +44 (0)20 0333 1181
Email: neil@payasugym.com
www.payasugym.com
PE CONTRACTS
Tel: +44 (0)1446 700600
www.pecontracts.com
PEAK PILATES
Tel: +1 800 925 3674
Email: info@peakpilates.com
www.peakpilates.com
PEGASUS TRAINING
Tel: +44 (0)141 959 3400
Email: info@pegasustraining.co.uk
www.pegasustraining.co.uk

PHYSIQUE MANAGEMENT
COMPANY
Tel: +44 (0)2392 471346
Email: sales@physique.co.uk
www.physique.co.uk
PHYSIQUE SPORTS
Tel: +44 (0)1282 856830
Email: info@physiquesports.co.uk
www.physiquesports.co.uk
PILATES TRAINING
SOLUTIONS
Tel: +44 (0)845 094 4916
Email:
belinda@pilatestrainingsolutions.co.uk
www.pilatestrainingsolutions.co.uk
PILATES-MAD
Tel: +44 (0)1386 859558
www.pilates-mad.com

PELLIKAAN
CONSTRUCTION LTD
Tel: +44 (0)20 8392 9536
Email: mkoeijer@pellikaan.co.uk
www.pellikaan.com

PLANDAY
Tel: +44 (0)20 3630 1574
Email: jc@planday.com
www.planday.com

PEPPERFIT
Tel: +44 (0)20 8144 6306
Email: info@pepperfit.com
www.pepperfit.com

PLASTICA
Tel: +44 (0)1424 857857
Email: info@plasticapools.com
www.plasticapools.com

PERFECT GYM SOLUTIONS
Tel: +48 668 680 000
Email: sales@perfectgym.com
www.perfectgym.com

PMD LEASING LTD
Tel: +44 (0)7557 674446
www.pmdleasing.co.uk

PERFORMANCE
HEALTH SYSTEMS
Tel: +44 (0)20 7317 5000
www.powerplate.com

PHYSICAL COMPANY LTD
Tel: +44 (0)1494 769222
Email: sales@physicalcompany.co.uk
www.physicalcompany.co.uk

PNEUMEX
Tel: +1 208 265 4105
Email: info@pneumex.com
www.pneumex.com
POCKET PT
Tel: +44 (0)20 7617 7880
Email: info@pocketpt.co.uk
www.pocketpt.co.uk
POCKETFIT TRAINING
Tel: +44 (0)1923 693721
http://pocketfittraining.co.uk
PODIUM 4 SPORT
Tel: +44 (0)2890 701444
www.podium4sport.com
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PORTMAN ASSET
FINANCE LTD
Tel: +44 (0)844 800 8825
Email:
info@portmanassetfinance.co.uk
www.portmanassetfinance.co.uk
POWER2SMS
Tel: +44 028 123 8343
Email:
simon.fraylich@power2sms.co.uk
www.power2sms.co.uk
POWERBLOCK
Tel: +1 507 451 5152
Email: questions@powerblock.com
www.powerblock.com
POWERBREATHE
Tel: +44 (0)1926 816100
Email: enquiries@powerbreathe.com
www.powerbreathe.com
POWERHOUSE FITNESS
Tel: +44 (0)141 876 3976
Email: order@powerhouse-fitness.
co.uk
www.powerhouse-fitness.co.uk
POWERMASTER
Tel: +44 (0)1924 272696
Email: info@power-master.co.uk
www.power-master.co.uk
POWRX UK
Tel: +44 (0)844 330 1639
Email: ma@powrx.co.uk
www.powrx.co.uk
PPF SERVICING LTD
Tel: +44 (0)1799 513253
Email: amandam@ppfservicing.com
www.ppfservicing.co.uk
PPL
Tel: +44 (0)20 7534 1070
Email: info@ppluk.com
www.ppluk.com

PRECOR
Tel: +44 (0)1276 404900
Email: info@precor.com
www.precor.com
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PREMIER BUSINESS AUDIO
Tel: +44 (0)845 279 7200
Email: sales@premierba.co.uk
www.premierba.co.uk

PRS FOR MUSIC
Tel: +44 (0)800 068 4828
Email: musiclicence@prsformusic.com
www.prsformusic.com

PREMIER SOFTWARE
SOLUTIONS
Tel: +44 (0)1543 466580
Email: info@premiersoftware.co.uk
www.premiersoftware.co.uk

PULSE FITNESS SOLUTIONS
Tel: +44 (0)1260 294600
Email: info@pulsefitness.com
www.pulsefitness.com

PREMIER TRAINING
INTERNATIONAL
Tel: +44 (0)845 1 90 90 91
www.premierglobal.co.uk
PRINTWELL (UK) LTD
Tel: +44 (0)20 8687 9234
www.printwell.co.uk
PROFESSIONAL FITNESS
& EDUCATION
Tel: +44 (0)1943 879816
Email: info@pfetraining.co.uk
www.pfetraining.co.uk

O SPORTS
O GYM

FLOORING

FLOORING

O STUDIO

FLOORING

O FUNCTIONAL
O SLEDGE
O

FLOORING

TRACKS

LIFTING PLATFORMS

O BESPOKE

SERVICES

O RECSYSTEMS

FLOORING

RECSystems is a unique range of sport,
gym and acoustic ﬂooring solutions.

T: 0161 484 0111
E: info@rec-coatings.co.uk

www.rec-coatings.co.uk
@reccoatingsltd
HCM Handbook@reccoatings
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PROFESSIONAL FITNESS
INSURANCE
Tel: +44 (0)1993 862004
Email:
professionalfitness@r3group.com
www.professional-fitness.co.uk
PROINSIGHT
Tel: +44 (0)845 468 0430
Email: info@proinsight.org
www.proinsight.org
THE PROJECT
NETWORK & CO
Tel: +44 (0)7792 204825
Email: mel@theprojectnetworkand.co
www.theprojectnetworkand.co
PROTECIVITY
Tel: +44 (0)1494 887909
Email: contact@protectivity.com
www.protectivity.com
PROMOTE PR LTD
Tel: +44 (0)1628 630363
Email: sue@promotepr.com
www.promotepr.com
PROSPEC
Tel: +44 (0)1709 377147
Email: rsw@prospec.co.uk
www.prospec.co.uk

PURE WORLD ENERGY
Tel: +44 (0)8448 480 550
www.pureworldenergy.com
PURUS
Tel: +44 (0)113 289 3172
Email: john.bingham@purusgroup.com
www.purusgroup.com

QUESTEX
Tel: +44 208 547 9830
Email: dzarbjenkins@questex.com
www.questex.com
QUINYX
Tel: +44 (0)20 7795 8192
Email: michael.tarpee@quinyx.com
www.quinyx.com
RANGE3D LTD
Tel: +44 (0)1246 435251
www.range3d.com
RD HEALTH & SAFETY
Tel: +44 (0)1458 251936
Email: maria@rdhealthandsafety.co.uk
www.rdhealthandsafety.co.uk
REACT FITNESS
Tel: +44 (0)20 7272 0770
Email: info@react-fitness.com
www.react-fitness.com
RE:CREATION FITNESS
Tel: +44 (0)118 973 6222
Email: sales@recreation-fitness.co.uk
www.recreation-fitness.co.uk
REALRYDER
INTERNATIONAL
Tel: +1 800 976 6280
Email: info@realryder.com
www.realryder.com
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REALTIME LEISURE
Tel: +44 (0)141 416 4000
Email: staurtb@realtimeleisure.com
www.realtimeleisure.com

RETENTION GURU
Tel: +44 (0)7956 311899
Email: paul@retentionguru.co.uk
www.retentionguru.co.uk

SAG SCHULTESCHLAGBAUM AG
Tel: +49 2051 2086 461
Email: sag@sag-schlagbaum.com
www.sag-schlagbaum.com

REAXING
Tel: +39 340 7367926
www.reaxing.com

THE RETENTION PEOPLE
Tel: +44 (0)845 621 2001
Email:
sales@theretentionpeople.com
www.theretentionpeople.com

SALES MAKERS LTD
Tel: +44 (0)1449 744222
Email: doug@salesmakers.com
www.salesmakersinternational.com

RED BULL
Tel: +44 (0)20 7434 0100
Email: uk.sales@uk.redbull.com
www.redbull.com

RECREATIONAL COATINGS
Tel: +44 (0)161 484 0111
Email: info@rec-coatings.co.uk
www.rec-coating.co.uk

TRP
Tel: +44 (0)845 6212001
Email:
sales@theretentionpeople.com
www.trpcem.com
RETHINK MOTION
Tel: +1 512 680 4938
Email: aaron@rethinkmotion.com
www.rethinkmotion.com

SAQ INTERNATIONAL
Tel: +44 (0)1664 810101
Email: info@saqinternational.com
www.saqinternational.com
SATURN PROJECTS
Tel: +44 (0)1454 202076
Email: info@saturnprojects.com
www.saturnprojects.com
SB SOURCE LTD
Tel: +44 (0)20 8655 4222
Email: sales@sbsource.co.uk
www.sbsource.co.uk

REIVER FITNESS
Tel: +44 (0)7956 025056
Email: JON@REIVER.LIFE
www.reiverfitness.com

RIDGEWAY FURNITURE
Tel: +44 (0)870 420 7818
Email: enquiries@ridgewayfm.com
www.ridgewayfm.com

SCHWINN
Tel: +44 (0)1494 688260
Email:
erodwell-davies@corehandf.com
www.schwinn.com

REPHOUSE EUROPA LTD
Tel: +44 (0)161 818 7377
Email: sales-europa@rephouse.com
www.rephouse.com

RIGHT DIRECTIONS
Tel: +44 (0)1582 840098
Email: info@rightdirections.co.uk
www.rightdirections.co.uk

SCIFIT LTD (UK)
Tel: +44 (0)1353 666017
Email: info@scifit.uk.com
www.scifit.uk.com

RES RENEWABLE
ENERGY SYSTEMS
Tel: +44 (0)1923 299200
Email: info@res-ltd.com
www.res-group.com

RUBICON SPORTS
Tel: +44 (0)1256 477390
Email: info@rubiconsports.co.uk
www.rubiconsports.co.uk

SERVICESPORT UK
Tel: +44 (0)845 402 2456
Email: sales@servicesport.co.uk
www.servicesport.co.uk

RESOLUTION DESIGN LTD
Tel: +44 (0)1380 728898
Email:
contact@resolutiondesign.co.uk
www.resolutiondesign.co.uk

RUGGED INTERACTIVE
Tel: +44 (0)1726 981123
Email:
simon.heap@rugged-interactive.com
www.rugged-interactive.com

RESORTSUITE
Tel: +1 416 259 0715
Email: info@resortsuite.com
www.resortsuite.com
RESPOL FLOORING
SOLUTIONS
Tel: +44 (0)1952 740400
www.respol.co.uk
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SAFE SPACE LOCKERS
Tel: +44 (0)870 990 7989
Email: info@safespacelockers.co.uk
www.safespacelockers.co.uk

SHOPWORKS
Tel: +44 (0)870 922 95
Email: christian@theshopworks.com
www.theshopworks.com
SHOWOFF MEDIA LTD
Tel: +44 (0)113 257 1002
Email: priority@showoffmedia.co.uk
www.showoffmedia.co.uk
SILL LIGHTING
Tel: +44 (0)1844 260006
Email: sales@sill-uk.com
www.sill-uk.com
SIMON JERSEY
Tel: +44 (0)8444 994414
www.simonjersey.com
SIMPLE LOCKING
SOLUTIONS LTD
Tel: +44 (0)1727 840513
www.simplelockingsolutions.co.uk
SNAP FITNESS
Tel: +1 952 474 5422
Email: inquiries@snapfitness.com
www.snapfitness.com
SOLOSTRENGTH
LIFESTYLE PRODUCTS
Tel: +1 604 818 6225
Email: sales@solostrength.com
www.solostrength.com
SOUND DYNAMICS LTD
Tel: +44 (0)1773 828486
www.sound-dynamics.co.uk
SPASOFT
Tel: +1 802 253 7377
www.springermiller.com
SPEEDFITNESS LTD
Tel: +44 (0)20 7731 3968
Email: info@speedfitness.com
www.miha-bodytec.com/en/

SHAPEWATCH
Tel: +44 (0)7480 768144
Email: alan@shapewatch.com
www.shapewatch.com

SPEEDFLEX EUROPE LTD
Tel: +44 (0)191 212 7450
Email: vikki.wilkinson@speedflex.com
www.speedflex.com

SHIRE LEASING PLC
Tel: +44 (0)1827 68939
Email: info@shireleasing.co.uk
www.shireleasing.co.uk

SPEEDO
Tel: +44 (0)115 855 5000
www.speedo.co.uk
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SPIRIT HEALTH CLUBS
Tel: +44 (0)1895 512000
www.spirithealthclubs.com
SPIVITECH LTD
Tel: +1 650 318 5230
Email: sales@spivi.com
www.spivi.com
SPORTA
Tel: +44 (0)1603 814233
www.sporta.org
SPORTS AND LEISURE
MANAGEMENT
Tel: +44 (0)1455 890508
Email: rachelshelton@slm-ltd.co.uk
www.everyoneactive.com
SPORTS SURFACES (UK) LTD
Tel: +44 (0)1244 321200
Email: info@sportssurfacesuk.com
www.sportssurfacesuk.com
SPORTSART
Tel: +44 (0)1509 274440
http://gosportsart.com
SPORTSOFT UK LTD
Tel: +44 (0)1423 873873
Email: info@sportsoft.co.uk
www.sportsoft.co.uk
ST MARY’S UNIVERSITY
COLLEGE
Tel: +44 (0)20 8240 4153
Email: youngc@smuc.ac.uk
www.smuc.ac.uk
STAFFMIS
Email: info@staffmis.com
www.staffmis.com

STYKU
Tel: +44 (0)20 7272 0770
Email: infor@react-fitness.com
www.react-fitness.com
SUNBED & LEISURE SYSTEMS
(UK) LTD
Tel: +44 (0)1246 813468
Email: info@sunbedandleisure.co.uk
www.sunbedandleisure.co.uk
SUUNTO/AMER SPORT
Tel: +44 (0)1276 404800
www.amersports.com
THE SWIMMING TEACHERS
ASSOCIATION - STA
Tel: +44 (0)1922 645097
Email: sta@sta.co.uk
www.sta.co.uk
TAC IT
Tel: +43 3332 6005 990
Email: office@tac.eu.com
www.tac.eu.com
TANITA EUROPE BV
Tel: +31 20 560 2970
Email: info@tanita.eu
www.tanita.eu
TASCOMI LTD
Tel: +44 (0)845 119 6020
Email: sales@tascomi.com
www.tascomi.com
TAYLOR MADE DESIGNS
Tel: +44 (0)1202 473311
Email: sales@taylormadedesigns.co.uk
www.taylormadedesigns.co.uk
TEACHSPORT
Tel: +44 (0)20 8698 3036
Email: info@teachsport.org
www.teachsport.org

STAGES CYCLING
Tel: +44 (0)1908 267340
Email: uksales@stagescycling.com
www.stagesindoorcycling.com
STONE FOREST
Tel: +44 (0)20 8314 4592
www.stone-forest.co.uk
STRIVE ENTERPRISES, INC
Tel: +1 724 949 1120
Email: info@strivefit.com
www.strivefit.com
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TECHNOGYM UK LTD
Tel: +44 (0)1344 300236
Email: uk_info@technogym.com
www.technogym.com
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TEK FITNESS LTD
Tel: +44 (0)1553 777513
Email: sales@tekfitness.co.uk
www.tekfitness.co.uk
TELJU COMMERCIAL FITNESS
Tel: +44 (0)7478 740568
www.teljucommercialfitness.com
THERMARIUM BADER-BAU
Tel: +43 5244 65660
Email: office@thermarium.com
www.thermarium.com
THORAXTRAINER
Tel: +45 23 28 30 50
Email: contact@thoraxtrainer.com
www.thoraxtrainer.com
THUMP BOXING
Tel: +61 1 300 558285
Email: info@thumpboxing.co.uk
www.thumpboxing.com
TOP LODGE LEISURE LTD
Tel: +44 (0)1780 444695
Email: enquiries@top-lodge.co.uk
www.top-lodge.co.uk
TOPLINE ELECTRONICS
Tel: +44 (0)1323 440760
Email: info@topline.uk.net
www.topline.uk.net
TOTAL GYM SOLUTIONS
Tel: +44 (0)115 752 9320
Email: sales@ffittech.co.uk
www.ffittech.co.uk

TRIB3
Tel: +34 615 607 89290
Email: rod@trib3.es
www.trib3.co.uk/franchise
TRUE FITNESS TECHNOLOGY
Tel: +1 800 426 6570
Email: info@truefitness.com
www.truefitness.com

TRX TRAINING UK
Tel: +44 (0)7305 964969
Email:
customerservice@trxtraining.co.uk
www.trxtraining.co.uk
TTS CONSULTANTS
Tel: +91 44 2441 6213
Email: info@ttsconsultants.com
www.ttsconsultants.com
TUFFSTUFF FITNESS
EQUIPMENT
Tel: +1 909 629 1600
Email: info@tuffstuff.net
www.tuffstuff.net

TOTAL VIBRATION
SOLUTIONS
Tel: +44 (0)1706 260 220
Email: info@totalvibrationsolutions.com
www.totalvibrationsolutions.com
TRAFFIC HEALTH
AND FITNESS
Tel: +44 (0)7776 255643
Email: tory@traffichealthandfitness.com
www.traffichealthandfitness.com
TRAINFITNESS
Tel: +44 (0)20 7292 9140
Email: enrolment@train.fitness
www.train.fitness
TRION:Z
Tel: +44 (0)1925 210990
www.trionz.co.uk

TVS GROUP
Tel: +44 (0)1706 260220
Email:
sales@totalvibrationsolutions.com
www.tvs-group.co.uk

STAGES PROVIDES THE
ARCHITECTURE FOR OUR
CUSTOMERS TO CREATE
EXTRAORDINARY CYCLING
EXPERIENCES.

TVS SPORTS SURFACES
Tel: +44 (0)1706 260220
Email: sales@floors4gyms.com
www.floors4gyms.com

THETEAM@STAGESINDOORCYCLING.COM

WWW.STAGESINDOORCYCLING.COM
www.HCMhandbook.com
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TWININGS TEAS
Tel: +44 (0)1264 313444
www.twinings.co.uk
TYLO
Tel: +44 (0)1271 378100
Email: tylo@goldenc.com
www.tylolife.co.uk

VIRTUAGYM
Tel: +44 (0)20 8133 3657
Email: sales@virtuagym.com
www.virtuagym.com/software
VISUAL FITNESS PLANNER
Tel: +1 877 837 1212
www.vfp.us

UKACTIVE
Tel: +44 (0)20 7400 8600
Email: info@ukactive.org.uk
www.ukactive.com

VITA COCO
Tel: +44 (0)20 7183 7312
Email: info.europe@vitacoco.com
www.vitacoco.com

UK POINT OF SALE
GROUP LTD
Tel: +44 (0)161 431 4400
Email: sales@ukpos.com
www.ukpos.com

VIVA BEVERAGES
Tel: +44 (0)203 402 2530
www.vivabeverages.com

ULTIMATEINSTABILITY
Tel: +31 (0)652 823936
Email: pedronijsen@ultimateinstability.com
www.ultamatesability.com
ULTRALIFE
HEALTHCARE LTD
Tel: +44 (0)800 862 0082
www.ultralifeshop.co.uk
UNBESCHEIDEN
Tel: +49 7221 9 53 40
Email: info@unbescheiden.com
www.unbescheiden.com
USHOMI
Tel: +44 (0)800 023 6611
Email: info@ushomi.co.uk
www.ushomi.co.uk

VIVAFIT
Tel: +351 304 50 2502
Email: constance@vivafit.eu
www.vivafit.eu
VITAPURE DRINKS
COMPANY
Tel: +44 (0) 1252 507 993
Email: Ian@vitastream.co.uk
www.vitastream.co.uk
WATERROWER
Tel: +44 (0)20 8749 9090
www.waterrower.co.uk

WATTBIKE
Tel: +44 (0)115 945 5454
Email: info@wattbike.com
www.wattbike.com

UWE JETSTREAM
Tel: +49 7171 103 600
Email: jet@uwe.de
www.uwe.de

WEBUYGYMEQUIPMENT.COM
Tel: +44 (0)7557 365669
Email:
enquiries@webuygymequipment.com
www.webuygymequipment.com

VENESTA WASHROOM
SYSTEMS
Tel: +44 (0)1474 353333
Email: marketing@venesta.co.uk
www.venesta.co.uk

WEIGHTPLAN LTD
Tel: +44 (0)203 005 7443
Email: support@weightplan.com
www.weightplan.com

VI SPA EXPERIENCE ROOMS
Tel: +44 (0)1257 451666
www.vi-spa.co.uk

WELLBEATS UK
Tel: +44 (0)1642 931012
Email: ian@teesvalleyinnovation.com
www.wellbeats.co.uk
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WEXER HOLDINGS LLC
Tel: +44 (0)20 3608 9994
www.wexer.com
WILLMOTT DIXON LTD
Tel: +44 (0)1462 671852
www.willmottdixongroup.co.uk
WOODWAY GMBH
Tel: +49 7621 94 09 99 0
Email: info@woodway.de
www.woodway.de
WORLD GYM
INTERNATIONAL
www.worldgym.com/franchising
WORLD SALES ALLIANCE INC
Tel: +1 847 426 2627
www.wsalliance.com
THE WRIGHT FOUNDATION
Tel: +44 (0)1382 451146
Email: info@wrightfoundation.com
www.wrightfoundation.com
WTS INTERNATIONAL, INC
Tel: +1 301 622 7800
www.wtsinternational.com
XENDON AB
Tel: +46 40 370820
www.xendon.com

XN LEISURE SYSTEMS LTD
Tel: +44 (0)870 803 0700
Email: info@xnleisure.com
www.xnleisure.com
XPIRON INC
Tel: +1 415 732 5700
Email: sales@xpiron.com
www.xpiron.com

XPONENTIAL FITNESS LLC
Tel: +1 949 346 300
Email: John@xponential.com
www.xoponentialfitness.com

XTRAVAGANZA
Tel: +44 (0)1989 730738
Email: geoff.rigg@xtravaganza.uk.com
www.xtravaganza.uk.com
YBFIT TRAINING
Tel: +44 (0)20 7060 2676
Email: info@ybfittraining.com
www.ybfittraining.com
YMCA FITNESS
INDUSTRY TRAINING
Tel: +44 (0)20 7343 1850
Email: bookings@ymcafit.org.uk
www.ymcafit.org.uk
YOGA PROFESSIONALS
Email: bookings@ymcafit.org.uk
www.yogaprofessionals.net
YOGA-MAD
Tel: +44 (0)1386 859555
www.yogamad.com
YORK FITNESS
Tel: +44 (0)1327 701800
Email: sales@yorkfitness.co.uk
www.yorkfitness.com
YOUR MANAGEMENT
SOLUTIONS LTD
Tel: +44 (0)1132 826238
Email: info@ymsl.co.uk
www.ymsl.co.uk
ZIGZAG
Tel: +44 (0)1282 856830
Email: sales@zigzaguk.co.uk
www.zigzaguk.com
ZOGGS INTERNATIONAL
Tel +44 (0)1276 489089
Email: info@zoggs.com
www.zoggs.com
ZOOM MEDIA
Tel: +44 (0)20 3511 2111
Email: uk@zoomedia.com
www.zoommedia.com
ZYNK DESIGN
Tel: +44 (0)20 7193 1430
Email: stavros@zynkdesign.com
www.zynkdesign.com
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